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OIL PATCHOULY 


“*STAFFALLEN’S” 


itesimal. The total cost of the Oil Patchouly as measured by the other ingredients of a 
fine perfume extract is inconsiderable. 


At a saving of one-half of one per cent or less, will it pay you to substitute ordinary 
qualities of Oil Patchouly for the grade developed with perfected apparatus from leaves 
of superlative excellence and aged to full maturity? 





Oil Patchouly, “StaffAllen’s,” like other products of Stafford Allen & Sons, compen- 
sates amply in quality and results for its small difference in price from commonplace 
offerings. 
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PROGRESS AND CO-OPERATION MARK 
CONVENTION OF THE A.M.T.A. 


Again at its annual convention, the American Manutactur 
ers of Toilet Articles, has distinguished itself for the value 
of its work to the industry which it serves and the splendid 
co-operative spirit which has featured its convention pro- 
gram. By far the largest, and probably the best of its long 
series of conventions the thirty-second meeting in succession 
to the Manufacturing Perfumers’ Association of the United 
States again showed the importance of co-operative work in 
the problems facing the industry. The program of the con- 
vention spoke eloquently in advance of the progress which 
the association has been making. But it told only a small 
part of the story. The real worth of the association was 
patent only to those who were present at the sessions and 
listened to the discussions, which, even on topics, apparently 
more or less routine in character, were intelligent, construc 
tive and above all, friendly. 

Possibly the most interesting feature was the talk of Dr 
Marston T. Bogert on the work which has been accomplished 
by Columbia University. In conjunction with the report of 
the special committee on that subject, Dr. 
showed rapid progress in the research laboratory plans, of 
the University and the Association. It is anticipated that 
an active start in direct research will be made in the very 
Bogert and his assistants at 


Sogert’s address 


near future. Along with Dr. 
Columbia, the Association must be given credit for this 
advance in the science of perfumery. 

The report of the Washington representatives and the 
brief addresses by Dr. Doran and the association’s counse! 
were as usual interesting and instructive. There was, how 
ever, a more or less distinct change in the attitude of the 
Association toward the difficulties and problems which these 
addresses presented. The Resolutions Committee naturally 
devoted most of its time to legislative matters which in 
clude the ever troublesome alcohol problem. Its work which 
was unanimously approved by the convention, was character 
ized by more directness and aggressiveness than has been 
the case in the past. Particularly was this change of atti- 
tude noticeable in the case of the resolution on the subject 
of misleading and false alcohol statistics. 

It is refreshing to find that the Association is alive to the 
fact that the industry must fight for its progress along with 
other alcohol consuming trades. It is still more pleasing to 
see that it is ready and willing, as it has been able, to put up 
an effective struggle. Resolutions of the sort which were 
adopted at the convention can hardly fail to have the desired 
effect upon those handling permits and other restrictions. 


The work of the Perfume Flower Committee met with 
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unusual difficulties during the year. Flowers must, of 
course, give way to land booms and real estate transactions. 
But it is interesting to note that some progress was made 
despite unforseen troubles and that the committee under 
Mr. Pfeiffer’s able chairmanship is not discouraged by the 
outlook and will press the work even harder during 1926 
after the serious set backs of 1925. 

A most valuable suggestion and one which doubtless 
opens the way to even greater effectiveness for the Associa- 
tion was the proposal for work on a co-operative educational 
campaign by the industry. The trade has long felt the need 
of some sort of educational program on the value of Ameri- 
can products and the ability of American manufacturers. 
Whatever may be the final outcome of the proposal, an able 
committee will work on it during the coming year and some 
definite worthwhile steps may be suggested and accepted at 
next year’s meeting. 

The plan of progression in office received added impetus 
in the decision of Northam Warren not to stand again as 
President. Mr. Warren served the Association well during 
the last year and it was with great regret that the members 
finally bowed to his decision not to succeed himself in the 
office. The Association is extremely fortunate in possessing 
President C. M. 
Baker has long been active in its affairs and can be trusted 
to carry out the work of the Association with the same 


so many able men to carry on its work. 


efficiency and despatch which has characterized the adminis- 
trations of his predecessors in office. 

On the whole, it was an excellent convention and, we 
feel, set a new mark for coming meetings to aim at. The 
\ssociation is to be complimented upon the convention, but 
in even greater measure, upon the industry. The coopera- 
tive, helpful spirit of the associate members, as well as the 
actual work of the active members, has brought remarkable 
progress during the recent years. If this year’s meeting is a 
criterion of what is to be expected in the future, the Ameri- 
can Manufacturers of Toilet Articles are on the way to 
becoming one of the most efficient of America’s trade 
organizations 


PRICE MAINTENANCE BILL IN CONGRESS 


Elsewhere in this issue will be found an account of the 
hearing at Washington on the Capper-Kelly resale price 
maintenance bill, regarding which the American Manufac- 
turers of Toilet Articles at its recent convention adopted 
resolutions of approval 

Our Washington correspondent quotes Sidney M. Colgate’s 
statement to the Congress committee in full. Mr. Colgate 
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surveyed the situation from an intensive and prolonged ex- 
perience of his company in endeavoring to maintain what 
many persons believe to be an honorable and fair method of 
conducting business. 

Price-cutting for the public consumer is profitable only 
for the purchaser who buys the one item, but if there are 
other items the seller’s loss on the cut-rate product will be 
Mr. 


Colgate’s testimony showed, just what every common sense 


made up on higher charges for the other purchases 


person should know, that price-cutting does not benefit the 
public and is simply a lure to get trade. If the price-cutters 
were really sincere they all would go into bankruptcy as 
soon as they began business. 

England long ago put a curb on price-cutting. Canada is 
doing it now and while there seems to be little hope of action 
on the Capper-Kelly Bill in the present Congress the move- 
ment for a clarification of the situation is making progress. 
In November a new House of Representatives will be elected 
Let those interested put the issue up to the candidates in 
their home districts. 


BEST NEWS OFTEN IN ADVERTISEMENTS 


Leroy Fairman’s contribution this month. for the welfare 


readers is to be found on another page 
“The Trade 


and benefit of our 
under the Advertising 


Medium.” 


captior Paper as an 


From time to time we have called attention to the fact 
that it is as important to read our advertising pages as it 


is to peruse our text pages. Real news is to be found in 


many of our advertisements. It is news which often means 


not only better or more satisfactory sources of supply for 


raw materials, but which opens new avenues for trade 


progress. Our advertising section provides a_ current 
monthly panorama of the best and newest in our field of 
offerings to manufacturers as against which even our up-to- 
date Market Reports may very well relinquish precedence. 

Mr. Fairman in his homily on trade paper advertising 
throws light on its genesis, stagnation and resurrection into 
its present important position in trade. It is well worth 
reading. 


~ PROSPECTS FOR THE METRIC SYSTEM 


We are at the moment entirely neutral on the merits and 
demerits of the metric system. In some industries and some 
it has favor. In 


and individuals who use it, but the great majority of the 


countries won America there are firms 
people seem to prefer the present system of weights and 
measures. The trouble with the advocates of making the 
metric system compulsory is that they are traveling along 
the bone-dry-prohibition path. 

[he metric system is making splendid educational prog- 
ress, some firms have adopted it and on general principles 
it appears to be quite as right as any other reform. But 
it seems to be an extremely unfortunate move to try to 
make the metric system compulsory, as a bill in Congress 
now seeks to do, although it has no chance for enactment 


at this session. 


The question is often asked why, if all the benefits 
claimed for the metric system are true, it has taken over 
a hundred years to get it adopted and, even now, without 
material effect. The reasons are well epitomized in a com- 
mentary on the subject in the New England Grocer with 
reference to the Britten bill to make metric markings com- 


pulsory after January, 1935, setting forth the grocer’s 
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THE MAN WHO WINS 


By James Epwarp HuNGERFORD 


(Written for This Journal) 


No matter what the game he plays, 
He puts his whole heart in it; 

No matter what the odds, he stays— 
To lose the prize, or win it! 

He doesn’t sniffle when he’s beat— 
What e’er the play, he dares it. 

\nd if he 
He grins, and gamely bears it! 
‘sporting chance,” 
And mostly plays for pleasure; 


down to defeat, 


goes 





He always takes a 
He’s in the lists to hurl his lance, 
And carry off the treasure! 

But if he fails to land the prize, 

He doesn’t stop to rue it, 

He starts again, and bravely tries 
To win- 
He plays the game, and plays it fair, 
And sticks until the finish; 
Sometimes he loses by a 


if he can do it! 


hair— 

But does his “grit” diminish? 

Not on your life! He never stops; 
The prize—some day he’ll win it, 

And he’s the kind of man who “cops” 
From life—the best that’s in it! 








{li Rights Reserved) 
“This is a bill to 
Grocers, unless you wish to scrap all your scales 








viewpoint in a practical way. It says: 
oppose. 
and measuring devices and go to the expense of buying 
new ones, write to your Congressman and ask him to oppose 
it.” 

The worst thing that might happen to the metric system 
would be the passage of the bill. It would simply reverse 
the general sentiment in favor of the metric system if and 
when adjusted to the requirements of the trades and people 
generally, as to which much educational work is still to 
be done. 





CUTTING SALES COST BY USING PHONE AID 


A nationally known pharmaceutical manufacturing com- 
pany called upon the local telephone organization to make 
a survey of its telephone facilities and outline a plan for an 
extensive use of toll and long distance service in sales pro- 
A plan was formulated and tested showing 
In a letter to the 
telephone company the management said: 

“As a result of your efforts we have a much clearer con- 


motion work. 


an average sales cost of 1.46 per cent. 


ception of the possible use of the telephone in business soli- 
citation, and we hope as time goes on to be able to make 
greater use of the telephone for sales promotion.” 


Never Saw Such Handsome Advertisements 

A. H. Sullivan, Ceramic Materials, Arcade Bldg., St. Louis, Mo. 

I want to compliment you on THE AMERICAN PERFUMER 
and will say that it is one of the best publications that I have 
seen for a long while. 

I have never seen a publication that carried such hand- 
some advertisements, where apparently no effort or money 
had been spared. 
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THE PROTECTION OF SECRET PROCESSES 


One of the problems that 


AMERICAN PERFUMER & 


confront manufacturers and 
inventors in their employ or otherwise is whether to patent 
the new discovery. The natural desire of the originator 
is to secure all of the benefits from the financial and other 
results of his research efforts The old 


effectual story 


about the inventor who went to the Poor House while 
the exploiter of his idea lived in luxury was written before 
Fords and limousines were in vogue. 

In the present tense there are few inventors who do not 
persons who are required in 


reap their rewards, except 


advance of employment in telephone, telegraph, and radio 
corporations to sign off their rights to anything they may 
invent while in the employ of the corporations. 
It is questionable if this requirement tends to promote 
higher efficiency in inventive inclination, but the independent 
discoveries and patent litigation in radio, electric and other 
minds 


explain the attempt to restrain new 


efforts 


sphe res may 


their research Inventors are 


trom pre fiting by 


notoriously improvident, even as Steinmetz was, for he 
refused to accept the rewards in even small degree for his 
contributions to the solution of electric mysteries 


All of 


advisibility of an inventor taking out a 


which opens up widely the question about the 
patent on a new 
process, or using it secretly and trusting to his “good luck” 
to prevent others from adopting and adapting his idea either 
in its entirety. The Patent Office 


in part or reports are 


filled with cases of the kind. The courts have been flooded 


with litigation, sometimes almost interminable, in suits o! 


this nature. Much of the litigation has been due to the 


attempts of originators to preserve secrecy regarding thei 
research and its results. 
1S possible to 


able to 


[here may be some instances in which it 
retain the secret, but in many others chemists are 


retrace processes and ascertain the basic principles and 


materials, and even evolve a formula for duplicating the 
process, which after some experimenting might and often 
has worked out into something not only “just as good” 
but better than the article under scrutiny and investigation. 


* 


lust what is the advantage of a secret process? ‘Th 


inswer is best given in the following editorial in /ndustric! 
& Engineering Chemistry which covers the subject so con 
subsequent comment would bh 


cisely and thoroughly that 


superfluous : 
Secret Processes 

“Which is the better procedure, to keep the process a dark 
secret or to cover it by letters patent? Many an executivi 
and many an inventor has this question to face. That the 
secret process is often the wrong road is well illustrated by 
testimony given recently before Judge Hand in the suit ot 
Grasselli Dyestuff Corporation vs. National Aniline and 
Chemical Co., Inc. This suit has to do with rubber vulcani 
zation accelerators, and particularly with l S. Patent 
1,149,580. This is owned by the plaintiff, and claims as 
accelerators organic ammonium compounds having a basic 
reaction at vulcanization temperatures and a dissociation 
constant greater than 10 & 17°. The case was of such 
importance as to draw to the trial representatives of practi 
ally every rubber manufacturer in the country for, if experts 
are to be believed, this patent covers most of the accelerators 
now in common use. 

“We make no forecast of the result of the litigation, but 
the suit presents a point of such interest to those engaged in 
original research as to call for emphasis. The plaintiff 
sought to show that diphenylguanidine is covered by the 
claims of the patent. The defendant in reply attempted to 
prove that accelerators also covered by the patent were in 
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common use more than the legal period of two years before 
the patent in suit was granted and that therefore it should be 
voided. Witnesses for the defendant include one whose 
testimony is to the effect that the basis of the patent, the 
effect of alkalinity, was discovered by him long previous to 
the issuance of the patent but that he kept his findings secret 
instead of obtaining patent protection 

“The testimony brought out that rubber aricles in which 
the improved accelerators were used were purchased, the 
secret unraveled, and that in a surprisingly short time the 
whole rubber industry knew of the latest advances and was 
in a position to apply the knowledge for itself. The secret 
failed to protect the inventor, and of course it is easy to 
look backward and affirm that in this case the better course 
would have been to take the public into his confidence and 
protect himself by patents. In no other way could he hope 
to profit adequately from his discovery 

“It seems to us that in most instances the inventor’s 
originality is more certain of reward via our patent pro- 
cedure, faulty as it may be, than via the secret process. Our 
industrial history has many accounts of the failure of secrecy 
ind so many instances of the success of patents as to leave 
no doubt in our minds. After all, just what is the advan- 


age of a secret process? 


MAKING LIFE BRIGHT IN BUSINESS 


Editor American Perfumer and Essential Oil Review: 


You printed an article quite some years ago about a notea 
London perfumer who believed in making life pleasant for his 








employees while they were at work. I cut it out and saved it, 
but cannot find it, and I need it to convince some folk that this 
is good policy I have movec rom Toronto to Calgary since 
I made the cutting of the item, it may have been lost in 
that way. Can you help me it Fr. W. H 


to John 


Our correspondent evidently refers Lipscomb 


London in No 


Goldsmith, who died in vember, 1921. He 


was the head of an important perfumery business and lived 
to be 78. In reporting his death our London contributor 
answer to c 


quoted him as having said in mment on the 


elegance of the firm's quarters: “My people and I spend 
why should we not have 
something better than bare walls, a cheap desk and a shabby 


floor?” 


about one-third of our lives here: 


In our mention of it we suggested that anyone who 
had visited the venerable perfumer’s establishnient would 
at once appreciate the ludicrousness of anything else in Mr. 
Goldsmith’s offices than his provisions for comfort and con- 
tentment. 

We trust this 


sufficiently answers our correspondent’s 





























































































inquiry, but we might add that the glory of making things 


comfortable, pleasant and otherwise agreeable for em- 
ployes is not all Mr. Goldsmith’s, although he set a 
precedent. In the perfumery and allied trades in this 


country, the movement in this direction has gained great 
headway. We know that some firms were inspired by what 
we printed about Mr. Goldsmith’s policy, but others have 
acted on their own common sense initiative 


that inspired him. 


the same thing 
Al! of the firms in our industries, as they 
are enlarging their plants, seem to be taking this element 
into consideration. They are going ofttimes further than 
Mr. Goldsmith, for they are providing rest rooms, restaurants 
and athletic fields, which were ahead of his time. 

But those who cannot do all of these things now can 
often make life brighter for their employes and get better 
results through means within their reach and with benefit to 
their revenue: Good white paint is cheap; applying it may 
be costly, but the expense is quickly turned to profit in in- 
creased morale among the workers who otherwise would 
spend the third of their lives either under the drab darkness 
of gloomy walls or in environs that are dirty, but could be 
kept clean and neat. 

White is the color of efficiency in life and it makes for 
cleanliness. There are many shades of white as a color. 
but after all it is the chief foe of germs and the best iu- 
spiration for clean, clear cut endeavor in all lines. 


GIRL SOAP CHEMISTS A POSSIBILITY? 

Members of the fair sex have often qualified for posi 
tions in perfume laboratories and for participation in the 
making of cosmetics and toilet preparations where a knowl- 
edge of chemistry was necessary, but until now we have not 
visualized any of them in the working garb of soap 
chemists. 

News from Atlanta, however, suggests great possibilities 
in this direction. The 150 students in the chemistry classes 
of the Girls’ High School are experimenting in science of 
soap making. Miss Allie 


the idea in her efforts to interest her charges in something 


Mann, their instructor, evolved 


more practical than some of the highly technical experi- 
ments usual in such classes, something closer to home life 
and not yet the old familiar soft soap bane of housewives 
before our modern soap manufacturers practically ended the 
domestic making of soap. 


The girls are being instructed in the chemistry of soap 
as practiced in real factories and they are said already to 
have mastered the difficulties of producing first-class castile 
soap, with other courses to follow. Some of their products 
won favorable comment at the recent Southeastern Exposi- 
tion. 

Other features of domestic chemistry are not neglected, 
but the soap possibilities rank high. These Georgia girls 
were not all born to make soap and it is probable that few 
of the 150 will pursue their present studies into the pre- 
cincts of any of the great soap manufactories, but some one 
or more may find an inclination to enter the occupation now 
closely held by male soap chemists. 





Worth More Than $100 a Year 


(Thomas D. Steel, 


Preparations, 


National 
West 


Mer., Scientific Laboratories, 


Broad St., Richmond, Va.) 
Tue AMERICAN PERFUMER & E“SENTIAL Ort REVIEW is 
worth at least $100 a year to us 


Toilet 
1900 


AMERICAN PERFUMER & 
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SELL HIM SOMETHING 


When you get up against the man 
Who says he doesn’t need a thing 
(And says it so it leaves a sting) 
Don’t let him get you on the pan, 
But hold your goat and lay your plan, 
Then after he has had his fling ?— 
Just sell him something. 


The man who's always full of air 
Will often preach at length to you 
\nd tell you just what he would do 
If selling goods was his affair, 
You wait a bit till he’s all through— 
Then sell him something. 


The man who always cuts you deep 
Is he who holds you at the door 
And shows you plainly you’re a bore 
He’ll make you feel so rotten cheap 
You'll want to knock him sound asleep. 
But don’t get mad, just talk some more 
And sell him something! 


* * - * * 


Now will that clever dispenser of joy 
Who gave mother a permanent wave 

Give us a permanent bath for the boy 
\nd father a permanent shave. 


T. F. LASAvace. 














PERFUMES DIRECT FROM COAL TAR ARE 
PROMISED BY A GERMAN CHEMIST 


The periodical “revolutionary” discovery which enters into 
the consideration of executives of all manufacturing businesses 
at stated seasons has now confronted our industries, if we 
may rely on the following very interesting, but entirely in- 
conclusive and absolutely unverified story of chemical re- 
search, which the New York Times has received by wireless 
from its Berlin correspondent : 

“A German chemist, Dr. Reil, has discovered a direct 
method of obtaining essential oils used in perfumes from 
coal-tar products instead of the roundabout way formerly 
employed, thus cutting production costs at least one-half. 

“These essential oils also are used for manufacturing 
foodstuffs and fruit extracts and are harmless to the 
human body. Just as different element combinations 
produce different colors in aniline dry manufacture, 
so these element combinations produce different odors 
and tastes. 

“Dr. Reil made his discovery accidentally while on 
other research work when a series of test tubes which 
had been standing over-night gave off a series of dif- 
ferent odors resembling flowers when the laboratory was 
opened.” 


Flowers with Canine Prefixes 
“Yes,” 
and flowers have the prefix ‘dog.’ 
rose and dog-violet are well known. 
another ?” 
There was silence, then a happy look illuminated the face 
of a boy at the back of the class. 


“Please, miss,” he called out, proud of his knowledge, 
“collie-flowers !"—Western Druggist. 


the teacher explained, “quite a number of plants 
The dog- 
Can any of you name 


For instance. 
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PROCEEDINGS OF THE AMERICAN MANUFACTURERS OF 
TOILET ARTICLES, MAY 4, 5, 6, 1926 


Thirty-second Annual Meeting of Former Manufacturing Perfumers’ Association, Biltmore Hotel, New York City 





M. BAKER JoHN HaAnpy V. C. Daccett H. Henry Bertram 


( President ) (First Vice-President) (Second Vice-President ) 


1 


(Secretary and Treasurer) 





GILBERT COLGATI 


(Executive Board) (Executive Board) 
OFFICIAL STAFF OF A. M. T. A. ror YEAR 1926-27. 

President—C, M. Baker, New York. 

First Vice-president—JoHN A. Hanoy, Buftalo. 

Second Vice-president—V. C. Daccett, New York City. 

Secretary and Treasurer—H. Henry Bertram, New York. 

Executive Board—Terms ending in 1927, G. A. PFEIFFER, 
New York; F. N. Lanctots, Boston; Witttam A. BRADLEY, 
New York; Everett B. Hurtsurt, Glastonbury, Conn. 

Terms end 1928—Gri_pert Corcate, New York; F. C 
ApAms, Cincinnati; W. L. Scuuttz, Hoboken; 
Jones, Chicago. 

Terms end 1929—D. H. McConnett, New York; A. M. 
SPIEHLER, Rochester, N. Y.; NortHAM Warren, New 
York; E. H. Koenier, New York. 


Apert G. 


The fourth convention of the American Manufacturers of 
Toilet Articles and the thirty-second annual meeting in suc- 
cession to the former Manufacturing Perfumers’ Associa 
tion of the United States was held at the Hotel Biltmore, 
New York City, May 4 to 6, inclusive, 1926. Both .in point 
of attendance and in interest and importance of matters 


NortTHAM WARREN A. M. SPIEHLER G. A. PFEIFFER 


(Executive Board) 


(Executive 


Board ) 


discussed, the convention compared very favorably with the 


past sessions of the organization. Friendly co-operation 
even in matters on which some difference of opinion natu- 
rally arose, was the keynote of the meeting, and those in 
attendance warmly praised its conduct and the general work 
of the association and its representative during the past 
year. That progress has been made im attaining the ends of 
the association is evidenced by the manner in which the 
business of the convention was carried on and in the reports 
of the various standing committees. 

The business sessions were opened promptly and the 
various subjects under discussion were brought up rapidly, 
discussed and acted upon in a manner complimentary to the 
work of the committees and officers. Each business session 
closed promptly on scheduled time. The entertainment fea- 
tures were adequate and satisfactory, culminating in the 
banquet at which an inovation this year was the absence 
of speakers. Efforts had been made by the committee to 
secure a speaker of national prominence. Failing this, it 
was the consensus that no speaker at all would be prefer- 
able. Favorable comment on this feature of the program 
virtually assured its general adoption as a policy of the en- 
tertainment committee in the future. 
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Mayor Walker Welcomes Perfumers 
[he following letter of welcome from Hon. James J. 
Walker, Mayor of New York City, was read at the con 


vention : 


“GENTLEMEN: Hearty welcome to the City of New York. 


It is perhaps needless to assure you that New York is always 


glad when it is chosen for convention purposes, but I may 
add that its 


is representative of 


gratification is intensified when a convention 


important industries which contribute 


to social comfort and promote the public health 
“My wish is that th 
widest public attention in the interest of the manufacturers 
represented and that the attained may provide a 
compelling impetus for again determining upon the City of 
New York when the American Manufacturers of Toilet 
Articles decide upon a city for their next annual convention. 
“Were it not for an unusually heavy pressure of official 
business and a calendar admitting of no possible additions, 
I should have been very happy personally to meet and greet 
so many of the leading men in your industry. It is, there 
fore, a source of regret and disappointment to me that evi- 
dence of my good will must of necessity be 
limited. to this written expression 
“Cordially yours, 


sincer¢ convention may attract the 


success 





interest ind 
“JAMES J. WALKER.” 
President Warren’s Address 


Northam Warren, 
officials of the 


[he meeting was opened by President 


he other 


who complimented t organization 


j 


upon their work during the year and urged close co-opera 


officers and committees and 
Washington 
counsel of the association Mr. 


tion of the members with the 
particularly with W. L. 
Abel I. Smith, 
Warren said in part 


(_rounse, representa 


tive, and 


“In a year of a number of useful accomplishments it is 
hard to point to any one as outstanding, but I think we 
all agree that the reduction in the tax on pure, non-beverage 
alcohol is an accomplishment of which we may be very 
proud and which is of distinct practical value to our entire 
membership 

“One of the serious topics that will have to be dealt with 
this year is the question of continuing to safeguard the 
legitimate use of alcohol. Mr. Crounse is going to deal 
with this tomorrow in executive session. You owe it to 
Mr. Crounse to support him in this work, and you will 
find that what he has to tell us is of vital concern to the 
industry 

“IT have had a theory for a number of years past that 
the success of this Association, not only now but in the 
future, is going to lie very largely in cutting away from all 
precedents and discussing topic of interest to our 
business, no matter what its nature. This Association has 
ilready proved its ability to deal with delicate questions 
very tactfully and successfully. 


every 


“There are a great many live issues that ought to be dis 
cussed at this convention, and it ought to be left to you 
gentlemen to bring up on the floor of this convention the 
subject that most intimately concerns you and incidentally 
your fellow members, because it is only by exchange of 
views that we can possibly reach a solution of some of 
these troublesome questions 

“The question of price maintenance is one of the livest 
of today, and this Association has gone on record 
actively as favoring it and has worked for it. The question 
of the elimination of bootleggers who have been conducting 
their business under the guise of toilet good manufacturers 
is a subject that interests every user of alcohol. The ques- 
tion of the misuse of ‘Paris’ on perfumery labels is a topic 
that is of vital importance to all of our manufacturers, be 
cause in the last constitutes a fraud on the 
public.” 


issues 


inalysis it 


Secretary on Membership 


In his report, H. H. Bertram, secretary of the associa- 
tion, gave the membership of the association as 213, a net 
loss of one member for the year. The membership consists 





PERFUMER & ESSENTIAL OIL REVIEW 


May, 1926 





of 94 active members, a loss of 7, and 119 associate mem 


bers, a gain of 6. 
During the year the following new members were elected 
\CTIVE 


New York, N Zz. 
Chicago, Ill 


Lehn & Fink Products Co., 
C. W. Beggs Sons & Co., 


ASSOCIATE 


L. A. Van Dyk, New York, N. Y. 

Ralph W. Wilson (reinstated), New York, N. Y 

Stoyanoff, Gerli & Co., New York, N. Y 

Majestic Metal Specialties, Inc.. New York, N. \ 

Will & Baumer Candle Co., Syracuse, N. ¥ 

Charles A. Rindell, Inc., Chicago, III 

Sun Tube Corp., Hillside, N. J 

Phoenix Hermetic Co., Chicago, Hl 

Philipp Wirth, New York, N. Y. 

Keller-Dorian Paper Co., New York, N. Y. 

The resignations were: 

Active—Tokalon, Inc., Wildroot Co., J. Eavenson & Sons 
Co., W. & H. Walker, House of Tre-Jur, Peet Bros., 
Eleaya Co., Woodworth, Inc., Louis Philippe, Inc. 

Associate—Fox & Clarke Co., Monarch Nusbaum Paper 
Box Co., Js H. Paddock io. J L. Hopkins & CS. 

Bertram outlined the work of his office other 
follows 


Secretary 
than that on membership briefly as 

Bulletins —Twenty-live 
to the interest of 
year 


various topics vital 
issued during the 


bulletins on 
every member were 
Bureau.—Only about tive members used this serv- 
About 750 reports were requested, nearly all 
from one member. Your Secretary is finding it increasingly 
difficult to get credit information from members. It is 
therefore suggested that this activity be dropped. 

It is with deep regret that your Secretary announces the 
untimely death of three of our oldest co-workers—Francis 
W. Jones and Walter T. Hathaway and A. D. Henderson, 
of the California Perfume Co. Illuminated copies of suit- 
able resolutions adopted by the Executive Board were sent 
to the families of these deceased members. 

In conclusion, due thanks must be rendered to our assist- 
ant to the secretary-treasurer, Miss Lawlor, without whose 
zeal and fidelity your Secretary would have been unable to 
consummate the work of this office. 

In deference to the memory of the deceased members, the 
convention rose and stood in silence for a moment. 


Credit 
ice last year. 


Suggests Atlantic City 


Reporting for the Convention Committee, Louis Spencer 
Levy, chairman, outlined the work of the committee in pre 
paring for the convention and mentioned briefly the various 


entertainment features which the committee had provided 


He called attention to a slight 
year on account of the nature of the entertainment features 
offered. The committee suggested to the convention that 
the place of holding next year’s convention be Atlantic City 
and the time, about the middle of May. The innovation 
was proposed in order to provide for out-of-door sports at 
the convention. Particular thanks for material and serv 
ices provided was extended by the committee to W. John 
Buedingen, du Pont Cellophane Co.; Richard Hudnut, R. M 
Krause, Keller-Dorian Paper Co., and Karl Voss Corp. 

The report was referred to the Committee on Resolutions 
since it contained the suggestion of a change in the time 
and place of holding the annual meeting. That committee, 
however, failed to present a resolution on the matter and by 
motion, the secretary at the final session was instructed to 
secure a vote of the membership on the time and place ot 
holding the 1927 meeting of the association. 

Owing to the illness of the secretary of the Special Tariff 
Committee, report of that body was deferred and will be 
forwarded to the members as a special bulletin. The Trans 
portation Committee had no report, which was a gratifying 
feature as indicating that the association had experienced 
no transportation troubles. .No report was made by the 
Committee on Trade Practices. The work of the Finance 


increase in the charge this 
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Committee was embodied in the report of the treasurer, and 
no special report was made by that committee 


Legislative Committee 


The work of the Legislative Committee was 
A. M. Spiehler, 
“Our association has passed through 


outlined by 
chairman, who spoke in part as follows 
another eventtul 
year since we last met in this place. Inasmuch as the de- 
legislative work at the National Capital are 


fully set forth in the report of our Washington representa- 


tails of our 


tive, your committee will confine its report to a brief out 
line of the happenings of the year 

‘The association is heartily congratulated by yout m 
mittee upon the outcome of the campaign which resulted in 


the enactment by Congress of a provision of the revenue 


| 

reduction law of 1926 providing for a cut of 55 cents per 
gallon in the tax on pure, non-beverage alcohol, effective 
January 1, 1927, and a further cut of a like amount, effective 
January 1, 1928. These reductions, which will put us back 
ilcohol 
very substantial benefit to our 


on a pre-war footing insofar as the tax on pure 
represent a 


is concerned, 





W. A. BRaADLeEy D. H. 


(Executive Board) 


McConnett 
(Executive Board) 


entire industry. This achievement is a splendid illustration 
of what can be accomplished when the interested trades co 
operate and this reduction in the tax on pure alcohol sup 
plements in a most fitting manner the concession which we 
obtained a few years ago in the form of tax-free denatured 
alcohol for the manufacture of our products 

“Your committee heartily approves the suggestion of our 
Washington representative, Mr. Crounse, that there is now 
no further reason why pure, non-beverage alcohol should 
bear any tax whatever. It is too much to expect that this 
impost will be taken off in the present Congress, but 
committee will feel justified in working for its 
ever Congress again takes up the 
reduction. 


your 
repeal when 
subject of general tax 


Impressed by Andrews’ Efforts 


“Your committee has been greatly impressed with the 
sincere and conscientious effort made by General Lincoln 
C. Andrews to enforce the prohibition law vigorously but 
sanely. We have been especially pleased with his apparent 
intention to protect legitimate industry from fanaticism and 
to guarantee to all legitimate users an ample supply of al- 
cohol while seeking energetically to punish those who divert 
it to illegal uses. We bespeak the support of this associa- 
tion for General Andrews’ plan of reorganizing the prohibi 
tion and customs services which will make the Secretary of 
the Treasury the responsible head of both these important 
bureaus while delegating to intelligent and experienced as 
sistants the details of the work. The plan will give great 
elasticity to the service and by bringing all subordinates 
under the immediate eye of the Secretary and the Assistant 
Secretary of the Treasury, it will insure the enforcement 
of the law along sound legal lines. 


“Especially do we approve General Andrews’ plan for 
providing supervision of legitimate industrv entirely inde- 
pendent of the pursuit of the law violator. This principle 
we have long contended for. Not the least of the commend- 
able features of the Andrews’ plan is the fact that it ren- 
ders wholly unnecessary further consideration by Congress 
f the so-called Cramton bill, which as our Washington rep- 
resentative said, would have made the Prohibition Commis- 
sioner the ‘Czar of industry.’ Your committee is strongly 
in favor of Mr. Cramton’s independent bill to place the pro- 
hibition force under the Civil Service. If this plan is car- 
ried out conscientiously and the entire prohibition estab- 
lishment is taken out of politics, it will unquestionably result 
in a great reform. 

‘The enactment by Congress of a provision of law pro- 
hibiting the further sale, free of tax, of seized smuggled 
alcohol should be a cause of general congratulation through- 
out the alcohol-using ‘cain. Gross discrimination in favor 
xf a few concerns has resulted from this practice in the 
past which was fully exposed before the Senate Judiciary 
Committee by our Washington representative. Hereafter, 
ull seized alcohol will be subjected to the same tax laws as 
if produced and distributed through legitimate channels and 
1us the unfair competition from which a number of our 





Everett B. Hurcpurt F. N. LANGLotIs 


(Executive Board) (Executive Board) 


members in the past have suffered will be brought to an end. 

“Most gratifying progress has recently been made looking 

the enactment by Congress of a sound, well balanced 

price protection law. The extended hearings on the subject 
ire fully described by our Washington representative. They 
epresent the culmination of a movement participated in by 
several hundred national trade associations, and there is 
now reason to believe that a favorable report on the so- 
called Capper-Kelly bill will be made by the House Com- 
mittee on Interstate and Foreign Commerce, even before the 
idjournment of the present session. The concentration of 
this movement upon a single bill in lieu of several separate 
measures which have been pending in past Congresses has 
undoubtedly had much to do with the progress made since 
the present Congress assembled. Your committee feels 
justified in pledging the hearty support of our association to 
tha movement now on foot to press the price protection bill 
at the earliest possible date, and we are sure that our indi- 
vidual members will do everything in their power to assist in 
this important work. 

“Your committee also congratulates the association upon 
the general measure of relief from taxation granted in the 
legislation recently enacted by Congress. Industry in every 
branch should be stimulated thereby and your committee 
confidently predicts that the results of the passage of the 
latest tax reduction bill will augment the prosperity of all 
the members of our association.’ 


Washington Representative Reports 


The matters covered in Mr. Spiehler’s report were again 
taken up and discussed in the report of W. L. Crounse, 
Washington representative of the association, which was 
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read and discussed in executive session on the second day 
of the convention. Mr. Crounse reported in part as follows 

“Never since the privilege of using denatured alcohol 
free of tax was accorded us has our association in a single 
twelve-month secured such substantial benetits for its mem- 
bership as during the past year. We have made a record of 
unprecedented activity, and in addition to achievements of 
material value we have met with signal success in all the 
movements we have set on foot for the protection of our 
individual membership and our industry as a whole. 

“Of first importance has been a reduction in the alcohol 
tax obtained from Congress which in two years will put this 
impost on a pre-war footing. In connection with this im 
portant legislation we have also obtained the enactment otf 
a law that will put a stop to the sale tax-free of seized 
smuggled foreign alcohol with which the allied trades for 
the past two years have been obliged to compete at a great 
disadvantage. We have successfully resisted efforts to tax 
denatured alcohol, and I feel warranted in predicting that 
10 further serious attempt in this direction will be made in 
the present Congress 


Co-operation with Gen. Andrews 


“We have co-operated heartily with Lincoln C. Andrews, 
assistant Secretary of the Treasury, in the development and 
application of his comprehensive plan of prohibition enforce 
ment, the chief feature of which has been the separation of 
the supervision of legitimate industry from the policing of 
law violators, a project for which we have labored unre- 
mittingly since the effective date of the Volstead Act. We 
have also given our aid to the movement launched by Mr. 
Andrews for the reorganization of the prohibition unit and 
the customs division of the Treasury Department, and we 
are hopeful that the legislation embodying these important 
reforms will be enacted in the near future. 

“The permanency of our permits has been assured to us 
during the past few weeks by an important decision of the 
United States Circuit Court of Appeals guaranteeing legiti- 
mate alcohol users against the cancellation of their licenses 
to do business except in strict accordance with the letter 
and spirit of the Volstead Act, which provides for citation, 
hearing and formal revocation on adequate evidence together 
with the right of appeal to the equity court from any ad- 
verse ruling of the enforcement officials. We have followed 
with interest the campaign to reform the methods of bonded 
denaturing warehouses, and I am glad to be able to report 
that no reputable establishment among the concerns which 
supply our trade has suffered hardship in connection with 
this campaign. In common with American industry every 
where we have secured a substantial measure of relief from 
general taxation through the passage of a comprehensive 
statute, already effective, reducing income tax rates, elimi- 
nating so-called nuisance taxes and clarifying many admin- 
istrative provisions of the tax laws. 

“You are especially to be congratulated upon the excel- 
lent progress made during the present session of Congress of 
legislation designed to put an end to predatory price-cutting 
by the legalization of contracts between producers and their 
distributors for the maintenance of the re-sale price of trade- 
marked or otherwise identified merchandise. The record of 
the year as a whole is one of which we may all feel proud 
and should inspire us to meet the developments of the future 
with undaunted confidence in our ability to protect the great 
industry in which we are engaged. 


Urges No Alcohol Tax 


“The beverage character of alcohol was destroyed by the 
enactment of the prohibiion law. There is no longer any 
sound reason why alcohol should be taxed at all. It is an 
essential chemical raw material. It ranks with the most im- 
portant of such materials employed in any branch of indus 
try: in fact, it is probably the most universally used material 
in the entire industrial category. Bearing these facts in 
mind, I am at a loss to know upon what basis the further 
continuance of any tax whatever upon alcohol can be justi- 
fied. The condition of the treasury can no longer be said 
to require the continuance of this tax, which is a heavy 
burden upon the manufacturers of the country. Many far 
less onerous taxes have been repealed in connection with the 
tax reduction program of Congress and the Treasury De- 


partment. May we not hope that in the very near future 
the essential raw material, alcohol, may be placed upon the 
same footing with other materials and supplied tax-free t 
our own and the allied industries which consume it in such 
large quantities? There can be no logical objection to the 
repeal of this impost, and surely fanaticism should not be 
permitted further to burden the great alcohol-using trades 
[ am very glad to be able to report that the movement to 
tax denatured alcohol has made very little progress in Con 
gress, where the necessity of keeping down the cost of this 
essential industrial material appears to be fully appreciated 


Comments on Diversion 


“It is unfortunate that the illegitimate operations of cer 
tain concerns who have diverted denatured alcohol to bever- 
age uses have induced Mr. Andrews to adopt a plan oi 
supervision and inspection of concerns using denatured spirits 
which practically removes them from the immediate juris- 
diction of the assistant administrators in charge of per- 
missive work. It is to be hoped that this arrangement is 
only temporary and that in the near future there will be re 
stored the system under which functions has always been 
regarded by the suit of the law violator. This separation 
of a clear line of demarkation is maintained between the 
supervision of industry and the pure alcohol-using indus 
tries as the chief merit of the Andrews plan, the wisdom 
of which has already been fully demonstrated, especially in 
the New York district. 

“I bespeak your hearty support of the Andrews-Green- 
Smoot bill, and I know you will join me in expressing the 
hope that Congress will place the bill upon the statute books 
without unnecessary loss of time. While it provides for 
radical changes in organization, nevertheless the experience 
of the past seven years has shown them to be necessary as 
well as advisable if the enforcement of the prohibition law 
is to be continued along sound lines promising a maximum 
of efficiency. 

“It is apparent not only that the reckless charges with 
regard to alcohol diversion recently made are grossly ex- 
aggerated, but that the statements heretofore made by 
Director of Prohibition J. E. Jones, and Dr. James M. 
Doran, chief of the division of industrial alcohol and chem- 
istry, that more than 90 per cent. of the alcohol withdrawn 
is legitimately used, are exceedingly conservative. 

“The procedure for the cancellation of the permits of 
these denaturing bonded warehouses contemplated in treas- 
ury decision 3773 having failed, it now becomes necessary 
for the government to secure adequate evidence and bring 
about the revocation of the permits of the concerns of this 
type that have violated the law. Your association is already 
pledged to assist the government in every way in carrying 
out this reform. It is your duty should suspicious circum- 
stances regarding the operations of one of these establish- 
ments come to your knowledge to lose no time in laying the 
facts before your prohibition administrator 


Permit Regulations 


“On January 1 the reissuance of permits to a large pro- 
portion of the denaturing bonded warehouses in the eastern 
part of the country was refused on the ground of irregu- 
larities. The question of the right of the government to 
summarily deprive these establishments of their permits was 
promptly taken into the Federal courts, the case of Higgins 
vs. Foster, prohibition administrator, being selected for test 
purposes. In the lower court it was held that the govern- 
ment had a right to terminate permits at any time, and that 
if the appropriate administrator had reason to believe the 
company had been guilty of violation of the law or regula- 
tions he might withhold a renewal. This case having been 
carried to the Circuit Court of Appeals, however, that tribu- 
nal reversed the court below. 

“The court agreed with the administrator that there was 
ground for the revocation of the permit involved; neverthe- 
less, it was pointed out that the law respecting cancellations 
can not be ignored, and that all the stipulations set out in 
Section 9 of the Volstead Act must be rigorously observed. 

“It is unfortunate that the government’s well-meant efforts 
to check alcohol diversions have come to naught in this in- 
stance. On the other hand, any regret that we may feel as 
to the miscarriage of the government’s plans must be offset 
to a great degree by the knowledge that the federal courts 
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have rendered a decision so construing the provisions of the 
national prohibition act that under no circumstances can 
a reputable manufacturer be deprived of his permit without 
a procedure which guarantees to him adequate notice, a full 
hearing and a formal decision by the appropriate executive 
officer, which decision is reviewable in an equity court.’ 





Resolutions on Legislation 


The subject matters of these reports was made the subject 
of much study by the Resolutions Committee which, at the 
inal session of the convention, reported the following reso 
lutions covering legislative work of the year, which were 
unanimously adopted: 


Approval of Gen. Andrews’ Enforcement Policy 


Whereas, Gen. Lincoln C. Andrews, Assistant Secre- 
tary of the Treasury, in the discharge of his duties as 
the chief enforcement officer under the National Prohibi- 
tion Act has at all times manifested a sincere and intelli- 
gent consideration for the welfare of the alcohol-using 
industries and has exhibited a willingness to protect 
them from fanatical attacks; and, 





\rBert G. JONES W. L. ScHuttz 
(Executive Board) (Executive Board) 

Whereas, Gen. Andrews has revived the Alcohol 
Trades Advisory Committee to assist him in dealing wisely 
and justly with all matters pertaining to the industries 
which use alcohol as a raw material; and 

Whereas, notwithstanding his friendly attitude toward 
the alcohol-using industries Gen. Andrews has vigorously 
assailed wrong-doers and especially has taken all possible 
steps to detect and punish the diversion of industrial 
alcohol; therefore be it 





Resolved, that the American Manufacturers of Toilet 
Articles in annual convention assembled hereby heartily 
endorses Gen. Andrews’ administration of his office and 
tenders to him the loyal cooperation of all its members 


in the rational enforcement of the prohibition law. 


Reorganization of the Prohibition Enforcement Service 


Whereas, at the instance of Gen. Lincoln C. Andrews 
there have been introduced in Congress H. R. 8998 and 
Senate 3022 “to establish in the Treasury Department a 
bureau of Customs and a bureau of prohibition and for 
other purposes” which measures in effect clothe the 
Secretary of the Treasury with specific authority to direct 
the enforcement of the Customs and Prohibition laws 
and to delegate such authority as may seem to him ad 
visable to a Commissioner of Customs and a Commis 
sioner of Prohibition, the latter official to have charge 
of the administration and enforcement of the National 
Prohibition Act and acts mandatory or supplemental 
thereto; and 

Whereas, the enactment of these measures will enable 
the Secretary of the Treasury to supervise the enforce- 
ment of the prohibition law through the direct agency 


f an Assistant Secretary of the Treasury specifically 





les for that purpose thus providing a channel 
( ch permit holders may a prompt re 
view of drastic or unjust rules, regulations and decisions 
subordinate officers of the prohibition enforcement 
servi ind 


Whereas, the measures referred to are in line with the 





peated recommendations of this Association that the 
} hol f r - 


the supervision of aiconol ft 





K iat the American Manufacturers of Toilet 
\rticles in annual convention assembled hereby strongly 
endorses the identical bills H. R. 8998 and Senate 3022 
and urges upon Congress the importance of their im- 
mediate enactment in the interest of the industrial wel- 
fare of the country which is so largely dependent on 


trades in which alcohol in its various forms con- 

stitutes an essential raw material; and be it further 
Resolved, that copies of these resolutions be forwarded 

to the Chairmen of the House Ways and Means Com- 


hose 








F. C. ADAMS E. H. KoEHLER 
(Executive Board) (Executive Board) 
mittee and the Senate Finance Committee and to Gen. 
Lincoln ¢ Andrews, Assistant Secretary of the Treasury, 


1 


in charge of prohibition enforcement 


Civil Service for Prohibition Enforcement Staff 


Whereas, there is now pending in Congress a measure 
ntroduced by Repr« itive Cramton of Michigan plac- 
ing the prohibition enforcement staff under the Civil 
Service; and 





Whereas, experience in all branches of the Government 
has demonstrated that the application of the Civil Service 
law to employes of practically all ranks has had the ten- 
dency to remove them from the operation of the political 
spoils system, to render their tenure of office dependent 
solely upon good behavior and efficiency and to exclude 
the incompetent, the ignorant and dishonest and those 
otherwise unfit; therefore be it 








Resolved, that the American Manufacturers of Toile’ 
\rticles in annual convention assembled hereby endorses 
the Cramton bill referred to and urges upon Congress 


ts prompt enactment into law; and be it further 








Resolved, that copies of these resolutions be forwarded 
to the Chairmen of the House and Senate Committees 
on the Civil Service and to Representative Louis C. 
Cramton. 


Gross Exaggeration of Alcohol Diversion 
Whereas, throughout the past year, but especially in 
connection with the recent hearings before the Senate 
Committee on the Judiciary, grossly exaggerated state- 
ments have been made by certain officials of the Depart- 
ment of Justice and others regarding the diversion of 
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alcohol and especially of denatured spirits, one prominent 
official going so far as to allege that 60,000,000 gallons 
have been annually used for illegal purposes when the 
best informed statisticians of the Government have de- 
clared that the diversion of alcohol has not exceeded one- 
fifth of that amount; and 


Whereas, these exaggerated statements have had the 
to create in the public mind the impression 
that the alcohol-using industries have diverted a large 
proportion of their raw material to illegal purposes and 
thus have placed a stigma upon our industry and those 
allied with it which is as undeserved as it is injurious; 


tendency 


therefore be it 


Resolved, that the American Manufacturers of Toilet 
Articles in annual convention assembled hereby severe 
deprecates the exaggerated statements referred to and 
denounces them as manifestly untrue and unfair and we 
appeal to all officers of the Government associated 1n an) 
capacity with the enforcement of the prohibition law 
to refrain from giving utterances to ill-considered state- 
ments with regard to the use of alcohol for illegal pur- 
in mind it alcohol is probably the most 
material employed in Amer 
ts use should be encouraged and sate- 


poses, bearing 





indispensable raw 
dustry and as such 
guarded 


further 


Can in- 


any form ot restriction; and be 


against 


Resolved, that copies of these resolutions be forwarded 
ta Gen. Lincoln C. Andrews, Assistant Secretary of the 
Treasury in charge of Prohibition enforcement, and 
Dr. J. M. Doran, chief of the Industrial Alcohol and 
Chemical Division 





Opposition To Tax On Denatured Alcohol 
Whereas, during the consideration of the tax reduction 
bill in the present Congress the House of Representatives 


was urged to adopt an amendment to that measure im 


posing a tax on denatured alcohol on the ground that it 


would give the prohibition enforcement officers facilities 


ior the closer supervision of such alcohol; and 
Whereas, the legislatures of certain States have been 
urged to tax denatured alcohol apparently as a 


measure intended to increase le cost of this essential 


raw material of our industry; and 


Whereas, the present Federal laws provide all the nec 
essary authority for the supervision and control of de 
natured alcohol making it unnecessary that any tax bur 
den should be imposed upon thi 


Whereas, the time-tried systems legalizing the pro 
duction, distribution and consumption of denatured alcc 
hol in the leading industrial countries of the world, in- 
cluding England, France and Germany, have demon- 
strated that tax-free denatured alcohol is essential to 
enable manufacturers using this product to compete with 


their rivals in the markets of the world and to cl 





s product; and 





+ 


1e COSst importance tt 





yf articles of great 


and comfort of the public; therefore be 














Resolved, that e American Manufact s Toilet 
\rticles in annual convent yy records 
its deep sa ction 55 4 he 

ese session oO tax d hereby 

gisters a vig rotest against any attempt to bur- 
den is imp material or to impose restrictions 
believing as we do, that the welfare of our trades 
pon O dequate supply of 
d alee owes ssible cos ind be i 

C 
esolved, that copies ot these resolutions be for varded 
the Chairmen of the House Ways and Means Commit- 
tee and the senate Finance : ee and o Gen. 
Lincoln C. Andrews, Assistan of t Treasury 





charge of Prohibition enforcement. 
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Price Protection Legislation 


Whereas, the Executive Committee of the American 
Manufacturers of Toilet Articles at a meeting held in 
New York, April 20, 1926, adopted a series of resolu- 
tions advocating the early consideration and passage of 
the so-called Capper-Kelly price protection bill; there- 


tore be it 


Resolved, that the American Manufacturers of Toilet 
Articles in annual convention assembled hereby heartily 
endorses the action of its Executive Committee and 
approves the said resolutions in the following form: 


Resolutions in Favor of the Capper-Kelly Price Standardi- 
zation Bill Adopted by the Executive Committee of 
the American Manufacturers of Toilet Articles 
at a Special Meeting Held at the Biltmore 
Hotel, New York City, Tuesday, 

April 20, 1926 

Whereas, the evil of predatory price cutting has con- 
tinued disastrously to affect our industry during the past 
year and has greatly emphasized the need of legislation 
to prevent the employment of standard identified mer- 
chandise of known quality as bait with which to obtain 


public: and 


ne patronage of the 


Whereas, repeated decisions of the courts while reaf- 
] he manufacturer to refuse to sell 
ters have denied to him the 
methods to assert 


firming the right of the 





is products to price Ct 


t 
privilege of employing the necessary 
and 


that rignt; 


Whereas, a nation-wide movement among legitimate 
manufacturers and merchants to secure legislation legal- 
zing contracts for the maintenance of resale prices of 
identified merchandise in which we have borne an im- 
portant part has resulted in the presentation in Congress 
of the so-called Capper-Kelly bill as a substitute for no 
less than four similar measures heretofore introduced; 


+f 


therefore be 


Resolved, that the 
can Manutacturers of 


endorses the princi le 





tive Committee of the Ameri- 
loilet Articles hereby strongly 

i] underlying the Capper-Kelly bill 
ind instructs its Legislative Committee to cooperate 
urging this measure upon the 
Congress and especially upon 
he House Committee on Interstate and Foreign Com- 
merce to the end that the price cutting so injurious to 
our industry and so valueless to the public may cease; 
and be it further 


with other trade bodies 


attention of both houses of 


Kesolved, that forwarded 


ate and Foreign Com- 


copies of these resolutions be 
to the House Committee on Inte 





merce and the Senate Committee on Interstate Com- 
merce 
Attest NORTHAM WARREN, President 


H. Henry BERTR Secretary 


Counsel Discusses State Laws 


Abel I. Smith, counsel of the ass 
uation in state legislation. Thx 
South Carolina is particularly interesting at the moment 
and Mr. Smith commented extendedly upon legislation now 
pending in these two states. He said in part: 

“A good many of you gentlemen 


spoke on the sit- 
situation in Louisiana and 


ClalION, 


are probably interested 
particularly in the legislative situations that have arisen in a 
number of the various states since the last convention. We 
have had a number of bills introduced seeking to put a tax 
on toilet preparations to raise for schools or for 

ds. Such a bill came up in Oregon which was defeated 
here; one in Virginia which was beaten and we are now 
| hicl | when the 
Legislature does 

introduced for 
taxing toilet preparations, 


navy 
revenue Tor 


a 





duced 
ure convenes in Louisiana That 
not meet until May 10 and a bill 


he purpose of raising revenue 


1S t& De 


smetics and tobacc: 

“It is hard to say at this time just what steps will be taken 

wn there until the Legislature has convened and the bill 
has been sent to committee. In South Carolina there was a 
simi bill passed about a year and a half ago and during 







































































ee 






























































wea eS = 


May, 1926 


AMERICAN PERFUMER & ESSENTIAL Ort REVIEW 27 





— 


this last year we have been struggling in assisting the South 
Carolina committee to have that bill repealed, and it was 
repealed. It should prove a precedent on legislation of that 
character in other states. The unfairness of this type of 
legislation is that it places a handicap upon the dealers of 
the state. There is no way that they can prevent individuals 
within the state buying goods that are taxed in their state 
from other states 

“In other words, it will be a boon to the mail order houses 
in other states to ship goods into the states where they 
have this tax on these various products. We have advanced 
money to the campaign in South Carolina and the money 
was well spent and we are prepared to advance further funds 
to the fight down in Louisiana. 

“There are a number of bills in perhaps twenty-five or 
thirty states that either have been pigeon-holed or are still 
in committee and haven’t come out. Two or three of these 
states have bills like those in South Carolina and Louisiana 
The precedent once established that the tax has been a 
failure is very helpful in convincing members of committees 
that such legislature should not go through. 

“The other thing that I wanted to call to your attention 
was the fact that the American Medical Association is again 
getting busy on the question of poisons in cosmetics and | 
nave a bulletin from the Proprietary Association which 
possibly might interest most of you gentlemen. The question 
of legislation with regard to cosmetics was discussed at the 
Dallas session of the American Medical Association which 
was held beginning on April 20. The official report of the 
Dallas session is printed in the Journal of the A. M. A. as 
of May 1. Reference to this subject being as follows 


““The house delegates of Chicago in 1924 adopted a 
resolution authorizing the fostering of legislation to place 
cosmetics under the restrictions of the Foods and Drugs 
Law; to require the names of all poisonous ingredients to 
be placed on the labels and to prohibit the use of the most 
harmful ingredients in cosmetics.’ ” 

The resolution adopted provides further for the promotion 
of legislation to prohibit the use of paraphenyldiamin as 
dye for hair and fur: 

“At the request of the Bureau of Legal Medicine and 
Legislation the Board of Trustees appointed a technical com- 
mittee to operate. In 1925 at Atlantic City the house dele- 
gates reiterated the views of the following resolution 


“Whereas, there has been an enormous increase in the use 
of cosmetics, and 


“Whereas, many of these cosmetics contain chemicals 
ritating and dangerous to the human organism, and 


“Whereas, a committee of the American Medical Associa- 
tion is now in existence appointed to investigate these prob- 
lems; be it 


“Resolved, that the Trustees of the A. M. A. be urged to 
finance and push the work of this special committee. 

“Work under these resolutions continues. Questionnaires 
are being sent to 450 dermatologists seeking reports of in- 
juries due to the use of cosmetics, hair dyes and dyed furs, 
and replies are being tabulated. The evidence in hand, how- 
ever, is insufficient to form a basis of any recommendation 
This is referred to the Reference Committee on Hygiene and 
Public Health.” 

Following Mr. Smith's report, J. A. Handy called attention 
to the fact that a new regulation is now in force in [Illinois 
to the effect that all products which contain stearate of zinc 
or other stearates to the percentage of 10 per cent or more 
in form must be labeled ‘Dangerous if Inhaled.” 


Dr. Doran on Alcohol 


The question of alcohol supplies was given official tinge 
by the presence of Dr. James M. Doran of the Prohibition 
Enforcement Service who addressed the convention in its 
final session. Dr. Doran told of the reorganization which 
has taken place in the service and suggested that it would 
be valuable to his department if more complete data re- 
garding the products of the industry were made available 
His address, in part, follows: 

“Tt is a real pleasure for me to get up to New York 
and meet you gentlemen and this year it is particularly a 


pleasure and I think a little bit educational because during 
the past year, as you know, Gen. Andrews has sort of 
rearranged the work of the department and it has necessitated 
the permissive work being taken up to a greater extent 
in the district offices. 

“If we had not an Association to deal with I really be- 
lieve we would have gotten into some difficulty. Very 
fortunately Mr. Crounse was able to take right hold of the 
thing and we placed in the hands of the District Admin- 
istrators, many of whom were rather new in the game and 
not entirely familiar with the business in which you gentle- 
men are engaged, and we secured the names of certain 
members in individual districts that would be willing to co- 
operate with the Administrator and place him in a position 
where he could be informed about the industry, really in- 
formed in case he wanted to make inquiries and ask ques- 
tions for his own edification. That has worked out quite 
well 

“I believe we are going to keep the permissive end of this 
administration of the Volstead Act going along in the same 
reasonable even way that we have in years past. With 
vour help, of course. 

“During the past year we have not had any radical changes 
in formulas, but I do want to mention this one thing that has 
been evident to me. I believe there has been a change along 
the lines of better quality. It seems to me from my point 
of observation that the industry as a whole has been com- 
ing up and up on a higher plane, especially with quality of 
products. Of course, probably that was to be expected. 
Nevertheless, it is gratifying to know that this industry has 
been able to adjust itself to the changed conditions of the 
Volstead Act and not only maintain its position but actually 
bettered itself and improved itself 

“One thing that I felt the lack of during the past year 
and I am going to take it up with Mr. Crounse and your 
Executive Committee in due course of time is this: Some 
means of getting little bit more accurate information on 
the volume of products of the industry itself. It is sur- 
prising how little the average person knows of the extent 
and importance of the toilet manufacturing business. His 
ideas are wholly superficial and if you tell him why last 
year many hundreds of thousands of bottles of this, that 
or the other, millions of dollars went into this class of 
product or that class of product, he is absolutely amazed. 
He is apt te doubt you. 

“The Department of Commerce, of course, tries to keep 
certain statistical data with respect to the toilet manufac- 
turing business. I don’t think you people realize how im- 
portant it is to you to have a little bit more information 
available. You yourself could use it in well informed pub- 
licity, making the size of vour business, its importance and 
its real character better known to the public And we 
would also be in a position to talk with more certainty 
when we refer, as we always do, to the fact that there is 
a very substantial legitimate business in all lines of toilet 
goods manufacture. 

“IT haven't anything particular in the program of the next 
vear’s cooperative work to ‘gest other than that we 
should continue to see if we can't improve the qualities of 
alcohol and purity of denaturants We might be better 
than we are on denaturing formulas. We are not in an 
ideal condition by any means. I have noticed some improve- 
ment during the last vear in qualities of denaturants, all of 
which is of some benefit to your industry. I think next year 
we ought to keep on that line and I know your Contact 
Committee will help us out all they can on that. I just 
want to say a final word on behalf of General Andrews, 








my chief. You of course read the papers about him a great 
deal He has absolutely a straight and clear mind on the 
importance of legitimate industry and he is very keen about 
it I have never known of an instance where there is 


cause for complaint where industry has been embarrassed in 
any way, that he hasn't stopped it right like that. As a 
rule he will take up the telephone and call long distance. 
He won't even wait to wire. He is that type of man. 

“You can help yourself and help us if you will feel free 
to come in the frankest sort of a manner with any construc- 
tive suggestion. You will find a man that will be very glad 
to listen to it and above all he is thoroughly imbued with 
the idea of taking care of you in every reasonable and 
legitimate thing that you want.” (Applause.) 
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Cooperative Research Work 








( I ew t the association is en con- 
Im < J th the Organic | tories ol 

nive vas taken up for discussion. Pri 
Marston Taylor Bogert, of the University, spoke on the 
progress of the work | plans for the futu Prot. Bogert 
vork hich has been done a he tor its 





1 don 
levelopment somewhat as follows 





Prof. Bogert’s Report 


“]. Delimitation of the Field of Our Activities. At the out- 
set, this held should be limited to perfumes and perfume 
materials, both natural and synthetic. Later it may be found 
desirable to include cosmetics, hair dyes and other toilet 
oreparations. Organic chemistry already has played so im- 
portant a role in the identification of the odorous components 
of natural perfumes, the preparation of new synthetics, and 
in throwing light upon the connection between odor and 
themical constitution, that the perfume field is a particularly 
fascinating and promising one for investigation. 

‘2. Development and Progress in That Field Through 
Chemical Research. Among the many problems presenting 
themselves are the following: 

“A. Research Laboratory. The provision of a chemical 
laboratory at Columbia University especially equipped for 
research work in perfumes and perfume materials; the work 
ipon the building in which this laboratory is to be located 
has been seriously delayed by the steamfitters’ strike, but is 
now progressing rapidly toward completion and should be 
ready for occupancy next fall or in the early part of the 
winter. 

“B. Sources of Raw Material (1) Animal products, 
such as musk, ambergris, civet, castor and other possible 
sources; (2) vegetable products: essential oils, gum resins 
und balsams; (3) synthetic products 

Analytical Problems: The determination of the 
composition of carefully authenticated natural perfume raw 
materials and identification of their components; tests for 

itv, adulterants, etc E 

“1). Odor and Chemical Constitution: Qualitative and 
juantitative standards for evaluating and classifying odors 
ire greatly needed. Such standardization must be based upon 
the use of pure synthetic products, since nature does not 
tandardize her own products, which vary, depending upon 
limate, soil and other conditions. Other problems relate to 
the connection between odor and chemical constitution; the 
iging of perfumes and the changes in odor due to light, heat, 





moisture, etc.; the changes occurring in soaps, cosmetics, etc., 
n standi 
“FE. Chemical Constitution and Fixative Value. Classifica- 


tion of fixatives, requirements for a good fixative, etc. 

“F. Perfume Blends. The effect of solvents upon the 
olutes employed, equalization of evaporation, etc. 

“G. Utilization of Present Wastes and By-Products of 


“H. Developments Pending in Aliphatic Chemistry. Im- 
portant discoveries have recently been made and others are 
pending in this important field, many of which will have 
very serious bearing upon our industry. Already many new 
alcohols, glycols and other products of value for solvents 
purposes are obtainable from petroleum or 
from such simple initial substances as Co, or acetylene, and 
it is quite likely the next decade will witness developments 
in this field comparable only to the remarkable development 
in so-called aromatic or coal-tar chemistry in its early days. 


and for other 


“2 Endowment of Research. Research Fellowships. It 
is hoped that leading manufacturers will endow research 
fellowships for the study of some of the problems listed or 
of such others as may be of special interest to them 

“Reference has been made to the establishment of the 
Fritzsche Fellowship Fund at Columbia University, through 
the generosity of F. E. Watermeyer, president of Fritzsche 
Brothers, Inc., and two Fritzsche fellows have been at work 
during the past year on problems in this field. 

“Recently the Lehn & Fink Products Company have estab- 
lished a research fellowship for the study of certain prob- 
lems of particular interest to them. 
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4“ 14 . 
In addition t e fellowships, there are always a num 
er of Ph.D. candidates in our organic laboratories occupied 


‘The publication of the research results of these investi 
gators will appear, and in fact, one brief article by Dr. Ar 
thur Stull has already appeared in the AMERICAN PER 
$53 I 1925. It is appro 
u her that these men are obtaining a 
type otf training which should make them more valuable 
recruits for the perfume industry when they leave the uni 
versity and seek permanent employment. , 


UMER, volume 20, page 453, October, 
' 


“4. Library. It is hoped gradually to build up a special 
library at Columbia University relating to perfumes and per 
fume materials, and it is believed that a leaflet listing these 
books and periodicals, or the publication of such a list from 
time to time in our trade journals, might prove useful, as 
well as occasional lists of new books and other information 
in this field. 


“5. Museums and Collections. The accumulation and ex- 
hibition of the products and processes of the perfume indus- 
try in suitable public museums would possess high educa- 
tional value and interest. Such exhibits might appropriately 
find a place in the Smithsonian Institution in Washington, 
in the great Museums of the Peaceful Arts now in process 
of organization for New York City, also in similar museums 
in other parts of our country and perhaps also in the building 
of the National Academy of Sciences at Washington. 

“Further in the research laboratory of the A. M. T. A,, 
there should be available as complete a collection as possible 
of pure perfume products, both natural and synthetic, for 
purposes of comparison and reference. 

“6. Survey of the Field. A questionnaire is being pre- 
pared for distribution to organic chemists, professors of 
chemistry and directors of chemical research laboratories for 
the purpose of ascertaining which institutions, laboratories 
and individuals are actively interested in the study of per- 
fume products, the general nature of the problems being 
studied, where special courses, fellowships, scholarships, 
equipment and other aids and opportunities are available in 
our educational and research institutions for students wish- 
ing to devote themselves to investigation in this field, in 
order to facilitate effective collaboration between those en- 
gaged in closely related lines of research and to assist in 
finding those laboratories where perfume problems can be 
attacked most advantageously. 

“A similar survey has just been completed by me, as chair- 
man of the Committee on Chemical Research on Medicinal 
Substances of the National Research Council, and was re- 
ported at the Tulsa meeting of the American Chemical So- 
iety in the early part of April and at the annual meeting 
of the National Research Council on the 23rd ult. 

“7. Clearing House. When the results of the survey 
just mentioned are classified and tabulated, we hope to be 
in a position to function in a modest way as a sort of clear- 
ing house for information along the lines indicated. If we 
can enlist the assistance of technical press and trade journals 
we shall endeavor to arrange with them so that information 
gathered in the course of our activities and of interest to the 
industries, or to scientific investigators can be given prompt 
and widespread publicity. 

“8. Econemic Research. Information concerning the 
economic problems of an industry is of immediate impor- 
tance in determining which research problems should be at- 
tacked first and how valuable their solution is likely to prove 

“G American Products for Americans. There is great 
need to educate our people to an appreciation of the fact that 
American manufacturers have access to the same raw mate- 
rials and should and can produce as fine perfume products as 
are manufactured in any part of the world.” 

At the suggestion of President Warren, the association 
extended its congratulations to Prof. Bogert for the excellent 
start made in the work by a rising vote of thanks. 

G. A. Pfeiffer delivered the report of the Committee on 
Perfumery Cultivation and the Committee on the Columbia 
Research Work. The reports in part, follows: 


Report on Columbia Research Work 


“The fund of $5,000 needed has been pledged and col- 
lected. All those contributing are entitled to the thanks of 
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the members of the Committee and the Association. This 
fund, as the resolution provided, was to be used under an 
agreement between the American Manufacturers of Toilet 
Articles and Columbia University. The agreement covering 
the use of the fund has been completed. Columbia Uni- 
versity has placed Professor Marston T. Bogert in charge. 
As explained last year to the Association by Professor 
Bogert, special work was to be deferred until the new 
wing of Havemeyer Hall, where a special laboratory is to 
be assigned to this work, is completed. This, your Com- 
mittee understands, is now or will be very shortly completed 
and it will soon be possible to begin active work. During 
the past year, however, some expenditure for preparation 
and clerical work was necessary. 

“During the past year your Committee, in conjunction 
with Professor Bogert, has been considering and outlining 
a program covering the activities to follow. The situation 
regarding the work and program is best explained in a 
letter with supplementary outline of Professor Bogert, 
dated March 3rd, as follows 

“The lines along which it seems to me that our organic 
laboratories may hope to co-operate with the A. M. T. A. 
to mutual advantage, for the service of the industry and 
the advancement of that branch of organic chemistry upon 
which it rests, include the following: 


“TI. Delimitation of the field of our activities. 


“II, Development and 
chemical research. 


progress in that field through 


“III. Endowment of research fellowships. 

“IV. Creation of a special library of books and periodi 
cals relating to perfumes and perfume materials. 

“VY. Establishment of a museum and collection of per 
fume products. 

“VI. Census of research workers in their field in the 
United States. 

“VII. Endeavoring to fulfill the function of a clearing 
house for information of value to research workers and to 
the industry. 

wV EEL. 
with the 
the major 
depends. 


Economic research sufficient to familiarize us 
status of the industry in the United States and 
factors upon which its prosperous development 


‘TX. Campaign of education to convince the consuming 
public of the high quality of American perfume products. 


PRELIMINARY SUGGESTIONS CONCERNING THE FIELD OF 


ACTIVITIES OF THE CHEMICAL RESEARCH LABORATORIES OF 
THE AMERICAN MANUFACTURERS OF ARTICLES. 


“‘T. Field. To be limited at the outset to perfumes and 
perfume materials, natural and synthetic. Later it may be 
found desirable to include hair dyes, cosmetics and other 
toilet preparations. 

“‘Organic chemistry already has played so important a 
role in the identification of the odorous compounds of 
natural perfumes, the preparation of new synthetics, and in 
throwing light upon the connection between odor and 
chemical constitution that the perfume field is a particularly 
fascinating one. It has taken us many years to convince 
our people that American dyes, for example, are fully as 
good as those manufactured in Germany or anywhere else. 
Manifestly the task in the case of perfumes is far more 
difficult, since we lack exact scientific methods of evaluating 
odors in the way we can dyes. Public lectures, printed 
articles, exhibits and the like will help, and as you know I 
have been doing what I could in this direction, but there is 
need for the active co-operation of individuals and our 
American manufacturers in order to make this more effective. 

‘M. T. Bocerr.’ 


“Comments and suggestions from members are solicited. 
If the members desire a copy of Professor Bogert’s letter 
and supplementary explanation, the Committee will be glad 
to supply same on request. 


ToILet 


‘In this connection the need and advantage of original 
research work can hardly be overstated. At the meeting of 
the American Association for the Advancement of Science 
held at Kansas City between December 28, 1925 and 
January 2, 1926, some very illuminating addresses were 


AMERICAN PERFUMER & ESSENTIAL OIL 


REVIEW 129 


given. One of the speakers expressed the value of research 
to America’s largest industrial concerns as follows: 

‘What does all this mean in terms of present-day in- 
dustrial development and its relation to industrial research? 
Brought down to date at least to the last income tax period 
in 1925, the relative growth and development as well as the 
earning capacity of representative industrial companies, is 
reflected in the published statistics of taxes paid by the ten 
largest ones in America. 


‘‘If you will scrutinize this list you will be impressed at 
once with the fact that among the first ten are names which 
are synonymous with large and completely organized re- 
search departments. These companies include the Ford 
Motor Company, American Telephone and Telegraph, 
United States Steel Corporation, General Electric, General 
Motors, Standard Oil, New York Central, ¢ ‘onsolidated Gas, 
Union Pacific and the Reynolds Tobacco Company. 

Eight of the first ten have as an essential part of their 
production units research laboratories of intern shenel repu- 
tation. The tote il income tax paid by these ten concerns is 
approximately 75 million dollars, or three-quarters of the 
aggregate expenditures for research in the United States. 

‘In these figures we see the final appraisal of the value 
of research, a real measure of industrial progress, the ulti- 
mate stage in our research cycle and an indicator of the 
speed at which the main rotor in the prime mover is 
turned.’ ”’ 


Domestic Floral Products 


Mr. Pfeiffer (reporting for Committee on the 
Production of Floral Products) said: 


Domestic 


“Since the previous report the Bureau of Plant Industry 
of the United States Department of Agriculture has con- 
tinued its efforts under increasing difficulties, this because of 
unusual droughts during the summer of 1925, the land boom 
in Florida, and the difficulty of getting growers who would 
co-operate in this work. However, neither the Bureau of 
Plant Industry nor your Committee is discouraged by these 
difficulties. j 

“While little substantial progress can be shown, valuable 
nformation regarding soil, climate, returns, etc., is being 
gathered, which will all be helpful for future work. In at- 
tempting to establish a new industry, we must be reconciled 
to encountering unexpected difficulties and to making slow 
progress. 

“Among the many difficulties there are some encouraging 
signs among which is the number of inquiries from growers 
f plants in various sections of the United States of Amer- 
ica. We have had letters of inquiry from rose growers in 
Oregon and other states, also from growers of other volatile 
oil and odoriferous plants, all of which have been referred 
to the Bureau of Plant Industry for attention. 

“In addition, active private work to propagate and grow 
peppermint in the vicinity of Galveston, Teras, and also to 
collect and extract the odor principle of Cape jessamin, 
which belongs to the same family as jasmin, are under way. 
Private individuals have undertaken to give financial aid, 
and it is hoped that these efforts will prove successful. 
Undoubtedly, as time passes, more and more interest will 
be shown in the growing of plants primarily used by our 
industry. 

“A. F. Sievers, who has direct charge of the fund which 
we contributed to the United States Department of Agri- 
culture, submitted a detailed report of the activities for the 
period ending February 1, 1926. This is attached to your 
Committee’s report. While the progress is necessarily slow, 
your Committee feels justified in being hopeful and confident 
that our expenditures and efforts are worth while. 

“The financial status of the 10,000 fund originally collected 
is as follows: 

“Total expenditures to Jan. 1, 1925, $492.( 
tures from Jan. 1 to Feb. 1, 1926, $2, 
balance, Feb. 1, 1926, $7,427.90. 


“Tt is therefore not necessary for your Committee to 
appeal to the members for additional funds for the coming 
year.” 


00; total expendi- 
079.25 ; unexpended 


The reports were enthusiastically adopted on motion of 
D. H. McConnell. 
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Consider Joint Publicity 








The matter of offering more effective competition to 
imported perfumes was made the subject of an address 
by Sidney Friend of A. L. van Amerigen, an associate 
member of the sociation. Mr. Friend delivered a very 
able argument in favor of joint educational publicity by 
the American perfume manufacturers and pledged on _ be- 
half of his company $1,000 for five years in carrying out 
his suggestions 

Following Mr. Fri address which follows in part, 
the executive board was empowered by motion of Mr. 
Pfeiffer to appoint a committee from the members of 
the association, both active and associate, the duties of 
which will be to survey the situation with a view to sub- 
mitting a plan r program to create a con dence on the 
part of the America men and public in domestic and 
American-made perfumes. 

Mr. Friend’s Address 

Mr. PRESIDENT AND (GENTLEMEN [ am by no means 
an old timer in the industry, but it didn’t take me very 
long to find that this was a business in which there was 
a top, a limit and we nd that American women are 


pay good prices unless products have a Paris or 
label Phe of the n 
responsible for this because have allowed a group 
of Frenchmen to usurp the market in the world, 
the U. S. A. This situation is due perhaps to just plain 
ignorance on the part of the public. You know that 
American perfumers have as equipment, can pur 
chase as fine material and can develop as great ability in 
perfuming as anybody else. The public does not know it 
American firms supplying perfume materials—bottles, caps, 
accessories of all kinds—to the industry are making pretty 
fine stuff these days. You have only to look at the trade 
publications and the that are represented and to 
look for the best instead of the cheapest, to do as the 
French do and you will agree that mighty tine things can 
be bought in this country 


loath to 


a pseudo Paris ation are 


peritumers 
you 


best 


good 


goods 


An Educational Campaign 


lack is a public appreciation of the finer 
American creations. Yet I know that we Americans can 
successfully compete with the French if we produce equally 
fine quality and equally attr packing. We will do 
it when we can sell such products and we can sell such 
American women to believe in 
with the fundamental of per- 
women to believe in us 


drive to tell tie 


“What we 


uctive 


products when we can get 
us Phe retore let us start 
suading Ameri 


‘Let us 





take a publicit truth about 





perfumes. Let us undertake a drive that will show that while 
some of the raw materials come from France a great many 
of the others come from other parts of the world— 
Abyssinia, Algeria, Java, Italy, the coal mines in Germany 
and the coal mines her Let us combat that persistent 
notion that women have that tiner perfumes are made al- 
together of natural flower oils This is a notion that 


than as 
that all 
we can 
French 


layman 


Let us 


und | 
talking 
available 


speak as a rather 
about this show 
to all perfumers and that 


the public has 
a perfumer in 


materials are 


buy our materials in the same markets as_ the 
or any other nation of perfumers 

“Here are a few things such as co-operative campaign 
would do. First it would arouse us, the American per- 
fumers, to make better products. Second, it would arouse 
American women to expect better products when they 
buy American goods. Third, by raising the quality and 


increasing the demand, it would enable us to command 
better prices for our products. Fourth, it would tend to 
convert users of imported try the American 
Fifth, it would arouse interest in the general public of 
perfumes and cosmetics and make new users. Sixth, it 
would tend to nullify the efforts of the so-called moralists 


goods to 


and reformers who art ynstantly preaching against cos 
metics. ; 
“The American public believes what it is told. It is 


only necessary to look at the big magazines, the advertising 
and then look at totals of the adver- 
It is high time the American perfume industry told 
what it wants them to believe, which is nothing 


than the truth 


sections, the sales 
tisers 
women 


more or less 
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“The first step is to appoint a representative committee, 
The plan is to arrange for funds and for this 
purpose those in the industry and on the sidelines should 
be approached. The third is to engage experts to work 
out a plan with us and for us. Three simple preparatory 
moves that can be started today. 


second 


“American women belong to clubs—political clubs, social 


clubs, church clubs, civic clubs, clubs for this and for 
that. They always welcome lecturers. Let us send them 
out. Let us give them interesting, instructive, illustrated 


talks on perfume and perfume making and perfume pro- 


ducts. I can assure you that on such a program you 
can get more requests for datings than you can handle. 
The lecturer, who is our representative, will tell the truth 
about perfume and tell it as we want it told, but no 


woman will leave that meeting with any idea that American 
pertumers are not able to cope successfully with the French; 
\merican perfume products do not stand up against 
French. The film of bunk will have been removed 
before her and she will see our products in 
the new light and she will tell her friends about it. Then 
in the same way reach the younger women. Approach 
the colleges, the schools, the preparatory schools, high 
tell the same story. There is nothing like having 
crop of youths constantly growing up to 


that 
the 


trom eyes 


schools 
a new 
product 
“Use the movies. Good 
plot and perhaps even a 
good preparatory work 
some good station’s program and tell your story. Us 
newspaper stories by special writers, such as appear in 
the women’s pages of the magazines and newspapers. Em- 
ploy publicity men or women to write for the 
magazines. Perfumery Magazines are 


your 


arranged with a 
can do a lot ( f 
Pay for time on 


Ims_ cleverly 
handsome hero 


Use radio. 


stories 
is a fertile subject. 
constantly on the lookout for articles on it 

“All those means should be adopted to spread the idea 


that American perfumes, the American perfume industry, 
can stand on their own feet. At the same. time use paid 
advertising space in the recognized magazines to tell the 
women our story. 

“Gentlemen, we don’t want to let the Frenchmen or 


any other group of exporters get the cream of our busi 
ness away from us. They have only skimmed the surfac 
now There is time for action today It may be to 
late tomorrow [ call upon your association through th 


proper authorities to take action, to appoint a committe: 
and consider plans to raise funds and to start moving 

will be happy to turn such committee any in 
formation I possess and co-operate with them to the fullest 


over to 


extent; meet them at any time, work out plans to start 
this movement under way 

“Just one thing more. I am authorized to pledge 
this movement on behalf of A. L. van Ameringen the 
sum of $1,000 for a period of five years. I thank you, 


gentlemen.” (Applause) 


Practical Perfumery Course 

Prof. Curt P. Wimmer, of Columbia University, who con- 
ducts a practical course in the manufacture of perfumes and 
cosmetics as part of the College of Pharmacy of the Uni- 
versity, outlined the work covered in the course. After de- 
scribing in detail the work in practical perfumery which the 
covers, Prof. Wimmer for suggestions from 
the members of methods of improving it. His address will 
be found on page 141 of this journal. 


asked 


course 


Advertising for Prestige 


Gilbert Kinney. of the J. Walter Thompson Co., delivered 
an address on “Establishing Prestige for American Prod- 
ucts.” Mr. Kinney discussed advertising for prestige and 
its relationship to advertising for volume, pointing out that 
while the two were distinct, they could be made to work 
together and not interfere with each other. He suggested 
that it was easier to work for prestige first and for volume 
afterward, althtough the reverse was by no means a _ hope 
less task, citing numerous instances of advertising campaigns 
which had the one or the other in view and discussing rea- 
sons for their success or failure 

The chief points of his address will be found on page 136 


in this issue 
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Reapinc From Lert to Ricut: A. D. ARMSTRONG 
Kaytor (Metal Package Corporation), Lours Spencer Levy 
La Barre (Oxzyn Company), H. H. Boscowitz (F. N. Burt Co 
trial Alcohol Co.), was out of town on $ 
Report of Resolutions Committee 
Following Mr. Friend’s address and the action taken 


upon it by the convention, the Committee on Resolutions 
submitted its report which was unanimously adopted. In 
addition to the resolutions on purely legislative topics, which 
appear 
thanks and appreciations were adopted: 


earlier in this report, the following resolutions 01 


Northam Warren 
Whereas, our President, Northam Warren, has man 
aged the i marked ability 


the exercise of tact and 


affairs of the Association with 
and sound judgment, and through 
rom the 


diplomacy has secured 


ficient 


membership highly ef- 
and thi 


Assoc 


team work and cooperation, s has greatly 


increased the usetulness of the ition to the mem 


bership; therefore be 


Resolved, that this Association in appreciation of Mr 


Warren’s services, extends to him a cordial vote ot 
appreciation and thanks. 
W. L. Crounse and Abel I. Smith 


Whereas, W. L. Crounse, our Washington representa- 
tive, and Abel I. Smith, during the 
year have continued to give the Association their loyal 
and 
ness protected and furthered the interests of our mem 
bership; therefore be it 


our counsel, past 


have by their watchful 


and conscientious service iful 


Resolved, that we tender to Mr. Crounse and Mr. Smitl 


our sincere thanks in appreciation. 


The American Perfumer 

Whereas, 7 HI 
year has devoted much 
support of and especially to the general 
welfare of the American Manufacturers of Toilet Articles 


in the dissemination of useful information; therefore be 


AMERICAN PERFUMER throughout the past 


valuable time and space to 


our industry 


Resolved, that this Association expresses Its hearty ap 


Preciation of the enterprise and public spirit shown by 


& ESSENTIAI 


-ublisher 


Ot REVIEW 





CONVENTION COMMITTEE, 1926, As SEEN AT THE BILTMORE HOTEL. 
(Fritzsche Brothers), W. Kyte Suerrretp (New England Collapsible Tube Co.), E. M. 


AMERICAN PerruMerR), F. H. Uncerer (Ungerer & Co.), R. E. 
\. Hopce (Illinois Co.). Gtenn L. Hasxeti (U. S. 


vhen this photograph was taken at the convention 


Glass Indus- 


He AMERICAN PERFUMER, and tenders to that Journal 


the hearty 


thanks of this Association. 


Entertainment Committee 


Whereas, the Entertainment Committee, consisting 


of Louis Spencer Levy, Chairman; H. H. Boscowitz, R. E. 
LaBarre, A. D. Armstrong, J. A. Hodge, Glenn L. Has- 
kell, E. M. Kaylor, W. Kyle Sheffield, F. H. Ungerer, 


have unstintingly given their time to the preparation of 
the program and the entertainment afforded our mem- 


bers 
Whereas, the Chairman personally by his constant 
ittention to the comfort and pleasure of those attending 


the Convention, has placed our membership under a 


special obligation; therefore be it 

Resolved, that the thanks of all the members of this 
\ssociation be extended to him and the’ Entertain- 
ment Committee for the highly efficient work that has 


yeen done to 


make this Convention one of 
in the history of the Association. 


the most 


memorable 


Discuss Year Book 


The situation in regard to the year book of the associa- 
tion was considered. Secretary Bertram reported that he 
had received protests from some of the associate members 
in regard to the inclusion of the advertisements of non- 


members in the book. Another criticism was the inclusion 
‘§ names under various listings in the buyers’ directory 
section of the book, which should not properly be included 
under these designations, thereby making the guide of 
doubtful value. General discussion by the members as to 


the value of the year book and the inclusion of certain 
data in it followed. Secretary Bertram was asked to 
sound opinion on the matter but no definite action was 
taken, the year book being left for further consideration 


m the part of the executive board. 


The new president and officers were installed at the 
close of the final session. In accepting the chair, President 
C. M. Baker spoke briefly thanking the association for 


the honor which it had conferred upon him and _ pledging 
his best efforts to the intelligent and successful conduct 
of the affairs of the association during the coming year. 
\side from the promotion of officers, E. H. Koehler, of 
Vivaudau, Inc., New York, was added to the board. Albert 
(7, Jones was confirmed as a board member in succession to 


1 
his brother, the late Francis W. Jones 










































ENTERTAINMENT FEATURES 


features proved to be 


As in 


a most interesting part of the meeting 


the past, the entertainment 


Throughout the convention, luncheons were served in 


the Biltmore’s best style on grouped tables in the Foun 
The 


afforded an 


tain Room gatherings at luncheon were altogethe 


informal excellent opportunity for the 


better 


and 


members to rub elbows and become acquainted. 


An idea of the popularity of the luncheon feature may be 
gathered from the fact that the attendance throughout the 
three days was better than in any other year. 

This also might be said of the annual theatre party 
which was held at the New Amsterdam Theatre. A large 
block of choice seats was reserved for the members in 
advance so that good seats were available practically up to 
the time of the performance. 

The play selected was “Sunny” in which Marilyn Miller 
and Jack Donahue both star. Not only is it a delightful 
comedy, but also a most tuneful one and needless to say, 
was much enjoyed. 

As the members 
clusion of the performance, an surprise 
them. Six commodious buses, provided by the 
of the convention committee, were drawn up at the curb 
and as the members filed out of the lobby, they were 
directed into the buses. All were seated in a minimum 
of time, and escorted by motorcycle policemen the pro- 
cession of merrymakers, with the right of way through all 
traffic provided in journeyed in record time to 
the Hotel Biltmore. It is difficult to say which was en- 
joyed the more, the excitement of the ride or the supper 
dance which followed in the Room of the Bilt 
more. While very few tables reserved in advance, 
congenial groups readily made up tables of their own, and 
friends and strangers exchanged with one another 
between the Dancing until early the 
following morning. 

The climax, however, of the social came on 
Thursday evening with the annual banquet which was held 
in the Cascade Room. An informal reception, which pre- 
ceeded the banquet, added much to the gayety of the 
occasion and for almost an hour, couples and groups could 
be seen promenading through the Fountain Room. 

Promptly at 7:30, all were invited into the banquet 
room. As in the past, a printed seating list was provided 
and this proved to be a great convenience. Throughout 
the banquet, as on the previous evening, George Olsen 
and his famous orchestra rendered popular and classical 
selections. While the feast was in progress, beautiful 
souvenir vanity bags were distributed to the ladies. Be- 
tween the courses, the members of each table wrote their 
names in the space provided in the attractive menus, which 
were kept in many cases, as souvenirs of the occasion. 

Northam Warren, president of the association, acted as 
toastmaster and explained that there would be no speeches. 
When the applause had subsided, he called on the following 
men to rise: R. E. LaBarre, H. H. Boscowitz, A. D. Arm- 
strong, J. A. Hodge, E. M. Kaylor, W. Kyle Sheffield, F. H. 
Ungerer and Louis Spencer Levy. Glenn L. Haskell, the 
remaining member of the committee, was unavoidably absent 
While the committeemen present 


the con- 
awaited 
foresight 


walked out of the theatre at 


agreeable 


advance ° 


Cascade 


were 


dances 


courses, continued 


activities 


on a special Western trip. 
were standing, Mr. Warren said: 

“This, gentlemen, is your Entertainment Committee for 
1926. They are body of men. In 
addition to excelling in pulchritude (not turpitude) they 
have unlimited capacity for hard work. 
in my office every Monday afternoon and told me about 
In addition they have arranged 
If you like them, 
after I sit 


indeed a handsome 


They have met 


their Florida golf scores. 
the details of this little entertainment. 
may | that 
down and if you don’t like them, I suggest that you tell 
the next administration, because, as I the 


suggest you indicate your wishes 


understand it, 
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Mr. 
vention chairman for another year. 

“You know 
ought to devote a part of his time toward building up 


chairman, Levy, is going to be selected as the con- 


what President Roosevelt said: ‘Every man 


the profession to which he belongs.’ 


“Mr 
of the perfumery 


has devoted twenty years to the upbuilding 


Tonight is his anniversary, I 


Levy 
industry. 
thank him from my own standpoint for what he has done 


to make this convention one of the pleasantest in our 


history.” (Applause). 
Charles M. Baker, the newly elected president, was then 
introduced. Mr. Baker said in part: 


“I well remember a year ago tonight on the occasion 
of our last annual banquet, Mr. Warren, the newly-elected 
president, having been very appropriately introduced as 
such, arose in his place here and said, ‘Ladies and Gentle- 
men, this administration has been elected on a platform 
of short speeches and long dances. Good night.’ Mr. 
Warren has had a very successful administration. I hope 
that I can have a successful one, although I feel that | 
have already violated one of his principles by making 
what must have seemed to you a very long speech. It 
certainly seems to me as if I have been standing here 
three or four hours. So I am going to sit down after | 
have told you how much I appreciate the honor of being 
elected your president.” 

An informal reception then followed while the floor was 
cleared for dancing. George Olsen and his orchestra began 
playing compelling dance music and very soon the large floor 
was filled with the dancers. At intervals, the lights were 
turned off and colored spotlights were thrown on _ the 
dancers, presenting a most enchanting effect and adding 
much to the gayety of the occasion. Dancing continued 
until an early hour in the morning and when the orchestra 
played “Home Sweet Home,” the 1926 convention came to 
a close 


MEMBERS PRESENT 


(This list was compiled from the Registration List kept by the Sec- 


retary’s Assistant, which all present were requested to sign.) 
ACTIVE MEMBERS 

PEE SEN MOO oo vcis cece sivcecene New York City 
A. Fabian Swason. 

PI Bi ieee pscew taser dana caine Des Moines, Iowa 
F. M. Stevens, Wm. H. Wiseman. 

A. Re, NE TOs 6 20s Seana wanue sewer New York City 
H. Henry Bertram, H. W. Thorn. 

NR Noes cee ieee eee cient Brooklyn, N. Y. 
G. is Block, Sr., G. 2. Block, jr. 

Cahfornia. Perfume Co... .. 6500 ccccesess New York City 


D. H. McConnell, D. H. A. 


Henderson. 
Cheramy, Tit... 


McConnell, Jr., 


Area ee New York City 


F. J. M. Miles. 

Citizens’ Wholesale Supply Co............ Columbus, Ohio 
S. J. Schwarzwalder. 

CORO es iw eee re eete a eee Jersey City, N. J. 


Gilbert Colgate. 
Denney & Denney 
W. Denney, Jr. 
French Cosmetic Mfg. Co., Inc. 
F, A. Schwannecke. 
IE THN. vine res Sci cdeceecensd .»New York City 
G. A. Pfeiffer, C. Leonard Pfeiffer, Henry G. Dusen- 
bury. 
NS opin a OR ia oh Uae ticli a ais New York City 
L. P. Sturtridge, L. C. Donahue. 
Sete OMOEY 1.6,. ss ccaccccceneees 
3ert O'Leary. 


Philadelphia, Pa. 


New Rochelle, N. Y. 


... Indianapolis, Ind 


ee ry ee New Haven, Conn. 
A. B. Thomas, B. T. T. Connolly. 

RR nia a aci ice Sarcaas sew es Buffalo, N. Y. 
John A. Handy, G. P. Warner. 

Lehn & Fink Products Co.............+.. New York City 


C. H. Waterbury, Aiginius Morales. 
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Marinello Co pels ooseeeeew York City 
Chester E. Tompkins, James Scullion 

Melba Mfg. Co : wees so evecoseves Chicag Ill 
A. E. Carter, G. M. Rowell 

Monte Christo Cosmetic Co New York City 
Albert Edelstein 


Mulhens & Kropff, Inc.. New York City 


William Kropf, Daniel J. Mulster.. 


Oxzyn Co ; New York City 
Richard E. LaBarre, Herbert Turrell, Joseph Valen- 
tine, A. H. Bergmann, D. C. Nale, L. B. LaBarre. 

eo eT ere New York City 
Lubin Palmer 

Pond’s Extract Co ; ike aes New York City 
C. M. Baker, C, A. Corliss, A. J. Gunning. 

Te BB oi sii ss cawenedaiuseseen New York City 
H. C. Rendler 

Abner Royce Co.. ....Cleveland, Ohio 
Charles Zeller 

C. Selick, Inc peccecseewvew York City 
George Selick 

Solar Laboratories, Inc........00..00s0000..New York City 


Alexander Hirschbein. 
Adolph Spiehler, Inc... 


Oscar B. Spiehler, 


nee ons > Rochester, N. Y. 
A. M. Spiehler. 


Frederick Stearns & Co...................Detroit, Mich. 
Frederick Christ 

Trece Laboratories New York City 
H. McKinley 

United Drug Co aa .Boston, Mass. 
J. R. Kennedy. (Toronto. ) 


V5 Vivaudou, Inc.. New York City 


E. H. Koehler. 
Northam Warren Corp... 
Northam Warren, L. W. 


New York City 


Cunningham, J. A. 


Halk, J. F. 


Kavanagh, J. B. Cobrain, A. F. Munro 

5s Ee. WS CO, os ons 0s sR la Winona, Minn. 
H. S. Gensel, Dr. E. G Thomssen 

J. B. Williams Co.......+. . Glastonbury, Conn. 
H. K. W 


Welch, E. B ‘Hurlburt. 


ASSOCIATE MEMBERS 
Roche Ster, N. es 


Addison Lithographing Co 


W. H. Green. 

American Can Co......... weer ee ee SE 
Edmund Hoffman, Jr., R. F. Van Deusen, A. W. Lang 
don. 


Banter Paper BOK COieisssscsccccnccvscnes Brunswick, Me. 


® H. Brodrick 

Belgian Trading Co.. New York City 
L. P. Lamoureux. 

Ernst Bischoff Co.. New York City 
Ernst Sonntag 

Bond Mfg. Corp..... Wilmington, Del. 


Charles A. Tome, L. H Brodrick 
Brass Goods Mfg. Co fog 
F. S. Hyatt, Percy Brown 
O. A. Brown Co., 
O. A. Brown. 


Ferdinand Buedingen, Inc 


Brooklyn, N. Y. 
Ce 


New York City 


Roc heste rs N a: 


W. J. Buedingen 

Wm. Buedingen & Son. .. Rochester, N. Y. 
S. H. Corkran 

F. N. Burt Co Ltd... piesa Buffalo, N. Y. 


Herbert H. Bosco 
Burton T. Bush, Inc.. 


Coppins 


..New York City 
3urton T. Bush, Eric C. Kunz, Roger J. Weber, Wal- 
lace A. Bush, C. L. Weston, Ph. Chaleyer. 

W. J. Bush & Co., Inc....... .. New 
C. B. Leighton, R. R. Webb, R. S. Swinton 


New 


York City 


Capes-Viscose Co York City 


H. S. Fisher, H. E. Waltkon. 
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Carr-Lowrey Glass Co..... : .....Baltimore, Md. 
W. R. Leach, A. F. Kammer, W. R. Leach, Jr., Jean 
W. Bicks, A. C. Burgund, P. G. Lloyd 


Pumas CO isos 5s owe cei sv cdn nea nces New York City 
Louis Rapin, Chas. A. Swan, Irving Bennett. 

Cee: SO: iis vas dics eck race eken cede New York City 
Joseph J. Cosin, Benj. A. Levitt. 

BS MINE. voir ses ck ee ee Aaa Grasse, France 
Carl Schaetzer. 

Dennison Mfg. Co........ Seer er Framingham, Mass. 
J. W. Johnson, H. E. Clark, J. S. Muier. 


EDESCOMIONIGES PROPOR. ook c scccice cc vance cen as Lyons, France 


Chas. D. Edwards, A. M. Strang. 

PO Se Oe Mis i oo 5c Kohls cca on oe ..New York City 
F. T. Dodge, J. H. Howe, Charles O. Homan, J. | 
Pound, Nathan R. C. Fretz, R. W. Bush, Thomas G. 
Ward. 

ae RO eee ee ee New York City 
P,. R. Dreyer. 

Justin Dupont, 16.66 sic cccicvccscceecvcccs New York Cite 
George Silver. 

Ceppnte TIVE. ¢ciss cs sss dace des .seeeeNew York City 
I’, W. Heine, Chas. Heine, John Kiehl. 

Pemeral Product® GOis sis sivccccaccscncs ..Cincinnati, O, 
HH. Hofmann, Herbert Schiel, Alfred J. Thieme. 

Florasynth Laboratories, Inc............... New York City 
Chas. L: Senior. 

PU Se aan eo tebe eas cae Providence, R. I. 
R. E. Chumasero, 

PCUSECE TOOOENOLE, Bs oo c6k ose 6h0. 80's oe cree New York City 


John H. Montgomery, J. J. Cummings, James H. Mc- 


Namara, A. D. Armstrong. 
\ugust Giese & Son....... 


....New York City 


O. E. Giese. 

Hasel-Atins (less Go, 653 cn ctiisescss Wheeling, W. Va. 
A. F. Brady, J. H. Majesky, E. I. Bugg, Geo. M. Van 
Kirk. 

PN OR ia kc aaseai Kae eare tens New York City 
Richard C. Ehrlich. 

Heine & Co... ...New York City 


W. Retzmann, H. E. ‘Steche, Theo. Schulze-Berge, 


P. Schulze-Berge, Jr., H. W. Ferguson. 


ee Pe eT TTC ee eee. ae ay 
H. L. Heiter. 
SOUS A a oe i ea ol Chicago, Ill. 


A. C. Ward, J 
J. A. Hodge. 
[Imperial Metal Mfg. Corp.. .....Long Island City, N. Y. 
Carl Bomeisler, Alfred E. Bomeisler, Oscar Sondhelm. 


W. Colbert, R. G. Flynn, Roy F. Downs, 


ss Be ERED, eivik vccr stax viveacrrevccs Flushing, N. Y. 
Charles E. Ising, Geo. H. Zirkel 
scnard BE. KeAuse....cccccccvcccccesten ew York City 


Richard M. Krause, J. E. Freeman, Jos. M. Lawrence, 


\. J. Anderson, R. F. Kinney, B. Bureau, Christopher 
Kohl, R. A. Bowman. 

ae ee er re Brooklyn, N. Y. 
Joseph Landowne. 

oe BE A TE oven sevdonsswenve New York City 
E. M. Laning. 

LIE PUB oie so viccevasne co .New York City 
C. H. Bourguet, R. G. Rast. 

Pierre Lemoine, Inc............ .New York City 
C. R. Meltor. 

Lorscheider-Schang Co., Inc............... New York City 
Frederick Schang, Everett W. King. 

eS 8s er rer New York City 
George Lueders, Edward V. Killeen, Harry W. Heister, 
F. J. Beyer. 

Magnus, Mabee & Reynard, Inc............New York City 


Percy C. Magnus, J. Baird Magnus. 


Maiestic Metal Specialties................ New York City 
J. Greenberg, N. Kasdan. 
Metal Package Corporation............... New York City 


G. Edward Fischer, Emmet M. Kaylor, George O'Neil, 
R. M. Stevenson. 

Millville Bottle Works........ 
FE. C. Van Slyke. 


Millville, N. J. 
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Morana, cadvecsneedanccee, Sone Gus 
Carl Schaetzer, W. H. Rowse, Walter Mueller, Arthur 
G. Fox, H. F. Croen, F. W. Stechmann, Jr., Edward 


Stange, J. Robert Ferrell, Wm. T. Haebler, Fred D. 
Clarke. 

Oe GET OG wiecaudecssevns Geneva, Switzerland 
Fred. Firmenich. 

New England Collapsible Tube Co.....New London, Conn 


L. T. Sheffield, W. Kyle Sheffield, A. G. Spilker. 
Norda Essential Oil & Chemical Co........New York City 
H. J. Kohl, C. B. Miles, A. Henriksen. 


Cees DON Ce ciacraseeewivcndeccedcedes Toledo, Ohio 
Oscar K. Whipple, Jr. 

Compagnie Parento, Inc. ...... Croton-on-Hudson, N. 
Addington Doolittle, C. R. Seydlitz 

Passaic Metal Ware Co. ...cccescvcessss Passaic, N. J. 
I. W. England, N. P. Courtney, E. C. Ward, Jos. T 


Walter P. Dunker, William 


O’Connor, 
J. Carey. 


Murray, FE. H 


Deeviess THRE Coe <cciccceccucs .Bloomfield, N. J 
Geo. H. Neidlinger. 

Perfumers’ & Jewelers’. Box Co. New York City 
Ernest Sondhelm. 

Platz @ Dawe, IC: ciccccccccsa. New York City 
P. H. Lelong, C. F, Booth. 

Randolphi Paper Box COs.<cccccccccesecse Richmond, Va. 
N. V. Cavanaugh. 

Races Cems Clk ck cscke sv ciccsevass New York City 
Dr. Max Mueller, Chas. F. Kelly, Jas. F. Kelly, A 
Pillet, B. D. Strite. 

W. Cy Brtebie @ Ce. cccccecsiscvcs = ..Chicago, Ill 
L. H. Brodrick, Charles T. Simpson. 

W. F. Robertson Steel & Iron Co..........Springfield, Ohio 
William R. Janney. 

EEE GE. as nce eh wwe Meeelms Lawrenceburg, Ind 
C. Randall Hammond. 

Roure-Bertrand Fils, Inc. ............ .New York City 
Geo. Silver, L. J. Zollinger, Albert Delavigne, Alvin S 
Smith. 

me We (CO. cankk ware xelee veces .Batavia, N. Y. 
E. N. Rowell, Thomas Moore. 

Faas Schmid INC. oc cccuscssans ..»-New York City 
F. C. Wilckens, J. T. O'Connell, Julius Schmid, Jr 

Geo. Sehmitt & Co., BMG ..ccccsciccs . Brooklyn, N. Y 
W. H. Gunther, W. Campbell 

Bee Ee, GO. ke icenwaws'es Paes Waterbury, Conn 
L. R. Root. 

TS ES ee ra New York City 
C. G. Euler. ; 

senley Mig. Co. ccccvecss: .Dayton, Ohic 


S. Woodson Hundley, Frank J. Smith. 
stoyanot, Geli © Co... ccccccnsscccccccssleew York City 
FE. K. Stoyanoff, E. J. Gerli. 


i MM ini 0p ese bao ekG VEER VAG New York City 
D. M. Smith, F. J. Lynch. 

BNE, NO. vsicukeewenc cvs eer ....Baltimore, Md 
H. O. Brawner, Wm. Young 

Synfleur Scientific Laboratories, Inc. ....Monticello, N. 
Luis de Hoyos, Alois Von Isakovics, H. Jacah. 

ee eepeete CO. in kccccccnesvenccces Baltimore, Md 


Arthur A. Morse, E. 


Richardson. 


S. Mower, Jules Smucker, John W 


Re ERIM gaia lg Aa oS wake a eal wes Kalamazoo, Mich. 
P. H. Todd. 

SE NS eed rie eve weweun Grasse, France 
C. H. Alker, R. O. Wells. 

Ce eee .New York City 


W. G. Ungerer, Frederick H. Ungerer, 
beck, H. B. Moore, R. B. 
U.S. Industrial Alcohol Co. . 
Frederick Steffens, Paul 
A. L. van Ameringen punta teas ; 
Harry E. Pfaltz, Sidney Friend. 
Oo Eee errr re New York City 
ES SS a i eee eee New York City 
S. Isermann, M. Isermann, Donald Wilson. 
Wangler-Budd Co., Inc. .........e0eeeeee: New York City 
Albert M. Wangler, W. H. Dunney, Wm. Dunney, Sr., 
J. C. Goman. 


Charles Fisch- 
Stoddard, Geo W. Collins 
oecces New York City 


Harrison 


..New York City 
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Waterbury Paper Box C és 
Fred L. Butz, B. L. Heminway. 

James A. Webb & Son, Inc. 
A. F. Wortman. 

Sa Ge We © ic ecdcwaes “ 
[. C. Wheaton, Jr., Frank W. 
Hagerthey. 

Wheeling Stamping Co. 
George K. Diller. 

Whitall Tatum Co. ...... ; 
Mortimer S. Osborn, Wm 


Waterbury, Conn. 


New York City 


Millville, N. J. 
Mahr, Edward J 
Wheeling, W. Va. 


. New 


Foster Rowe. 


York City 


White Metal Mfg. Co. ce Hoboken N, J. 
Hubert Richter, Stanley M. Rumbough 

Whittaker, Clark & Daniels, Inc New York City 
Samuel H. Clark. 

eS ere ..New York City 

A. H. Wirz, Inc..... ny pica eee Chester, Pa. 
A. H. Wirz, S. H. Corkran, J. B. Blakiston. 

Youre Bros. .cc.ccsccecnsn i os Providence, R. I. 
L. Douglas Young, A. C. Weichniger, C. C. Morrison, 


G. Beatty. 


Zinn Corporation Bristol, Conn. 


1. H. Chaplin 
VISITORS 
\’'Cadia Powder Puff Co........ ..New York City 
I. Alter. 
\lderman-Fairchild Co. ...... .Rochester, N. Y. 
W. H. Green, A. E. Grate 
American Perf. Lab’s .New York City 
\. F. Mullen. 
\tlantic Mfg. Co ...-Newark, N. J. 
C. Muzzi 
Bendix Paper Co. ... .New York City 
Paul Bendix 
Come, Lids occ eccus .-New York City 
G. J. Lindon. 
COG FUR. ic ncavecuews ..New York City 
EK. H. Coupey. 
Crowley-Milner Co. ..... . Detroit, Mich. 
L. L. Londen. 
\nton Deppe SOhne......... Hamburg, Germany 
Graf Holtzendorf. 
E. Dickinson & Co Essex, Conn 
E. E. Dickinson, Jr. 
Hlammill & Gillespie, Inc. . New York City 
Robert P. Munkelt. 
Hudson & Co., Inc New York Citv 
C. M. Hudson. 
a ee er We dcnnenrs Ansonia, Conn. 
E. H. Kneen. 
Dorothy Lee......... New York City 
Aaron Edelman. 
LS CU NES, caanecnemeens ; .New York City 
A. Spery, H. B. Grubb. 
F. E. Mason & Sons....... . Batavia, N. Y. 


Stephen Britton, F. L. Apgar 
Menton Perfumery Corporation 


New York City 
F. K. Woodworth. 


l“erd. Muelhens, Inc. ........... New York City 
Richard Stern. 

Pallas Mig: Cor «.ccessccss as New York City 
C. K. Marcell, George Gussoff. 

Phoemie=PIermietie Coie cccicecccccvccens Brooklyn, N. Y. 
Russell H. Brousseau. 

atte PMPTMGh. << os cccusveses New York City 
Marcel Raffy. 

Raquel, Inc giwceuaiues .New York City 
Paul D. St. John. 


The Remmers-Graham Co... 
F. J. Dominguez, Leroy J 

Storfer Laboratories, Inc.... 
Benson Storfer. 

Vanard, Inc....... 
Otto J. Cohen. 

Yardley & Co., Ltd. 
J. A. Hall. 


Cincinnati, Ohi 
Huttleston 

New York City 

New York City 


New York City 
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BUILDING PRESTIGE TO OFFSET FRENCH COMPETITION* 


Gilbert Kinney, Vice-President of J. Walter Thompson Co., Tells How 


American Manufacturers Can 


that a gC od 


This is perhaps a little strong 


Somewhere recently, I read a_ statement 


reputation can be bought. 
but certainly it is continuously demonstrated politically and 
commercially that prestige can be bought. 

American toilet foreign 


competition, realize that Frénch competition, in particular, is 


goods manufacturers who face 


definitely helped by the style and fashion prestige of Paris 
and to compete to the best advantage with these imported 
products the American manufacturer must not only develop 
equally good products, but must seek to develop equal 
prestige. 

The former problem can, I know, be left in complete 
confidence to the American chemists. The latter problem 
can be met by fine packaging and intelligent advertising 

In packaging already we have seen real progress. Our 


manufacturers are learning to consult art museums as 


sources of inspiration and the best artists and designers are 
We 
method and it only remains to develop this method in alt its 


being used to assist in the problem. now know the 


detail and possibilities. 


When it comes to the question of prestige through ad- 
vertising, we have only begun to recognize the possibilities 
and have only started to develop the required strategy. And 
yet, it is here that we have a real advantage. Advertising 
is in America much further developed and accepted than it is 
abroad. In general, we are just as far ahead of Europe in 
advertising as they have been ahead of us in package and 
product originality. 

How to reconcile size and prestige is one of the American 
manufacturer’s big problems. But it is largely a question of 
emphasis, for we have many instances of how the combina- 
tion can be worked out. Just as Coty and Houbigant by 
emphasis on Paris sell today in large volume and retain 
prestige, although in no sense exclusive, so American houses 
are finding a way to do this. The beauty specialists, Eliza- 
beth Arden, Helena Rubinstein and Jane Curran are ex- 
amples. The exclusive retail shops have done good wok in 
the last few years along those lines. Ovington’s, Saks’ new 
store, Macy’s prestige series, and Wanamaker featuring their 
antique Au Quatrieme department, are interesting examples. 

Each classification of business presents an individual prob- 
lem in developing prestige. For food products, domestic 
science experts, dietetic authorities and fine homes are 
available for prestige building. Wéith toothpaste, dentists 
and scientists can give the required prestige. With cos- 
metics, however, there must be a social note as well as a 
note of authority. 

It is well to remember that if prestige is established first, 
then volume can come along without tearing down the 
prestige. It is much more difficult if one develops volume 
first and then seeks to superimpose prestige. Child’s restau- 
rants and A. & P. grocery stores are now engaged in an 
attempt to develop prestige for their restaurants and stores 
and their problem is much more difficult because popularly 
they have been associated with a different clientele. I feel 
sure that intelligent advertising will accomplish the purpose 
for both of these, but if the prestige element could have been 
injected several years earlier in their development, it would 
make the problem much easier. Just as city markets in- 
fluence country markets and the product which establishes 
itself in the city is in a strong position to later develop 
country trade, so the product with prestige association can 
more easily become popular than the popular product can 
develop prestige for itself. 


delivered before the thirty-second annual meeting 


* From an addres 
Toilet Articles, at New York, 


of the American Manufacturers of 
May 4, 1926. 


Combat 


Foreign Trade _ Intrusion 

Building prestige is not simple because it requires not only 
knowledge of what is correct and proper but appreciation of 
the degree to which the masses have accepted these’ stand- 
ards. Motion picture dinner parties and dances of the 
wealthy often have little resemblance to the real thing, but 
they represent the popular idea of wealth and luxury. In 
the movies the plutocrat still wears a silk hat, although in 
actual life he probably shows up in a golf, suit, cap and 
soft collar. 

There is an .interesting story of how someone in writing 
captions for the movies suggested as a title for a society 
scene in a wealthy home, “Mrs. X yawned and said she was 
going to bed.” This was unanimously voted down by the 
directing staff because of the popular conception that 
wealthy Mrs. X would say “she was going to retire.” Of 
course, the wealthy and educated as a rule are more simple 
in speech and would say that they were going to bed but 
for popular acceptance the phrase “about to retire’ would be 
better. 

There must be certain concessions to popular ideas but 
fundamentally prestige advertising must contain the element 
of sincerity. It must ring true. Our experience has been 
that advertising that has in itself this element is very much 
more productive and responsive than that which lacks this 
essential quality. 

There is one other thought that I would like to leave with 
you and that is a plea for elimination of unreasonable claims, 
I hold that advertising should be allowed a measure of 
enthusiasm but claims beyond a certain point are really 
harmful to the whole industry. The record will show that 
most of the products with extreme claims die very quickly 
but they hurt all advertising of American cosmetics while the 
exaggerated copy is being run. 

The following excerpts are copy recently appearing in 
publications, not in the best, as leaders among magazines 
and newspapers maintain proper censorship, but in other 
publications whose size makes them important. They il- 
lustrate what I mean. 

“No matter how poor your complexion may be—no matter 
how rough or sallow—how spoiled by unsightly blemishes, 
blotches or enlarged pores—no matter how many different 
treatments have failed to bring results—without risking 
one penny this remarkable new treatment guarantees you a 
new clear fresh beautiful skin in fifteen days. 

“These preparations will enhance and retain your natural 
loveliness; make even a coarse, unlovely skin gossamer- 
fine; will counteract the effect of wind, dust and exposure; 
and will rejuvenate and renew loveliness that has lost its 
bloom. 

“Unmask your hidden beauty. With the aid of this pro- 
duct you can peel off freckles, tan, ‘pimples, acne, blackheads, 
liver-spots, wrinkles and sallow, muddy or oily skin. 

“The magic of this product transforms the skin. It lifts 
away wrinkles, and restores youthfulness. It brings a clear 
beautiful complexion almost over night. 

“In five days I will give you a magnetic personality. 

“Men and women everywhere are now using this wonder- 
ful reducing soap with amazing results. Reductions of 
fifteen to twenty inches in hips are of common occurrence 
every day.” 

The volume of products manufactured by companies repre- 
sented in your association is so tremendous that you must 
all be vitally interested in the things that tend to build 
prestige for or tear down popular appreciation of these 
products. The Curtis advertising book for 1925 shows that 
in the last ten years toilet advertising in leading 
mazvazines totals $63,020,739. There must have been at least 
an equal amount of advertising in newspapers. 

If this tremendous force can be employed increasingly to 
develop confidence of the American women and to develop 
prestige for American products, it will mean increased 
prosperity for all members of your association. 


goods 
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IMPROVING MERCHANDISING METHODS ON 
TOILET ARTICLES* 


Perfumers Are Advised to Worry About Business When It Is Good; 
Co-operation and Friendliness Toward Buyers Great Aid to Prosperity 


By PHIL PALEY, of Kaufmann’s, Pittsburgh 


!t 1s indeed a privilege to be permitted to appear on your 
program to talk to you on matters of vital and mutual inter- 
I will not dis- 
It seems that several years ago your 


est. Let me ease your mind en one point. 
cuss demonstrations. 
Association took this matter up and some ow your mem- 
bers took it seriously and if my information is correct, your 
Association lost some good cash customers. 
that point. 


So we will pass 
I am going to start by saying, worry about your business 
That is one of the hardest things I find to 
do—worry about your business while it is good. 


while it is gor rd. 
Most any 
of us worry about it when it gets bad, but sometimes it is too 
late. We have allowed the imported French perfumery, of 
which a great deal is made in America, to steal our business 
away from us and my version of it is this: We have not 
been up to the trend of the times. Years ago, twenty-five 
cents an ounce in bulk, fifty cents in a bottle 
the public wanted. 


that was what 
You fed it to them, but you didn’t guess 
ahead of your customers. We as mer- 
chants are naturally forced to give the public what they want. 
That is one reason. 


The Frenchmen did. 


Department Stores As Buyers 


Whatever you may say against the department store, we 
are here to stay. We are the purveyors of toilet articles and 
if you have any friends among the small druggists, tell them 
to come down town in the beaten path, no matter what city 
they are in, and look and see what the department stores are 
displaying in toilet articles and if they will do the same, you 
can sell that druggist; he will pay his bills. Toilet goods 
is a vogue more or less, almost as bad as women’s clothes, 
and unless it is displayed and featured in a beaten path in a 
down town section, in the Fifth Avenues of America, the 
little druggist cannot sell] it. 

We buyers are intermediate between you manufacturers 
and Mrs. Jones who puts the stuff on her face or her head, 
as the case may be. We even 
feeling not so good as last 


We live, laugh and sleep. 
sometimes get up a little bit 
night. It is surprising how many fine concerns do every- 
When I do business with 
a concern for twenty or thirty years I will be damned if 


thing but get the human element. 


I want to be known as Number Sixty-Six or Number Sixty- 
Seven. I want to be known by name the same as we do to 


our customers who come into our store. I want to illus- 


trate with one point here. 


The Human Element 
There is a big fine concern in this country and we do 
everything humanly possible to sell their goods in our store. 
They opened a showroom in the beaten path and I was 
I do all 
That is the way I 
Their local man came in and said, “Listen, 


asked by a handwritten invitation to visit them. 
my business with the 
like to do it. 


traveling men. 


* Address of Phil Paley of Kaufmann’s, Pittsburgh, delivered before 
American Manufacturers of Toilet Articles at Biltmore Hotel, New 
York, May 5, 1926. 


Phil, you have got to go up to our New York office and 
get registered or I will know the reason why.” 

On my next trip | went up to their office and was met 
by a young lady at the door and she sort of looked at me 
for a half minute: “What is it you want?” 

[ didn’t know just what it was I wanted. So I smiled 
sicklishly while she said: “Did you want to look around?” 

“Yes, that is what I want to do.” 

I want to tell you that the English language is paralyzed 
when it comes to describing the beauty of this particular 
showroom. I don’t know what it cost but it is way up in 
the hundreds of thousands of dollars. I said: “It is kind of 
cold around here.” 


“IT am fairly comfortable.” 
Utterly Unconcerned 


My name wasn’t asked. The name of my firm wasn’t 
Why beautiful showroom with all 
that expense and everything but the human element. To save 
my life I would have to look up in the book to know where 
that office is. 


asked. maintain that 


That is how little impression it made on me. 
Bankrupt customers 
want to put myself 
squarely on record against thirty and sixty cent items. They 
are purely imaginary on your part. 


I want to drive home one fact 


don’t pay their bills, gentlemen. I 
There is no such ani- 
mal as a thirty cent retail price. It is absolutely imaginary. 
You are merely raising your cost to us. Sixty cents is in 
the same category. I tried my darnedest to get sixty cents 
for a certain article because I didn’t want to hurt the manu- 
facturer’s business by cutting the price of it. 


“T can’t afford to sell it for fifty.” 
Trim It Up! 


Trim it up. Get seventy-five 


You may say, 


Don’t. 
Don’t be afraid of the American public; 


cents or a dollar. 
they will pay for it; 
they will pay for value and something new if it is original. 
The American public is the greatest public in the world. 

A big buyer seldom starts big. He starts little and gets 
big. If you cut down once on one item, there is a tempta- 
tion to cut down the entire lot. I am an absolute believer 
but each one 


} 1 


in price maintenance should work that out to 


suit his own line of merchandise. I don’t believe in additional 


laws because I think we have too many laws on our books 


now. You may say it is a lot of trouble. I agree with you, 


but everything that is worth having is a lot of trouble. 
Price Maintenance 


How 


much net profit have we had? 


How 


much business we do doesn’t mean a thing. 
h Thirty- 


That is what counts. 


three and a third per cent profit for featuring your line is 


1 


not enough. Thirty-three and a third per cent was estab- 
In those days the consumer 
We can’t 
live on thirty-three and a third per cent and feature your 


tablished long before my time. 


didn’t expect service from you they expect now. 


goods. 
We department stores are human and we need a profit 
and want to buy everything as nearly right as possible. I 
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don’t know why the factories make such a quantity that the 
only way you can swing that quantity is by giving the darned 
stuff away. Our money is limited. We haven't got un- 
limited funds. 
is a certain article that sells for a dime, when it sells for a 


I want to give you a case in point. There 
dime. I have never seen it sold for a dime. It sells around 
a nickel or six cents, but it is supposed to sell for a dime. 
Their representative comes in and says, ‘““Mr. Paley, I wish 
you would sell that three for a quarter not below it.” Our 
average sale on that at three for a quarter is seven gross 
a month, but in order to get it at the best price I must buy 
100 gross. 
me to sell it at three for a quarter? 


I ask you in fairness does that manufacturer want 
He doesn't expect me 
to buy a 15 or 16 months’ supply. If your quantity is basic- 
ally wrong, that is probably the reason why your prices are 
being butchered. You don’t advertise the stuff that you don't 
have. In self-defense the stuff you have on hand is the stuff 
that goes into the paper at a cut price. 

If a house sends around a new man several times a year, 
how can I trust him because the next time he may be selling 
something else, if anything at all. 

The more reports you ask your salesman to make out, the 
bigger liar you make out of him. I know a house in this 
city that has their men carry a typewriter with them. That 


fellow is a stenographer not a salesman 


Returned Merchandise 

I want to say a word or two on the liberal policy of 
returning merchandise \ great many years ago when you 
sold me, you were through, but those days have passed. 
Your responsibility, gentlemen, doesn’t end until we have 
sold the goods to Mrs. Smith to her entire satisfaction. I 
write letters to concerns periodically asking them to please 
send us a minimum quantity of the new goods that they 
bring out. Some retailers will take advanage of the privilege 
of returning. Of course they will. Some people will pick 
your pockets. That is no sign you are not going to carry 
money in your pockets. The privilege of returning is the 
safety valve. Returning goods outside of goods that come 
back from the customer not satisfactory is null and void. 


Just because you sold me your goods—it is not my goods, it 


is still your goods until the consumer has used it to her 
eitire satisfaction 

\ word or two on goods that come back to us for one 
reason or another. J] want you gentlemen to put yourselves 
in our position. We sold a woman a jar of cream. In most 
cases we have to send it out to her and charge it. She 
brings it back and says it is not the same as last. Ina great 
many instances she is not even satisfied with a new jar of 
cream. We have to credit her account. The least a manu 


facturer should do is to give us a new jar of cream 
Sample of Business Diplomacy 
I want to read you a letter 


goods that have been on the market about ten years. 


which is current concerning 
l p to 
As far as I 


am concerned they have only been in business since April 1 


April 1 they were selling through a distributor 


“We have your invoice of April 9 concerning the 12 dozen 
cream which you wish to exchange. We have no record of 
your having to purchase this directly through us. As much 
as we would like to oblige you we cannot take up a trans- 
action of this kind from this office and would suggest, etc.” 
that was signed by the vice-president. This particular jar 
was brought back by a customer as unsatisfactory and we 
returned the money 


goods April a 


This man started distribution of his 


I don’t care now whether we sell any of his 
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How can I live with a manufacturer whose 
point of view is so small. 


goods or not. 


I have a notation here about accessibility to owners and 
executives. Gentlemen, you would be surprised how almost 
impossible it is to see an executive if you are not known. 
Firms that send out hundreds of traveling men expect us to 


interview them or they wouldn’ send hem out. When [| go 


over there it is almost impossible to see them. 
Handling Salesmen 


[ will tell you a case that only happened recently. A 
young man whom I could see was practically new came 
up with two enormous heavy grips to my office. I said 
to him, “Is there something I can do for you?” 

“T want to see Mr. Paley.” 

“T am iMr. Paley.” 

“T represent so and so; may I make an appointment 
to show you my line?” 

It was almost cruelty to send one man out with those 
grips. I said, “Have you got the samples right here?” 

He said, “Yes.” 

“Bring them out.” 

“I didn’t think I could show them to you right off the 
rec ] 7 

“That is all right. There is no lese majesté around here.” 
I went all through the line and he had everything but 
a merchandising policy. He had confided to me that he 
had been out fourteen days and hadn’t received an order. 
If it was my money, I would have given him a hundred 
dollars to encourage him, but I am not delegated with 
any authority to do the charity work for Kaufmann’s, so 
I didn’t. I was in New York two weeks after and | 
thought I would drop in and see this fellow. He may 
have something. Well, this particular man had been with 
another house. When I walked in, there was that un- 
friendly gate that I so hate in a showroom. It almost 
seems to say, “Stay out.” I had a brief case with me. 
Most of the time when I come over I carry a brief cas 
because I wan them to know I am a regular buyer and 
that is the first sign. I said to the young lady, “I want 
to see so and so,” mentioning his name. 

“Have you a previous appointment ?” 

“No, I haven't.” 

“What business are you going to have with Mr. So 
ind So?” 

I said, “I really don’t think we are going to do any 
business, but I would like to talk to him.” 

She said, “I think you are selling something.” 

“What of it? What if I am? It is no crime to sell 
merchandise, is it?” 

Mind you this is the concern for whom the salesman 
worked with whom I spent an hour two weeks ago, trying 
to find out if I couldn’t buy something because it was 
a new line. Just then this gentleman I had inquired for 
came out from the other office with a cigar in his mouth. 
He didn’t remember me and said, “I have heard all that 
has gone on here. If you wish to interview me you 
must answer my secretary’s questions.” 

I said little except, “As far as I am concerned you can 
go to hell,” and I walked out. I went over from there 
to Northam Warren's and I thought to mvself, “That is 
not giving the fellow the needle. He didn’t know who 
I was. I want to give him the needle.” I got the tele- 
phone girl there to get this man on the telephone. Tell 
him it is Mr. Paley, perfume buyer from Kaufmann’s, Pitts- 
burgh, who wants to talk with him. Keep him there for 
ten minutes. Every minute or so you tell him that.” He 
was pretty much cowed when I got on the ‘phone and 
he offered to send a taxi for me. “You haven't the 
money to pay for my taxi.” I have never been in there 
since. This is a firm that sends out traveling men 


A Merchandising Platform 


In conclusion I want to make four what I call cardinal 
points. At least I think they are. I am not trying to 
instill my opinion on you gentlemen. Worry about your 
business when it is good. Cheap salesmen are expensive. 
We buyers and your customers are human beings. Bank- 
rupt customers don’t pay their bills. 
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PROGRESS IN VOLATILE OIL PLANT WORK* 


Unfavorable Conditions Hampered Experiments During Past Year 
Work in Florida, California, Texas, and Maryland Suffers Delays 


The report submitted a year ago on the field experiments 
with volatile oil plants by the Bureau of Plant Industry con 
cerned itself mostly with an outline of the work to be under- 
taken during 1925 and a discussion of the planting stock of 
rose geranium, lemon grasses and Mentha citrata available 
for expansion and commercial field tests. It was pointed out 
that activities would be confined mostly to central Florida, 
southern California and the Rio Grande valley of Texas, and 
that a commercial planting of Mentha citrata would be made 
in Carroll County, Maryland. 


In many respects the past season has been most discourag 
ing and the following report is to a large extent a recital of 
the miscarriage of plans, due to conditions over which there 
was no control. 


It was stated in last year’s report that the experiments in 
Florida were likely to be seriously interfered with by changes 
in the ownership of two parcels of land on which our plant 
ings are located. This actually came to pass and has so 
crippled the work in that section that not only was there n¢ 
progress made but the work is at a complete standstill, with 


the probability that a new start will have to be made 


The land on which our lemon grasses are located was sold 


May to a 


reply to our inquiry, is holding the land as an 


resident of Michigan, who, according to his 


investment 


Ihe farm of our former co-operator on which the rose 


geraniums were set out last spring has also passed to a new 


wner. It is obviously impracticable to interest a succession 


of owners in experimental work of this kind or to move the 


plantings frequently to new locations. The only recourse 


therefore has been to suspend operations along the lines con 
templated until conditions in the state shall have returned to 
normal or until land owners again become interested in 
finding suitable crops to produce 


At Woodbine, Maryland, wher« 


Mentha citrata were made by the ¢ 


commercial plantings of 
‘arroll County Essential 
Oil Company, a long and severe drought in the early sum 


failure of the crop and so d 


mer resulted in the complete e 
pleted our planting stock that several years will be required 


to furnish enough roots for a new attempt 


Work On Geranium 


The 3,000 cuttings secured by the writer in February of 


st year from old plants at Mt. Dora, Florida, and set out 


on our co-operator’s farm, were not properly taken care of 


him during the summer. Late in May, upon the writer’s 

second visit, the plants were alive but suffering from lack of 

rain, which, however, fell in sufficient quantities a little later 

In August personal observation and photographs made by 

1 Department official in that locality showed that the plants 
1] 


condition and_ practically 


to neglect. Soon th 


were im poor crowded out by 


Bermula grass owing ereafter the land 


as sold and. the present status of these plants is unknown 


It may be observed here that rose geranium cannot combat 
weeds and it is especially undesirable to plant it in ground 


intested with Bermuda grass or similar grasses which are 


luring 1925 in which 
Articles Co-operated with the 
Bureau of Plant Industry. Read by G. A. Pffeifer before the 
1al meeting at Biltmere Hotel, New York, May 6, 1926 


_"Repert of A. F. Sievers on experiments 
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very difficult to eradicate. 
summer L. S. 


(In a visit to Florida during the 
Levy had some success in encouraging plant- 
ings of geranium at Palm Harbor near Tampa.) 

The trial plantings of rose geranium at the Governmental 
\cclimatization Gardens at 


reasonably 


Pines, California, were 
The 


one-fifth acre set out with plants shipped from Arlington, 


Torrey 


successful from the cultural standpoint. 


Virginia, made a splendid growth and by August were in full 


bloom. They continued growing rapidly until October when 


they had completely covered the field and were from two 


to three feet high. During the last week in October 2,200 
Ibs. of the herb were harvested and transported in trucks to 
the plant of the W. J. Bush Citrus Products Company of 
National City, California, where it was distilled. The yield 
f oil was disappointing, only .037 of one per cent being ob- 


tained. Several factors probably contributed to this low 


vield. The plants were perhaps somewhat beyond the best 


stage for distilling, although only a few leaves had changed 


color and very few had fallen off. The large percentage of 


woody stems present, due to the fact that the plants wer« 


cut only five to six inches from the ground, would naturally 


reduce the oil yield, but similar material cut at Arlington, 


Virginia, at approximately the sam yielded .05 per 


Stage 


cent of oil 
Oil Percentage Small 


The second growth of herb will probably contain less 


woody material but will of course give a correspondingly 


lower yield of herb per acre. Only a portion of the crop was 
distilled because the still at the Bush plant was needed for 
other work, but the amount harvested indicated a yield of 11 
tons of green herb per acre. By December 1 the plants were 


as g 
making a substantial new growth and a second harvest of 
1 


can no doubt be expected by the end of the 
winter, thus indicating a total of 16 tons per year per acre 
the first year. If the new growth, due to a 


5 tons to the acre 


greater pro- 
pcrtion of leaf material, should yield twice the percentage 
htained from the first cutting, an acre vield of about 
16 Ibs. of oil is indicated 


This is much less than the 


obtained in other 


average 


reported as being 


countries, but it is not 


greatly at variance with yields obtained on the 


average at 
A further and im- 
portant factor to be considered in this connection is the pos- 
sibility that the of Cali- 
volatile oil development al- 
almost uninterrupted daily 
nths would rather lead 
F ast Ih -EO1OT hi 


eltec ihe region 1s not subject to 


Orlando, Florida, over a period of years. 


climatic conditions in this secton 


rnia may not be conducive 


though the sunshine during the 


mmer me one t 


expect a contrary 


trequent fogs and there 
several weeks preceding the harvest. A 
3 inches fell early in October, a rather 


heavy rain of about 


unusual occurrence, and this may possibly have affected the 
l vield 
Che results of this first year’s trial at Torrey 
establisl 
t] 


y Pines have 
ed the fact that rose geranium grows luxuriantly in 
is particular locality which, however, has a somewhat dif- 
ferent and apparently better soil than is found in other sec- 
tions in this general region. The trials made by the W. J 
Push Co, on an adobe soil indicate that the plant does not 


thrive on that type of soil. It is also evident that the gen- 








\MERICAN PERFUMER & 


anium is a heavy feeder and that the great tonnage of herb 
will rapidly deplete the soil and necessitate the application 
of fertilizers 

Arrangements had been completed with a co-operator to 


set out two acres of rose geranium last fall at Carlsbad, 


California, about 25 miles north of Torrey Pines, with 
a view to gradually extending the acreage over a_ period 
of years. However, the small financial returns indicated 
by the trial distillation made it inadvisable to proceed with 


this plan until some of the factors contributing to this 
result have been determined, and plantings will therefore 
n the present basis at Torrey Pines 


Work in Texas 


The Rio Grande Valley of Texas is the third region i 


be continued 


this country which appears to possess climatic conditions 


that justify an attempt to grow rose geranium Several 


individuals in this region have become interested in the 
matter and last spring a few plants were sent to Raymond 
ville, Texas, which is in the unirrigated section of the 
valley Late last fall these did not look promising, but 
recently larger shipments of plants from California and 
Washington (D. C.) were sent to Raymondville and als: 
to Harlingen, which is in the irrigated area 

The weather conditions in southern Texas this past 
winter has been very severe. On at least one occasion 
the temperature was low enough to freeze the geraniums 
rather out 


to the ground. While such temperatures are 


of the ordinary, frost apparently presents a serious hazard 
in this region to the geranium grower unless the plants are 
protected by cutting the herb late in the fall and covering 
the stumps with straw mulch or manure, a practice which 


would add somewhat to the cost of production. 


Lemongrass Developments 


At the time of the last report there were 3.2 acres of 


lemon grasses at Mt. Dora, Florida; on 1.3 acres of this 


planting the grasses were very small. On the occasion 
of a visit in late May the larger grasses, which had been 
cut down in February, had made a good growth and wer« 
again ready for distillation. The smaller and less promis 
ing plants had also made good progress in spite of much 
Mention was made a year ago of the 
vated as citronella 


a le mon 


Bermuda grass 
fact that the plat t pre iously desig 
grass was identi ed as Cymbopogon flexuosus, 





grass This differs greatly trom Cymbopogon citrata, the 
other lemon grass in the planting It makes much less 
growth, has a tendency to go to seed, and when cut make 

of new shoots on the outside 





its new growth by mea 
f his new growth spreads along the ground 
and woul very dithcult to harvest. It is also very 
much slower than the other species in becoming established 
when planted and on the whole does not appear promising 
as a commercial crop 








| 

Addition lat tests were made in May on both 
species The Cymbopogon citrata yielded 0.21 per cent 
f oil, while from C. flexuosus a yield of 0.4 per cent was 
obtained Chere is 1 juestion that the latter is richer in 
oil but its small yield of grass to the acre and the diffi- 
cutly in connection with its harvesting have practically 





eliminated this species from consideration 








Plants of bot! species wel! shipped to Torrey Pines, 
California, early in Marcl They were divided into many 
small portions and planted immediately after their arrival. 
The plant f Cymb n citratus started to grow at 
ynce and by lsummer had reached a height of several 
feet and the imp had increased greatly in size The 


plants of C. flexuosus, however, made no growth for several 
months and then began to develop a few at a time. The 
peculiar growth habits of the latter were again in evi- 
dence. No distillation of these grasses was made in Cali- 
fornia this past year. 





ESSENTIAL OIL REVIEW 


Mentha Citrata Tried 


Early in the spring arrangements were made with the 
Carroll County Essential Oil Company of Woodbine, Mary- 
land, to plant about 2 acres of Mentha citrata on their farm, 
the planting stock to be obtained from the half acre planting 
of this mint at Arlington, Va. Accordingly, about the 
middle of May this field was gone over with grubbing 
hoes, and two one-ton truck loads of roots were removed 
and transported to Woodbine where they were planted 
the following day. The roots, which were in good condi- 
tion, were divided into pieces from four to six inches long 
and laid in furrows which were then closed, after which 
the field was rolled. This method of planting has always 
been successful, but for three weeks no rain fell and the 
roots dried up. Under normal conditions the field at Arling 
ton would have become established, because many of the roots 
were left in the ground, but the same drought condition 
also ruined this field. 

Interest in this plant continues and small acreages are 
being grown in several localities in Michigan. Owing t 
the exceptionally high value of peppermint oil at this time, 
however, it is hardly to be expected that the growing of 
Mentha citrata will be much increased in the commercial 
peppermint section in the next year. 

A small trial planting was also made by the University 
of North Carolina at Chapel Hill, and a sample of oil 
f apparently very good quality was obtained. The mint 
ilso grows wild in that locality and although the yield of 
oil from teh wild variety is only half that from the cul- 
tivated plants, it appears to be of somewhat better quality 
\pparently this is a favorable region for Mentha citrata 
though the trials were too limited to furnish data re 
garding acreage yields. 

Next year must be devoted to re-establishing the plant- 
ing stock at our Experiment Farm and at the same time 
encourage the expansion of the small areas now existing 
in the states mentioned 


Lavender and Jasmin 


[he growing of lavender plants from seed at Arlington, 
Va., last winter was attended with considerable success 
but apparently the plant does not stand shipment well 
Several shipments were made to southern Texas, but 1 
most cases the plants were dead on arrival. Those that 
appeared to have survived the trip were planted but did 
not live. A good quality of seed will be furnished to our 
co-operators in Texas and California this winter so that 
the plants may be grown in seed beds and then set in the 
eld, a practice which has given uniform success in our 
experimental work 

Jasmin. After a number of unsuccessful attempts to ob- 
tain jasmin plants from abroad about 100 plants were finally 
received last March. The plants which appeared to be in 
good condition wer eall grafted and had a fine root system 
They were planted in the greenhouse and about one-third 
of them lived and made satisfactory growth. In May they 
were planted outside and some were at once destroyed 
by a late frost. During the summer the plants made a 
growth of 1% to 2 feet and in August they started 
bloom. Late in the fall they were placed in pots and 
removed to the greenhouse. In February about eight 
these plants were shipped to New Port Richey, Flor 
and planted on the estate of a member of your committee 
through whose efforts these plants were obtained fron 
France. While in bloom the plants were identified 
Jasminum grandiflorum. A specimen of this species w 
found in Carlsbad, California, last fall and the extensi 
growth it had made in a year indicates that this region 
which is practically free from frost, is well adapted t 
its culture. 


( 
ida 


Sweet Basil 

Arrangements have been made with the Carroll Count 
Essential Oil Company at Woodbine, Maryland, to under 
take another semi-commercial planting of sweet basil th 
coming season. In 1924 this plant yielded a_ satisfactor 
percentage of oil but the tonnage of herb was low becaus 
the planting was too late and the plants were too 1a 
upart in the field. The unfavorable weather conditions last 
spring made it impossible to secure young plants from sce 
in time to insure a sufficiently long growing season 
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COLLEGE COURSES IN 


Development of Work at Columbia 


Industry; Professor Wimmer Gives 
For a number of years it has been the privilege of the 
reader of this paper to give a course of instruction, in the 
Columbia University College of Pharmacy, in the manufac 
ture of cosmetics, toilet preparations and perfumes. Shortly 


after the course had been inaugurated I appeared before this 
\ssociation and gave an outline of the instruction offered 
1 this 
time that the course has been eminently successful and satis 


It affords me the greatest possible pleasure to report at 


factory from every point of view. The number of persons 
availing themselves of this instruction is constantly increas- 
ing. Furthermore, the calibre of my students has improved 
considerably. Among the registrants may be found both men 
and women, some with the degree of Ph. D., some with that 
of Ph. B. or B. S., some with that of Ph. G., and again, 
others with no degree at all but imbued with a desire t 
study the subject systematically and under the guidance of 
competent teachers 

The achievement of this year is of especial importance sinc: 
a step forward has been taken; that is, a separate and spe 
manufacture of 
the 


cosmetics, this is an evening course enabling employees of 


cial course in the composition and per- 


fume materials has been inaugurated. Like course in 
essential oil houses and perfume manufacturing establish- 
the 


Irom 


ments to take instruction. At present, it requires at 
week. It 


been established in response to a definite demand which has 


tendance for three to four hours per has 


come to me from time to time. It is intended that it be a 


distinctly technical and practical course of instruction 


I beg your indulgence for a short time while I outline 


what I believe to be a useful course of study in perfumery 
Much of the 
attempted before in any institution of learning, as 


work is new and some of it has never been 


far as | 
have been able to ascertain. In a sense, it is pioneer work, 
and I shall welcome most earnestly the helpful suggestions 
of any of you gentlemen, who are engaged in work in that 
field. 

The course consists of lectures and laboratory work, in 
the approximate ratio of one hour of lecture to two labora- 
tory hours. After a historical review of the subject of pet 


fumery, the lectures cover the following topics: 


The anatomy and physiology of the organs of smell: 
The psychology of smelling; 
Classification of odors according to Haller, Piesse 


Zwaardemaker, Henning (odor prism), Kerner and finally 
Ganswindt. 


Then, the various methods used to obtain the raw mate 


rials are described in detail Here we discuss the distil 
lation methods, from the crudest to the most advanced; the 
expression methods; the extraction methods such as et 


fleurage, maceration and the application of volatile solvents ; 
the methods in the manufacture of pomades, concretes and 


absolutes of every kind. 
Essential Oil Considered 


After that, we proceed to the consideration of the esse1 


tial oil, its function in the plant, its general properties, its 


common adulterants, and the methods of discovering adulter- 


ants. The chemical examination of the essential oils is 
* Paper read before the American Manufacturers of Toilet Articles, 
at the Biltmore Hotel, New York, May 4, 1926. 
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REVIEW 


PERFUME MANUFACTURE* 


University Proves Valuable to the 


Details of Method 


of Instruction 


Phe 


commencing 


entered into in considerable detail. the 


I 
the 
other animal substances used, giving their properties, physical 


ve proceed to 


individual raw materia!s, with musk and 


constants, solubilities, the various kinds in the market, and 


describing how they are obtained, how adulterated, how 


used and for what purpose. In this same manner, the indi- 


vidual essential oils are covered. Many of the lectures are 
illustrated with lantern slides During the lectures the 
materials under discussion are exhibited and passed among 


the students for inspection. 


Continuing on, to the aromatic chemicals and synthetics, 
we consider nearly 100 of the more important substances of 
that class. Their method of manufacture is not stressed, 
since in most cases that particular kind of information be- 
How- 
ever, in the case of the more important ones, such as citral, 
the 


obtained in a 


longs rather to a special course in organic chemistry. 


vanillin, method is 


the 


geraniol, terpineol, heliotropine, 


presented by which substance is pure 


torm. As a general rule, the aromatics and synthetics are 
discussed principally from the standpoint of their physical 
properties, their odor types, their keeping qualities, their 
use as fixatives, modifiers or blenders in specific odors. 
When this point in the course is reached about two thirds 
of the entire number of lectures available have been delivered. 
rhe last third is devoted to a 


common odor types, such as the 


limited number of the more 
rose, violet, jasmin, lily- 
I he 


natural oils and other materials ordinarily 


of-the-valley, orange blossom, ete chemicals, resins, 
used in the com- 
pounding of their basic odors are set forth and a general 
discussion of the subjects of fixation, blending, ageing and 


storing of perfumes concludes the lecture topics. 
Practical Exercises Stressed 


Now, as to the portion of the work devoted to practical 
exercises. This is of great importance and interest. 


\s I have planned the work, it may be divided into three 


parts. The first is devoted to the determination of the 
physical constants and the detection of the more common 
adulterants in aromatics and essential oils. The students 


means of the 
pycnometer, the Westphal balance and the Sprengel tube. 
They 


and to determine the solubility of an oil in alcohol. 


determine the specific gravity of an oil by 
are taught to use the refractometer and the polariscope 
They 
determine an ester and a saponification number and they 
test pure and adulterated samples of oils for alcohol, tur- 
pentine, balsam, terpenes, resins, mineral oils, etc. 

The second part of the practical work is concerned with 
the development of the sense of smell and of odor-memory. 
the 
The object of this work is to acquaint the 
the 


This is something entirely new in line of systematic 
mstruction. 
odors of a number of essential oils and 


student with 


aromatic substances, so that he will be enabled to recognize 
“unknowns.” In other words, 
Oils and aromatics, 
ten at each session, are blotted on test-papers and 


distributed student 


them when given to him as 


it is instruction in “nose training.” 


usually 


among the students, each receiving the 


same ten. The student is told what the substances are and 
is asked to smell for some time, until he has become 
thoroughly acquainted with the odors. Later in the eve- 


































































ning, the same substances are presented, one by one, and 
the student is asked to identify the substance merely by 
its odor. A careful record is kept of the ability of each 
student to identify odors. It may be of interest to give, here, 
a few of the results obtained to date, although they are as 
yet incomplete he complete results will be published 
later in the year. 

The present class consists of 18 men, of whom about 
50 per cent are employed in essential oil or perfume houses, 
or, at least, have some connection with that type of work. 
The other half of the class is composed of chemists and 
pharmacists. When very common essential oils, such as 
peppermint, bay, lemon, orange, citronella, etc., were sub- 
mitted the class averaged 80 per cent correct identification. 
When oils, such at vetivert, palmarosa, spike, bois de rose, 
etc., were submitted, the percentage of correct identifications 
fell to 38 per cent, with the men of the essential oil houses 
making the higher averages. These oils were presented 
without any previous submission of a sample 

In the line of synthetics, when substances such as benzy- 
lidine acetone, methyl anthranilate, hydroxy-citronellal, alde- 
hydes > fax (amie. 
the percentage of correct identifications was 


were given, after submission of a 
known sample, 
nearly 75. Which shows that the odor-memory can be readily 
developed and is subject to systematic training. Of course, 
as in every other line of work, only continued practice will 


make the master 


Of Value to Manufacturers 


The last portion of the laboratory instruction is devoted 
to a study of compounds and compound odors. In correla- 
tion with the subject matter given in the lectures, the methods 
of mixing raw materials to produce a finished basic prod 
uct are practiced. Basic odor types, for example a rose, 


consisting of rhodinol, citronellol, geraniol, phenyl ethyl 
alcohol, and others, are made up and the influence of each 
ingredient upon the odor value of the whole is_ studied 
Substances used to modify, blend and fix are considered and 
their influence and value determined. 


All of this work is of the utmost value to the person con 





nected in any way with an essential oil and perfume manu 
facturing establishment. No effort is, or can be, made to 
turn out finished perfumers. The aim is to impart such 
knowledge as will enable ne especially eifted along these 
lines to become proficient in this work Also, the instruc 
tion is of value to the buyer, as it enables onize 
standard ducts and increase his range ¢ It 
is useful to the salesman as it gives him talking points 
and increased facility in comparing products of different 


manufacture¢ There is no doubt that, with the ever-in- 
creasing competition in this field, every bit of kn 


help and be, at times, invaluable 


That such instruction has been recognized iseful is 
proven by the help which a number of prominent firms 
have extended Our appreciation of .such assistance is 


here bv expresse 

A systematic cours« 
you, ladies and gentlemen, in your special line of work. You 
are cordially invited to co-operate with u Your sug- 


} 


gestions for improvements will be welcome indeed 


Worth the Increased Price 
(Stor M Chemist 3414 Carl St Dalla Tevras.) 
We d t hesitate to pay the advanced price, for we 
consider [HE AMERICAN PERFUMER well worth it 
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VANILLIN, PIPERONAL AND COUMARIN 

EXAMINATION OF THE METHODS oF DETERMINATION. L, 
G. Radcliffe and E. H. Sharples (Perf. Ess. Oil Rec., 1924, 
15, 396—402, 437—439; 1925, 16, 20—23, 51—54, 87—92, 156 
—162, 197—199, 271, 353—355 387—390).—Many methods of 
determining these substances, both alone and in the presence 
of one another, have been examined, and are critically re- 
viewed. A bibliography of the literature is given. For the 
determination of vanillin, either in commercial samples or in 
the presence of piperonal and/or coumarin, the best methods 
are those of Phillips i.c., either volumetrically by using the 
reaction between vanillin and /p-toluidine, or gravimetrically, 
as semi-carbazone, in which case piperonal (as semicarba- 
zone) and coumarin may be separately determined. In the ab- 
sence of substances which are volatile in steam or which are 
oxidized by potassium permanganate, coumarin is best de- 
termined by Obermayer’s method i.¢., oxidation with per- 
manganate. In the presence of vanillin, coumarin is best de 
termined by Winton and Bailey’s method i.c., 


vanillin from ethereal solution by extraction with ammonia, 


removal of the 


while in the presence of vanillin and piperonal Doherty's 


method is advisable, i.c., removal of aldehydes from cthereal 


solution by extraction with sodium hydrogen sulphite 


The following new methods are described: piperonal may 
be determined by reaction with excess of phenylhydrazine, 
and titration of the latter with hydrochloric acid, using 
methyl-orange as external indicator, the results being 100 
101% of the theoretical. Piperonal-vanillin mixtures may be 
determined with an accuracy equal to that of Phillips’ 
method, by conversion to a mixture of p-nitrophenylhydra 
zones, aud extraction of the vanillin compound from ether 
solution by aqueous sodium hydroxide. Coumariu alone may 
be determined by boiling it with sodium sulphite to convert 
it into sodium dihydrocoumaric acid Q-sulphonate and titrat 
ing the excess of sulphite with iodine; with piperonal present 
this method gives values of 102% of the theoretical, whil 
the presence of vanillin renders it useless.—Chemis/ 


, 
naustry 


EXTRACTING PRINCIPLES OF FLOWERS 


Complete specification (No. 232,552) for a process for 


the extraction of the essential principles of plants, flowers, 
fruit and the like, was accepted by the British Patent 
Office on January 21, 1926, the patentee being M. Eugene 
Foray, of 219 Boulevard du Mont-Boron, Nice. This in- 
vention relates to processes for the extraction of the e¢s 
sential principles (aromas, perfumes and so forth) from 
substances by the action of solvent vapors. In this connec- 
tion it has been prop sed to use vapors from fat dissolving 
liquids, such as ether, benzene, alcohol or the like for the 


ion of bacteria, and of animal and vegetable 





decomposi 
tissues 

Also, it has been proposed to lixiviate vegetable and 
animal materials by heating a lixiviating liquid such as 
water, alcohol, ether, sulphuret of carbon, so that the vapor 
passes from uhderneath through the material, then condenses, 
and drips back through the material. 

According to the present invention sulphuric ether vapor 
is employed. to extract and absorb the essential principles, 
said extract—laden ether—being a convenient form or ve- 
hicle for industrially using the extractive, which is done 
by absorbing the so-treated vapor by a suitable base such 
as sago, flour, sugar or alcohol 

These extracts can be utilized in various industries, such 
as in the manufacture of drugs, for the preparation of solid 
or liquid foodstuffs, for perfumery and the like 





British View of American Prohibition 


Prescribing becomes simpler, remarks the London Chemist 
& Druggist when declaring that official estimates state that 
physicians of Louisiana wrote 194.786 whisky prescriptions 
in 1924, 158,685 in 1923, and 96,049 in 1922 
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THE TRADE PAPER AS AN ADVERTISING 
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MEDIUM 


A Direct and Intimate Link Between Manufacturer and Retailer; 


Rightly Used, 


It Promotes Good Will 


and Sells Merchandise 


By LEROY FAIRMAN 
New York Advertising and Merchandising Expert 


Twenty-five years ago, as one of the editors of an ad- 
vertising magazine, I wrote a series of articles on the value 
advertising medium, and the 


of the trade 


manner in which the 


paper as an 
manufacturer could use its columns 
advantageously and profitably. 

So far as I know,. this was the first time any advertising 
journal had given serious consideration to this subject, or 
made any attempt to analyze the possibilities of the trade 
paper as an advertising medium. 

These articles ran for several months, and caused con- 
part of adver- 


siderable comment on the advertisers and 


tising agents, but to the best of my knowledge no trade 
paper publisher reprinted any of the articles, either in his 
own columns or as a circular for distribution to possible 
advertisers. No publisher wrote to us about the articles, or 
spoke to us about them, or in any other manner displayed 


the slightest interest in them. 


With Few Exceptions a Sleepy Lot 


circumstances that the 
stuff, but I do not 
As I remember them, they were 


It might be argued from these 


articles must have been pretty rotten 
think that would be 


anyway, they 


true. 
mighty good made out a strong case for a 
class of mediums which was then sadly in need of kind 
words. The fact of the matter is that the trade paper pub 
lishers of that day were fast asleep, and preferred not to be 
With a few 


disturbed, even by kind words. conspicuous 


exceptions, they were a sleepy lot. 


Their papers showed it. The average trade paper was 
a feeble and sleepy affair. Its text consisted of gossip and 
guff, writeups which were advertising matter with little 


attempt at disguise and no legitimate news interest, and mis- 


cellany clipped from everywhere. Its advertisers ran their 


opy without change, from one year’s end to another. They 


idvertised because their competitors did; because they 


thought they ought to “keep their names before the trade,” 


wr because they had been told they ought to help support 


the paper devoted to their line of business Their copy 


showed plainly enough that they did not advertise with any 


idea of getting immediate orders, and it is 


that the 


pretty certain 
track 


paper publisher made no such radical sug 


gestion in soliciting their business. 


New Era Dawns in Publishing Business 


How 
pies a place 


times have changed! Today, the trade paper occu 


in modern journalism of the highest importance 


ind dignity. It combs the earth for market and industrial 


news of vital usefulness to its readers. It presents, in com- 
pact and accurate form, a world picture of the business to 
news or mm 


formation escapes it, and its editorial course is formulated 


which it is devoted. Nothing in the way of 
and guided by men of ability, experience, enterprise and high 
ideals. The manufacturer who attempts to do business with- 


out his trade paper labors under a handicap so heavy that it 


may well mean the difference between success and failure 


Here and there one of the sleepy sisterhood of twenty-five 


years ago still manages to exist; but how it makes a 


living nobody seems to know. It is a fact though, that in 
nearly every line of manufacturing you can mention, there 
is at least one trade paper of which that business may be 
proud, and which measures up to the modern standards of 
trade journalism. 

This remarkable change has been brought about by several 
causes. The methods of conducting all business, and all 
branches of the publishing business especially, have greatly 
improved. In the trade paper field, a few able and am- 
bitious men with ample capital set the pace; and others 
soon saw the light and followed their excellent example. 
As soon as it became evident that the field was one in which 
real money, big money, could be made, common horse sense 
did the rest 

The trade paper of today is very handsomely patronized, 
as its many pages of advertising attest; but not all business 
men realize that it is the only publication on earth which is 
a full and actual 100 per cent advertising medium. This 
statement includes, of course, the technical journals, which are 
loosely classified as trade papers, although they reach the 
ultimate consumer instead of the intermediary between manu- 
facturer and consumer. 


Wide Difference in Advertising Media 


The newspaper and the magazine carry advertising, all 


sorts of advertising, as a side issue. The purpose of such 


publications is to inform and instruct their readers on all 


sorts of diverse topics, and to entertain them with fiction, 


humor and other features of like naturé¢ The advertising 


they carry has little or no kinship with the text; it merely 


appears on the same, or adjoining pages. Advertising and 








text compete with each other for attention, and do not in 
iny sense work together 

The trade paper, on the contrary, is devoted to but one 
subject Both the text and the advertising relate to ex- 
ictly the same matters he text informs the manufacturer 
as to the latest ce velopments in his line of busine Ss, and 
points the way to more bu larger profits. The ad 
vertisements do precisely thing the ly autter- 
¢ ce ‘ tl it the eY ( S ibe the ] ‘ yup 
ment and methods by thi e of which the manufacturer 
can do more business d make more fits 

For these reasons | g pag frequently 
f as much interest t e reader as is the edit il content, 
ind rec ve careful t Rot ire timately ¢ 1 
erne vith his v1 siness the most vital and 
ibsorbing interests of his life 

Other advertising mediums reach the attention of the 


manufacturer when his mind is occupied with widely differ 


ent matters. He may be intent upon rest and recreation: 


upon his family, his car, his club, his fishing trip or his 
golf Advertising, then, must force its way to his mind 
through strong intervening obstacles. But his trade paper 
comes to his hand when nothing but business engages his 
mind \ll extraneous matters being excluded. his mind is 
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not only open and free, but actually dwelling upon the 
very matters to which the advertisements in that trade paper 
are devoted. Surely an ideal condition, and one which is 
shared by no other class of advertising media. 

With this unusual opportunity at his disposal, it is plain 
that the advertiser should be extremely careful as to the 
manner in which he uses trade paper space. The publisher 
has done his share when he places the advertisement in the 
hands of the possible buyer of the advertiser’s goods, as a 
part of a useful and attractive magazine. What happens next 
is strictly up to the advertiser himself. If his advertise- 
ment is not a good one, nothing will happen. 


Lack of Logic in Finding Fault 


If a manu- 
facturer sends, through the mail, a circular to several thou- 


This is an important point to bear in mind 


sand possible customers and gets no replies, he very properly 
concludes that his circular was no good, and raises the 
devil with whoever was responsible for its preparation. 
But when precisely the same text is printed in a trade paper 
and no replies are forthcoming, he declares that the paper 
is no good, and raises the devil with the publisher! How 
logical ! 

The advertiser should understand clearly that his copy in 
the trade paper is a circular, or a letter, addressed to pos- 
sible customers. It can’t be expected to produce any more 
results, or receive any more attention, than its intrinsic 
merits entitle it to. If it hasn’t the necessary sales punch, 
merely printing it in a trade paper won’t impart that essen- 
tial quality. 

There is this difference, however, between a circular and 
a trade paper advertisement. In the great mass of such 
matter now reaching the desk of every business man, a cir- 
cular has to be expensively and handsomely gotten up, or un- 
usual in form and style, if it is to get attention. It is doubt 
less true that a great majority of circulars go straight to 
the wastebasket without getting read. Many are only 
glanced at, to make sure they are circulars, and then are 
thrown away. And, no matter who sends it out, it’s only a 


circular. 


Prestige Among Trade Paper Advantages 


An advertisement in a trade paper costs less, on an aver- 
age, than the cost of postage which would be required to 
send a circular to the same list of names. And while you 
can spend a good deal of money in preparing a handsome 
advertisement for your trade paper, a simple typographical 
display of your copy which the paper sets up without charge, 
will be overlooked by mighty few of its readers. 

Another advantage which the advertisement in the trade 
paper enjoys is the prestige of its surroundings. The cir- 
cular comes to a man's desk surrounded by all sorts of mail 


matter—some of it negligible or objectionable—some so im- 
portant that the recipient impatiently brushes the circular 
aside. The trade paper advertisement is surrounded by the 
most important news and information which comes to its 
readers’ desks. 

The trade paper is not thrown away. If it cannot be 
read at once, it is carefully laid aside until there is time to 
read it thoroughly. The advertisements in its columns are 
preserved with it; filed away with it, where they may be 
referred to in the future. A considerable proportion of the 
results a trade paper produces are these postponed results; 
the reader, being in the market for a certain tool or mate- 
rial, remembers that he saw it advertised in his trade paper, 
and has the file searched until the advertisement is found. 
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In a certain sense, and to an important degree, the adver- 
tisement in a trade paper shares the good will and good 
repute of its environment. The editor does not precisely 
write his endorsement across the face of the advertisement. 
guaranteeing its truthfulness and the reliability of the ad- 
vertiser. But in effect he does something of the kind. The 
reader knows that the advertisement would not have been 
accepted by the trade paper if it did not come from a re- 
liable house. He knows that its appearance in such a paper 
is a sufficient guaranty of its truthfulness. 

\ few paragraphs back mention was made of that old 
standby of the space salesman, “keeping your name before 
the trade.” It is not to be inferred that this idea is a joke 
While far from being the highest type of trade paper adver- 
tising, the constant reminder yalue of the advertisement is a 
factor of great importance. The firm which runs in the 
trade paper year after year, a card stating that it is a 
reliable source of supply of a certain type of merchandise, 
does force that fact deep into the minds of the trade, and 
does thereby gain standing and prestige and in the end get a 
lot of business which it would not have gotten if it hadn't 
advertised. 


Advertising Should Have News Value 


But, as the trade paper is primarily a newspaper of the 
trade, advertising with real news value should be used in 
its columns, and will inevitably bring results. In most busi- 
nesses, news of various kinds is nearly always available for 
advertising purposes. This news is used by salesmen in 
direct personal contact with the trade, but too often it fails 
to find its way into the trade paper advertisements. 

Even in a business which is so cut-and-dried that it sel- 
dom has any news of business-getting importance to give 
out, there is still advertising material which can be used 
advantageously. Every concern has some reasons for being 
in business. It has some advantages over competitors. It 
offers something which enables it to hold its present cus- 
tomers against competition. Whatever that something is, 
it can be used to get more business. Facts which hold cus- 
tomers will win new ones. 

Facts, as someone has said, are always interesting; it’s 
the men who write them that make them seem dull. Whether 
your message be new or old, long or brief, commonplace or 
vivid, human interest can be infused into it; it can be made 
vital and sparkling by good writing, good art and good 
typography. No manufacturer who has anything of value 
to sell to the readers of his trade paper has any valid reason 
for not advertising in it, or for failing to make his adver- 
tising attractive, interesting and productive. 


RAINBOW THE FIRST ADVERTISEMENT 


\dvertising experts long ago determined by tests that red 
is the color that most quickly and surely attracts the atten- 
tion of women, while blue is most attractive to men. Many 
concerns with goods to sell and many advertising agencies 
adhere closely to this theory. Goods that are advertised 
in colors and which are to be sold to women are on a back- 
ground of red or highly decorated in red. Goods with an 
appeal to men are pictured in blue or on a background ol 
blue, says the Detroit News. 

The late John Siddall, who was editor of the American 
Vagazine, said that the picture of a girl and the picture o! 
a dog were the two pictures which most quickly attracted 
the attention of magazine buyers at newsstands. That had 
been determined by experience. 

It has been said that the rainbow was the first advertise 
ment. It was set in the heavens to notify mankind that 
there would not be another flood upon the earth. 
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LEGITIMATE ALCOHOL USERS AROUSED BY DRY TACTICS 


Senate Bill to Restrict Industrial Trade Meets With Strong Protests; 


An Attempt is Seen to End Protection in the Courts from Injustice 


WasHINGTON, May 15.—Alcohol using industries are up 
in arms over the provision of the proposed legislation on 
sponsored by the Treasury to tighten up prohibition enforce- 
ment under which the prohibition officials would have the 
right to refuse to renew permits at the end of annual 
periods. This provision is designed to accomplish what the 
prohibition officials sought to do under the present law but 


which was held to be an unwarranted exercise of authority 
in a decision of the United States Court of Appeals at 


New York. 

The objectionable provision originally was introduced by 
Senator Cummins of lowa, chairman of the Senate Judiciary 
S 4102. It later 
general bill amending the Volstead Act, which was intro- 
duced by Senator Goff of West Virginia, a member of the 


Committee, as was incorporated in a 


judiciary committee. This general bill fas framed after 
conferences with Assistant Secretary of the Treasury L. C. 
Andrews. 

The the committee 
conducted the hearings on the proposed bills for the modifica- 


sub-committee of judiciary which 


tion of the Volstead Act approved the Goff bill with 
amendments. 
Following action by the judiciary subcommittee the full 


judiciary committee approved the Goff bill together with 
the amendment relating to court review as suggested by the 
subcommittee. The full committee also added to the permit 
section as amended by the subcommittee the following 

“On any appeal from an order refusing to renew any 
permit the court may direct upon such terms and conditions 
as may be just the issuance of a temporary permit effective 
until the appeal shall be heard and determined.” 

The amendments failed to satisfy the alcohol using groups 
who declare their intention to carry their fight to the floor 
of the senate. The drys are making an effort to enact the 
Goff bill into law at the present session and indications seem 
to be that if they succeed in getting a vote in both houses it 
will be passed. Consequently, the alcohol using groups hope 
that if efforts to eliminate the permit section on the floor of 
the senate fail final action at the present can be 
averted. FT ilibustering tactics may be resorted to if neces- 
sary to prevent action. 


session 


Text of the Objectionable Provision 


The objectionable section as introduced by Senator Goff 
amends the second paragraph of Section 6, Title II, of the 
national prohibition act by striking out the first sentence 
and substituting therefor the following: 

“The commissioner shall have the authority to supervise 
the use of all permits issued under Title II and Title III 
of the National Prohibition Act, and to refuse to issue or 
to refuse to renew any such permits at their expiration when 
in his reasonable discretion the issuance or the renewal 
thereof tends to defeat the purposes of the National Pro- 
hibition Act. All permits now in effect or hereafter issued 
pursuant to the provisions of Title II and Title III of the 
National Prohibition Act shall be considered as having been 
issued for one year, and shall expire on the 31st day of 
December next succeeding the issuance thereof: Provided, 
That the commissioner may without formal application or 
new bond, extend any permit granted under Title II and 
Title III of the National Prohibition Act, or laws now in 
force, after August 31 in any year to December 31 of the 
succeeding year: Provided further, That permits to pur- 
chase or withdraw liquor for the purpose of manufacturing 
or selling as provided in this Act shall not be for amounts 
greater than the legitimate business need of the permittee 
shall require for a period not to exceed ninety days from 


the date of issuance. Nothing in this section shall be held 
to deny to the permittee the right to a review by a court 
of equity, as provided in Section 5, Title II, of the Act, the 
action of the commissioner in refusing either to issue or to 
renew any perimt.” 

The judiciary sub-committee amended this by adding at 
the end the following: 

“And such court of equity, in reviewing the action of the 
committee in refusing either to issue or to review any per- 
mit shall not be limited in the consideration of the question 
as to whether or not there has been an abuse of this discre 
tion exercised by the commissioner, but the court shall 
review the whole proceeding and under such order as the 
facts or the law of the case may warrant.” 


Protests by Mr. Crounse Are Disregarded 


The judiciary sub-committee gave approval to the section 
notwithstanding the protest made by W. L. Crounse, repre- 
sentative of the American Manufacturers of Toilet Articles 
and the National Wholesale Druggists’ Association, and 
other spokesmen for alcohol using industries. 


Mr. Crounse in a letter addressed to Senator Means of 
Colorado, chairman of the sub-committee, declared that 
enactment of such a provision would constitute the gravest 
possible menace to the continuance of any business in which 
alcohol is necessarily used. He asserted that it would be a 
serious mistake for Congress to authorize the commissioner 
of prohibition to deprive permit holders of their right to do 
business upon allegations of wrong doing based upon evi- 
dence so flimsy that it could not stand the light of a day in 
court. Mr. Crounse said that while the alcohol using in- 
dustries have supported Gen. Andrews in his major policies 
they were unable to do so in this case. 

“Under the terms of the Volstead Act manufacturers 
using alcohol are safeguarded in the possession of their 
permits issued pursuant to the act by a provision which 
guarantees that in the event that a charge of law violation 
is brought against them they shall be entitled to a citation 
to show cause why their permits should not be revoked, a 
hearing on not less than fifteen days’ notice and a formal 


revocation from which an appeal may be taken to an 
equity court for review of an adverse decision,” said Mr. 
Crounse. 


“This provision of the Volstead Act has been repeatedly 
upheld by the courts, notably in the recent case of Higgins 
vs. Foster in which the United States Circuit Court of 
Appeals for the Second Circuit declared that although there 
was evidently ground for revocation of the permit in ques- 
tion—which permit the Commissioner had refused to renew 
upon its expiration in accordance with an arbitrary order 
of the department—‘we do not see our way clear to affirm- 
ing the defendant’s action in the face of the method by 
which it was accomplished; therefore the permit still re- 
mains in force and the plaintiff is entitled under Section 9 
to an injunction until it has been forfeited in due form of 
law.’ 


Object of Bill is to Circumvent Courts 


“Tt is an open secret that the bill S. 4102 was framed to 
circumvent the decision of the United States Circuit Court 
of Appeals in the cited. The enactment of such a 
provision would constitute the gravest possible menace to 
the continuance of any business in which alcohol is neces- 
sarily used. It confers upon any individual who may happen 
to be acting as Prohibition Commissioner full discretionary 
power to refuse to issue or to refuse to renew any basic 
permit granting the right to use alcohol. Such power 
might be lodged with a person wholly unfit to wield it or it 
might be vested in a wise, conservative, experienced and 
honest official appointed by the President as Prohibition 
Commissioner, but occasionally be exercised by a fanatical, 
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over-zealous and possibly dishonest subordinate acting in the 
place of such Commissioner. 

“In any case, the Commissioner or his subordinate could 
have little if knowledge of the facts in the case but 
would have to depend upon information obtained from sub- 
ordinates. It is a lamentable fact, according to official 
records, that nearly twenty-five per cent of the prohibition 
enforcement personnel have been removed from office for 





offenses involving moral turpitude since the effective date 
of the Volstead Act 

“IT submit that to place any such power of life or death 
over the industries of the country in the hands of any one 
official is un-American and wholly indefensible. The statutes 
already give all justifiable authority to the Prohibition Com- 
missioner to revoke permits where the evidence warrants; 
it would be the gravest possible legislative error for Con- 
gress to authorize the Commissioner to deprive permit 
holders of their right to do 
wrongdoing based upon evidence so flimsy that it cannot 
stand the light of a day in court. 

“To attempt to amend Section 3 of S. 4207 I believe to be 
futile. This is illustrated by the provision already in- 
corporated by your sub-committee to the effect that ‘nothing 
in this section shall be held to deny to the permittee the 
right to a review by a court of equity as provided in 
Section 5, Title II of the Act, the action of the Commis- 
sioner in refusing either to issue or to renew any permit.’ 
Following the provision granting to the Commissioner au 
thority ‘to refuse to issue or to refuse to renew any such 
permits at their expiration when in his reasonable discretion 
the issuance or the renewal thereof tends to defeat the 
purposes of the National Prohibition Act’ we have here a 
clear contradiction in terms. 


business upon allegations of 


“Obviously no equity court will review an action taken 
by a Commissioner who is clothed by the statutes with 
‘reasonable discretion’ to do or not to do any particular thing 
unless the petitioner is prepared to prove that the Commis 


sioner exceeded his delegated authority, a practical im 
possibility in the average case. Such a provision of law 


would be productive of great confusion and of decisions in 
the various jurisdictions diametrically opposed to each other. 

“T would also suggest that in the interest of clarity as 
well as safety the word ‘authorized’ in line 1, page 8, of S. 
4207 be stricken out and the words ‘holding permits’ sub 
stituted therefor This would prevent the indiscriminate 
distribution of seized spirits such as has frequently taken 
place in the past with respect to seized smuggled foreign 
alcohol 

“In conclusion I desire to emphasize the fact that the 
manufacturers and merchants whom I represent and, I 
believe, practically all those engaged in the various branches 
of the alcol ng industries, have heartily supported 
General Andrews his major polic'es and especially in his 
plans for the reorganization of the prohibition enforcement 
service. It is a matter of sincere regret to us that we 
cannot follow him with respect to Section 3 of S. 4207. To 
do so would be to imperil the very life of our industry and 
to place in the hands of subordinate officials of the Govern- 
ment a power which in our opinion could not safely be 
by the President of the United States.” 





exercised even 
Bill to Create Prohibition Bureau Progress 


The House has passed the administration bill creating 
bureaus of prohibition and customs in the Treasury De- 
partment. This bill is in the hands of the Senate Finance 
Committee and it is considered probable that it will be 
passed bv the Senate at the present session 

The prohibition reorganization bill was passed by the 
House by a vote of 196 to 4. No serious objection to the 
bill was offered from any source and as passed by the House 
it is acceptable to the alcohol using industries which fought 
the Cramton bill of the last session of Congress. The bill 
creates a commissioner of prohibition and a commissioner 
of customs, each at a salary of $8,000. It separates the 
bureau of prohibition entirely from the Internal Revenue 
Bureau, of which the present Prohibition Unit is a part. 
Authority is vested chiefly in the Secretary of the Treasury, 
who is authorized to confer or impose any of his rights, 
privileges, power and duties upon the commissioner of pro- 
hibition. Under the actual operation of the measure As 
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sistant Secretary of the Treasury Andrews will continue 
to be the chief.power in prohibition enforcement. 

Mr. Andrews in commenting upon the status of prohibition 
enforcement made the following reference to the work of the 
federal alcohol squad. 

“We have recently begun the organization of a special 
federal squad ot tried, expe rienced agents operating under 
the supervision of a chief in Washington, without regard 
to district lines, whose function is the supervision of the 
permittees using or manufacturing specially denatured al- 
cohol. The work of this squad has already reduced diver- 
sion by over one half million gallons per month, and is 
reducing the number of permittees materially. We will cut 
down the number of permittees by several hundred. When 
fully organized, they will be able to cut out this source of 
illegitimate supply and to furnish the administrators such 
knowledge of the legitimate permittees as will enable them 
to meet their needs promptly and advantageously.” 


HEARINGS ON FLEXIBLE TARIFF LAW 


WASHINGTON, May 15.—Investigation of the operation of 
the flexible tariff by a special senatorial committee, headed 
by Senator Robinson of Arkansas, Democratic leader of the 
Senate, has continued intermittently during the past month 
Chief witnesses during the month were H. H, Glassie, Demo- 
cratic member of the Tariff Commission, who has been under 
fire because of his alignment with the Republican protec 
tionists on the commission and because of his participatior 
in the sugar case when his wife had an interest in a Louis- 
iana sugar company, and E. P. Costigan, independent 
member, who has been one of the low tariff members and 
has directed much of the criticism against the high tariff 
group. 

W. S. Culbertson, former vice-chairman of the commis 
sion and now Minister to Rumania, returned from Europe 
to testify before the Senatorial committee and is waiting 
to be heard. He was a leader of the low tariff group and 
igured prominently in many of the controversies within th 
commission 

Mr. Glassie said that he would favor the repeal of th 
flexible tariff unless it were amended to clarify many of its 
provisions. He argued that the present law did not con 
template the inclusion of transportation costs in determining 
costs of production, the opinion of Attorney General Sargent 
to the contrary notwithstanding. 

Mr. Costigan, independent member of the Tariff Com 
mission, testified at length before the Senatorial committee 
He reviewed the history of the controversy within the com- 
mission and suggested that if he had his way it would be 
reorganized by removal of virtually all the members except 
himself. - He criticized Chairman Thomas O. Marvin, and 
Commissioners E, B. Brossard and A. H. Baldwin, Republi- 
can members, and Commissioner H. H. Glassie, Democrat. 
The only other member is Vice-Chairman A. P. Dennis 
Democrat, who in recent months has lined up with Mr 
Costigan against the other four members. Even in the case 
of Mr. Dennis Mr. Costigan was a little critical, although 
stating that he had ability. 

Much of Mr. Costigan’s testimony related to the sugar 
case: in which he and former Vice-Chairman Culbertson 
were active in attempting to secure a reduction in duty 

Mr. Costigan said that back of the inclusion of the flexible 
provisions in the 1922 tariff act was the expectation that 
the powers would be used most frequently in reducing, 
rather than in increasing, rates of duty, it being considered 
that the duties named in the fact were sufficiently high to 
carry out the purposes of the tariff at the time of its 
passage. 

The witness qu ited the late President Harding, Senator 
Smoot and former Senator McCumber to establish his 
point that it was considered the flexible provisions would 
be used more frequently for decreases than increases. In 
some cases, however, Mr. Costigan said, he did not believe 
the rates named in the tariff act were sufficient, and that 
increases under the flexible tariff were fully justified 
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PRICE MAINTENANCE BILL HEARING AT WASHINGTON 


Sidney M. Colgate Sees Benefits for 
Large Number of Other Witnesses 


\WASHINGTON, May 15.—Sidney M. Colgate, president of 


Colgate & Co., was one of the witnesses appearing in support 
of the Capper-Kelly resale price maintenance bill at hearings 
before the House Committee on Interstate and Foreign 


Commerce 
The 


period of two days. 


committee heard numerous witnesses over a 


In attendance were various representa- 


tives of manufacturing, distributing and _ retail trade 


associations 
Appearing in behalf of the bill on the first day of the 


hearing besides Mr. Colgate were representative Kelly of 
Pensylvania, author of the bill, Edmond Whittier, secretary 
of the League, W. H. 
Clarke, director of the league, James S. Finnernan of Boston, 


representing the retail drug trade and numerous others 


American Fair Trade Creighton 


On the second day of the hearing the opposition had its 


Opponents: included representatives of department 
One of 


innings. 
stores, dry goods interests and farm organizations. 
the leading witnesses against the bill was Percy Strauss of 
R. H. Macy & Co., New York. 

It is regarded as unlikely that the bill 
progress at this There is only a slight posibility 
that the House committee will act upon it before adjourn 
ment. Even in case the committee should make a favorable 
report it has only a slim chance of action on the floor of the 
House in view of the opposition of farm organizations and 
retailers. 


will make any 


session. 


Provisions of the Bill 


The bill enables manufacturers to comtrol the resale price 
of their trade-marked products, it being considered necessary 
in the light of the decision of the Supreme Court in th 
Beechnut case, in which the court by a vote of five to four 
sustained the Federal Trade Commission in its order against 
the Beechnut company, directing it to discontinue its system 


of maintaining resale prices. 
The text of the Capper-Kelly bill follows: 


“That in contracts relating to the sale or resale of an 
article of commerce, the genuineness of which is attested by 
the trademark or special brand of any grower, producer, 
manufacturer, or other trademark proprietor, who is in fair 
and open competition, actual or potential, with other growers, 
produce rs, manufacturers, or owners of similar or competing 
articles, which contracts are made by the owner of such 
articles, hereinafter referred to as the vendor, with wholesale 
or retail dealers, hereinafter referred to as vendees, whenever 
such contracts constitute transactions of commerce among the 
several states, or with foreign nations, or with or in any 
district or territory subject to the jurisdiction of the United 


States, it shall be lawful for such vendees to agree to sel 
such articles at the prices prescribed by such vendor and 
such agreements shall not be construed as against public 


policy or in restraint of trade or in violation of the Act of 
Congress of July 2, 1890, or of any of the acts supplemental 
thereto. 

“Provided, that any such article may be sold by the vendee 
at a price other than that prescribed by the vendor if such 
vendee shall in good faith discontinue dealing in such article, 
or if such vendee shall cease to do business and shall pro- 
pose to sell such article in the course of discontinuance of 
such business, or if such vendee shall have become bank 
rupt or a receiver shall have been appointed for his business 
Provided, that such article shall have first been offered to 
such vendor by such vendee or his trustee in bankruptcy or 
receiver at the price paid therefor by such vendee, and that 
such vendor, after reasonable opportunity to inspect such 


Both Consumer and Manufacturer; 


Testify on Merits of the Measure 


article, shall have refused or neglected to iccept such offer. 
Chat any such article which shall have become damaged or 
deteriorated in quality may be sold by such vendee at a price 
other thar that prescribed by such vendor: Provided 
such article shall been offered to the vendor either in 
exchange for a new article of the sam« t the price 


that 
have 


kind, or a 


paid therefor by such vendee, and that such vendor after 
reasonable opportunity to inspect such article shall have 
refused or neglected to accept such offer, and that such 


irticle shall be sold by such vendee only with prominent 
notice to the public that the price of such article has been 
reduced because it is damaged or deteriorated in quality, as 


the fact may be.” 


Would Benefit Consumer as Well as Manufacturer 


Mr. Colgate in his testimony insisted that the legislation 
would be beneficial in the long run to the consumer as well 
is to the manufacturer. 


“Colgate & Co. is not itself in need of the legislation,” 
said Mr. Colgate. “By and large the company is able by 


refusing to sell to price cutters, to protect its resale prices 
without the privilege of asking price agreements with its 
distributors. 

“A short sighted view might make us content with the 
state of the law. But we think there is a larger 
end to be gained if Congress should recognize the mainten 
ance of standard resale prices as economically sound and 
we ourselves should be free from the expense and vexatious 
restrictions which at the present time attend the carrying 
out of any price maintenance policy. 

“The first thing we want to show the committee is what 
happens when prices are not protected, so that they can get 
1 picture of what the manufacturer and what the dealer 
face under price cutting conditions. Our experience shows 
that if the prices are not protected, no dealer in any locality 
where there is competition can make a living profit out of 
handling our good. That in itself is an unsound condition. 
One that the distributor should get 


present 


does not have to argue 
ome return for his services 


“In 1906 Octagon Soap, which is our leading brand of 


laundry soap and distributed through jobbers, was sold 
without price protection. The result was that the most 
that any jobber made on this soap in any competitive center 
vas six per cent gross, which is not enough to cover the 


jobber’s cost of doing business. The average gross profit in 
such centers was from two to three per cent. Wholesale all 
ver the South were threatening to cut out Octagon Soap. 
We found it necessary to remedy this price situation for our 
Wn protection. 

“Some price cutting is done in our other price maintained 
lines, in spite of our price protection policy, and shows that 
without protection the same situation would develop there. 
Take Ribbon Dental Cream, for instance. We find that 
where cut prices are offered to the public, in seven per cent 
of the cases the item is selling at cost or less; in 89 per cent 

f the cases the sales are made at prices which do not cover 
the average druggist’s costs of doing business, 28.4 per cent 
of the sales; and in 59 per cent of the cases the prices would 
not cover the cost of doing business even if figured as low as 
eighteen per cent. 

“It is clear that if there were no curb put on this 
price cutting the lowest of these prices would soon prevail in 
all competitive centers. No dealer could make a profit on 


our goods. 
Does Not Benefit the Public Generally 


“This price cutting does not benefit the public. A few 
individuals may gain from cut prices on individual pur- 
chases, but it is impossible that the public at large can derive 
iny advantage from the general prevalence of cut prices. If 
Colgate & Co. should itself cut its own prices on Ribbon 
Dental Cream to a point where we made no profit on it, we 
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should have to make up by an extra profit on other lines or 
go out of business Che retailer is in no better position than 
we are. If he makes no profit on our line he must make it 
up on other lines or he, too, will go out of business. 
“What are the rights and interests of the public? That 
Squibb and Pepsodent and Kolynos and we should be in open 
competition; that no combination of dentifrices makers or 
soap makers should control the market. It is in that pro- 
tection that their protection lies; and the competition today 
is real and keen. This competition sees to it that our goods 
are not sold at excessive margins or profit. Consumers have 
neither any right nor any interest in a cut throat competition 
between retailers on any particular item, whether the public 
pays for the competition or the dealers pocket the 
“If we may flatter that the public has any 
interest in Colgate products, it is that they may have the 
stribution; that they may be purchasable 
store at a fair price, and that our volume of production 
may be maintained at a point which will enable us to keep 
up our quality and keep down our costs. These things the 
public will not get if unrestrained price cutting is allowed. 
“Cut prices injure the manufacturer testi- 
mony of our and our 


loss 


ourselves 





widest possible di 
in any 


Chis is the 


customers salesmen.’ 


Nine Points in Favor of the Measure 


Kelly 


legislation as 


advanced nine points in favor of the 
follows 


Representative 
enactment of the 


1. A fair price is always fixed by the competition in the 
goods. The bill does not apply to any monopoly; 

2. Where there are two or more manufacturers making 
one product, the competition between them would fix a price 
fair to the consume! 

3. It recognizes the principle that the maker of the goods 
is best prepared to fix what is a fair price at resale. This 
is the cost of production plus a reasonable profit to the manu 
facturer and to the distributor 


cost as at 
through a 


listribution present a 


4. It would lessen the « 
very 


manufacturer cannot control 
costly agency or consignment 
5. It means greater and not less competition in all trade- 


marked 1 


goods 


prices except 


system 


6. It would prevent the malignant price warfare in 
products now customary, and which have caused some 
dealers to refuse to handle price cut goods 

7. It would hinder monopolization of merchandise. The 


general store system is a threat to the public because tending 
to monopolize tra 
8. It would place 


cut price stor ld not use 


trade 
business on a more honest basis, because 


iationally 


advertised goods as 
bait to- attract to their stores people to whom an effort is 
made to sell other and often inferior merchandise affording 
a greater profit to the seller. 

9. It would stimulate the natural growth of business and 
enterpris¢ 

Mr. Strattss of R. H 
used an exhibition of 
illustrate his ar 


es ¢ 


Macy & Co., in opposing the measure 
drug and products to 
guments. He stated the pending bill should 


grocery store 





be denominated one to promote a competition between pro 
ducer and dealer to increase prices to the customer 
Pointing out that the United States Chamber of Com 


a referendum that had failed to carry, 
m the bill, Charles H. Baer & Co., 
through Representative 

declared the 


merce, on the basis of 
withheld its 
department store, of York, Pa., 
Franklin Menges, of Pennsylvania, 
should be def 1 


ated 


support fré 


measurt 


Hearings on Design Registration Bill 


The House committee on patents has held further hearings 
on the Vestal bill providing for copyright registration of 
designs The latest hearings were in connection with objec 
tions made by pattern publishers and_ retail interests 
Numerous witnesses told the committee that the bill would 
work a hardship upon women who make their own clothing 
and also upon retail stores which may be prohibited from 
selling merchandise because of alleged infringement upon 
a design copyright. To meet the objections of the pattern 
publishers, Representative Vestal of Indiana, chairman of 
the committee and author of the bill, announced that the 
proviso in Section 4 will be amended to read as follows: 


“Provided, however, that nothing in this act shall be con- 
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strued to take away or restrict the right of anyone to repair 
manufactured articles protected under this act, or to make 
and sell parts of manufactured articles for use as 
repair parts; or to deprive any person of the right 
to illustrate designs by pictorial reproduction, if such repri 

ductions have printed thereon the original notice of copy 

right; or to prevent anyone from making or selling patterns 
for dressmaking or the purchaser of such patterns from using 
the same patterns for making or having made garments 
therefrom when such garments are made for individual use 
and are not manufactured in quantity for sale.” 

Ryan, represent- 
said that 


The bill was opposed in entirety by P. L 
ing R. H. Macy & C New York. Mr 
copyright is designed to pro.ect permanent value and that it 
should not be extended to include styles that are temporary 
in character and not worth protection He declared that the 
retailer should be relieved of all liability for infringement 
of copyright under the law unless in collusion 
with a manufacturer to perpetrate fraud. 


Other witnesses introduced by Harold Young, Washington 
representative of the National Retail Dry Goods Association, 
testified in support of the bill in principle but declared that 
it would work a hardship in practice upon retail merchants 
To meet the retailers’ objections Mr. Vestal incorporated 
an amendment in section 6 providing that the any 
merchandise should not be prohibited which has been pur- 
chased by the distributor prior to actual notice in writing 
of the registration of the desig he text of the amend 
ment would read as follows: 

“Provided, however, that such sale or public distributior 
or exposure for sale and public distribution by other than the 
manutacturer shall be unlawful sold or 
purchased after actual notice 1 the registration 


Ryan 


prope SE d 


sale of 


only as to goods 


writing ot 


of the design.” 

Lew Hahn, representing the National Retail Dry Goods 
\ssociation, stated that such an amendment would relieve 
a large part of the retailers’ objection to the bill. He 
raised the question, however, that the bill might give a 
certain small group of designers the right to register in the 
United States designs picked up in Europe and thus com 


pletely control the style element 


Will Improve Foreign Trade Service 


Foreign trade promotion activities of the Department of 
Commerce are to be placed on a better legal status under the 
terms of a bill passed by the House and ending in the Senate 
The bill creates in the Bureau of Foreign and Domestic 
Commerce a foreign commerce service and establishes seven 


classes of foreign commerce officers with salaries ranging 
up to $10,000. The commercial attaches and trade com- 
missioners of the present service will be assigned to these 


different classes. 

The formal opening of a new foreign office of the Depart- 
ment of Commerce at Barcelona, Spain, in charge of Trade 
Commissioner J. G transfered from the Madrid for 
this assignment, has announced by Dr. Julius Klein, 
director of the Bureau of and Domestic Commerce 


Burke, 
be en 
Foreien 

The Barcelona office will raise the number of such field 
stations to a total of 42, located in 34 different countries of 
the world. 


Increase in Coal Tar Dyes Production 


Domestic production of coal tar dyes in the calendar 
year 1925 showed an increase of 25 per cent by quantity 
over that of 1924. Total sales of increased by 22 
per cent in quantity and five per cent in value. 

Preliminary figures on the status of the dye industry 
in 1925 have just been issued by the Tariff Commission 
in connection with its annual censu The commission's 
report shows that production last year amounted to 86,000 
000 pounds with a value of $40,000,000. Total were 
about 79,000,000 pounds, valued at $36,900,000. 


dyes 


sales 


Synthetic Camphor Imports Increasing 


Imports of synthetic camphor into the United States have 
been as follows: 1924, 682,035 pounds, $377,661; 1925 
1,834,988 pounds, $920,936; January, 1926, 64,980 pounds, 
$35,961; February, 1926, 490,720 pounds, $261,929. 
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MAY REPORT ON GRASSE FLORAL PRODUCTS 


(From Our Own 


GrassE, May 7.—Following is the report for May on 
essential oils and floral products 
Orange 
Since May 1 the distillation of orange flowers or blossoms 
has commenced, but the quantities of blossoms arriving 


are not very large as yet. The flowering is 





announced as probably quite normal; however, it will not be 


possible definitely to know the size of the crop for another 
Wind 
throughout the entire South 


\lpes Maritimes 


been, prope rly 


fortnight or so. squalls and rain have occurred 


1f France and the department 


f the has not been spared. ‘There has not 


speaking, any really important damage or 


destruction, but these windy and more particularly rainy 


days have slowed up the flowering, made the shoots and 


buds fall to the ground and the heavy rain moreover has 


caused some perturbation in the distillation and the yield as 


regards oil The rate or price at which the flower is quoted 


is higher than last year’s, the result of a crop which was 


discounted as presumably deticient owing to the fact that in 


certain poorly protected sections the orange trees were in- 


jured by the great cold of last winter 


For the French consumers all the orange products will 


be higher than last year, but for the overseas consumers and 


even those in certain countries of Europe the increase is 


compensated for or offset by the exchange conditions and 


the prices will be almost identical with those of last year 


Rose 
The crop of roses also commenced about a week ago. Up 


to the present it did not seem very important, but these 


rainy days may make some buds open up and somewhat 


No rise is expected as 
The de 


important for 


increase the quantity of flowers. 
regards the rose products, however that may be. 
mand, without 


having stopped, is not very 


the moment at least, so that the new stocks increased by 


some of the old stocks will be quite sufficient to satisfy all 
the year’s requirements. 

The same as in the case of the orange flower crop, the 
size of the rose crop will only be determinable in about a 


fortnight. 
Jasmin 
The usual work of cultivation continues, and the demand 
for jasmin products is always quite normal. No rise is 
prices of last year will be 


expected, however, but the 


maintained. 


Carnation 


The gathering of the crop has commenced. The market 


for this flower is not very active. 


Lavender 

The lavender market does not show great activity as yet. 
There do not remain on hand very large stocks, especially 
in 40 per cent ester lavender, but the prices do not vary 
owing to the rarity of the transactions. 

The moist weather which we are having since the be- 
ginning of spring will make the plants develop, but as regards 
the lavenders the moist weather is not always beneficial, since 
without a little dryness the plant is “att,” 
much and except by 


very weighs 


does not yield any more oil very 


CORRESPONDENT ) 


intense dryness. 


On the other hand, as during moist periods 
and hot 


weather, it would.be necessary in order to favor the lavender, 


many more herbs are required than during dry 


tor very hot weather to start in now and to last all of one 
month. 
Aspic 
\ll the aspic oils are wholly absent Relatively high 


prices are expected for the next crop. 


Rosemary 


Rosemary oil is also short and very sustained prices are 


expected for the next distillation 


Thyme 
Not very 


producers, 


large quantities of thyme are left with the 
but the demand is so quiet that the quantities 
which remain unsold seem to be sufficient for 


The 


animated, because of the poor sales at present 


the probable 


requirements next distillation will not be very 


Geranium 


lhe geranium oil of La Réunion, after having appreciably 


given way has resumed its rise on a fair scale in the last 
slump in the 


rather to the old price prevailing abroad which, 


fortnight or so. The rise is attributed-to the 
france o1 
when converted into French francs at the prevailing ex- 


change rate forcibly represents a greater value 


Che oil from Algeria has not budged. The demand is not 
very great. 


The Grasse oil has not varied either 


Mint 


The market is not very likely as regards these oils. The 


exotic mints tend towards as transactions are not 


a slump, 
important. The prices of the Grasse mint have not varied, 
it is true and business is now over and until the next dis- 


tillation the market will not be very active 


Summary 


Business generally is calm. The majority of the 


essential oils seems to bend owing to this critical situation. 


very 


The prices of the flower products will not rise this year, but 
a slump is less likely in spite of this fact as regards the 


flower products than with reference to the essential oils. 


Grasse Processes for Treating Flowers 


Trade Commissioner David S. Green, Paris, sends the 
following: To indicate the present relative importance of 
the various processes used in extracting essential oil from 
flowers, the following tabulation furnished by one of the 
principal factories in Grasse shows its proportional use of 
each: 


Maceration and Volatile 





Flowers Distillation Enfleurage Solvents 
ROSE ccc ee ceccceccece 10 per cent 10 per cent 80 per cent 
Jasmin .. a 10 per cent 90 per cent 
T 1 ween es 10 per cent 90 per cent 
oO ssoms . 10 per cent 10 per cent 80 per cent 
Cc ‘ 20 per cent 80 per cent 
rt ; a “ee 20 per cent 80 per cent 
Narcissus - ; ae 100 per cent 


Bad Substitutes for Work 


optimism are all right in 
substitutes for work.—Shears. 


Hope and their 


place but 
darned poor 
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PERFUMERY SUITS IN COURTS AND CUSTOMS 


IMPORTERS LOSE PERFUMERY APPEAL 
WASHINGTON, May 15 


Importers of perfumery materials 












will be interested in a decision by the Board of United 
States General Appraisers at New York, handed down 
ol \pr ] 17, xing the tarifl classification of ik moss 
resi! A unique fe e of t ruling is the tinal conclu 
sion that merchandise should not be granted a reduced 
rate, as contended for by the importers, but that the rate 
assessed should ive eel evel higher t { it xed by 
the collector | prot 975033 f the importers is 
overruled without the collector's assessment bei fhirm« 
he case is presented in the name of Morana, Inc., ot 
| 
New Yor 
() el dise vas assessed $5 per cent 
ad valorer graph 61, act of 1922 as a matic 
chen rl 1 ers claimed it to be dutiable at- 
25 per ce id \ m under paragraph 59 by similitude 
O esse! lestimony was introduced at the trial 
t é how that the res juest 
ul 1 ip luct distilled n 
mate sinous bstance used Pp ime 
Tu > ten. thie 
f ‘ 1 
| m¢ a é ir as the record discl ollie 
R irome ik moss which 
W G. A. 8920 (T. D. 40627 ym which 
al ( Court of \ | 
whe ) d ‘ 
& Comy lr ed S ( ( \ 
r. » 41425 g < m« r 
class bl I s + 
of 1922 ( t 
odoriferiou: enn tie meget 
rate ot 40 cer p da 4) per cel i em. 
“The prote led thou uwnrmit the decision 
xf the collect 
Automatic Sealer Patent Injunction Granted 
Judge James M. Morton, Jr., in the United States District 
Court for the District of Massachusetts, recently handed 
down a decision in the suit of the Johnson Automatic Sealer 


Ginn, trading as the National 
S. Automatic Box Machinery 
Co. and Harry L. Johnson. This suit was brought by the 
Johnson Automatic Sealer Co., Ltd., of Battle Creek, Mich., 
as the result of the manufacturing and selling by the defend- 
ants of wrapping macivines, the plaintiff claiming infringe- 
ment of U. S. patents No. 1,158,186, dated October 26, 1915, 
for Improvements in l’ackage Wrapping Machines, and 
1,270,416, dated June 28, 1918, for an Improved Wrapping 
Machine 

Judge Morton ruled that claims 28 and 29 of patent No. 
1,158,186 and claim 35 of patent No. 1,270,416 were valid 
and infringed. On March 8, 1926, a decree for an injunction 
and for an accounting for profits and damages was entered, 
and on March 10, 1926, an injuction was issued restraining 
the defendants from further manufacturing, selling, or using 
wrapping machines embodying the inventions described in 
the said claims. 


Co., Ltd., against Percy E 


Packaging Machinery Co., U 


Synthetic Phenolic Resin Put Under Import Embargo 


All imports synthetic phenolic resin or articles manu 





factured wholly or in part from that substance, have been 
barred from the United States by the terms of an order 
issued to collectors of customs and announced April 30 by 


the Treasury Department 

The action had previously received approval of the 
President, who had before him results of an investigation 
by the Tariff Commission. The Tariff Commission had 
received complaints of an alleged unfair competition, filed 
by the Bakelite Corporation, of New York City, and several 
other firms and corporations dealing in the commodity 








VENUS CO. WINS POINT ON NARCISSUS 

Che right of the Venus Perfume Co., Inc., to use the name 
“Narcissus” upheld by Judge William 
S. District Court for the Southern District of New York 


Bondy in the 


Was 





n the suit of Caron Cory Venus Perfume Co., Inc., in a 
é 1 nded down April 23, denying a temporary in- 
neti gainst the detendant. 
I | I r the toll 
lI letendant consents to the issuance of an injunction 
restraining it from selling perfumes under the trade name 
Narci de Wiki’ in squat bottles with black stoppers, and 
lack ‘ 1 from using black in connection there 
ith This leaves for deration the question whether ot 
ot plaintiff can enjoin the defendant from using in a non 
leceptive man tthe trademark ‘Narcissus de Kiki’ be 
iuse since 1912 tl 1 or its predecessors have used 
he rd *‘Nar« I se Noir’ in connection with 
perfumes not ntaining any oil of narcissus and not ré 
en g the ( rcissus, and because plaintiff reg 
e-mat d se Noir’ in the Patent Office 
4 
t is sigi nt that the plaintiff registered the words 
N¢ nT Nareiss | that it originally com 
endant dressed its products deceptively 
It ther th the u f the name ‘Narcissus 
kK lar [t i t alleged that the plaintif 
t ] { the d ‘N isse’ of 
\ ( I efendant all 
‘ ; . riptive 
hee ed 1 
| mstance S 
t I li tent 
! m t 
S { 1 pr 
n, wi t properly uses in an 
esct ‘ rd nherentl 
ed t I he moti ther 





Bath Salts Classified as a Toilet Preparation 
51645 tests 99638-G, etc., of A 
Merchandise inv 

preparation at 75 per cent ad 

tariff act of 1922, is claimed 


No. Batu Satts.—Pri 
Harris & Co. et val 
bath salts classified as a toilet 
valorem under paragraph 62, 
dutiable under paragraph 23 or 1459, 

Opinion by McClelland, G. A. There was some testimony 
that the bath salts are used for the purpose of softening the 
water of the bath and to invigorate the skin. On the record 
presented the protests were overruled. Horsfield v. United 
States (1 Ct. Cust. Appls. 138; T. D. 31186) and Benjamin 
uv. United States (2 Ct. Cust Appls. 159; T. D. 31677) cited. 


Brown, G. A., concurred in the result 


el ( Galveston. ) ced 





A Mystery of Civilization 


If it were possible to introduce some plan whereby more 
goodwill between employer and employee could be brought 
about, the income or net profits from increased business 
would support the Government, supply all necessary funds 
for the sick and helpless, furnish every man, woman and 
child with a bank balance, and prevent so much human 
hostility. But no! We are overanxious to relocate 


the 
North Pole or get in close touch with Mars, says Silent 


Dm 





wine? 
Getting Better Each Issue 
(M 1. Mack, Madame Audrey Co., 2452 North T t St., Indian 
tpolis) 


I do not care to miss one copy of your invaluable journal 
We take pride in saying THe AMERICAN PERFUMER iS 
getting better each issue and while the amount I am send 
ing you is small in a material way, the wishes and 
kindly thoughts that go with it we trust will mean a great 
deal to the recipient 
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ACTIVITIES OF ASSOCIATIONS, SOCIETIES AND CLUBS 


Pharmacists Going to Attend Conventions at Philadelphia Exposition; 


Chemists Gather at Cleveland; Barbers’ Supply Dealers to Assemble 


DRUG MEN AT SESQUICENTENIAL 


In connection with the Sesquicentennial Exposition June 1 
Necember at Philadelphia there will be meetings ot 
numerous organizations whose members will be interested 


n the displays of perfumes and toiletries in the Palace ot 


Onet of these events will be a national pharmacy conclave 


| by Dr 


the two weeks, beginning Sept. 13, as announced 


L. L. Walton, president of the American Pharmaceutical 


\ssociatiot Members of college and university faculties 
ind State and Federal pharmacy officials from all 
vill attend The manufacturing and retail trades 
vill be re esented by large contingents 
During the first week sessions will be held by the National 
\ssociation of Boards of Pharmacy and the American As 
ciatiol f Colleges from every state will convene durin 





Ret Druggists, which has a membership of 1 
lal st ttn 
Many ( vill attend the conve i 
uid, 1 1umberin ! em 
H S the nation irl 
or vine vomen., 
, thiecs, an edu n 
place pharma n a footing with other profe n 
n of a city in which the new $1,000,000 pharm 
uart building is to be located, will be tl 
pics ¢ qaiscuss n 
“Pharmacy said President Walton, “is looking forwar 
to the biggest two weeks of its history Philadelphia 
generally regarded as the birthplace of American pharmacy 
The oldest college of pharmacy in the United States 
located there. The pharmacists, too, will share in celebrati 





the Sesquicentennial of the si; 


ndependence.’ 


British Institute of Chemistry 


Officers of the British Institute of Chemistry were elected 
at the forty-eighth annual meeting in London as follows 
President, Prof. G. G. Henderson; vice-presidents, Prof. E 
C. C. Baly, E. R Bolton, A Chaston Chapman, Dr. Harold 
G. Colman, Dr. T. Slater Price, E. W Voelcker; treasurer, 
Patrick H. Kirkaldy. 

The Meldola medal for 1926 was presented to Dr. Henry 
Phillips. 


British Chemists Honor Dr. Lewis 


Dr. Warren K. Lewis, head of the department of chemical 
engineering at Massachusetts Institute of Technology, at 
Cambridge, has been elected an honorary member of the 
British Institution of Chemical Engineers, in recognition 
of his achievements in chemical engineering. He is the 
second person outside the British Isles to receive that honor. 


Salesmen’s Golf Tournament 


The annual Spring golf tournament of the Salesmen’s 
\ssociation of the American Chemical Industry will be held 
at Westchester Hills Golf Club, White Plains, N. Y., Fri 
day, June 4. The Druachem Club has been invited to join 
with the association in this tournament and many of its 
members will be present. Luncheon and dinner will be 
served at the club and golf will be played all day. The 
tournament begins at 2 o’clock. There will also be events 

r non-golfers. 


SECOND CHEMICAL EQUIPMENT SHOW 
The second annual Chemical Equipment and Process 
engineering Exposition held under the auspices of the 


\ssociation of Chemical Equipment Manufacturers, came 








cl ‘ \l \ 15 i te UA Sst l \ CA > ss1ons a l 

spla equipment used the chemical industry. The 
exhibition consisting of 68 displays was held in the Public 
Hall, Cleveland, Ohio, and the technical sessions arrange 

by the \ssociated Technical Societies Cleveland were 

held at. the Hotel Hollenden 

\mong the subjects discussed of interest t ur industr 
were “Research Trends” by Dr. C. H. Herty, and “Us 
I \cid | f Stor ire in the Chemical Industry,” b 


Mauri \. Knight 








Che endance was ¢ mated t have been ab it 3,000 
Aon he exhibitors of terest to our trades wer 
\utomatic I such as are used largely in 

et epara 1S au as vell as icuu m id 
1 pumps w displayed by this company. In addi- 
I how plicat i 
T TY T ? } t + y 
ae t my ) S 
‘ 
S — ted steel 
l n ‘ i s ‘ displa ‘ 
Y } 
mpa ) 
s l ; Shriver Filter 
Py vere shown and representative of the company 
xplained their applicati to various pr ssing industries. 
( ‘ b t ir trad were th 
( 1 ( m ( ast os 1 f 
nics } we i I leware ; 
Robinson Mfg. Co., which showed crushers, grinders, 
lverizers, sifters, etc.; the Standard-Trump Mfg. Co., 
ee ; : ; : ; ; 
displayed emulsifiers; the Sharples Specialty Co., 
showed  Centrifuga paratus, the Swenson 
Ivaporat ( which « ayed evaporators; and the 
)] Continuous Filter Co., which showed filtration equip 
‘ 
exhibit was in charge of a committee of which 
| \lford of T. Shriver & Co., Percy Kingsbury 
al M. Turner, were members. 





A.Ph.A. Has $450 to Spend on Research 


The American Pharmaceutical Association has available 
a sum amounting to $450 which will be expended after 
October 1, 1926, for the encouragement of research. In- 
vestigators desiring financial aid in their work will com- 
municate before June 1 with H. V. Arny, Chairman 
A. Ph. A. Research Committee, 115 West 68th street, New 
York, N. Y., giving their past record and outlining the 
particular line of work for which the grant is desired. 








Barbers’ Supply Dealers’ Association of America 


\nnouncement is made that the twenty-third annual 
convention of the Barbers’ Supply Dealers’ Association of 
America will be held at the Sherman Hotel, Chicago, on 
October 18, 19, 20 and 21, 1926. The customary exhibition 
of barbers’ supplies, including perfumery, will be made by 
manufacturers and the officers expect it will outclass all of 
ts predecessors. 


Conventions in the Paper Box Trade 


The annual convention of the National Paper Box 
Manufacturers’ Association for 1926 will be held Mav 25 
to 28 in the Benjamin Franklin Hotel, Philadelphia. The 
morning sessions will be devoted strictly to business, the 
remainder of cach day being occupied with diversion 

The Canadian Paper | ; 


) 


ox Manufacturers’ Association will 














1§2 \MERICAN PERFUMER & ESSENTIAL O1L REVIEW May, 192¢ 








assemble in annual n June 28-29 in the Mount Royal 
Hx tel, Montreal 

rhe Paperboar 
the folding box 


in Chicago May 


ies’ Association, which includes 
ird manufacturers, will meet 





ASSOCIATIONS IN THE ALLIED INDUSTRIES 


\MERICAN MANUFACTURERS OF TorLeT ARTICLES.—Presi 
dent, C. M. Baker, New York; Secretary-Treasurer, 
H. H. Bertram, 309 Broadway, New York 

FLAVORING Extract MANUFACTURERS’ ASSOCIATION 
President, | S. Rogers, Middletown, N. Y.; Secretary, 
R. E. Heekin, Water and Walnut streets, Cincinnati, Ohio 

NATIONAL Paper Box MANUFACTURERS’ ASSOCIATION.- 


President, Frank Stone, Philadelphia; Secretary, Frank S$ 
Rec rds, Philadel pl la 

PERFUME IMPORTERS \ssociATION.—President, B. E. 
Levy, 714 Fifth avenue, New York; Secretary, B. M 
Douglas, Jr., 35 West 34th street, New York. 

NATIONAL MANUFACTURERS OF SODA WATER FLAvorRS.— 
President, August Peter, Milwaukee, Wis Secretary and 
Attorney, Thos, J. Hickey, 1238 First National Bank Build 
ing, Chicago 

BARBERS SuppLy DEALERS’ ASSOCIATION.—President, J. M. 
Hoffar, Evansville, Ind.; Secretary, Joseph Byrne, 116 West 
39th street, New York 

PERFUMERY, SOAP AND EXTRACT ASSOCIATION OF CHICAGO 

President, Donald M. Clark; Secretary, Walter L. Filmer, 
Chicago. 

DrRuACHEM CLuUB.—Pr 
Alexander Leith, Jr., 15 

SALESMEN’s ASSOCIATION OF AMERICAN CHEMICAL IN 
pustry.—President, B. K. Hotchkiss; Secretary, Wm. Muel 
ler, Room 1115, 17 East 42nd street, New York. New York 
Chapter: Chairman, John A. Chew; Secretary, David H. 
Killeffer, 19 East 24th street, New York. 


resident, B. J. Gogarty; Secretary, 
John street, New York 


National Credit Men to Meet 

Mayor James J. Walker, Ida M. Tarbell, Congressman 
Earl C. Michener, Judge Augustus N. Hand and George W. 
Wickersham will address sessions of the thirty-first annual 
convention of the National Association of Credit Men, to be 
held here May 24-28, J. H. Tregoe, executive manager of 
the association has announced 

The association is prepared to accomodate 4,500 delegates 
from more than 100 principal centers of commerce. 


Exhibition Fair at Riga, Latvia 


The sixth annual exhibition fair will be held in Riga, 
June 13-27, 1926. Exhibits are open to both Latvian and 
foreign manufacturers. Hon. A. B. Lule, Consul General 
from Latvia, 115 Broad street, New York City, can supply 


information. 


State Chemist Howard on Alcohol Adulteration 
(From the New York Times) 

Mr. Charles D. Howard, State Chemist of New Hamp- 
shire, deserves a public admonition from Wayne B. Wheeler. 
It is part of Mr. Howard’s business to analyze samples of 
alcoholic liquors intended for Granite State stomachs. He 
finds that but few of them have redistilled denatured alcohol 
as a basis. “Asa matter of fact,” he says, most regrettably, 
“the quality of the liquor now obtainable is as good, on 
the average, as ever it was.” 

How grateful to the unregenerate, how soothing to the 
wise and ancient lappers-up of the “good old stuff”! But 
wait a minute. Let the candid State Chemist go on with 
his candor: 

“When the manufacture and sale of intoxicants were legal, 
fully 95 per cent of the liquor was a synthetic product 
Some well-known brands and all bottled-in-bond liquors 
were pure, of course, but the average drinker who was 
served over the bar was not indulging in anything so ex- 
pensive.” 















INSECTICIDE AND FUNGICIDE MAKERS 


\dvices from Washington state that the insecticide and 
fungicide industry has agreed upon a simplification program 
to become effective May ] This has been accomplished 
through the co-operation of the simplified practice division 
f the Department of Commerce with representative manu- 
facturers as well as large distributors, such as the National 
\ssociation of Retail Druggists, farm equipment interests, 
hardware de lers, etc. and also makers of insecticide con- 
tainers and consuming interests. The department has re- 








ceived signed acceptances from 80 per cent of the manufac- 
turers, distributors and consumers, by volume, and accord- 
ingly the program now becomes official approved simplified 
practice recommendation No. 41 It is being prepared for 
printing in pamphlet form and should be ready soon. 

The simplifed program represents the elimination of a 





number of packages of various sizes and recognizes on}: 
following \rsenate of lead, calcium arsenate and bordeaux 
mixture in packages of 100, 25, 5, 4 and 1 pound sizes. Paris 
green (whether or not sold under that name) in kegs of 250 
to 300 pounds, and packages of 100, 14, 5, 1 and 14 pound 
s1zes, 

These sizes are to be considered a standard list, while any 
packages not listed will be supplied as special goods. 

\ standing committee of the industry, headed by Ernest T. 
rrigg, president of the Agricultural Insecticide and Fungi- 
ide Manufacturers’ Association, will review this schedule 
six months after its effective date, with a view to revision, 
after its practical application has been observed. 


SANE VIEW OF THE NATION’S FUTURE 


(Financial Review in New York Times) 


The consensus of judgment clearly is that the country’s 
buying power has not been impaired; that labor is in 
unusually full employment at unusually good wages; that 
the grain-growers, if less prosperous than a year ago, are 
distinctly better off than in the four preceding years, with 
cotton-producers cashing in one of the most profitable crops 


in their history. The condition of the people as a whole is 


indicated not only by distribution of general merchandise 
quite unprecedented for the season, but by the striking 
evidence of individual and national wealth shown in the 
rapid absorption of new securities. 

It is natural that all these cheerful judgments should be 
qualified by reference to minor possibilities of disappoint- 
ment. Most predictions of the sort emphasize the fact that, 
in the perfectly natural order of events, consumers them- 
selves will sometimes have provided not only for immediate 
needs but for some little time ahead. Occurrence of just 
that situation frequently causes slackening in the pace of 
trade, even when underlying influences have not changed at 
all. There are, as there have always been, certain industries 
that for reasons of their own have not been doing well; 
just now, the textile trade. But the picture must be drawn 
from general tendencies. 

Perhaps one reason for the prevalent note of restrained 
hopefulness is that the misgivings as to what would follow 
culmination of the real estate speculation or interruption 
of the widely extended “instalment buying,” have not devel- 
oped gravely alarming symptoms. Even the “Florida boom,” 
though distinctly halted, has brought no visible credit com- 
plications in the reaction from its recent violent activities. 
The troublesome aspect of instalment purchases has all 
along been connected with such possibilities as imprudent 
use of credit to finance the period of partial payments, or 
the occurrence of such trade reaction as should suddenly 
curtail the power of instalment buyers to complete their 
payments. Some day, the second possibility may become 
serious. But it would be primarily a result of unfavorable 
industrial conditions, rather than a cause of them. 


Tampico Wants Catalogues 


The general manager of the American Chamber of Com- 
merce of Tampico, S. C. L., Apartado 777, Tampico, Mex- 
ico, desires to obtain catalogues of manufacturers in New 
York City 
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CONVENTION PLANS OF F. E. M. A. 


The Seventeenth 


Flavoring Ex- 
tract Manufacturers’ Association of the United States will 
be held at Briarcliff Lodge, June 9, 10, 11, 1926. 


Annual meeting of the 


Plans as 


arranged by the Convention Committee include the regular 


schedule of business meetings and a most attractive pro- 


gram for the entertainment of the members who are in 


attendance at the meeting 


The place of holding the convention is admirably suited 


to the purpose in that it is convenient to New York and to 


rail transportation and at the same time sufficiently re- 


moved to rid the meeting of the distracting influences which 


would surround it in a metropolitan hotel. In addition, the 


opportunities for out-of-door sports and recreation are un- 


excelled and the committee plans to take the fullest possible 


advantage of the facilities at hand. 


The business program is still more or less indefinite in 


form. It will start with a session of the Executive Board 


which is scheduled for June 8 at 8 P. M. Past presidents 


of the association have been asked to be present at this 
meeting at which time plans for the general convention and 
for the work of the association during the 


coming year 


will be perfected. The first general session of the associa- 
tion will be held at 9:30 on the morning of June 9. Ap- 
Nominations 


pointment of the Committees on Resolutions, 


and Auditing will be made at this meeting. The reports of 
the retiring officers on the work of the association during 
the year will be read together with the report of the Con- 
vention Committee. Several addresses are also planned for 


this session, but details of these have not been finally 


worked out. 
which will be at 12:30 P. M. the 
committee has arranged a 


Following luncheon 
golf tournament and a_ varied 


program of out-of-door sports, including swimming, tennis, 
etc. At 7:30 P. M. the members will enjoy a shore dinner 
at which prizes for the golf tournament will he presented, 
after which dancing will be enjoyed 

On Thursday, June 10, there will be an executive session 
of the association for active members only at which time 
business of considerable importance to the industry will be 
considered. The greatest possible attendance at this session 
is urged by the officers, who indicate that the matters to be 
discussed are of more than usual moment to the association. 

In the afternoon, the committee has arranged for a tour 
by motor bus through the Westchester Hills, over the Bear 
Mountain Bridge to West Point, where the party will wit- 
ness the Mount and parade. In the evening an 
informal banquet for members and their guests has been 
arranged. The toastmaster at the dinner will be Former 
Mayor Ulrich W. Wiesendanger of Yonkers and the prin 
cipal address will be delivered by Judge William J. Bleakely. 

\t the final business meeting on Friday, June 11, officers 
will be elected for the coming year and the reports of the 


Guard 
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irious committees will be heard and acted upon. It is 


several addresses at this session 
Manor, N. Y., 
Hudson 


facilities for outdoor 


ilso planned t have 
Lodge, 


commanding 


Briarcliff which is at Briarcliff 


occupies a location overlooking the 
ind is easily accessible. In additi 


available in abundance and 


sports are afford many of the 
main features for entertainment of members of the associa 
tion during the week. 

Members of the association who are coming to the con- 
vention on the New York Central Railroad should purchase 


tickets to Harmon, N. Y., where hotel busses will meet 





train. Those coming on other railways or from New York 


should take the train at the Grand Central Terminal to 


Scarborough, where busses will again be 
New York Central 

special car to the train leaving the 
A. M., daylight arrive at 
Scarborough at 9:55 A. M., in ample time for the opening 


available. The 
arranged to attach a 
Grand Central at 8:47 
time. The 


Railroad has 


saving train will 


of the convention sessions. 


SODA WATER FLAVORS MANUFACTURERS 


August Peter of Milwaukee, president, and Thomas ] 


Hickey, of Chicago, secretary and attarney, together with 
the legislative and other committees of the National Associ- 
ation of Manufacturers of Soda Water Flavors, have con- 
tinued activities to advance fhe welfare of the 
association and its members during the month which has 
just ended. 


their 


Secretary Hickey has issued bulletins to the members 


subjects affecting their interests. 
matters of 


regarding timely 
interest to the 
members will be found in our Washington Correspondence. 


Developments in prohibition 


VANILLA BEAN INDUSTRY IN TAHITI 


The condition of the crop of vanilla beans that is being 


harvested in French Oceania is not normal because the 


vines were greatly damaged by a terrific tropical storm 


which swept all the vanilla producing islands early in 
Lewis V. Boyle, Tahiti, 
1926 in a report to the Depart- 
Thousands of vines were destroyed 


January, states American Consul 
Society Islands, April 2, 
ment of Commerce. 
by the heavy wind and rain and many more were partially 
The yield of the 
there will 


destroyed or thrown upon the ground. 
1925-26 in the dealers 
probably not be more than 220,460 pounds. 
Prices from the islands have improved somewhat from 
the low levels of the last three months of 1925. In Jan- 
uary, 1926, vanilla sold in Papeete at 70 to 80 francs a 
kilo ($1.27 to $1.45 per pound); in February, 80 to 90 
francs a kilo ($1.45 to $1.63 per pound); and in March, 
100 to 125 francs a kilo ($1.81 to $2.27 per pound). The 


season of opinion of 
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increased prices received for vanilla have had the effect 
ot stimulating the production to a slight extent 

The amount available for export on April 1, 1926, was PURE 
thought by dealers to be 7,055 pounds, as compared with ie 
17,637 pounds on January 1, 1926 


FOOD AND DRUG NOTES 


aepartment Will e 


ters of interest con- 






t AL A STATE 0 il orts, etc., relating to ( 
] 2 pe nr rt y tre te + 
During the quarter ended March 31, 1926, exports to the pe s t extracts, soaps, etc. It 
United States amounted to 9,193 pounds, valued at $12,748. = — a 3 INGTON CORRESPONDENCE, 





, es ts for further information. 
A prominent exporter is of the opinion that approximately 


4409 pounds were shipped to france during the’ same 













































quarter and 2,205 pounds to New Zealand and Australia. ; 
The decline in prices that commenced about March 1, j 
1925, and continued until the end of the year greatly dis All m urers of insecticides and fungicides doing 
couraged the native Polynesian planters who produce most — pysiness in State of Pennsylvania have been required 
ot the beans With the partial recovery of prices, which since January 1 to register their pr ducts to make sales legal 
commenced early in January of 1926, the Chinese traders jn Pennsylvania. This ruling neludes firms domiciled 
in French Oceania, who cure all the beans, have been trying jn the state and those doing business there, was made a 
to persuade the producers to take care of their plantations Jaw at the 1925 session of the Legislatur: 
again. They have not succeeded to an appreciable extent 
S ) f prices rise uch higher, the producers will ne 
os the 7 sien aes nine ont oy ae : as they British Ban on Food Preservation Is Fought 
did in 1923 and 1924 when record prices were received Concerted ettorts are being mace Bi 
Ministry of Health to postpone thi re 
Present Condition of Mexican Vanilla Beans eo hibiting the ecto ile cit se = san 
The presen condition of the vanilla bean crop that J a ' ae ee ae oa f oe eae 
began to be in last November (the 1925-26 crop) a peru Times 2 C eet tet Ccmhens ‘Uiathe’ Wes , 
satis fact igh it is not large as had been [| ong, fl MlanAiester aihuenines +b comma ice cadeal I 
ecasted b rcial circles, states American Consul esolutions asking t nunisti { tay its hand pending } 
lol QO. \ ra Cru Mexico, April 10, 192¢ sethes sisi coe aia Slevin enact . 
1 rep nt of Commer Handlers gant a 4 
he p estimate t vill at to 130,001 - 
wholes” at pounds u Rey é ; 
vering for t crop indicate a d yield, b is Ice Cream Consumption Doubles in Fifteen Years 
Ca makt¢ imates [ ——— C ‘ 
} All lla beans d Ma — “5 ul 4 \ 0 
i ene 2 ; j Cy PaliOns ba, I ; | 
| 12,238 pounds $46,820 comy 16,020 rounced. | u" 1024 ; 
| ds, valu S21 +> esp I ail + 29 7) 0) } ¥ nee ] 
| os carte P ; ee pete ; - n 924, OOO) () } 
Si that shipmer S e possible. Or: h pur ancreas ore so 
) } rs the t States | ve kept ou f market a . ae s¢ 
; itt pa 1925 ind the quarter of Phe I > tes . . 2 ' So st 
1 ] = } 
| coum Fell = Seal pments fe = Britain, Germany, and som I imtries, [en lat : . 
saliedeniaad reported to have increased consumption more than 100° pe 
! forma n obtainable at Vera Cruz indicates Cent mm the pest year i \ 
{ duction ot the present crop at ts on an ae 
) $2.00 per pound for “cuts” and $3.50 for Edible Gelatin Production 
It she uld be remarked that there are several The Department of Commerce announces that the produc 
erades of “wholes” and prices quoted are usually for the tion of edible gelatin during 1925 amounted to 12.535.10 
average qualities. It is known that most of the carried annie 
| over stocks have been absorbed at varying prices, the a — Pe 7 
best “wholes” selling as high as $5.70 per pound and some ; sI 
as low as $4.00 per pound. The “cuts” of the last crop Beauty Advice for the Young ce 
were absorbed many months ago. The recent statement of an English hygienist that the 41 
“Cuts” of the present crop have passed hands and have younger generation must not be allowed to lose their beauty 
ilready been shipped, at prices ranging from $3.00 to $2.25 has led a London scribe to burst forth: . 
per pound, and the latter price is the prevailing one, f.o.b Train up a girl in the way she should go " 
Vera Cruz—a very low price, leaving but little profit to Show hes ata pathway of duty; ae 
the producer or the curers who purchase at first hand See that her checks are suffused with the glow C 
from the grower. As the “wholes” are not yet ready for Of radiant feminine beauty ar 
| the market, there have been but few purchas¢ s for future Tell her that schoolgirl compl xion of hers ; 
deliveries Dealers cannot give an opinion as to what Must not be regarded too lightly: 
prices will prevail for the “wholes,” but it is believed they Dole it out carefullv—if she demurs at 
should average about $4.50 to $5.00 per pound Don’t fail to lock it up hily. in 











Patent for Concentrating Fruit Juices y : 
é J Eating Onions, Not Carats 

















Concentrating and drying fruit juices. \W. H. Dickerson 4 , , , : ‘ eta ; 

U. S. 1,562,309. Fruit juices are concentrated by freezing, so Strolling into the jeweler’s shop, the Irishman informed 
as to preserve the aromatic ethers, and then dried to a _ the salesm in that he wanted to purchase a gold ring, ¢ Ci 
powder by spraying the concentrate into a hot gas carats queried the later: “No, you are wrong” said the ‘ 

Irishman, “O1 ate ont Pathfinder. 
jt 
British Patent for Flavoring Extracts th 
: cc 5 ere 7 Would Not Be Without “The Perfumer 
E. Foray. Brit. 232,552. Ether in liquid or vapor form eich site ili ak teal: es ce 
. . : ¢ 1 Fred. A. Cunnington, 51; lder Ave., E. Cleveland, O. 

is used to extract essential principles of plants, vegetables, = ee , Ar 






t 


fruits. flowers, ctc., and the resulting extracts mav be mixed I have read THE AMERICAN PERFUMER since the first pub 
sugar, flour, sago, alc., etc lication and would not be without it. 
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Mr. and Mrs, F. N. 


April 30 on the Homeric for a ten weeks’ trip to Franc 


Langlois and F. J. Hailer, sailed on 


Germany and England 

Mr. Langlois is perfumer 
for the United Drug Co. and 
Mr. Hailer is 


agent of raw materials. To- 


purchasing 


gether they will go to Paris, 
Grasse, IPZ1 Berlin, 
fram ve and Lone { in- 
n selves in general 
tl ‘ oti i per 
me raw material 
Mi glois has bee 
connected with the United 
rug Co. for nine years and 
s trip the first of a 
series that he will make to 





study at first hand how raw 
materials are made for the industry. He is a member of the 
Executive Board of the American Manufacturers of Toilet 
Articles and has long been active in promoting the best 
nterests of the 


perfume and toilet goods industry of the 


Lambert Co., St. Louis, was recently organized in Dela- 
vare, with authorized capital of 1,000,000 common, no par 
shares and 100,000 no par deferred stock, to own 5614 per 
cent of the Lambert Pharmacal Co., manufacturer of Listerin« 
Goldman, Sachs & Co 
and Bond & Goodwin, Inc., New York bankers, sold their 
offering of 190,624 shares at $41.75, recently. 

Gerard B. Lambert, president of the Lambert Pharmacal 
Co., is president of the Lambert Co., 
and policies inaugurated in 1921 are continued. 

Net profits of the Lambert Pharmacal Co., after taxes 
at 1314 percent, increased from $724,543 in 1922 to $2,011,941 
in 1925, 


holdings of the new company 


and other proprietaries, St. Louis 


and the management 


The proportion of the 1925 profits applicable to th 


amounted to $1,131,717. 


Carl F. G. Meyer, president of the St. Louis Chamber of 
Commerce, will head an excursion party of about 150 persons 
going to Europe this Summer. They will leave home on 
July 14 for Quebec and will leave that city on July 16 on 
the steamer Montroyal, of the Canadian Pacific line, pro 
ceeding by way of Liverpool to Manchester and other places 
and on to 


Paris, 


London, thence to Holland, and on August 6 to 
The main tour will end in Paris, but there will be 
extensions for trips into Germany and Italy. 





yy Eugene Charabot was elected to the Fren¢ senate 
on e Department of Alpes Maritim \pril 19 by 
n vhelming m rity, re- 
eiving 265 tes out of a total 4 
$37, s cl est pp t 
ran \r iko eceiy ] 
66 In all e Ca s 
partment, Dr. ¢ 
t va ul i 
( i tT € S { il 
R80 ‘ 
Q4 | ‘ 
6) 
( t Ss ( 
( t ) il ( 
the ‘ l ( 
legates 
\ ip rently n ] t | 
udging from the comments 5 R A \BOT 
tl l pr In N ice ind (at » \ 1¢ 
vas extremely populat ind t s l 
ularity I the department 
Dr. Charabot is best known here as the head of Charabot 
& ( erly Ferrand, Charabot & Co. (Ilugues Aine), 
represented here by U1 gerer & Co., New York He has 


attained world wide fame by his technical achievements in 


the improvement of the volatile solvent process for the 


extraction of floral essences, and by his contributions to the 
study of biological processes of plants and the scientific 


h he h 


methods of fertilizing For these researches he has received 


t 
the highest honors at the bestowal of the French Society 
f Agriculture. His many friends congratulate him on his 


latest achievement in the p litical arena 


Mr. and Mrs. Wilbur J. Rash, and Mr. and Mrs 


J. Griffin, sailed May 15 on the France for 


Edward 
1 two and a half 
months’ European tour 

Mr. Rash is controller of the United Drug Co., controller 
of Boston, Mass., 
Mr. Griffin is production 


and secretary of the Louis K. Liggett Co., 
and is in charge of all purchases. 
manager of all the United Drug plants 
These gentlemen will visit sources of supply and plants of 
all description in England, Belgium, France, Spain, Italy, 
Switzerland, Germany, Czechoslovakia, Holland, Norway 
ind Northern Africa. 

It is in harmony with the policy of the United Drug Co., 
to broaden the training of all of their department heads, and 
to give them knowledge at first hand of world-wide condi- 


tions in their branches 
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Bruno Court S. A., on the oldest and best known 


otf natural fl 


ot 


manufacturers wer oils in Grasse, France, have 


renewed their c with their American agent, Morana, 


Inc., New Y 


Augustin 


ntract 
rk (¢ another 


Blanqi 


ju 


ity, tor term ot years 


e€, one ot the directors of Bruno Court, 
tour 
Morana, 
ed 


Inc., has secured for thé 


who recently returned to France after an extensive 


among the American and Canadian customers of 


Inc., expressed himself as bei very much satis! with 


the wide distribution thi 
ducts, and with the c 


Bruno Court pr: 


all 


rdial reception he was 


given on sides 


Mr. Mrs. E. N. Rowell, of Batavia, N. Y., attended 
the 


tion of 


and 
recent conven 
the Ameri 
Manufacturers 
of Toilet Articles 
in New York City 


their 


can 


on return 


from their stay in 
Florida. 

They have a very 
attractive home on 
the Indian River at 
Rockledge, where 
the 
photograph w 
taken. 

Mr. 


pioneer in 


accompanying 


as 


Rowell is a 
the 
manufacture of 


paper boxes, par- 


ticularly of the 


Mr. AND Mrs. E. N. 


) 
W 
Rowe! and 


round 
Batavia, N. Y. 
the E. N 


Row. 


variety, 
has two large modern plants at 


[The New York 


Bristol-Smith, 


representatives of Rowell Co., 


In . 4] Park 


are 


Alexander H. Von Holtzendorff 


ork on the Albert Ballin May 3, 


and Cor 

New Y 
remain 
by Percy ( 
Mabee & Reynard, 
American representatives for 
Hamburg-Billbrook, 


interested. 


Count intess 


and in 
the 


arrived in 


to They met at 
and J 
New York City, who are 


Anton 


which the Count 


tend about a month were 


steamer Magnus Baird Magnus of 


Magnus, Inc 


Deppe Sohne, 


the 


Germany, in is largely 


The Deppe firn well known as manufacturers of aro 


matic chemicals ar sential oils, and specialize quite largely 


mol crystals 


in t 


The annual meeting of V. Vivaudou, Inc., was held May 
18, 1926, at the the company, 418 West 25th street, 
New York City, for th other 
All of 


meeting of Board of Directors 
will be held May 27, 1926 

The report of V. Vivaudou, Inc 
ber 31, 1925, shows a net profit of $446,966 after depreciation 
and taxes. This is equal to $1.31 a share the 
340,000 outstanding shares of $10 par 
with a net loss of $442,262 in 1924. 
1926 the company earned a profit of $469,876 after deprecia 


omees 


election of directors, and 


general matters. the directors were re-elected 


The regular the for the 


election of officers, et 
: for the year ended Decem- 
earned on 


value 


It compares 


In the first quarter of 


tion but before taxes 
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Harold E 
Marshall Field & Co., 
“T have been visiting 
last 


Lancaster, chiect chemist and perfumer for 
Chicago, Ill., writes us from Cannes: 
friends at Grasse during the 
Mr. 


is due to return early in June from his interesting trip 


mutual 


few days. Rose crop is very good.” Lancaster 


Merveille Puff & Cosmetic Co., Inc., have moved to new 
and larger quarters at 204-208 East 27th street, New York 
City 6035. The of the 
has shown a steady expansion in the last three years and 


to 


telephone, Lex business company 


this is the second time it has been forced seek larger 


quarters 


Maurice Cola, adjunct director of Th. Muhlethaler, S. A, 


Nyon, Switzerland, the well known manufacturers of 


synthetic perfume materials, 
the De 
for a two 


arrived on Grasse, 
May /, months’ 
visit to this country and will 
make his headquarters with 
Orbis Products Trading Co, 
Inc., of New York, the 
American agents of | the 
house. 

Mr. Cola is a man of wide 
the 
facture of toilet preparations 
toilet well as 
materials, having been 


experience in manu- 


and soaps, as 
raw 
technical manager of Savon- 
Parisienne, Bertin et 


of 


MAURICI CoLa nerie 
wl 


the 


Cie, Paris, France, 

toilet 

leading French perfume houses. 
The Muhlethaler 


\snieres for 


manufacture private brand soaps for many of 


organization now has a laboratory at 


production and research work in 


synthetic 
specialties. 

Sanitary Liquid Soap & Supply Co., of Philadelphia, a 
Delaware corporation, has increased its capital stock from 
$25,000 to $1,000,00. 


Henderson Lithographing Co., Norwood, Cincinnati, Ohio, 
announces that it has just completed 99 new stock labels for 
pe rfumery, hair groom and other toilet preparations, sample 
of which are now available and have been sent to 
the book of label for 
insertion at the proper place to make this valuable refer- 


ence work complete and up-to-date. It 


pages 


possessors of Henderson 


designs 
is needless to say 
that the new designs are fully up to the Henderson stand- 
ard, with which the trade is thoroughly familiar. 

Dr. C. Kleber, proprietor of the Clifton Chemical Labora 
Clifton, N. J., accompanied by his daughter, sailed on 
the Columbus May 17 for a three months’ visit to Germany 

While there they will do a lot of touring 
Dr. 


tory, 


and Switzerland. 


by automobile. Kleber is a manufacturer of aromatic 
chemicals. 


Dr. Martin 
Delawanna plant at 


Szamatolski, chief chemist of the Givaudan- 
Delawanna, N. J., sailed on the Conte 
Rosso April 27 for a two months’ visit to Italy and Ger- 
Dr. active in the de- 
velopment of the plant, and manufacturing processes, and 


has earned a good rest. 


many. Szamatolski has been very 
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Top row, left to right R. E. Fernatp, Los Angeles; Frank Met 
Ratpu Busu, office manager; TnHomas Warp, New York; R. R,. 
second vice-president; FRANK ToppeR, Chicago; Dr. F. D. Dopeg, 
N. Fretz, New York; ArtHur Bett, St. Louis; W. L. Rowuins, 


New York City; W. G. Moore, Chicago; C. A. Myers, 


Group or PARTICIPANTS IN RECENT 


The Dodge & Olcott Co., 
New York City, gathered its 
from all 


salesmen parts of 


the country to the home 
fice last month for an in- 
formal conference. It was 
the first of its kind ever held 
which is 


by the company, 


the oldest American concern 
in the essential oil line, with 


128 vears of service to its 





credit 
The trade situation was 
discussed from every angle 


with particular reference t Russet. R. Stoax 
la . bl . l } ‘ > 

saies probiems, and Dusiness 

sessions were held in the Downtown Club and the 

Club The 


a dinner held at the St 


All of the 


and 


conference ended with 
Hotel, 


nature of 


George Brooklyn. meetings were in the 


round table discussions there 
speeches. 

The company is the outgrowth of the drug and es- 
sential oil 
In 1801 the 

& Co. and in 1821 the 
to Bach & Bradish It continued 
1840, when the style of Dod: 
This 


rganization in 


business founded by Robert Bach in 1798 


name of the concern was changed to 





Bach name was again changed 


under this name until 


re, Cumming & Co. was adopted. 
Dodge & Colvill 


1859, with the 





changed to 


1850, 


was following a _ re- 


and in admission of 
another partner, the name became Dodge, Colvill & Olcott. 
In 1861 another reorganization took place and the name of 
Dodge & Olcott was adopted. Francis H 


mitted as 


Sloan was ad 


a partner December 2, 1886, and the co-partner 


New York; F. T. D 


manage 
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\RTHY, Beston; J. H. Howe, secretary; H. I. Cooper, Philadelphia; 
SLOAN, first vice-president and treasurer; J. F. Pounp, New York, 
chief chemist Lower row, left to right ( O 


Homan, New York; 
Philadelphia; W. Ety, 
Corttss, Boston. 


president: M Mant ZS. 
CuHester A. SMELTZER; W. H. 


& OLcoTT Co., 





of factory; 


lleLp BY THE Dopet New YorK 


ship continued until Decem- 
ber 31, 1904, when a corp 
ration was formed. 

The present officers of the 
company are Francis H 
Sloan, chairman of _ the 


board; Francis T. Dodge, 


president; Russell Robinso1 


Sloan, rst vice president : 
J. Fowl Pound, second 
vice president and sales 
manager; and J. Harri 


Howe, secretary. Charles A 

\ ve rs 1S f 
> 

factory at Bayonne; 

W. Bush is 


hemist. 


manager of the 





Ralp 


office manager 


and Cana 


De Laire, Issy, France, 
terials and W 


makers of synthetic 


perfume ma 


Sanderson & Sot Messina, pressers and 


shippers of citrus oils 

Since incorporation the growth of the company has beet 
more rapid; and within the last decade, it is stated, tl 
company has quadrupled the volume of its business ry 


This was 
Brooklyn 
about 1900, 

Bayonne, N. J 


l‘ulton street, which is oc 


rst factory it had was located at Jersey City. 


destvared te Gee enh & ee oe eee 
and later sold to the 


that the 


city It was then, 


company established its plant in 


The present office building in 


pied exclusively by the company, was erected in 1905. 
Prior to that, for 43 vears the offices were at 88 William 
street 


Branches are maintained in London and Marseilles and 
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resented in all of the large 





h offices in the United States ar 
ston, St Los Angeles. 


Department, one of the important 


Louis and 
fea- 


is under the direction of Russell Sloan, 





he department when he joined the com- 


pany in 1904 after being graduated from Princeton Univer- 
sity In the last 22 years Mr. Sloan has ialized largely 


1 1 1 


in the development of this department, which has grown 
to large 

Phe mpany own vanilla plantations at 
M t lagascar, 


The Guadeloupe plantations are located in Basse-Terre 


perates its 


Sambava, ind has a branch office in Tamatave 


and 
in Mexico it has an office in Paplantla and curing stations 


at Colonia-San Rafael and Guiterrez-Zamora 


Since the recent re-organization of the company, J. Fowler 


Pound, who has been connected with the organization for 
over 40 years, has been appointed sales manager For 
many years he was manager of the Philadelphia branch, 


which position he held up to the time of being called in to 


take charge of sales for the entire company 
Those present at the conference are shown in the group 
photograph on the preceding page 


We have received from Dr. Eric ¢ Kun executive 





mal r of Burton T. Bush, Inc., New York, an announce 
ment as tollows 
It is with the deepest regret that we were obliged to 

















BuRTON KUNZ 


resignation of Mr 


director of our company 


accept the Burton T is president 
and 

“Mr. Bush has been the creator of the Delawanna Works, 
that 


has done 


and has given his untiring efforts in the support of 


idea, and we thank him enough for all he 


cannot 


for the benefit of our company 


“It will be our duty to continue the work that Mr. Bush 


has begun, and assure you we shall spare nothing in building 


an important synthetic aromatic industry in America 

“Trusting you will give us the same friendly support 
that you have given Mr. Bush, and assuring you of our 
appreciation, we remain, very truly yours.” 

With this announcement came a letter from Mr. Bush 
which read as follows 

“My Dt \R I*R ENDS For the last five vears, | have 


desired to utilize certair field, but 


which I 


experiences in quite a new 


have not felt at liberty to do so until the work 
had Delawanna had arrived at a point where it 
could be bein established 


“With the association of the firm of L. Givaudan et Cie, 


started at 


considered as g firmly 
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whose pri and loyal support have been 
works, I feel, 
today, that the consumers of products in our line have every 


that the world 


cesses, experience 


added to the facilities at our Delawanna 


reason to believe America will soon lead 


in the production of synthetic aromatic chemicals. 


“I take this occasion to thank my many friends for the 


loyal support they have given our company, which support 


has assisted us materially in arriving so quickly in the 


position which our firm enjoys today, and I commend to 


you the officers, managers and representatives, who succeed 


me, and bespeak tor them your continued support.” 

These two communications are ol special interest to 
the industry, first, that the sole direction of the Givaudan- 
Delawanna Works at Delawanna, N. J., 
ot 2. 


been associated with the 


is now in the hands 


Givaudan & Co., of Geneva, Switzerland, who have 


American corporation since it was 
established two years ago. 


Mr. 


twenty 


industry for 


will 


connected with the 
host of 


Bush has been 


years and has made a friends who 


wish him good luck in his new endeavors. 


The management of Burton T. Bush, Inc., continues in 


the hand of Dr. Kunz, who advises us that Leon Givaudan 
may return to New York in September, as during the brief 
brother, Xavier 
tradk 


Their short stay was mainly 


with his 


had mo opportunity to call on the 


visit he made here last month 


Givaudan, he and 
renew his many acquaintances. 
manufacturing conditions of the and to 


to examine plant 


order the internal affairs of the company. 
long and broad 
For 
was associated with E. I. 


Wilmington, Del 


was connected with the Givaudan plant at Vernier 


Dr. Kunz has had a experience in syn- 


thetic organic chemistry seven and 


a half years prior 


to joining the Bush firm he du Pont 


de Nemours & Co., at Previously he 









It has been observed that this publication is rapidly de- 
veloping into the class of high art magazines, not only be- 
and design, but 


cause of its general excellent typography 


from this issue forward, particularly because of the inserts 
Stanley Mfg Co., Dayton, Ohio 
The insert. that this 


82 and 83 shows two beautiful and well-formed art 


of the 


appears in issue between 


pages 
models 


cold 


in an attitude of oriental worship, beholding a jar of 


cream. The jar is full-size and carries one of the Stanley 
metal labels which is designed and executed in harmony with 
the whole advertisement 

William Hosken, president of Hosken & Co., Inc., New 
York City, with Mrs. Hosken, was host to seven small 
boys and girls at the circus at Madison Square Garden 
April 28. Each year, Mr. and Mrs. Hosken invite children 


country life te 
N. ¥. 


a circus party is also given in the Spring 


who do not have an opportunity to enjoy 


spend two weeks at their country place in Scarsdale, 


and in addition, 


Mr. Hosken, who is well known as the head of the com- 
pany which bears his name, has traveled widely and_ has 
been in every continent of the world except South America 


New York City, 


to its announcement on advertising page 49 of 


Scientific calls attention 


the novelty 


Specialtic s Co., 
offering to the American trade 
Many of the 


Grunberg, 


elassware which it is now 


for sampling and for small containers new 


ideas of the company are the creation of George 


president, who founded the company and who has had many 
glassware field 


vears of experience in the chemical 
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wing the death of John D. Larkin, Sr., some re- Starting as a manufacturer of soaps, the mpany has 
organization in the affairs of the Larkin Co., Inc., Buffalo, steadily expanded its business and increased its line to 
N. Y., was necessitated. John D. Larkin, Jr., was elected include other toilet articles, flavoring extracts, paints and 


presid 


serves as 


ent of the company to succeed his father He alse 
treasurer of the 
company. Harry H. Larkin 
was elected first vice presi 
dent and assistant treasure 
Walter B. Robb 
second vice president and 
Maxwell 


third vice 


serves as 


assistant treasurer. 
S. Wheeler is 
president and J. Crate Lat 
kin is secretary and assistant 


treasurer. 


John D. 
new president of the Larkin 


Larkin, Jr., the 


Co., Inc., was born in Buf 
falo, October 28, 1877. He 
entered the employ of the 
Larkin Co., 1898, 


and has served in various capacities since that time. He 


Tue Late Joun D. Larkin, 


Inc., in lounder 


was elected assistant treasurer in 1899 and has been first 
vice president since 1917. 

Harry H. Larkin, now first vice president, has served as 
assistant treasurer since 1907 and as second vice president 
since 1920. He was born in Buffalo. He is a brother of 
the present president of the company 

Walter H. Robb has been in the employ of the company 


since 1914 and has been assistant treasurer since 1920 and 








Max 
Wheeler has been with the 
1904 and is head of 
Crate Lar- 


third vice president since 1924. 
well S 
company since 


the legal department. J. 





ven clothing and pottery, all of which are manufactured 
it the Buffalo plant, a pho- 

erapn I wit iccoinpa- 

es this skete Naturally 

the Increase <¢ the business 

ind the addition of new lines 

made necessary continued 


plant expansion on the part 
of the company. From the 
single building in which M1 
Larkin, Sr., made his start 
the factory has grown until 


it occupies seventy-live acres 


of floor space and covers 
several city blocks 
\lways sensible ol the 
Joun D. Larkin, Jr., good opinion of the public, 
(New Head of Company) the company’ encourages 


Visits to its extensive plant and entertains such visitors to 
the best of its very considerable ability. Its products enjoy 
a very wide distribution and its business continues to ex 
pand almost too rapidly for plant and office space to take 
care of it. There are branch Larkin companies in Chicago, 
Peoria and Philadelphia. 

The elder Mr 
a provision in his will for a gift of $100,000 


to the University of Buffalo. The 


Larkin, whose death was announced re- 


cently, made 


money will be added to 








kin has been secretary of the company 
for several years. VIEW oO 
The Larkin Co., Inc., was organ- 


ized fifty years ago by the late John D. Larkin. Selling 
his interest in the soap business of Justus Weller in 1875, 
he started again as a manufacturer on his own account. 
A pioneer in the mail-order soap selling idea, Mr. Larkin 
brought it to its greatest success. The present tremendous 
business of the company. was 


Larkin’s 


founded largely upon Mr. 
“factory to family” plan of selling. In order to 
develop direct selling to its utmost capacity, Mr. Larkin 
conceived the premium plan by which local representatives 
could be company and by 


secured as a sales force for the 


which co-operative buying by housewives direct from the 
manufacturer would be fostered. From this beginning the 
company developed its extensive selling campaign through 
“Larkin Clubs,” 


require explanation. 


the working of which is too familiar to 


« 








LARKIN Co., INC. 


THE BUFFALO PLANTS OF THE 


Foundation, toward 
The fund 
is primarily for the endowment of the School of Chemistry. 


the John D. and Frances H. Larkin 


which Mr. Larkin had previously given $250,000. 


E. M. 


pointed sole 


Laning Co. Inc., New York City, has been ap- 


American and Canadian representative for 


Parosa, Issy-Moulineaux (Paris), France, manufacturers 
of natural and synthetic raw materials. 

Parosa, it is announced, has developed a new process for 
manufacturing terpeneless and sesquiterpeneless essential oils 
as well as the higher alcohols, aldehydes and acetates 

Edmond Paix, president of 
Paix & Cie, a 


With Mr. 


Lathuy, managing director, and Henry Baviére 


Parosa, is also president of 


firm engaged in the petroleum business. 


Paix on the board of directors are ©. P. D. 

























































































Ralph W. Wilson, accompanied by Walter Fera, will sail on 
the Duilcto May 29 for a seven weeks’ trip to Europe which 
will include visits to Italy, Austria, France and England. 
rhe trip will be pleasure purposes only and Mr. Wilson 
plans to do a considerable amount of motoring while he is 
abroad 

Just prior to sailing, Mr. Wilson moved into his new offices 


it 475 Fifth avenue, New York City 


Mr. and Mrs. Joseph W. Rumbough, New York City, are 
being congratulated on the birth of a daughter, Florence 
Colgate Rumbough. Mrs. Rumbough, formerly Miss Grace 
Hall Colgate, is a daughter of Gilbert Colgate. 


Samuel Alsop, president of the Alsop Engineering Co., 
sailed on the De Grasse May 12 for a two months’ business 
and pleasure tour abroad The trip will include visits 
to Deauville, Nice, 
Paris, and the Ri 
viera; to the prin 
cipal cities of Italy 
and Czechoslova 
kia, and also short 
stays in Barcelona 
and Berlin. Mr. 
Alsop. will  con- 
tinue the work be- 
gun by Roger J. 
Weber, who made 
a trip abroad for 
the company last 
vear. 

Mr. Alsop car- 
ried his golf clubs 
with him and hopes 
to enjoy his favor- 





ite sport on the 
ideal links at Laus- 
anne and Mon 


CuHartes FE. Crow.ey, Rocer | 


WEBER AND SAMUEL ALSOP 


treux, Switzerland. 

In the absence of Mr. Alsop, Charles Edward Crowley will 
be in charge of the Alsop Engineering Co. 

The gentlemen shown in the accompanying photograph, 

reading from left to right, are Charles Edward Crowley, 


Roger J. Weber, and Samuel Alsop 


Jean Silvin of Keller-Dorian Paper Co., Inc., New York 
City, returned on the De Grasse May 7 from a month's 
trip abroad, where he visited the mills of the parent com 
pany at Lyons and also visited paper mills in Germany and 
France While abroad, he inspected a new process per 
fected by his company for making gold paper which, it 1s 
stated, will effect marked economies 

Elmer Moore, an associate of Mr. Silvin in the Keller- 
Dorian Paper Co., left a few days after the return of Mr. 
Silvin for an extended trip throughout the Middle West, 
which will include attendance at the Confectioners’ Conven 


tion in Chicag« 


Harry C. Eells, for over 20 years associated with the 
alcohol industry, has joined the Rossville Co. in a sales 
capacity and will represent the company in the New York 
and New Jersey territories, 
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Dr. Harry Flamhaft, president of the United Labora- 
tories, New York City, has returned from a three weeks’ 
tour through the South, where he found business to be very 
promising. While on his trip, Dr. Flamhaft had the wu 
usual pleasure of enjoying, over the radio, a piano concert 
by his charming daughter Jean, 8 years old, who played 
at Carnegie Hall April 24. Little Miss Flamhaft is a pupil 
of Prof. George Holsom Granbury, under whom she has 
been studying for a year and a half and her rendition of 
some of Beethoven's compositions was given with unusual 
ability and feeling. Immediately after the concert several 
tempting offers were made by large concerns to have Miss 
Flamhaft broadcast concerts for them, but it was felt wise 
to decline the offers on account of Miss Flamhaft’s youth 

Miss Vivian Flamhaft, the older daughter of Dr. Flam 


haft, also has won distinction recently as the author of a 


play pr duced hy the Berkeley Institute 


Frank M. Bovles, well known in flavoring extract circles 
and formerly chief chemist of McCormick & Co., of Balti 
more, Md., was_ recently 
elected president of Jack 
Beverages, Inc., New York 
City Frederick B. Miller, 
secretary of the company, 
was elected vice-president 
and secretary; Leo H. Wise 
was reelected treasurer, and 
the other officers and direc- 
tors were reelected for the 
term of one year. 

Jack Beverages, Inc. are 
confining their efforts to the 
manufacture of flavors for 
bottlers, and are well re- 

FRANK M. Boytes garded in trade circles. 

Mr. Boyles has long been 
an active participant in the proceedings of the Flavoring Ex- 
tract Manufacturers’ Association of the United States and 
is a member of the convention committee for the annual 
meeting of the organization to be held at Briarcliff Lodge 
in June. His research work in vanilla and lemon extracts 
has been extensive and he is the author of valuable papers 
on the subject 


The property at Edgewater, N. J., bought by the Lever 
Bros. Co., of Cambridge, Mass., three years ago for the 
purpose of manufacturing its products in the metropolitan 
district, as reported in our Trade Notes last November, will 
not be utilized for that purpose and is offered for sale in 
large advertisements through Harrison S. Colburn Co., New 
York real estate agents. The property has a frontage on 
the Hudson River directly opposite Manhattan Borough, 
New York City 

R. E. Andrew has resigned as assistant chemist at the 
Connecticut Agricultural Experiment Station, New Haven, 
Conn., to accept a positon as chief chemist for the American 
Products Co., Cincinnati, Ohio. 


George A. Beatty has resigned from the Mathieson Alkali 
Works, Niagara Falls, N. Y., to accept a position with the 
Canada Dry Ginger Ale Co., Hudson, N. Y., as chemist 
in charge of extract and sirup making. 
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Sidney B. Kaiden, secretary and general manager of Solar 
Laboratories, Inc., New York City, and president of the 
Pallas Mrs. 


the A\/ajestic months’ 


Manufacturing Co., returned with Kaiden on 
May 11 


The trip included visits to the places of 


from a three honeymoon 


abroad interest 
in France, Italy, Austria, Germany, Switzerland and Eng- 


land. While in France, Mr. and Mrs. 


tunity to visit Grasse and Paris, 


Kaiden had an oppor- 
where the companies with 
which Mr. Kaiden is connected maintain branch offices 


United Drug Co. reports for the quarter ended March 31, 
1926, net income of $1,913,335 after depreciation, ordinary 
taxes and interest, but before Federal taxes, equivalent after 
preferred dividends to $3.80 a share earned on 352,790 shares 
of common stock, comparing with $1,163,280, or $2.34 a share, 


on 367,466 shares of common in the first quarter of 1925 


New York 
charter to handle the line of perfumes and toilet prepara- 
tions in the United States manufactured by the Lérys Par 
fums, Paris, France. 


Lérys, Inc., has been organized with a 


The officers of the new company are Frank M. Prindle, 
Carlyle C. Prindle, first 
treasurer; Leon Bellon, M. 


Povel and J. M. B. van 


president ; vice president and 


Viljmen, vice presidents ; 
Thomas McErlean, | secre- 
tary. 


The house of Lérys, it is 
stated, while only five years 
old, is under the direction of 
had 
years of experience in France 


men who have many 


in the manufacture of 
toilet 


per- 
fumes and prepara- 
tions. 

Frank M. Prindle, is also 
Frank M. 
Co., and is 


president of the 
Prindle 
known in the toilet prepara- 





well 


FRANK M. PRINDLE 


tions industry, with which he has been connected for over 40 
years. Mr. Prindle was born in Manchester, Vt., and edu 
cated in New York City, after which he went to the Pacific 
Coast as a salesman. 

The possibilities for developing sales in the toilet prepa 
rations and allied lines appealed to him and he embarked 
himself in 1885. A_ few later, he 
Coast Violet from A. M. 


Rehns, who at that time was the principal owner of the 


in business for years 


secured the Pacific agency for 


concern. Mr. Prindle continued to represent Violet in the 
United States from then on until the Summer of 1925 
Leon A. Fimstein, who has been with the organization 
23 years and who will handle the Pacific Coast terri 
tory; A. A. Williams, who will represent it in the 
Middle West; Richard A. H. Grant, who is in charge 


of the New York City and New 
C. A. Darcey, in the New York, Pennsylvania and South- 
ern territories. 


[england territories, and 


Carlyle Prindle, with his father, will re- 
main in the New York office. 

Carlyle Prindle is an alumus of the University of Cali- 
fornia and has father 
1916, excepting for the time when he 


been with his since January, 


called to the 
colors as a lieutenant in the Infantry with the 7th Regiment, 


was 


which went overseas during the war as the 107th Regiment. 


Dejonge & Co., Inc., New Ye 
that Frank A. Bogert has joined the organization and will 
travel for it in the Pennsylvania territory 


Louis irk City, announce 


Fred Firmenich, one of the partners of M. Naef & Ce 


Geneva, who arrived on the Paris April 14, sailed for home 


on the France May 15. 
He made his headquarters with Ungerer & Co.. New 
York City, who represent 


his firm in the United States 


and Canada, and owing to 


the shortness of his visit and 
the pressure of other en- 


gagements, Mr. Firmenich 


did not find it possible to 
make a trip through the 
Middle West as he _ had 


planned to do. 

One of the features of Mr. 
Firmenich’s visit, in which 
he was deeply interested, was 
the introduction to the 
American perfume industry 
of the latest specialty of M 
Naef & Co., known as Exal- 
tone, which we are told is a synthetic reproduction of mus- 





Frep FIRMENICH 


kone, which occurs in natural musk. 
Just before leaving Mr. Firmenich gave a dinner to the 
entire staff of Ungerer & Co. to express his thanks for the 


hearty co-operation given him during his visit. 


Carl Bomeisler returned to New York on the Leviathan 


April 26 ending a five months’ tour of France, England, 
Germany and Austria. 
Mr. Bomeisler is head of 


the Imperial Metal Mfg. Co., 


Astoria, Long Island, New 
York, makers of sprinkler 
tops, etc., and he has looked 


up a number of new lines suit- 
able for the toilet goods trade. 
He has 
the industry 


been identified with 
for over thirty 
years, and several years ago 
was one of the founders of the 
Atlantic Mfg. Co., Newark, 
N. J., makers of collapsible 


tubes. 





him are 
Sondhelm and Albert Carl 


Associated with 


Oscar 


BoMEISLER 


E. Bomeisler, his son. 


Mr. Bomeisler is a confirmed golfer, and spends much of 


his golfing time at the North Shore Country Club and the 
Inwood Country Club, Long Island. 


Percy Anderson, vice-president of S. B. Penick & Co.. 
crude drug dealers, this city, returned recently from a trip 
f weeks through the Middle West 


business conditions in excellent shape. 


of five found 


Mr. Anderson says 
that rumor to the effect that he was to leave the Penick 
company has no foundation. 

Mackay, Middle West representative for the 
company, has been at t!:e New York office recently. 


where he 


George S. 
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Felton Chemical Co., which established four 


ago in a small building at 65 Taaffe Place, Brooklyn, is now 


he same address made neces- 


was years 


occupying three buildings at t 


sary by the expansion of the business. The company manu- 


factures a full line of aromatic chemicals, terpeneless oils 


and other raw materials for the perfume and flavoring 


extract trade. Among the great variety of articles they turn 


out are rhodinol, geraniol, iso-eugenol, linalol and others. 

The company’s rapid growth is due to its founder, Dr. 
Joseph Felton, who was for several years assistant to Prof. 
Semmler, Breslau, an authority on essential oils and aromatic 


chemicals. He continued his research work in different 


universities of Switzerland (Zurich, Geneva, 


Lausanne) and many of his processes are 


Dr. JoseErpH FELTON: ALBERT ALBEK 


PLANT OF 


adopted. 
elton Chemical Co., Dr. 


widely read and have been 


Felton 
manu 


Prior to establishing the 


was chief chemist for one of the leading American 


facturers of synthetics, and later did independent con- 


work in the line of 
Felton’s 


sulting essential oils and aromatic 


chemicals. D1 hobbies, outside of chemical re 


search work, are golfing, skiing, interspersed with moun 


tain climbing 
Albert Felton 


\merican 


Albek 


importing house, 


During the many visits paid Dt 


while connected with an the 


often discussed different climbs and ski excursions they had 


Alps in 
developed and mutual 


strong nds of 


made in the former years sym 


pathy interest 1 
brought them finally together. 
Mr. Albek brings with 


this and associated lines 


him many years of 


perience, in , acquired both 
extensively 
and England 


says: “I sell 


country and in Europe. He has traveled 


Switzerland 


Spain, 
\s lhe 


ive loved selling and made good at it 


lived for vears it rance, 
He has his 
for the fun 


1 


ever since | a be The fascination is not in the spoils 


lend 


real, lasting f1 


sports and was Switzer 


king. 


bing and 


Whiting Patterson Co., New York 


n the Olympi 


from an extended 
ist 


and France in the interest of his 
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The S. S. White Dental Manufacturing Co., Philadelphia, 
will not be permitted to leave the hands of the family which 
inherited it from the founder, Samuel S. White, despite a 
flattering offer of the syndicate of bankers. At a meeting on 
April 29, the stockholders rejected the offer of the firm of W, 
Naumberg & Co., $5,000,000 
capital stock at par, and to assume the liabilities of the com- 


brokers, said to have been 


pany, 


Daggett & Ramsdell, New York, makers of cold cream 
and vanishing cream, have appointed the H. K. McCann Co, 


as advertising counsel, effective July 1. 


FELTON CHEMICAL Co., BrRookLyN, N. Y, 


Allied 


net income of 


Chemical & 1925, 
$20,506,591. 
for depreciation, obsolescence and local taxes, repairs and 
were $2,574,000. 
the payment of dividends of $2,749,943 on the pre- 
ferred stock, and of $8,712,436 on the common, the sur- 
plus account stood at the close of the year at $150,382,311. 


This compares with net earnings of $18,539,961 or $7.25 


Dye Corporation, for reports 


Gross income after’ provision 
renewals, was $23,140,591. . Federal 


After 


taxes 


In 1921, when the consolidated 
were $7,646,- 


per common share in 1924, 


management organized, the net earnings 


O09 or 


was 

$2.27 per share. They more than doubled that figure 

in 1922 and have increased substantially every year since. 
Che surplus in 1925 after preferred dividends and $4 per 

was $9,104,213. 

12 


count increased by $10,983,888 to $163,819,852, due principally 


share on the common stock Property ac- 


consolidated accounts properties of 
The 


for depreciation increased $7,774,082 to $89,158,308, 


to including in the 


filiated companies heretofore carried as investments. 


reserve 
and other reserves decreased $1,554,655 
The directors paid the regular quarterly dividend of $1 


on the common, May 1. 


The Massacl sustained 


the excise tax of $18,000 imposed by 
Henry F. Long on the Lydia E 


lusetts State Board of Appeals has 
Commis 


Medicine 


abatement of about 


State Tax 


sioner Pinkham 


Co rl 


$10,000 


; : . 
pany had asked for an 


Leigh Chemist, Manhattan Borough, New York City, has 
filed Albany its capital stock from 
750 shares, 2,500 common, $50 each, to 35,000 


a certificate at changing 
$100 each; 


shares, no rar. 





eam 
Co. 


ports 
71S10n 
; and 
4.000. 
pre- 
sur- 


2,311. 
$7.25 
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Sidney Ash, who is well known in the toilet preparations 
industry, with which he has been connected for over 20 
years, is now majority stockholder in the Reich-Ash Corp. 
and its allied companies, having recently purchased the stock 
interest of Leo R. Reich in the Reich-Ash Corp., the Silver- 
crafts Specialty Co., the Antique Novelty Box Co., and 
Jewels Treasure, Inc., all of New York City. 

Mr. Reich has retired from business and is going to 
California to develop a real estate mortgage enterprise. He 
will retain, however, with Mr. Ash a joint interest in the 
Nassau Hotel, the Hotel Brighton, Castle’s Hotel, the South 
Shore Mortgage Co., the Long Beach Investment Co., and 
the Beach and Boardwalk Corp. of Long Beach, Long Island. 

Mr. Ash has been engaged in the toilet preparations busi- 
ness for over two decades. His first position was with 
Colgate & Co., after which he joined the organization of the 
Oakley Soap and Perfumery Co. Both positions occupied 
about five years of his time and it was in 1911 that he 
decided to embark in business on his own account. 

Accordingly, he established a commission merchant busi- 
ness under his own name and later went with the R. V. D. 
Corp., and when that organization was absorbed by the 
Reich-Ash Corp., Mr. Ash was one of the partners in the 
new enterprise. Under his guiding genius, the company 
and its subsidiaries have shown marked development. 

Mr. Ash announces that there will be no changes in the 
organization and that the policies will remain as in the past, 
with the exception that business will be done on a larger 
scale. 

The annual outing of employees will be held in Long 
Beach in July, plans for which are now under way and 
the annual Christmas party with distribution of bonuses 
will be continued. 

The retirement of Mr. Reich brings to a close an active 
business association of ten years between Mr. Reich and 
Mr. Ash 
tween the two men which both declare nothing is evet 
likely to disrupt. 

In the re-organization of the companies the following 
Reich-Ash Corp.: Sidney Ash, 
president and treasurer; Monroe Loeb, vice-president and 
\. B. #. Ash, 
Specialty Co. and the Antique Novelty Box C 
Ash, president and treasurer; J. B. H 


In this time a warm friendship has grown bh« 


officers have been elected: 


sales manager; J. secretary Silvercrafts 
Sidney 
Ash, vice-president, 

Jewels Treasure, Inc Ar 
\sh, treasurer; Emanuel Ash, 


Ash, vice-president; and Monroe 


and Monroe Loeb, secretary. 
thur Loeb, president; Sidney 
the oldest son of Sidney 


Loeb, secretary. 


Roger J. Weber, formerly of R. J 


Weber & Co., who 
has been identi ed with the essential oil and allied trades 
for many vears, has joined the organization of Burton T. 
Bush, Inc.. New York City, in a sales capacity and will 


represent: it in New York State. 


Kolynos Co., Inc., New Haven, Conn., manufacturer of 
Kolynos dental cream, has appointed Reimers & Osborn, 
Inc. New York advertising agency, to direct its adver 
tising account 


Supreme Soap Co., 524 Meridan street, Anderson, Ind., 
has plans under way for the erection of a new two-story 
plant, at Wehster and Hill streets, estimated to cost $35,000, 


with equipment. 
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C. Leith Speiden of Innis, Speiden & Co., New York City, 
returned May 3 on the Celtic from a two months’ business 
trip in Europe. While abroad, Mr. Speiden visited his 
father, C. C. Speiden, who has been in Europe all Winter 
and who became ill while making a business trip. Mr. 
Speiden reports that his father is much improved in health, 
but will not return to the United States for some time. 


Wangler-Budd Co., Inc., New York City, announce that 
A. C. Drury & Co., 106 East Austin avenue, Chicago, IIl., 
telephone Superior 3174, have resumed the Chicago repre- 
sentation of the company as before, and will carry a stock 
of Polak & Schwarz aromatics and other Wangler-Budd 
William A 
Susanka, 143 West Kinzie street, Chicago, will continue as 


products to supply local requirements promptly. 


special representative for the company. 


The Pfaudler Co., manufacturers of Pfaudler and 


“Elyria” glass enameled steel products, of Rochester, N. Y., 
moved about May 1 to the recently completed Rochester 





Gas & Electric Building, said to be one of the most modern 


office buildings in the country 


The former quarters of the company had been rapidly 
growing cramped tor the steadily growing business of the 
concern and the decision was made to take an entire floor 


in the new building. 


The rapid growth of the use of glass-lined equipment in 
industrial processes has taxed, not only the office space but 
the mat icturing capacity of the « | to the utmos 
The office problem has been largely rem 1 by the change 
to the new iddress, where executive ind sales fhces will 
in future be located The two plants of the company, a 
photog ne of which appea n this page e, how 
ver, taxed to capacity. They are running overtime to take 

of new and accumulated busine 

The new ICC ( the compat Ipy nth r of 
the Ro ster Gas & Electri Buildin 2 ind ceive the com- 


pany adequate space for 


| present ofnce perations and some 


om for anticipated rapid expansio1 


E. H. Ansonia, Con 


Kneen Co.., ic 
lapsible tube clips and metal specialties used by the toilet 


manufacturer of col- 


preparation industry, has completed improvements in its 
plant so as to insure prompt service to its customers. 

The company is concentrating largely on the manufacture 

collarsible tube clips which are handled in the New 


1 


York territory by George K. Diller, 90 West Broadway. 
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Colgate & Co. has created a Board of Managers to re- 


lieve the directors of many details of administration. The 
board consists of the directors and six employees, to func- 
tion as a general operating committee. The following 
departments are represented on the board by the persons, 
named, appointments being for one year: Accounting, James 
H. Botz; Research, Dr. M. H. Ittner; Laundry Sales, L. 
McDavit; Toilet Soap and Perfumery Sales, J. M. Roscoe; 
Production, D. W. Legal, M. Trowbridge. 
Sidney M. Colgate has been elected chairman, Henry A. 


Colgate, vice-chairman, and Mason Trowbridge, secretary. 


Taylor; and 


Sidney M. Colgate, president of the company, states that 
the Board was organized in order that there might be a 
more rapid and direct interchange of information and sug- 
gestions between departments and for the further reason 
that the business of the company has increased to such an 
extent that it had become difficult for the directors to handle 
alone all the details of management. 

The Board of Directors have specifically reserved to them- 
selves as heretofore contro! of the general financial policy 
of the company and the hiring of employees and fixing of 
their compensation. 

The Board of Managers will meet on Tuesdays at 1:45 
P. M. 


final upon matters within the scope of its duties. 


Its decisions will be by a majority vote and will be 


Colgate & Co. announce that, effective January 1, 1927, the 
advertising of Colgate products will be directed by George 
Batten Co., Inc., New York. 
the advertising of Colgate’s Rapid Shave Cream, but. will, 


This agency is already directing 


hereafter, also prepare and place the advertising of Colgate’s 
Ribbon Dental Cream, FAB, Cashmere Bouquet Soap and 


the other Colgate lines 


Joseph J. Cosin, president of the Cosin Co., Inc., 133 West 
York City, 
arrival of a son at his home on May 14 tipping the scales 


2lst street, New is being congratulated on the 


at eight pounds, twelve and three-quarter ounces. 


Dr. H. C. Lovis, president of Seabury & Johnson, Inc., this 
city, sailed April 15 for Europe on the George Washington, 
to be gone about six weeks. The trip, which is largely on 


business, will take Dr. Lovis to England, France, Germany, 


Belgium, Holland and Switzerland. 


The 450 automobiles used by the salesmen of the Procter 
& Gamble Co. traveled 5,039,000 miles in 1925, 
to a report just issued by W. H. 


according 
Thompson, manager of 
This 


equivalent to over 200 times around the earth. 


the company’s automobile department. distance is 

Despite the increase in the cost of tires, gasoline, oil and 
other equipment which prevailed during 1925, the operating 
costs for this fleet of automobiles, including a depreciation 
charge, were decreased from .061 for 1924 to .053 for 1925. 

There is a great difference i 
in New York and California, 


good, as compared with Kentucky and Tennessee 


in the costs of operating cars 
where the roads are generally 
In Cali 
fornia, for instance, the operating cost per mile was .045, in 
New York .048, while in Kentucky the cost ran_up to .067 
and in Tennessee to .071 


The Revicw of the American Chamber of Commerce in 
France records Montaigue M. Sterling, president of E. Fou 
gera & Co., of New York, as stopping recently at Hotel 


Lutetia, Paris 
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zig, Germany, sailed on the 


Steche and W. Retzmann, of Heine & Co., Leiy 
Columbus May 
They said they 


17, very well 
satisfied with their stay in this country. 
are particularly well pleased with the progress of the firm's 
American agent, Heine & Co., New York City, which is 
under the management of Paul Schulze-Berge, Jr., the owner 
of the New York company. 


H. W. Haines, of the U. S. Industrial Alcohol Co., has 
been promoted to a position in charge of sales of chemical 
products in the New York territory to succeed B. R. Tunison, 
recently resigned. Mr. Haines was located in the Chicago 
territory for five years, acting for the past three years as 
assistant to O. N. Davis, manager of the Chicago division 

F. M. 
work in the Cincinnati district of the U. S. Industrial Chem- 
ical Co., 
over the sales of chemical products in that territory specializ- 


Henley, previously engaged in sales development 


has been transferred to the Chicago office to take 


ing in the lacquer field. 


Attention is called to the announcement of A. C. Drury & 
Co., Chicago, IIl., on advertising page 10 which is_ the 
f a series of announcements that the company is to 
publish calling attention to its complete service 


first of 
for per- 
fumers and manufacturers of toilet requisites. 

In its attractive 8-page price list for May, the company 
lists a wide range of raw materials for perfumers, manu- 
facturing pharmacists, chemists, soap makers, manufacturers 
of flavoring extracts, and makers of proprietaries which it 
is prepared to furnish from stock. 

The company is a representative of A. M. Todd Co., Kal- 
amazoo, Mich.; M. W. Parsons, New York; Sierra Tale 
Co., Hammell & Gillespie, Lockwood Brackett Co., and the 
Schliemann Companies, Inc. In addition, it has resumed 
the Chicggo representation, as stated elsewhere, of the Wat 
gler-Budd Co. and Polak & Schwarz, Zaandam, Holland 


The Owens Bottle Co. for the year ended December 3], 


1925, $5,051,050 after charges and 
Federal taxes, equivalent after preferred dividends, to $6.77 
a share (par $25) stock. 


This compares with $3,710,543, or $4.72 a share, or $16,513,- 


reports net profit of 


earned on $16,528,225 common 


750 common outstanding in 1924, 

Morris L. 
first with the advertising department and latterly in the 
toilet department, has 
Frederick L. Wertz, display counsel, New York City. Mr. 
Beard’s associates presented a handsome desk clock to him 


Beard, for fifteen years with Colgate & Co., 


sales joined the organization of 


on the occasion of his departure. 


Ralph 
Co., Cincinnati, was a recent New York visitor. 


Bloom, president of the Cino Chemical Products 


\rabol Manufacturing Co., New York City, has opened 
a warehouse at 123 North 5th street, Philadelphia, to serve 
Philadelphia, Camden, Wilmington, 
territory Philadelphia. The 
company announces that it has a well organized trucking 


its customers in 
Trenton, and the surrounding 


system to supply this territory. 


Besides carefully scanning the text pages of this journal 


every month our readers will find much information, whicl 


is of considerable value, in the advertising announcements. 


An ee recent 
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Franklin Simon & Co., one of the specialty shops of New 
York City have recognized the importance of the toilet goods 
industry to such an extent that they have established a 
greatly enlarged toilet goods department in the forward part 
of the store. In fact the department is 


yn the street floor near the front doors 
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has been adopted so that a very wide stock of foreign and 
domestic perfumes and toilet preparations which the company 
handles are displayed to best advantage. 


Every effort has been made by Edward Stollmeyer, buyer, 





so that a majority of the cus- 


attracted by the 


great 
tomers are brilliant 
display in passing to other departments. 

The display is made of up of glass 
cases in the form of a rectangle in 
which are located three rows of larger 
cases. The attractive 


interior lighting 


=e) 


Winpow IN FirtH AveNuE THAT Won ADMIRATION Of} 













PERFUMERY SECTION 


IN SHop’s CENTER 


who is in charge of the department, to make 
it as complete as possible. 


. s 
Cm 
ry ene 5 
s SS An examination of 
. i the various items displayed shows that practi- 
on cally every need of women as well as men for 
toiletries can be fulfilled. 
The accompanying illustrations give a good 


T HRONGS idea of the fine effects achieved by this firm 


How One of the Famous New York City Specialty Shops Features Perfumery, Cosmetics and Toiletries 





Carlova, Inc., 200 Fifth avenue, New York, and Bingham 
ton, N. Y., has just placed contracts with various building 
concerns for an addition to its factory which will provide a 
floor space of 45,000 square feet, an increase of 100 per cent. 
This move was made necessary by the substantial increase in 
its business and the new addition is promised for occupancy 
by July 15 at the latest. Carlova, Inc., makes a specialty of 
manufacturing so-called popular priced package perfumery, 
bath salts, lotions and a general line of toilet requisites 


Miss Marie Earle, president of Marie Earle, Inc., New 
York City, announces that she will move her toilet prepara- 
tions industry to new and larger quarters at 659 Fifth avenue, 
at 52nd street, on or about June 1. 


W. G. Cisar, formerly connected with V. Vivaudou, Inc., 
New York City, has made arrangements to cover his old 
territory in the Middle West for Truvy, Inc. 


Changes in the management of three of their sales divi- 
sions have just been announced by E. R. 
of New York. 
Atlantic states sales division with headquarters in Pitts 
burgh, Pa., features these changes. This new division is in 
charge of W. L. C. Nichols, formerly sales manager of the 
central division with headquarters in Chicago. He is suc 
ceeded by Ralph EF. 
the western division with headquarters in Kansas City, Mo. 
Mr. Hayes’ successor is Ralph W. Keim, long a member of 
the Chicago sales staff and a brother to R. D. Keim, general 
sales manager of the House of Squibb. 


Squibb & Sons, 


The creation of one new division, the middle 


Hayes who has been sales manager of 


Spencer Keilogg, a member of the board of directors of 
Spencer Kellogg & Sons, Inc., Buffalo, N. Y., recently pre- 
sented a library valued at several hundred dollars to the 
Buffalo Players, Inc. 


Ino M. Jahiel, president of Lentheric, Inc. and the Odol 
New York after a three 
months’ visit to the Paris house of Lentheric. 

Mr. Jahiel is incorporating the firm of Jahiel & Co., Inc., 
to carry on in connection with his other activities the im- 
portation of a line of novelties f 


Corporation, has returned to 


or ladies, including hosiery 
and scarfs. The new corporation will be housed at the old 


address, 389 Fifth avenue. 


Charles S. Pearce, president of the Palmolive Co., Chi- 
mmenced the construction of a 
modern $100,000 summer home on the shore of Cedar Lake, 


near Birchwood, Wis. 


cago and Milwaukee, has c 


Raffy Parfums, New York, 
representative, Burket & Co., 


the sales forces. 


reports that its Pacific Coast 
has added Ray A. Gruner to 
He will make his headquarters in Los 
Angeles for intensive work. 


I’, E. Watermeyer, president of Fritzsche Brothers, Inc., 
New York City, who has been abroad since last February, 


is expected to return about July 1. 
Perusal of the advertising pages is no less a real duty 
than scanning the text pages of this journal every month. 













M. LL. 


in an interesting article in Printers’ Ink 


Wilson, vice-president of the Blackman Company, 
undertakes to ex 
Few 


of our readers will agree with him in his caption, but he 


plan “Why ‘France’ and ‘Perfume’ are Synonymous.” 


points out that America controls the cold cream business, 
which is a valuable asset, for if anybody still thinks per- 


fume is a luxury there can be no doubt about the fact 
that cold cream is one of the essential necessities for the 
great majority of people in civilized environments. 

Mr. Wilson’s paper in part is as follows: 

The growth of importations of French perfumes and cos- 
metics into the United States has been great. In 1915, these 
importations amounted to $2,473,144; in 1925, to $6,175,245, 
$2,053,130 of which (or an amount almost equal to the total 
importations of 1915) consisted of perfumes and _ toilet 
waters only. 

Nor does this tell the whole story, for more and more are 
perfumes being put up in this country using essence im 
ported from France, and over $3,000,000 of the $6,175,245 
represents perfume and material which goes into the manu- 
facture of perfume specialties. 

This growth has been due to the large sums which have 
been spent by French perfume advertisers in exploiting 
France as “perfume headquarters.” 


+ * * * 


The “French appeal” definitely took shape in 1909 or 
1910, when my associate, Frank Hermes, said to me: “Why 
wouldn't it be a good idea for us to put a sentence of French 
in each Djer-Kiss advertisement?’’ To which I demurred: 
“What would be the use of it? Few would understand 
what we were driving at.” To which he replied: “Well, even 
if they didn’t, they would know that we were referring to 
something French.’ Then, as a concession (and Hermes 
seldom concedes), “Why don’t we translate the French 
sentence and let the translation follow the French?” 

We put the idea up to Mr. Smith and he, the gentlest and 
most modest of men, and at the same time, most unexpectedly 
bold, consented 

So the sentence in French 

[ recall an amusing nuance to this 
vertisement with a French sentence had scarcely 


was adopted as a policy 
action. The first ad 
appeared 





when “Billy” Stevens, an officer of the company, who 
covered the New Y trade, came hurrying into Mr. 
Smith’s office. Pointin the offending advertisement, he 
said, “Mr. Smith, I want you to stop this d nonsens« 


A buyer this morning called me ‘Parlez vous’ 
u know I will be joshed out of 
He asked me what 


right away 
Stevens and the first thing y 
my job.” Mr. Smith was much worried 














he should do. I said, “Keep * and he did 
These French sentences always had a saucy twist. Here 
is the English of one—I won't bother you with the French 
“What memories Pari t ecalls! Created | M 
Kerkoff in his er Paris rt} | so delicate—in 
excellence so tI iked Vv vou ecause t in 
terprets the jovous charm of | nce 
Then came those coined pl 1 the text, almost taken 
ranted today: “Toiletries,” “The dressing hour,” “s1 


exampl 
\s a moonbeam sheens to silver the glorious fountains of 
Versailles, so my / lre d touches to perfection the 


daintiest toilette of madame 


Blending, softly, lasting long 
ith its air Parisian 
You will notice 


Since 


always Paris! 


alwavs France, 
f those first French sen 


this emphasis of France on 
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tences sixteen years ago, many importers have consistently 
pushed the same idea in many different ways 
* * * * 7. 


Even those perfumes frankly bottled in this country 
from essence imported from France, and those specialties 
prepared in this country and impregnated with the imported 
extract, have followed closely the French “put-up” and 
advertised in a manner to emphasize a French origin. 

This injection of the French idea has not extended to cold 
creams. The leading brands today are frankly American, 
and their sources of endorsement are not Paris, but a movie 
actress, a college girl, a Duchess, a queen, a Congressman’s 
lady—which is another story. 

In addition to increasing the consumption of French per- 
fume, this continuous hounding of “Made in France” has 
had one very definite effect. Several brands of American 
perfumes which were prominent before the movement 
started, are prominent no more. 


* * * * * 


It-has been a logical happening. We usually get what we 
go after. 

France has the extract and specialty 
French importer went after it 

America has the cold cream business because America has 
advertised cold cream in a manner that would brook no 
interference. 


market because the 


An indeterminate sentence in the New York County peni- 
tentiary at 10 to 
Jerry Newton, alias Jack Durant, Jack Berger, and Louis 
Goldberg, 
York City, for selling spurious perfume. 


Blackwell's Island, was meted out May 


after a hearing in Special Sessions Court, New 


Inasmuch as Jerry Newton was already a parole viola- 


tor, it appears that this conviction may mean a prison sen- 
tence of several years. Newton employed the well known 


system of buying empty perfume bottles, in this case Coty 


bottles, refilling the same with cheap toilet water colored 
like the original Coty perfumes, recapping the bottles and 
putting a drop of the genuine essence on the stopper. of 
every bottle. Newton made the rounds of beauty shops, 


dressmaking establishments, etc., where the genuine perfumes 
were likely to be appreciated and offered the bottles of ap- 
parently genuine perfume at greatly reduced prices. 

The particular complainant in this case bought three bottles 
of perfume for $15 which were alleged to be worth from 
$45 to $60, but on examination after opening the bottles, 
the contents proved absolutely worthless. 


Importers’ I 


been very 


listing the 


The Perfumery Association has 


ictive in stamping out this practice and is en 


support of men in the trade in its campaign to punish this 


type of fraud 


American Chicle Co., Long Island City, N. Y., maker ot 
\dams chew1 gum, Chiclets, ete., reports a net probit 
$293,900 for the quarter ended March 31, 


prec t1 equal afte 7 1D» ( t 1¢ divid d { 32 
a share on the outstanding 367,132 sha comm 
stock This compares with $363.890, « S cents a share 
1924. Gross profit was $3,893,737 1925, against $3,030,90. 
in 1924 





2 en eT te 
















































nar 


ot 


ee 


May, 1926 


AMERICAN PERFUMER & 


CHICAGO 


Cuicaco, May 15.—Readjustment and expansion of the 
soap making activities of Armour & Company have just 


been announced. Instead of having numerous brands of 


soap, Armour in the future will concentrate on one castile 
product and soon will launch a broad advertising and selling 
campaign to popularize its trade name which will be Donna 
Castile 

For many years Armour’s business 


soap was operated 


merely as a by-product industry and mainly to furnish an 


outlet for raw materials that could be used in the manu 
The line of soap products embraced a 


brands and 


facture of soap. 


large array of numbers, none of which was 
well known and none of which resulted in any great sales 
volume. 

Practically no advertising was done and while the busi 
ness almost invariably made a profit, its possibilities for real 


growth, as measured by the attainments of other large 


soap 
making concerns, were scarcely more than touched. 
The new policy was decided upon about a year ago and 


Kenneth 


armour Soap Works and has been laying the groundwork 


Warden was obtained as geenral manager of the 


for the expansion of the activities of that division. Mr 
Warden formerly was advertising manager in America for 
Lever Brothers. Castile was selected as a starter because a 
letailed study led the company to the conclusion that the 
field for 


castile soap market offers a most fertile exploita 


tion 


Assoc lation, he ld 


Chez Pierre on the 


The Chicago Perfumery, Soap & Extract 
its Spring dinner dance April 29 at the 
Gold Coast. The 
hundred people were present. 


party was very well attended; about twe 


Various members entertained 


large parties of guests of which Roy Downs, of the Illinois 
Glass Co., had a lively party of thirty people. Clarence 
Morgan of Clarence Morgan Co., was present with his 


party of about thirty people. Mr. Clark of the Franco 
American Hygienic Co., also had a jovial party of about 
number of guests. held 
Hazel Atlas Glass Co., the Tin Decorating Co., and 
the Armstrong Cork Co. 


W. I 


table at the ring side, 


the same Other large parties were 
by the 


President Louis J. Freundt and 
Filmer with their wives and guests occupied another 
and evidently were not missing much 
The dinner was of excellent quality, and the usual Chez 


“peppy” 


Was not necessary to use opera 


Pierre show was not overlooked by anyone, and 


glasses to get the views 


As to refreshments, there seemed to be plenty for all. The 
party was a huge success 
\ trade war has broken out among the beauty shops on 


ie south side and the windows of two shops were smashed 


the fighters. settle 


The police have been called in to 
the dispute in the price war. 

The Paris Toilet Co., of 
newspaper space to put over Golden Peacock Bleach Creme 


in the Mid-West territory. 


Paris, Tenn., is using liberal 


0 the trade 
Mrs. Marv Peter Fahrney, 
lounder of the old time house of Peter Fahrney & Sons, 


lied last month and left an estate of $740,000 for her three 
children 


Fahrney, widow of Dr 


The American Can Co., entertained its forces in the 


Chicago district at a Spring Festival, April 24, at the Edge- 
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water Beach Hotel. K. S. Breckenridge, vice-president, was 
toastmaster at the feature of the 


W. Phelps, president, was a speaker. 


banquet which was a 


occasion. H. 


Charles Mylert Carr, editor of the Western Druggist, 
died April 14. He was the founder of N. A. 
Rk. D. Notes and served the National Association of Retail 


Druggists 


Chicago, 
a number of years 


as director of publicity and 


editor of its journal. He was sixty-three years old. 


The Illinois Cork Co. has 
to $65,000 to take care of the 
of the company. 


increased its stock 


business 


capital 
expansion of the 


David A 


with tl 


Bennett, Chicago, Ill., who has been connected 


e essential oil 


industry for many years, advises us 
that he has formed the cor- 
Albert 


poration Verley, Inc., 


510 North Dearborn street, 
Chicago, which will repre- 
sent Etablissements Albert 
Verley, Ile St. Denis, France. 


Mr. Verley and Mr. Bennett 
are the sole stockholders in 
company. 

\s reported in our last 
issue, Mr. recently 
returned from a trip to Eu- 


Bennett 


much im- 
1 visit to the 
Verley plant. We 


rope, and was 


pressed by his 





under- 


Davip A. BENNETT stand that stocks of this 
well-known line of syn- 
thetics will be carried in Chicago by the new company. 


The Milwaukee Traffic Club, due to the death of its 
president, C. W. Burroughs, has elected J. E 


trathe manager of the 


Kraseman, 


Palmolive Co., president 


James S. Kirk & Co., put on a three weeks premium 
campaign last month to boost the sale of their 


lines. Wrapper 


various soap 
and panels from the various brands of the 





company were included in the otter. 

Ss 1 L. Ay James H. Douglass and Philip L. Reed, 
treasurer otf Armour & Company were the new directors 
elected to the board of directors, the number on 
the board t ninetes 

The trade was sorry to hear of the death of R. E. Doo- 
little, hea he government drug and pure foods bureau 
in the Chic territory for the past eight years. He died 
it his home after a brief illness and is survived by his widow 
nd tw ns 

The National Soap & Perfume Co. are now in their new 





West Huron 


campaign of their line of 


quarters at 512 street and are going into an 


placing the 
Phil Gordon agency of Chicago. 


advertising 


goods. 
account with the 

The Brandt agency will direct the advertising campaign 
to be started by the Stillman Cream Co., Aurora, III. 
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at Grasse, France ot 


Fuller of the 


Word has been received of the death 
Miss 


Fuller 


Phoebe Fuller, daughter of Frank R 


Morrisson Co., of 


Chicago 


ving o 


William Wrigley, IJr., ¢ ums, re 


7O, Chewing gl 


$2,406,091 





the 


ports a net pront, alter charges ol irst 
quarter of 1926. In the same period last year a net profit of 
$1,587,929 was reported 

The report of the Jewell Tea Co., Chicago, for the first 
juarter of 1926 hows sales of $3,394,274 In the corre 
sponding quarter last year sales were $3,259,711 

The many friends of Dexter Fairbanks, son of the soap 
manufacturer, N. Kk. Fairbanks, will be sorry to hear of his 
death at his home in Chicago after a week’s illness trom 
pneumonia. He was 49 years of age and is survived by 


his widow and four children. 


rhe Scott ding to W. J. Scott, has re- 
cently enlarged its plant in West Madison street and has 
the 


Laboratories, accot 


started a new color scheme of 


campaign to back up 
black-orange-gold that is being used to package the products 
of the company 


Johnson, H. C. Johnson and H. M 
Huldah Co., at 939 


avenue, to 


Johnson have 
North Michi- 


culture 


e. J 
rganized the with offices 
engage in the business of 


The rm has a capital stock of $10,000. 


gan beauty 


and supplies new 


sales office 


2201 South 


J. T. Baker & ( chemicals have opened a 
in the Continental Warel 


La Salle 


ouse Building at 
street 


John F. DeVine, Jr., D. J. Seeley and H. M. Daly have 
organized the Alma Food Products Co., with offices and 
tactory at 2145 West 60th street, Chicago, to manufacture 


food products 


their 


avenue. J. A. Singer has 


Croft & Reed ( now have 
; an 9292 
SaieS OMces al Iood 


, Soap manufacturers, 
West Austin g 
ith the company and B. R. Koz 
sales of the 


resigned 


lowski is hat company 


The Flavo Products Co., 


Chicago 


extracts, has opened a sales 


Earl M. Combe, Richard W. Kaak 


| Rese ch Laboratories 


Kendall Clough 


and 


offices at 2. 


2) 


with 





The Midwester branch of Colgate & Co. had a snappy 
basketball team last nter that met all comers with a good 
record for its playing 

M. R Ball i joined the sales rorce t the Chicago 
branch of Colgate & Co. and will travel in northern In- 
diana He succ G. | Speelmon 


Biecker, Jr., have organized 
4842 North 
avenue to manutacture and deal in toilet goods merchandise 
of all kinds. 


Henry Staudt and Michael 
tt 


the North Center C with offices at Kildare 
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\mong the exhibitors of the third annual midwest trade 
Illinois and Chicago Hairdressers’ Association 
Hotel on 
in the cosmetic and toilet goods trade. 


show of the 
April 5, 6 and 7 were num- 
erous John 
Blocki, Inc., was represented by M. Van Arsdale, sales man- 


held at the Sherman 


firms 


ager and Mrs. Opal Eckhoff. 

Marinello Co. had a complete exhibit with W. J. Lennon, 
G. A. Payne, J. D 
visitors to the show 

The Bonheur Co., of Syracuse, was represented by R. E. 
Beckwith president and 


DeLaurier and J. Brickman meeting the 


and convention. 


Pepple, Chicago manager and L. L. 
R. C. Winter 


company. 


sales manager from the home offices of the 


was represented by Dr. Gerald Burn- 


F. Lillie and Lucille Andre. 


E. Burnham, Inc., 
ham, Harold Burnham, Mary 

The Wildroot Co., Inc., of Buffalo, was represented by T 
\. Weiss 


Some of the other exhibitors and their representatives were 


J. Conway and G 


as follows: 
Lockwood Brackett Co., Boston, L. 
office, and H. § 
Peach Bloom Products Co., L. P 
Emil Werner and Herbert Culp. 
Paragon Distributing Corp., E. A. 
Miss Madge Kelly 
Boncilla Laboratories, Indianapolis, J. 
and F. H 


Boyer Laboratories, F. 


C. Turner, manager of 
Bothfield, vice-president, 
Max Herman, 


the Chicago 
Stein, 
Faust, M. Moller and 
P. Leuer, J. F. Feld 
Highly, Chicago manager. 

H. Tupper and R. E. Weidner. 
Scott's Laboratories, W. J. Scott, M. Ls Scott and George 
C. Hart, Detroit manager. 
Waterloo, Iowa, Leon and Lawrence 


Laurene Rose Co., 


Re se. 


Boris M. Graber, David Block, R. R. and R. K. Graber 
offices at 4551 North 
toilet 


have organized the Flam Co. with 


Chicago, to manufacture and deal in 
Phe 


Kedzie avenue, 


and pharmacy goods new company’s capital stock is 


$15,000 


Pictorial Paper Package Corporation has reduced its cap- 
ital stock from $1,050,000 to $685,000 according to word from 
the Aurora, IIl., factory of the company 
and Irving Bern- 


Illinois to manu- 


Mitchell 


Ridgway Co. in 


Horwitz 


Waller, 


organized the 


Herman S 
have 
and deal in toilet goods and drugs. 


stein 
facture 


Henry S. Weber, manager of the Heyden Chemical Co, 
announces that the offices have been moved from 1818 South 
Clark street to 180 North Market street 










Swift & Co’s male ch gave their annual recital at 


the Orchestra Hall recently to a packed house. This is a 


rus 


ap department is well 


big event for the boys and the s 
represented in the chorus 

Rosenthal, E 
eld have zed the 
4555 West 26th 


hemical compounds and compositions. 


W. Lilienfeld, and Edward 


\pex Laboratories, Inc., with 


Charles S 
Lilien rgal 


offices at street to manufacture and deal 
in perfumes, 


Cummings, Wayne Cummings and E. B. Pierce 
the Karith Chemical Co. with offices and 


North a capital 


N. D. 
organized 
factory at 6242 


stock of $25,000. 


have 


Broadway, Chicago, and 














10n 
im- 
ohn 
lan- 
10n, 

the 
and 


the 


urn- 


vere 


r of 


nan, 


and 


Feld 


orge 
ence 
raber 
Jorth 


toilet 


CK 15 


cap- 


from 


Bern- 
nanu- 


| Co., 


SC anth 


out 
SOUL 





Pierce 
s and 
-apital 


eT TE 


BOOK REVIEWS 


Books Reviewed in this Column, and Othe) 





li seful to Our Readers may be Obtained th h 
th Department of Tue AmericAn PEeRFUMER & 
Esst Ow Review, 14 Cliff street, New York.) 

Tue > NAL FoRMULARY, FirtH Epition. Prepared by 


mmittee on National Formulary of the American 
\ssociation 


1926, 


Pharmaceutical Octavo, 9x6 inches; 545 


pages. Buckram cover. Price $3.50. 


The fifth edition of this well known work, which has just 


come m the press, is official from July 1, 1926. As in 
the past, the work fills the need for an authoritative for 
mulary extra to the Pharmacopeeia, and contains prepara 
tions of a non-secret character commonly prescribed by 


under incomplete or varying formulas 
edition contains 549 formulas and 16 descriptive 
and 213 articles in Part I] 


lecreased 


paragraphs in Part I, 
The 1 mbet of 


by 35, from the 


formulas, accordingly, has been « 


fourth edition, but the list of articles in 


been increased by 25. The deletion of a num 


ber of drugs trom the 


Pharmacopeeia accounts in part for 
latter. Convenient tables 
articles added to the National Formu 


articles official in the fourth edition but 


the increase in the indicate for 
read reterence the 
as the 
not included in the 


fth edition. Changes in formulas and 


in | tles are also given 
NEW INCORPORATIONS 
Nott lddresses are gtven, so far as they are available 
( ‘ a s. Otherwise, let , er f ss 
ma . he sent in care of attorneys o brent hinlies 
¢) ¢ equests to “PLEASE Forw arp.” 


Cocoanut Oil Products Co.. Manhattan Borough, New 
City, soap, $50,000; T. J. Duffy, C. O. B. Murphy, 
P. E. Barnard. (Attorney, M. Butler, 212 Fifth avenue.) 
Miracle Perfumers, Manhattan Borough, New York City 
$15,000; W. FE. Pruzan, E. Cohen, H. Hishorn. (Attorney 
S. S. Hamburger, 1440 Broadway. ) 
Manhattan Borough, New York City 
J. Volovelsky, N 
r. P. Halpern, 71 Chambers street.) 
New York City, 
\. Shapness, A. L 


A. G. Reich, 1133 Broadway. ) 


Trading Co., 
$20,000; 7. 


Fram 
perfumes, 


(Attorney, 





Gray, L 


articles, 
(Attorney, 


Bronx, toilet 


S. Stahl, I. 


eigus Shoppe, 
$10,000 Feigus. 
Bronx, New York City, $10,000; D 
Burkowitz, B. (Attorney, H. A 
Manhattan. ) 

Manhattan Borough, 
Ashley, H. E. 
Foulds, 120 Liberty 


Onyx Chemical Co., 
Kronish; | Suckerman 
250 West 57th street, 

National Liquid Bleach Corp., 
York (¢ itv, 
R. A 


Street. ) 


Steinbock 
New 
200 common, no par; C. S. Cecil, 
l‘Ivnn. (Attorneys, Ashley & 


Long Island’s Advantages 
Among the many advantages of a residence on Long Island 
is the fact that on one side of the Island you can see the 
Sound and on the other you can hear the Sea—Houghton 
Line. 


News Permeates Every Page 
The text pages of the AMERICAN PERFUMER AND ESSEN- 
TIAL Oi, Review do not contain all of the news. You must 
read the advertising pages also to get the full benefit. 
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IN MEMORIAM FOR DEPARTED FRIENDS 
ARMANT, Dr. Ep 
hampton, N. Y., May, 
\sH Exiz 
Corporation, New 


xp S., 
1915 


\BETH R., wife of Sidney 


perfumer and linguist, Bing- 


Ash, of the 
York, Brooklyn, May, 1925 
Benson D., a pioneer 
Mich., May, 1917. 
GEORGE B., soap, 


BALDWIN, 
South Haven, 


DRAPER, 


perfumer, Hill Crest, 
Pawtucket, R. I., May, 1921. 
FINN, ALFRED G., soap, Syracuse, N. Y., May, 1921. 

Joun A [ 


soap manutacturers, 


lITZPATRICK, , president of Fitzpatrick Bros., Inc., 


Ill., May, 
CHARLES Epmonp, head of the perfumery house 
of Roger & Gallet, Paris, May, 1917. 


1909? 
i 


Chicago, 


GALLET, 


GoopricH, JoeL E., president of the Goodrich Drug Co., 
Omaha, Nebraska, May, 1924 
Hiceins, THomas C., soaps, Brooklyn, N. Y., May, 1909 


Weehawken 


& Sons, founder ot 


Loces, CARLOs, Heights, N. J., 
Pearline, May, 1912 
Wa. M., vice-president of the Carr-Lowre 
Glass Co., Baltimore and New York, May, 1915 
Whitney, head of tooth powder manufacturing 

firm of I. W. Lyon & Sons, New York, May, 1919. 

MANN, JASON, soaps, Montague, Mass., May, 1927. 

MITCHELL, head of J. R. Mitchell & Co., soap 
manufacturers, Brooklyn, N. Y., May, 1918 

Morena, Mrs. Pierre, Grasse, France, May, 1925 

Morse, JAMES F James F. Morse & (¢ 
soap manufacturers, May, 1925. 
red member of Procter & 
1920. 


James Pylk 
Lowrey, 


Lyon, 


JOHN R., 


, Semior partner of 
Mass, 


THOMAS, reti 


Boston, 
Procter, HARLEY 
Gamble Co., Cinemnati, Ma 

RicHARDS, DANIEL, soaps, Woodstock, Ont., 


\\ hite 


May, 1914. 
RUECKERT, FRED E., vice-president Metal Manu- 
facturing Co., Hoboken, May, 1920 
HoapLey, secretary 
Co., Cineinnati, Ohio, May. 

SCHWARZ, 
Schwarz, Zaandam, 


Mrs 


Ungerer and mother of W. G. Ungerer and | 


and treasurer of the Ryan Soap 
1919 
founder and pr Polak & 
Holland, May, 1920 

Lypix A., widow of the late W. P 
H. Ungerer 
Ungerer & Co., 


UNGERER, 


respectively president and vice-president of 


New York, May, 1923 
West, SYLVESTER S., Cleveland, Ohio, 


Association 


Manufacturers’ Assi 


\bner Royce C 
former vice-president Manufacturing Perfumers’ 
Flavoring Extract 


ciation, Cleveland, May, 1919 
Woop, Atvan U1 


and active in the 


YSSES, perfumer, Detroit, May, 190¢ 


George Benson Swindell 
April 23 
Baltimore Mr 
1870, and was in the employ of Swindell 

He is a brother of William Swindell, 
Ne W \ or r 


of Charles Swindell of Baltimore. 


George Benson Swindell died trom a_ heart 


affliction at his home in 


Swindell was 


born December 25, 


Bros. for 40 years 
f Swindell 
the firm; and is a nephew 


his widow and two children 


Bros., who is the k representative of 


He is survived by 


Herbert J. Fernald 


Herbert J. Fernald, one of the salesmen of the firm of 
Borgfeldt & Co.. New York, died rather suddenly 
in the Statler Hotel, Buffalo, N. Y., on April 8, at the age 


of 59 years. 


George 


Mr. Fernald was associated with the perfumery firm of 


Theo. Ricksecker & Co., before he joined the Borgfeldt 
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organization on January 1, 1917. lor both concerns he 


always covered Nev and Pennsylvania, making 


Moravia, N. Y., and on the day of his 


his sterling 


his home in funeral 


thor i 





the stores closed for two hours in appreci: 


attributes which had won friends for him throughout the 


territory in which he had been active 
Marvin M. Favenscn 


Marvin M \pril 5 at his 
in Camden, N. J., aged &1 years. For 
president of J. Eavenson & Sons, In 


of Camden, N. J., 


Eavens I died on 


many years he was 
soap manutacturers, 
and was a prominent factor in many 


interests of manufacturers 


soap 


Ways inl pron ting the 
He was one of the 
Nati 


Association and in 


of the old 





makers’ 


1899 he elected the first 
president of the Philadelphia 
Association 


Mr. Eavenson 


was 


Soapmakers’ 


Was als acC- 


tive in torming the American 
Soap Manufacturers’ Associa- 
tion in 1901 in Chicago and 
was a member of the board 


1912 
Tariff hearings in Washingto1 
aid to the 
the Manu 
Perfumers’ Associa- 
American 


ot directors In the 


he was a valuable 


representatives of 





Tacturing 


tion (now the 


ticles) of which his firm has long 


Manufacturers of Toilet Ar 


been a member 

In patriotism it may be said that ne was a veteran of 
the Civil War and a life member of | S. Grant Post 
No. 5, G. A, R., while in civic affairs he took a prominent 


part in church matters, building and loan associations and 
was the founder of Olivet Lodge, No. 607, I. & A. M., 
which he represented in the Grand Lodge since it was or- 


ganized in 1895. He also was vice-president of the Grocers’ 


and Importers’ Exchange 


Mr. Eavenson is survived by a son, Roland M. Eavenson 


Thomas W. Ritchie 
The passing of Thomas Weston Ritchie, 
Ritchie & Co., 
great shock to his many business associates and friends. Mr 


for many vears 


vice-president of W. C Chicago, was a very 
Ritchie’s death, on April 21, 1926, followed a heart attack, 
which came without warning as he was in apparently good 
two before his death 


August 20, 


health within an hour or 


Mr. 


and was educated in the Chicago public schools 


1871, 


both 


Ritchie was born in Glencoe, III. 
Later 
he and his brother were offered the alternative of three years 
in Europe or a college education, and deciding in favor of 
the European trip, they covered practically all of Europe on 


Mr. Ritchie 


was fond of relating his many amusing experiences in bicycle 


bicycles being an enthusiast of cycling, and he 


races, aud also the Rugby games which he and his brother 


entered and where their aggressiveness caused them many 


difficulties. 

Mr. Ritchie was captain of the football and baseball teams 
of Hyde Park High School in the late 80's, and is considered 
to have been one of the founders of the modern game of 
football in the Chicago high schools 

Upon his return to this country he naturally followed in 


the footsteps of his father and entered the paper box business, 


RFUMER & EssentraL Ort ReEvIEwW 





May, 1926 





and upon the death of W. C. Ritchie the entire management 
of the company wes taken over by the three brothers, Mr. W. 
E. as president, Mr. T. W. and Mr. R. H. as vice-presidents. 

Mr. Ritchie's keen interest in and knowledge of the paper 
box industry was nationally recognized, and for many years 
he was considered an authority in this industry, serving in 
1926 as chairman of the Convention Committee of the West- 
National 


officer in the 


Box Manufacturers’ 
Club of 


erm Division of the Paper 


Associ 


Chicago 


ition, and also as an Carton 


The very serious illness of R. H. Ritchie during the last 
two years made it necessary for T. W. Ritchie to shoulder 
the entire management of this large organization, but in 


spite of these added responsibilities his interest in civic affairs 
did not wane and t 
the Prosperity Club of Chicago. He was a member of the 
Indian Hill Golf Club, Lake Zurich Golf Club, and one of 
the oldest of the Chicago Athletic Club. 

Mr. Ritchie is survived by his’ widow, Anna Stuart Ritchie 


* Winnetka, LIL, a brother, R. H 


t, both of Chicago 


since 1923 had been acting treasurer of 


members 


Ritchie, and a sister, Mrs, 


Anna kk. Swes 


S. A. McFaddin 
S. A. MeFaddin, vice-president of the Eugene Berning 
haus ¢ barbers’ supply dealers, Cincinnati, Ohio, died of 
March 2. 1886 and 


Miss Edna Berninghaus, 


pneumonia on He was born April 30, 


in 1904 


late Eugene Berninghaus, founder of the house, with which 


married daughter of the 
Mr. Mel*addin had been associated during most of his busi- 
ness career. He is survived by his widow and five children 
Mr. McFaddin won hosts of friends not only in the trade 
but in the ¢ 


mMmMMuUuLty 


Mrs. Grace E. Bowles 
Mrs. Grace E. Bowles, wife of Dr. 
died here March 9 


She is survived by her husband, a consulting engineer 


lrecerick A. Bowles, 
She was taken to Salem, Va., for inter- 
ment. 
of this city, and a son five years old and a daughter three. 
Mrs. 


as well as in 


Bowles had many friends in her home town of Salem 
New York and Va. 


close relatives friends as 


Richmond, She is sadly 


missed by her and well as her 
mother, three sisters and six brothers. 


Obituary Notes 


with H. A. 
this city, for thirty-four years, died April 


Philip S. Clarkson, who had been connected 
Metz & Co., Inc., 
25 at his home in Beverly, N. J. He was in his fifty-seventh 
having been born February 13, 1869. 


Buell, the FE. N 
Batavia, N. Y., died suddenly February 15, on 


year, 

dward G former vice-president of 
Rowell Co., 
his way to his business, which for three years he had con- 
ducted under the name of Buell, the Box Man, Inc., at 467 
Broadway, New York. For five years he was manager of 
the White Paper Box Co. His death was a shock to all, 
as he had apparently been in good health. He left 
Buell, the Box Man, Inc., will be con- 


Mrs. with I. A. 


‘ 


a wile 
and two daughters. 
under the same Buell, 


tinued name by 


Ladmann as manager. 

Lewis Hoffman, father-in-law of Sidney Ash, president of 
Ash Corp., New York City, died May 14 at his home 
in Philadelphia. Mr, Hoffman was known as the “Angel 
Father” among a large circle of friends because of his wide 


Reich 


interest in charitable institutions. The funeral, which was 


held May 16, was attended despite a heavy rain by a large 


number of people whom he had befriended. 
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AMERICAN PERFUMER 


MONTREAL 

MontreEAL, May 15.—A big event in the lives of the per- 
fumery and toilet requisite people of Montreal during the 
last month, was the exhibition staged by the Montreal branch 
of the National Hairdressers’ Association of Canada, in the 
Windsor Hotel, Montreal, on April 20, 21 and 22. 

While hairdressing occupied the foremost place in the 
program, beauty culture in all its forms received full atten- 
tion, talks on beauty culture, care of the skin and kindred 
subjects were delivered by expert lecturers each day, and 
ample exhibits were shown of the preparations offered by 
the leading perfumers of Canada and foreign lands for the 
enhancement of female pulchritude. 

Particular attention was given in many of the display 
booths to methods of tinting hair so as to hide the ravages 
of time as recorded in gray stands. 

To give a list of all the firms that showed cosmetics, hair 
dyes, perfumery, soaps, face dreams and so forth would 
possible. 


hardly be Practically every firm of importance 


was represented in some way. One firm displayed 101 
beauty preparations, and there were several that rivaled this 
total closely. 

Parades of models showing hairdressing styles were fea 
tured each day, as well as numerous dance turns by pro- 
fessional artists. A cabaret and dance concluded the event 
on April 22. 

Gladys Higgins, entered by Palmer & Son, makers of the 
Minty beauty products, carried off the grand prix. 

The T. Eaton Co., Ltd. opened their Salon Elysee for 
beauty culture, on April 21. 


Andrew G. Fleming has been elected president of the 
Chemical Montreal Other 
officers elected are J. R. Macaulay, secretary and treasurer 


A. Briant, M. C. C. McFee, A. A. Mellor, Dr. J. F. Snell, 
A. Valin and Dr. G. S. Whitby, executive committee. 


Society of Industry, section. 


The leading chemists, industrial and otherwise, in Canada 
will gather in Montreal on May 31, June 1 and 2, at a 
convention of chemists called under the auspices of the 
Canadian Institute of Chemistry and the Society of Chemical 
Industry. The main object of the convention is the organ- 
ization of a Canadian Chemistry Society. 

Henry Miles, of Leeming, Miles & Co., threw his resi- 
dence at Point Fortune, Que., open to a public entertain- 
ment, euchre and musicale, on Saturday, May 8, for the 
benefit of Point Fortune Catholic Church, providing re- 
freshments for the guests, and promising his support to the 
municipal authorities in the advancement of the parish and 
municipality, 





& ESssENTIAL 








Oir ReEvIEw 


TORONTO 


Toronto, May 15.—Statistics 


Canada’s foreign trade for the fiscal year ending March 31 


showing the value of 


last have just been issued. They show that this trade had a 


value of two and a quarter billion dollars. Balance sheets 


also show that the earnings of the Canadian railways have 
been more satisfactory, constituting tangible evidence of the 
substantial improvement which has been taking place during 


the year in business conditions. The readiness with which 


this year’s quota of settlers under the Empire Settlement 


\ct has been filled, even before the opening of navigation, 


indicates the fact that a new feeling of contidence is not 


only permeating the country, but is spreading outside our 
borders and creating new interests and enthusiasm for 
Canada 

It is announced that 134 manufacturers of goods sold in 


drug stores have now signed up with the Canadian P.A.T.A. 
Sir William Glyn-Jones returned to Canada on May 1 to 
further the interests of that organization. 
In a recent interview Gordon Tamblyn, president of the 
G. Tamblyn, Ltd., drug store chain of 
ton, says he will tight against tht P.A.T 


Toronto and Hamil- 
A. until the question 
of its legality has been determined. 


Dean C. F. Heebner of the Ontario College of Pharmacy, 
who was hurt last autumn by being struck by a street car 
in Yonge street, Toronto, has recovered and returned to his 
work at the college. On his appearance he was presented 
with an address by the students and faculty. 


The L. K. Liggett Co., have 
Drug Co.’s North 


opened a new store at Winnipeg. 


purchased the Campbell 


store at Say. This company has also 


H. W. Blackwell, recently with Yardley’s Toronto staff, 
has joined the selling force of Macnamara, Ltd., Montreal, 
and will travel for that firm selling perfumes in Eastern and 
Western Ontario. A. Gimple, of the same company, has 
been transferred to Tronto. 


A. R. Anderson of Galt, Ont., has opened a drug store at 
Waterloo, and Arthur H. 
purchased a drug store at Wallaceburg. 


Schmidt of St. Thomas has 


H. & G. Klotz, proprietors of Ed. Pinaud, Perfumer, Paris, 
have entered suit and have issued a writ against Rolph R. 
Corson, Ltd., Toronto, claiming the exclusive right to use in 
Canada the titles “Eau de Quinine” and “Lilas de France” for 
The 
contention of plaintiffs is that these are trade names of their 
goods, while the defendants claim that the terms are general, 


products of this nature, and a test case has been started. 
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pertumers have under their 


and a “lilas de France” and 





en manufactured and sold in 


Canada tor the last 20 25 years. It is understood that a 
similar suit threatened against Seeley & Co. has caused that 
firm to discontinue manufacturing the products. It will be 
interesting watch the outcome of this test cast 


The Ontario Retail Druggists’ 


iadian Pharmaceutical 


has ssued 1 catiol that this vear’s convention vill 
be hel Montre likely during the month of August 

M. E. Kelly, general sales manager for Cana for the 
Louis Kk. Liggett Co., Ltd., is on a tour of inspecti tf his 
company’s stores Weste Canada 

George W. Macnam president of Macnamara, Ltd., ot 
Montreal, is sailing for England where he will discuss 


future sales plans perfumers, 


J. & E. Atkinson, Ltd., 


of London, whom he represents in Canada. 


The Lehn & Fink Products Co., have opened a Canadian 


plant at Toronto, w ith Frank J. Reed in charge The dis 
tribution and manufacture of Hinds Honey and Almond 
Cream, Lysol disinfectant and Pebeco tooth past will be 
in future made from this plant. Mr. Reed has been with 
Lehn & Fink for 24 years, selling for that company in 


various parts of the United States. 


The Ontario perfume manufacturers are already making 


big showing of their varied lines at the 


preparations for a 


Toronto Exhibition, which will take place the latter 


August and the early days of September 


representative of 303 Chemical Co 


150 


getting out 


Your in the 
Toronto, when Mr 


new little 


was omece 


Tregum came in with an order tor 


pertume package they are 


gross ola 


package is yet unnamed, which speaks well 


salesmanship 


\ meeting of the Canadian Perfumers’ Association is 


1 Toronto but, 


to be held u but the dates have not 


scheduled 


yet been set 


Perfume a Toilet Preparation in Canada 


Railway Commissioners has just 
issued a ruling answering in the affirmative a question of 
Woodward's Limited, Vancouver, as to whether, under the 
provisions of Canadian Freight Association tariff, 1-C C. R. 
C. No. 96, the rate shown in item 245-A of said tariff is 
properly applicable to a shipment of perfume made from 
Toronto, May 15, 1925. The chief traffic officer, whose report 
is issued as the ruling of the board, says: 

“The term ‘toilet preparations,’ as in the tariff item in 
effect at the time this shipment was made, is obviously a 
rather general term, and, in my opinion, would consequently 
apply on perfume, which I consider to be a toilet prepara- 
tion 


The Canadian Board of 


Too Much Surgery 


back of an old gentleman who had chronic 
fainting spells: “If I fall on the street and am taken to the 
hospital, do not operate. My appendices have been re- 
moved twice already.”—Bottles. 


Sign on the 
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CANADIAN PATENTS AND TRADE-MARKS 


The increasing international trade relations between the 
United States and Canada emphasize the importance of 
proper patents and trade-mark protection in both of these 
countries in order that the expansion of business may not 
be curtailed by legal difficulties. 

lor the information of our readers, we are maintaining a 
department devoted to patents and trade-marks in Canada 
relating to the industries represented by our publication 


This report is compiled from the official records in the 
Canadian Patent Office. 
All inquiries relating to patents, trade-marks, designs, 
registrations, copyrights, etc., should be addressed to 
PATENT AND TRADE-MARK DEPARTMENT 


Perfumer Publishing Co., 14 Cliff Street, New York City. 


PATENTS GRANTED IN CANADA 


259,375, Container, Volney Wayne Thomson, Los Angeles, 
Cal 

259,395 and 259,396, Metal Container, The Continental 
o., Inc., New York City, assignee of John Coyle and John 


( 
Christopher, Taliaferro, Baltimore, Md. 


259,414, Container, Master Package Corporation of Dela- 
ware, Owen, assignee of Master Package Corporation 
Owen, assignee of Edwin F. Hulbert, Milwaukee, all in 


Wisconsin. 


59 5792 


boken, N J 


Manicu Arthur Lutz, West Ho- 


ing Implement. 





259,535. Collapsible Tube Squeezer. John L. Mohu, 
Omaha, Nel s 

259,589. Can. The American Can Co., New York City: 
assignee ot John F. Peters, Rochester; both in New York 


259.810 


Removing Wax From Oils. Th 
of Selden H. Hall, Pough- 


\pparatus for 


De-Laval Separator Co., assignee 


keepsie; both in New York. 

259956. Hair Dressing Attachment. Bernard A. Sterling, 
Chicago, III. 

259 986, 259,988 and 259,989. Machine for Making Fibre 
Tubes. The Brown Co., assignee of Howard Parker: both 
of Berlin, N. H 

260.274. Rosin Production. Mills Novelty Co., Chicago, 


assignee of Herbert S. Mills, Oak Park; both in Illinois. 


TRADE-MARK REGISTERED IN CANADA 


Word 
terminators. 


“Rat-Tox,” enclosed in a diamond. Rodent Ex- 


The Toledo Rex Spray Co., Toledo, Ohio 


Don’t Delay Filing Claims for Damage 


Merchants are cautioned not to rely upon the proviso of 
the Cummins amendment to the Interstate Commerce Act 
(Section 20), which states that no notice of claim is neces- 
sary when goods are damaged in transit through the care- 
lessness or negligence of the carrier, or while being loaded or 
unloaded. Unless the claimant is in a position to prove such 
negligence the Supreme Court, by a decision handed down 
March 8 in the case of the Chesapeake & Ohio vs. A. F 
Thompson Manufacturing Co., has held that “presumed 
negligence” does not relieve the shipper from the necessity 
of filing his claim in the period provided for in the bill of 
lading. 

Claims arising out of shipments over the railroad should 
be filed within four months. If they are not so filed they 
will be barred unless they clearly fall within the terms of the 
proviso above referred to. 






Exploded 

The theory that a man can be healthy, happy, and _ pros- 
perous just because he thinks so is an exploded effort to 
educate people into the trick of the ostrich, Silent 
Partner. The mind is a powerful factor, but you must back 
it up with work. 

The artist needs more than a frame to make 
and a man must work as well as think, for somewhere ! 
says that the great Power helps those who help themselves 

The thought-theory sounds well, but it teaches men t 
sit down while other men of service march by. 


Says 


a_ picture, 
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OUR PATENT AND TRADE-MARK BUREAU 169,636.—Luxon, Limited, Chicago, Ill. (Filed July 5, 
; 1924 sed sine ‘ 910 Oo oO 0 rs 
[his department is conducted under the general super al i ee eee J mn. 1, 1910.) . mplexi n I wders, 
ad : , Compacts, Rouges, Skin Lotions, Face Creams, Cosmetics 
vision of a very competent patent and trade-mark attorney, for the Skin, Perfumes. Toilet Waters. Talcum Hair 
This report of patents, trade-marks, designs, is compiled from Soe lee Smelling Salts. Batl “p + R : < i ; Der 
the official records of the Patent Office in Washington, D. ¢ tifrices Rocleed ‘Sh a Brill; comer Deod ee Eve 
We include everything relating to the four co-ordinate, “po ay Ny Doe Nyy arene rae 
Gaediies of the eccnaiial oll maletty, viz.: Pertenss, Seen, ala ils, Nail Pomade, Nail White and Cuticle 
Flavoring [Extracts and Toilet Preparations. ca anaes in : , : 
Of the trade-marks listed, those whose numbers are pre 201,3 5. —The De Vore Mig. Co., | olumbus, Ohio 
ceded by the letter “M” have been granted registration (Filed Aug. 14, 1924. Used sine« April I, I 122.) —Face, 
under the Act of March 19, 1920. The remainder are Skin and Massage Creams and Pastes ; Perfumes and 
those applied for under Act of February 20, 1905, and — Poilet Waters of all kinds; Hair Tonic, Hair Oil, Hair 
which have been passed to publication. dressing, Hair Pomade, Shampoo Oil, Witch-Hazel, Face 
Inventions patented are designated by the letter “D" Powder Bath ane Falcom. Powder, Foot Powder, Footh 
All inquiries relating to patents, trade-marks, designs, = renter, — Paste, Liquid Rouge, Depiliatory Powder, 
registrations, copyrights, etc., should be addressed to Bay Rum, andoline, Tooth Wash 
PATENT AND TRADE-/ARK DEPARTMENT 203,949.—Wiinifred P. Preston, doing business as Glow 
Perfumer Publishing Co., 14 Cliff Street, New York City Manufacturing Co., Salt Lake City, Utah. (Filed Nov. 28, 
a 1924. | sed since Jan. 30, 1923.)—Hairdressing, a Liquid 
TRADE-MARK REGISTRATION APPLIED FOR Preparation used as a Tonic and Cleanser for the Hair. 
207 ,114.—Mark W. Allen & Co., doing business as Allen 
(Act of Feb. 20, 1905) Perfumer, Detroit, Mich. (Filed Dec. 23, 1924. Used 
Odell & Sons Company, Newark, N. J., since Oct. 3, 1924.)—Toilet preparations. 


153,614.—R 
assignor to T 
tion of New 

1918.)—Hair 


he Odell Company, Newark, N. J., 
Jersey. (Filed Oct. 1, 1921 
Tonic 


a Corpora 


Used since June, 


209,342. 
Mfg. Co., 


Sept. 18, 


Mason A 


since 1923.) 


Hawkins, 
Baltimore, Md. 
Hair 


doing business as Morhairon 
(Filed Feb. 10, 1925. Used 
Tonic 





209,479.—R. A. Hudson Company, Incorporated, Auburn, 
N. ¥ (Filed Feb. 12, 1925. Used since May 1, 1915.) 
Poilet Cream. 

209,604.—Richard J. Ahrens, doing business as The 
Naturalay Company, Chicago, IIl (Filed Feb. 16, 1925. 
Used since Dec 29, 1924.) Preparation for keeping the 
hair in place after being combed 


210,765.—Twentieth Century Manufacturing Co., Cedar 
Rapids, Iowa (Filed Mar. 9, 1925. Used since Oct. 1, 
1924 Cleaner—Namely, Liquid Soap and Shampoo Soap. 


210,986.—Orin C. Stout, doing business as Cilia-Derma 
Products Co., Columbus, Ohio. (Filed Mar. 13, 1925. Used 
since Oct. 1, 1924.)—Toilet Preparations—Namely, Liquid 
Shampor 

212,002.—James |] Heraty, La Crosse, Wis. (Filed 
\pr. 1, 1925. Used since Jan. 15, 1925.)—Rouge. 


Brothers, Baltimore, Md. (Filed Apr. 
Feb. 1, 1925.)—Glass Bottles. 


212,760.—S windell 


15, 1925. Used since 


213,054.—IHlinois Glass Company, Alton, II]. (Filed Apr 
13, 1925. Under ten-year proviso. Used since 1893.) 
Glass Bottles 

216,731.—Jay Chemical Company, Cleveland, Ohi ( Filed 
July 1, 1925. Used since Jan. 5, 1925.)—Lotions, a soothing 
application of Service in chapped face and hands, or any 
roughness of the skin 

219,397.—Francis H. Leggett & Company, New York, 
N. (Filed Aug. 26, 1925. Used since June, 1903.) 


Flavoring Extracts for Food Purposes 
219,589.—Jageman-Bode Company, Springfield, III 


( Filed 





Aug. 31, 1925. Used since Aug. 1, 1906.)—lFood-Flavoring 
Extracts 
219,661 Sanford Johnson Dalzelle, doing business as 
Dalpo Products Company, Baltimore, Md. (Filed Sept 
1925 Used since Jan. 15, 1925.)—Auto Soap 
221,700.—Gleam Manufacturing Co., Davenport, Iowa. 
(Filed Oct. 14, 1925. Used since March, 1925.)—Cleaning 
Compound. 
221,976.—Purity Package Co., Inc., New York, N. \ 
(Filed Oct. 19, 1925. Used since July 1, 1925.)—Talcum 
Powder. 
22?,119.—Or-Blos Company, Jacksonville, Fla. (Tiled 
Oct. 9, 1925. Used since March 1, 1925.)—Toilet Water, 
Perfume, Face Powder and Talcum Powder 
222, 1888.—Edward Pritchard, New York, N. \ ( Filed 
Oct. 23, 1925 Used since May 1, 1893.)—Flavoring 
for Foods 
Wadhams & Kerr Brothers, Portland, Ore. 

I ict. 30 > Used since Oct. 1, 1898.) Food 
lavori Extracts 

222.800.—The Rub-No-More Company, Fort Wayne, Ind 














(Filed Noy. 4, 1925. Used since May 1, 1895.)—Washing 
Powder, Soap Flakes and Naphtha Soap 
222:901.—Western Soap & Chemical Co., Los Angeles, 
Calif Filed Nov. 5, 1925 Used since June 5, 1925 
Soaps, Washing Powders and Dairy Cleansers 
223.575.—Clarence E. Gaines, doing business as Marcell 
Mfg. ¢ Dallas, Te (Filed Nov. 20, 1925. Used since 
Oct. 1, 1925.) air-Waving Preparation. 
223.658 Ren k Products, Inc., New York, N. ( Filed 
N 21, 1925 Used since Sept. 1, 1921.) Barbers’ Toilet 
Supplies—Namel) lairdressing, Hair Tonic and Lila 
Vectal 
| gon Laboratories Inc Newar] N J 
Q, 1925. Used since 1920 lair Dye 
F. W. Hampshire & ( Ltd., Derby, England 
( 9, 1925. Used since ] 9, 1920 Talcum 
Powd ce Powder, Face Creams, Ointments for use o1 
the : 1 Sten Lotions 
: 192 loppe & Hoppe, ¢ hicago, Il (Filed Dec. 26, 
Used ce N 25, 1925 Poilet Preparations 
225,193.—Huntington Laboratories, Inc., Huntington, Ind 
Filed Dec. 26, 1925. Used since 1, 1925.)—Soap 
225 66 Mrs. Anna Kvett, ¢ ge, Mass (Filed 
lar R 192 L’sed ince Dec 29, 1923. ) la Restorer. 
225,709.—Harry J. Gordon, doing isiness as The Vin 
enr Coffee, Tea and Spice Company, Vincennes, Ind 
le Ja 9, 1926 Used since Sept 18, 1924.) Flavoring 
I tr cts r | «l Purposes 
225,769, 225,770.—The Climalene Company, Canton, Ohio 
(Filed Jan. 11, 1926. Used since December, 1907.)—Clean- 


ing Preparation in Powdered Forn 
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225,932, 225,933.—Josef Mayer, Karlsbad, Czechoslovakia, 
( Filed Jan. 14, 1926 Used since Dec. 1, 1924.)—Hair 
Wash. 

_226,032.—The J. B. Williams Company, Glastonbury, 
Conn, ( Filed Jan. 6, 1926. Used since 1840.) —Shaving 


Soap, Toilet Soap, Shaving Cream in the Nature of Soap 
for Shaving Purposes, Shaving Powder in the Nature of 
Soap for Shaving Purposes, and Shaving Stick. 
226,230.—Codan, Inc., New York, N. Y. (Filed Jan. 22 
1926. Used since Nov. 20, 1925.)—Essential Oils, Syntheti 
Chemical Extracts Suitable for the Production of Per- 
fumes, Perfume Bases and Perfumes 
226,257.—Rochester 
(Filed Jan. 22, 1926. 
Preparations. 
226,298.—McCord-Brady Co., 
23, 1926. Used since 1920.) Extracts for Food 
226,365.—Nelson, Baker & Company, Detroit, Micl 
(Filed Jan. 25, 1926. Used since Jan. 12, 1926.)—Face 
Powder, Skin Cream and Toilet Water. 

Oliva, Buffalo, N. Y. 27 
Used since Dec. 1, 1925.)—Preparation for Dandruff 
Hair and for Promoting the Growth of Hair. 
(Filed Jan. 8 


Mint 
loilet 


Inc., Rochester, 
Aug., 1925.) 


Laboratories, 
Used 


since 


Neb. (Filed Jan 


Omaha, 
Flavoring 


226,502.— Bruno 
1926. 
Falling 


(Filed Jan. 27 





Paris, France. 
Hair Dyes and Lotions. 


226,575.—Oscar Sutterlin, 
1926. Used since 1923.) 
226,638.—T. J. Crowley, doing business as Ben-Glo Mfg 


Company, Pittsburgh, Pa. (Filed Jan. 30, 1926. Used since 


July 1, 1920.)—Skin Lotion 

226,726.—James S. Kirk & Company, Chicago, Ill. (Filed 
Feb. 1, 1926 Used since Dec. 1, 1925.) Soap 

226,727. — James S. Kirk & Company, Chicago, Ill. (Filed 
eb. 1, 1926. Used since July 1, 1887.)—Soap. 

226,954.—Benjamin T. Goldman, St. Paul, Minn. (Filed 
Feb. 6, 1926. Used since November, 1925.)—Hair-Color 


Restorer. 


227 ,099.—Pacque, Inc., New York, N. Y. (Filed Feb. 9 


1926. Used since Dec. 31, 1925.)-—Astringent Cosmetics. 
227,171.—Emma Fifer, Indianola, Pa. (Filed Feb 
1926. Used since Feb. 25, 1925.)—Preparation for the Hair 

as an Aid to Beauty, Growth and Softness 


227,181.—La Lysine Fornari International American Cor 
poration, Boston, Mass. (Filed Feb. 11, 1926. Used since 
\ug. 1, 1925.)—Face and Hand Lotion, After-Shaving 
Lotion, Preparation for Use in Shampooing, Cold Crean 
Vanishing Cream and Antiseptic Preparation. 

227,188.—Dr. Ignace J. Reis’ Products Company, Chicag 
ll. (Filed Feb. 11, 1926. Used since Jan. 5, 1925.) 
Powdered Preparation Used for the purpose of Preventing 


Excessive Perspiration of the Feet and Cracking of the 
Skin between the toes. 

227,189.—Dr. Ignace J. Reis’ Products Company, Chicag: 
Ill. (Filed Feb. 11, 1926. Used since Jan. 5, 1925.) 


Powdered Preparation used for the purpose of healing it 


flamed, feverish and swollen feet 
227,265.—M. C. De Witt, Orwell, Vt (Filed Feb. 13 
1926. Used since Feb. 3, 1926.)—Hand Soap. 


227,312.—Eli S. Leffler, doing business as Leffler & ( 
St. Louis, Mo. (Filed Feb. 15, 1926. Used since May 
1924.) —Face Lotions 


37 297 
o5/ OSA Louis 


Bloom Products 

1926 Used since 

Complexion 
227,354 


1926 


Passen-Stein, doing business as_ Peat 
Company, Chicago, Ill. (Filed Feb 

Jan. 20, 1926.)—Beauty Clay for t 
, France. (Filed Feb 


Armand Holtz, Paris 
23.) —Soap 


Used since M Ly 22, 19 


227,413.—Parfumerie Roger et Gallet, Paris, Frat 
(Filed Feb 7, 1926 Used since July 8, 1911.) Soaps 
Namely Soaps, in Cake Form, Soap Pastes and _ Soaj 
Powders. 

227 ,414.—Parfumerie Roger et Gallet, Paris, Fran 
(Filed Feb. 17, 1926. Used since July, 1911.)—Cosmeti 
Pastes, Powders and Toilet Preparations for Beautifying 
and Preserving the Skin, Teeth and Hair, and Perfumer) 

227,417.—Rex Products Company, Chicago, Ill. (File 
Feb. 17, 1926. Used since Feb. 13, 1926.) Soaps 

227 468.—Alphonse R. Normandia, Elmhurst, N. } 
(Filed Feb. 18, 1926. Used since Oct. 1, 1924.)—Lotion for 


use on chapped hands and face. 
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227 499.— George W. Button Corporation, New York, 
N.Y. (Filed Feb. 19, 1926. Used since Jan. 25, 1926) 


Perfumes, Toilet Waters, Face Powders and Talcum 


Powder 
227 500. George W. Button 
N. \ (Filed Feb. 19, 1926. 


Corporation, New York, 


Used since Jan. 25, 1926.)— 


Perfumes, Toilet Waters, Face Powders and Talcum 
owdet 
27 501.—George W. Button Corporation, New York, 


x. Y. (Filed Feb. 19, 1926. 


1925.)— 


Used since July 25 


Perfumes, Toilet Waters, Face Powders and Talcum 
Powder. 
227.502.—George W. Button Corporation, New York, 
N. Y. (Filed Feb. 19, 1926. Used since Nov. 10, 1925.) 
Perfumes, Toilet Waters, Face Powders and Taleum 
Powder. 


227,503.—George W. Button Corporation, New York, 
N. Y (Filed Feb. 19, 1926. Used since Sept. 25, 1925.) 
Perfumes, Toilet Waters, Face Powders and Talcum 
Powder 

227,504.—George W. Button 
N. Y (Filed Feb. 19, 1926. 


Corporation, New York 
Used since Feb. 10, 1926.) 


—_Perfumes, Toilet Waters, Face Powders and Talcum 
Powder 

227,505.—George W. Button Corporation, New York, 
N. Y. (Filed Feb. 19, 1926. Used since Jan. 25, 1926.) 
—Perfumes, Toilet Waters, Face Powders and Talcum 
Powder. 

227. 506.—George W. Button Corporation, New York, 
N. Y. (Filed Feb. 19, 1926. Used since Jan. 20, 1926.) 
—Perfumes, Toilet Waters, Face Powders and Talcum 
Powder. 


227 624.—Armstrong 
(Filed Feb. 23, 1926. 


Packing Company, Dallas, Tex. 
Used since November, 1903.)—Soap 
227 632.—Donna Lee Collins, doing business as The Donna 
Lee Co., Chicago, Ill. (Filed Feb. 23, 1926. Used since 
Oct. 7, 1924.) —Perfume, Toilet Water, Face Lotions, Rouge, 
Taleum and Face Powders, Lip Sticks, Facial Astringents, 
Nail Polish, Cold Cream, Facial Creams, Depilatories and 
Deodorants. 

227,845.—The Napier Co., Meriden, Conn. 
26, 1926. Used since Aug. 6, 1925.)—Vanity 
of or plated with Precious Metal. 
Schimmel & Co., Miltitz, near Leipsic, Ger- 
many. (Filed Feb. 26, 1926. Used since Oct. 21, 1925.) 
Perfumes, Essential Oils, Synthetic Perfume Materials, 
Ethereal Oils and Perfume Bases. 

227,877, 227,879.—Carbonell & Co. (S. En C.) Cordoba, 
Spain. (Filed Feb. 27, 1926. Used since December, 1924.) 
—Soaps. 


(Filed Feb 
Boxes made 


a—/ 


27,855. 


227, 884.—Fife Products Corporation, Richmond, Va 
(Filed Feb. 27, 1926. Used since September, 1925.) 
Toilet Preparation for use after shaving, for chapped hands, 
and other such purposes. 


227.937.—The Crystal Chemical Company, Inc., New 
York, N. Y. (Filed Mar. 1, 1926. Used since Sept. 5, 
1912.)\—Tooth pastes and antiseptic liquid washes. 
227,950.—James S. Kirk & Company, Chicago, Ill. (Filed 


Mar. 1, 1926. Used since Oct. 7, 1925. 
227,975.—William Tucker, Brooklyn, N. Y. 
1, 1926. Used since Nov. 1, 1925.)—Hais 
228,007.—Société. Anonyme “Laboratories Innoxia,” 
Paris, France. (Filed Mar. 2, 1926. Used since August, 
1924.)—Perfumes, Toilet Waters, Talcum Powders, Face 
Creams, Face Powders, Lotion for the Skin and Harr, 
Brilliantine, Bath Salts, Rouges and Dentifrices. 
228,014.—Warner & Warner, Brooklyn, N. Y. (Filed 
Mar. 2, 1926. Used since Mar. 15, 1923.) 
arations. 


Soap. 


(Filed Mar 


‘Tonic. 


228,032.—Du-Kana, Inc., Syracuse, N. Y. 
1926. Used since Feb. 19, 1926.)—Shampoo 
228,150.—Vanitette Company, Inc., San Francisco, Calif 
(Filed Mar. 4, 1926. Used since Jan. 15, 1926.)—Face 
Powder. 

228,170.—The Beaver Company, 
(Filed Mar. 5, 1926. Used since Feb. 22, 
Castile Hard-Water Soap. 

228,173. 


(Filed Mar. 3, 


Soap Dayton, Ohio 


1926. )—Cocoa 
Cereal Soaps Co., 


Inc., New York, N. Y. (Filed 


ESSENTIAL OIL REVIEW 175 
Mar. 5, 192¢ Used since Oct. 15, 1925 Shampoo Soap. 

228,219.—Louis Binsfeld, doing business as L. Robert, 
New York, N. Y. (Filed Mar. 6, 1926. Used since June, 
1925.) —Hair-Removing Cream 


228,234 


6, 1926 


Marcel B. Foy, New York, N. Y. (Filed Mar. 
Used since February, 1926.)—Beauty Prepara- 
tions, Namely, Face Powders, Toilet Waters, Face Creams, 
Massage Creams, Rouge, Lip Stick, Eyebrow Pencils, Skin 
Lotions, Sachets, Bath Salts, Lavender Water and Verveine 
Water, and Hair Preparations, Namely, Hair Tonics, Sham- 
poos, Pomades and Brilliantines, Liquid and Crystallized. 


228,236, 228,237.—Godet, Inc., New York, N. Y. (Filed 
Mar. 6, 1926. Used since 1921.)—Perfumes 

228,266.—Rap-I-Dol Co., Inc., Newark, N. J. (Filed 
Mar. 6, 1926. Used since June, 1925,)—Hair Colorings 

228,271.—Herbert Romanoff, doing business as Roco C 
New York, N. Y. (Filed Mar. 6, 1926. Used since Jar 
16, 1926.)—Coconut-Oil Pomade 


228,313.—Wilbur C. 
Laboratories, Los 
Used since Oct l, 


Gordon, doing business as Taygo 
Angeles, Calif. (Filed Mar. 8, 1926 
1925.) 


5.)—Face Cream, Cleansing Cream, 


Tissue Builders, Face and Hand Lotions, Astringent 
Lotion, Liquid Powder, Bleaching Cream, Face Powder, 
Hair Tonic and Complexion Beautifier. 

228,321.—Leigh Chemist, Inc., New York, N. Y. (Filed 
Mar. 8, 1926. Used since Mar. 2, 1926.)—Face Powders, 
Face Creams, Face Packs, Toilet Waters, Rouges, Lip 


l 
Sticks, Eyebrow Pencils, Perfumes, Hair Tonics, Hair Oils, 
Dentifrices, Tooth Powders, Nail Polishes, Deodorizing 
Preparations, Foot Powders, Bath Salts, Smelling Salts, 
Sachets and Incenses 

228,376.—H oubigant, Inc., New York, N. Y. (Filed Mar. 
9, 1926. Used since Feb. 27, 1926.)—Perfume, Toilet 
Water, Face Powder, Talcum Powder, Bath Salts. Bril- 
liantine, Lotion for the Skin and Hair, Rouge, Lip Sticks, 
Sachet, Face Cream, Dusting Powder, Vegetal, Rouge and 
Powder Compacts and Bandoline. 


228,385.—F rank A. McGowan, Canton, Ohio. (Filed Mar. 


9, 1926. Used since Mar. 6, 1926.)—Soap and Softener 
Powder. 

228,419.—Frank Ferrante, Binghamton, N. Y. Filed 
Mar. 10, 1926. Used since Jan. 1, 1926.)—Hair Tonic. 

228,437, 228,439—Parfumerie Roger et Gallet, Paris, 
l‘rance. (Filed Mar. 10, 1926. Used since 1890.)—S ap, 
Soap Pastes and Soap Powders. 

228,470.—James S. Kirk Company, Chicago, Ill. (Filed 


Mar. 11, 


1926. Used since Feb. 1, 1926.)—Soap. 
222 535 : 


Foresite Manufacturing Co., Minneapolis, Minn 
(Filed Mar. 12, 1926. Used since Oct. 1, 1925.)—Dentifrice 
in Powder Form. 
228, 714.—Rachel Lewis, Buffalo, N. Y. (Filed Mar. 16, 
1926. Used since Nov. 11, 1924.)—Hair Grower. 
228,789.—The J. R. Watkins Company, Winona, Minn. 


(Filed Mar. 17, 1926. Used since Mar. 3, 1926.)—Toilet 
Preparations. 
228,877.—Morris Wenger, doing business as The House 
of Wenger, Philadelphia, Pa. (Filed Mar. 19, 1926. Used 
since Nov. 5, 1925.)—Perfumes and Toilet Waters 
228,894.— Delespa-Werke C. m. b. H., Delmenhorst. Ger- 
many. (Filed Mar. 20, 1926. Used since November, 1925.) 


Soap. 


228,928.—The Owl Drug Co., San Francisco, Calif. (Filed 


Mar. 20, 1926. Used since Feb. 1, 1923.)—Cream for the 
skin. 

228,942.—Société Anonyme Jean Patou, Paris, France. 
(Filed Mar. 20, 1926. Used since June 15, 1925.)—Per 
fumes, Toilet Waters, Face Powder, Taleum Powder 


Brilliantine, Bath Salts, Eau de Cologne 
Lotion for the Skin and Hair, Face Cream. 

228,944.—Societé Anonyme Jean Patou, 
(Filed Mar. 20, 1926. Used since 


Rouges, Sachet, 


Paris, France, 


April 10, 1925.)—Per 


fumes, Toilet Waters, Face Powder, Talcum Powder. 

Rouges, Sachet, Brilliantine, Bath Salts, Eau de Cologne. 

Lotion for the Skin and Hair, Face Cream. 
228,990.—James S. Kirk & Company, Chicago, Ill. (Filed 


Mar. 22, 1926. Used since Jan. 1, 1924.)—Soap. 
229,036, 229,037, 229,038, 229,039, 229.040. 
New York, N. Y. (Filed Mar. 23 1926. 
tember 1919.)—Hair Dye. 
229,081 \. P. Babcock Company, New York, N’. Y. 
(Filed Mar. 24, 1926. Used since Mar. 18, 1926.) Deodor 
ants, in Powder, Compact. Cream or Liquid Form 


Inecto, Inc.., 
Used since Sep- 
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229.113.—The Kolynos Co., New Haven, Conn ( Filed 
Mar. 24, 1926 Used since Mar. 6, 1926.) soap 
229,191.—Northam Warren Corporation, New York, N. 
(Filed Mar. 25, 1926. Used since Mar. 20, 1926.)—Liquid 
Nail Polishes 

229,209 Yvette Co., New York, N. Y. (Filed Mar. 25, 
1926. Used since Oct. 9, 1925.)—Rouge 
229,251.—Parfumerie Roger et Gallet, Paris, France 
(Filed Mar 26, 1926. Used since 1890.) Soaps, Soap 
Pastes and Soap Powders 

229,259.— Johan Van Vloten, New York, N. Y Filed 
Mar. 26, 1926. Used since Mar. 15, 1926.)—Liquid Prep 
aration for Waving the Hair 

229.495 229 496 229 497 ?>9 498 229 499 29 500 
Chanel, Inc New York N. ( Filed \pr 1 1926 Used 
since Jan. 1 1921.)—Perfume and Toilet Water 
229,552.—Emanuel Faesch, Basel, Switzerland ( Filed 
Apr. 2, 1926. Used since January, 1920.)—Cosmetics tot 
the Mouth, Such as Tooth Paste, Tooth Powder and Tooth 
Washes, and Paste for Cleaning Dentures. 

229,572.—Lionel Trading Co., Inc., New York, N. 
Filed Apr. 2, 1926. Used since Feb. 1, 1926.)—Perfumes, 
Toilet Waters, lace Lotions, Face Creams, Face Powders, 
Rouges and Lip Stick 


TRADE-MARK REGISTRATIONS GRANTED 
(Act of Feb. 20, 1905) 


These Registrations Are Not Subject to Opposition.) 
212,336.—The Klinker Manutacturing Co., doing business 
as Peggy Page Laboratories, Cleveland, Ohio. (Filed Dec 

22, 1925. Serial No. 225,020. Used since Oct. 21, 1924.) 
Perfume, Toilet Water, Hair Tonic, Talcum Powder, 
Astringent, Liquid Face Powder, Brilliantine, Cleansing 


Cream, Manicure Preparations, Cold Cream, Face Powder, 
Shampoo, Muscle Oil, Pore Cream, Vanishing Cream, Hand 
and Face Lotions, Paste Rouge, Compact Face Powder, 


Compact Rouge, Lip Sticks and Eyebrow Pencils 

The Frank Tea & Spice Co., 

(Filed Aug. 3, 1925. Serial No. 218,303 
] 


Extracts for Food Purposes 


Cincinnati, Ohio. 
l sed since 1909, ) 


‘ Franklin Simon & Co., Inc., New York. (Filed 
\pr. 16, 1926. Serial No. 212,803. Used since Mar. 14, 
Q?4 Soap 
212,341 Domenic Dante, Chicago, III (Filed Mar. 20, 
1925. Serial No. 211,335 Used since Feb. 28, 1925.) 





Solution of Soap in Paste Form 

212,349.—Quaker Products Company, Philadelphia, Pa. 

iled Jan. 30, 1926. Serial No. 226,682. Used since Apr 
1, 1924 Water-Soluble Cleansing Powder 

212,362.—The J. R. Watkins Company, Winona, Minn 
liled Feb. 25, 1925 Serial No. 210,151 Used since Feb. 
4, 1925.)—Laundry and Toilet Soaps, Soap Jelly, Soap 
Powde Soap Flakes and Soap Creams Used Before 
Shaving 

212,552.—Western Soap & Chemical Co., Los Angeles, 
Calif (Filed July 27, 1925. Serial No. 217,974. Used 
since Jan. 31, 1925.)—Bar Soap, Toilet Soap, Automobile 


Chip Soap, Powdered Soap, Flake Soap, Granu 


lated Soap, Dairy Cleaner and Detergent 


PATENTS GRANTED 


1,580,364. Vanity Case. George T. Bates, Elgin, IIl., 
assignor to Illinois Watch Case Company, Elgin, Ill, a 
Corporation of Illinois. Filed May 4, 1925. Serial No 
27,626. 5 Claims. (Cl. 132—83.) 

1. A vanity case having a bottom and marginal walls 


tted a frame having a top plate whereby 
to define a compartment suitable for loose material, a 
pair of pockets depending from the top plate into said 
compartment each adapted to receive an article, a lid slidably 
mounted upon the top plate adapted in one position to close 
one pocket, and to present a portion of itself in overlying 
relation to the other pocket whereby to confine an article 
therewithin, and sifter means movable independently of the 
lid for controlling the discharge of loose material from the 
substantially as described 


within which 1s 


compartment, 
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1,580,576 Perfumed Soap Cake Edmund Weidner, 
Berlin, Germany Filed Mar. 9, 1925. Serial No. 14,258 
1 Claim. (Cl. 87—23.) 

\ perfumed soap cake with channels extending from 


one side to the other of the soap cake, said channels being 
tilled with paste-like mass, said paste-like mass being chemi- 
cally indifferent towards perfumes, and the perfume for the 
soap being incorporated in said indifferent mass 


Water 


Braunlich, 


1,580,952 Perfumes 


assignor of 


Essential Oils and 
Czechoslovakia, 


Soluble 


Friedrich \ussig, 


one-half to Emile Bindschedler, Philadelphia, Pa. Filed 
Dec. 17, 1921, Serial No. 523,211. Renewed Oct. 1, 1925 
4 Claims. (Cl. 167—9.) 

l The method of producing a water soluble oleaginous 


product consisting in combining an essential oil with a 
quantity of sulphonated fatty oil at least partially neutral 
ized with an alkali, and clearing up the liquid with an 
anhydrous salt. 

4+. The product comprising a solution of essential oil 
in a lesser quantity of sulphonated fatty oil, cleared with 
an alkali salt and forming a substantially permanent 
liquid miscible with aqueous addition without separation 


clear 


1,581,317. Cuticle Remover. Ralph Kirkman, Brooklyn, 
N. Y. Filed May 15, 1925. Serial No. 30,637. 5 Claims 
(Cl. 167—9.) 

l \ cuticle remover in homogeneous and_ substantially 


stable paste form comprising a solution of potash, and starch 


1,581,664 
Julius A. 
Palmolive 
Delaware 
(Claims. 


1. A soap shredding and drying apparatus, comprising a 


main tank, a soap supply tank, means for conveying soap 
trom said supply tank to the main tank, a mechanical shred 


Shredding and 
Wis., assignor to 
Del., a Corporation 
Serial No. 750,506. 15 


for 
Milwaukee, 
Wilmington, 
17, 1924. 


Drying S« a 
The 


\pparatus 
Schwantes, 
Company, 

Filed Nov 


(Cl. 83—91. ) 


ding member within the main tank and connected to said 
conveying means, and means for discharging soap shreds 
trom said main tank 

1,581,818. Cover Retainer. Washington Kyle Sheffield 
and Albert J. Horton, New London, Conn.; said Hortot 
assignor to said Sheffield. Filed Jan. 23, 1923. Serial Ni 
114,426. 4 Claims. (Cl. 221—60.) 

1. The combination with the neck of a container a1 


a removable closing cap for the neck, of spring clips eacl 
having arms connected at their inner ends by a loop portiot 
of the clip and spaced apart at their outer ends, the arms of 
me clip being claspingly engageable around the neck of the 
container and the arms of the other clip being claspingly 
engageable around the cap of the container, and a series of 
members flexibly connected to form a chain, adjacent flexibly 
connected members of said chain at one end of the chai 
being removably le with the loop portion of the 
clip which engages said neck and adjacent flexibly connecte 
members of said chain at the opposite end of the chain being 


engageab 


removably engageable with the loop portion of the clip 
which engages said cap 

1,582,008. Vanity Manicure Box. Judd E. Hammond, 
Munday, Tex. Filed Mar. 21, 1925. Serial No. 17,156 
3 Claims. (Cl. 132—73.) 

l \ vanity kit for manicuring the finger nails, com 


prising a box with a hinged lid and a flange and an open 
ing in the lid to receive a buffer, a perforated disk be- 
neath the buffer, a powder compartment between the disk 
and the bottom of the box and a movable file for the nails 
on the bottom of the box 


_1,582,443. Ralph W. Wilson, New York, 


N. Y., assignor to Theodore W. Foster & Bro. Company 
Providence, R. I. Filed Feb, 14, 1925. Serial No. 9,122 


Rouge Holder 


laims. (Cl. 132—83.) 


( 

1. In a rouge holder, a body consisting of spaced plates, 
a rouge container having a bottom with an opening there 
and a rim receivable between the plates, a stud connecting 
the plates at one end thereof, a stud engaged with the 
container bottom and connected to the plates at their op 
posite ends to hold the plates spaced and to provide 4 
pivotal mounting for one end of the container, a latch on 
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the opposite end of the container engageable with the first 
named stud, and a cup removably and frictionally held in 
the container 


1,582,452. Vanity Container. William De Goey, Provi 
dence, R. I. Filed Mar. 19, 1925. Serial No. 16,643. 2 
Claims. (Cl. 132—82.) 


1. In a vanity container, a transversely elliptical vessel 
provided with a central opening, a vertical rim upon the 
vessel around the opening, a cover comprising a_ hollow 
body provided with an opening in its top, a pocket fast to 
the top around the second opening and depending into the 
body, said pocket being provided in its top with an internal 
annular shoulder, a detached closure disk seated on_ the 
shoulder and flush with the top of the body, and a flange on 
the cover slidably engaging the rim 


1,582,631. Box. Alfred E. Bruns, Huntington, N. Y., 
assignor to Metal Package Corporation of New York, N. Y., 
a Corporation of New York. Filed June 30, 1923. Serial 
No. 648,694. 6 Claims. (Cl. 220—1.) 

l. In 3 box, a body, a container fitting sungly therein, 
a collar fitting over a wall of said body and held thereto 
by tight frictional engagement, means on collar for 
preventing removal of said container and a cover engaging 
said body and hiding said collar and container from view. 


said 


1,582,866. Vanity Case, Percy J. Callowhill, Providence, 
R. I. Filed Feb. 9, 1925. Serial No, 8,064. 9 Claims. 
(Cl. 132—83.) 

1. In combination with a vanity case, a carrying cord 


connected at one to the tubular lip-stick holder 
connected to the opposite end of the cord, a lip-stick car 
rier frictionally held in the holder, said holder forming a 
carrying handle, a vial carrier suspended from the case, and 
fringe suspended from the case in surrounding relation to 
the vial carrier to conceal same and to permit the carrier 
to be moved through the fringe to expose same. 


1,582,867. 
- 2, 


Case, a 


Callowhill, Providence, 
& Bro. Company, 


Vanity Case. Percy J 
assignor to Theodore W. Foster 


PATENTS 





Filed Feb. 9, 1925 


Serial N¢ 


Providence, R. ] 
$ Claims. (Cl. 132—83.) 


S,U¢ 5, 





4+. Ina vanity case, an elongated container, fringe secured 
to the container throughout the periphery thereof and at 
points adjacent to the container top so as to cause the part 
of the container below the t p of the fringe to form a 
substantial support of substantial length for the fringe to 
hold same in hollow formation, a cover for the 
container, located above the upper edge of the fringe and 
carrving means for the container 


tassel-like 


1,583,120. Vanity Case. Benjamin Brenner, Providence, 


R. I. Filed Jan. 15, 1923. Serial No. 612,769. 10 Claims. 
(Cl. 132—83. ) 

l \ vanity box, comprising a main body member, a 
cover member, having a central circular internal recess 


therein of smaller diameter than the cover projecting ex 
ternally above the plane of the cover, hinge-means pivotally 
connecting said body and cover members, a bail member 
pivotally connected to said hinge means between said body 
and cover members, a combined mirror and partition member 
revolvably mounted on said bail member, means to lock said 
combined mirror and partition member in operative position 
on said bail member, a quantity of powder in the body 
member, a quantity of rouge in the annular recess in the 
cover member, pads between the powder and rouge and the 
combined mirror and partition member, said body member 
having an inwardly offset vertical flange portion adapted to 
telescope into the flange of the cover when the said members 
are closed together, and to contain therebetween im com 
pact relation to the cover and body members, the pads and 
the combined mirror and partition member, and means to 
lock said body and cover members in closed position 


Wrist Mirror and 
York, N. Y. Filed June 4, 


3 Claims. (224—28.) 


1,584,205. Ornamental 
Eduardo Zaldo. New 


Serial No. 717,675. 


1. In combination, a vanity case, a pair of hooks ad- 
justably positioned on the ends thereof, and having their 
beaks normally within the confines of the case, and a wrist 


Vanitv Case 
1924. 
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encircling element attached to said hooks at its ends, said 
[ KS DeInNg a to expose the beaks thereof 

DESIGNS PATENTED 
880. Combined Pertume Bottle and Holder. Joseph 

\. Fields, New York, N. \ Filed Dec. 26, 1924. Serial 
No, 11,806. Term of patent 14 years 

69,90 Cold-Cream Ja Ferdinand W. Nitardy, Brook- 
lyn, N. Y., assignor to E. R. Squibb & Sons, New York, 
N. Y., a Corporation of New York. Filed Noy. 23, 1925 
Serial No, 15,523. Term of patent 14 years 

69,976. Combined Perfume Bottle and Holder. Blanche 
Stevens-Arvoy, née Reneaux, Paris, France, and Joseph A 
Fields, New York, N. Y Filed Dec. 12, 1924. Serial No. 
11,683. Term of patent 14 years. 

70,022. Vanity Case. Charles Lionel Marcus, New York 
N. Y. Filed Jan. 12, 1924. Serial No. 8,300. Term of 
patent 14 years 

70,036. Bottle or Similar Container. William E. Swin 
dell, East Orange, N. J. Filed Feb. 5, 1926. Serial No. 
16,670. Term of patent 3% years 

70,081. Bottle. John P. Meyer, Union City, N. J. Filed 
Aug. 19, 1925. Serial No. 14,523. Term of patent 3! 
years. 

70,098. Combined Fan and Vanity Case. Anthony S. 
Dakis, Canton, Ohio, assignor of one-third fo Anthony 
Miller and one-third to Christ Texas, both of Canton, Ohio 
Filed Feb. 2, 1926. Serial No, 16,376. Term of patent 14 
years 

70,116. Bottle or Similar Container for Perfumes and 
the Like. Simon A. Jaroslawski, Paris, France, assignor 
to Ybry, Inc., New York, N. Y., a Corporation of New 
York. Filed Oct. 15, 1925. Serial No. 15,136. Term of 
patent 7 years. 

70,131. Toilet-Article Holder. Harry Leviten, Brook 
lyn, and Benjamin Eckstein, New York, N. Y. Filed Mar 
24, 1926. Serial No. 17,046. Term of patent 14 years 


PATENT FOR SYNTHETIC MENTHOL 
The 


has accepted the application 
(Complete Specification No. 239,527) for a British Patent 
filed by G. Austerweil, of Boulonge-sur-Seine, France, in 


respect of a method of preparing menthol from p-cymene 


British Patent Office 


It consists of a method of preparing menthol from 
synthetic thymol prepared from p-cymene in accord- 
ance with the process of a concurrent application No 
19,797/24, by the same applicant. As in the well known 


this applicant reduces the 
thymol by hydrogenation under pressure in an autoclave in 
the presence of nickel as a catalyst, but his method of car 
vehi out the process differs, he claims, in important respects 
from any of the known methods, the characteristic feature 
being that he employs a particular form of nickel catalyst 


Brochet hydrogenation process, 


which “enables the process to be carried out at a lower tem- 
perature than heretofore, with the result that a better yield 
is obtained, the product having the full taste of ordinary 
menthol - being separable into about 40 per cent. crys 


tallized and 60 cent, liquid menthol, both of good taste 


and odour.” 

Synthetic thymol prepared as aforesaid is dried and re- 
duced to menthol by hydrogenation and brisk stirring in an 
under a pressure of 15 atm. at 160-170 deg. C. 


per 


autoclave 


in the presence of a nickel catalyst, prepared by precipitat- 
ing nickel on kisselguhr as a nickel carbonate from nickel 
sulphate with 7 aq., and heating it between 350°-400° C 
in a current of hydrogen. The yield of menthol is 80 per 
cent. of the introduced thymol or even more; the residue is 
unattacked thymol, which may be washed out from the 
reaction product with dilute caustic alkali solution. The 


acetic acid solution with 
chromic acid to menthone, and this reduced in alcoholic 
solution with metallic sodium or other suitable means to in- 
active menthol; or it is transformed into the phthalic acid 
salt and the i-menthol regenerated therefrom by saponifica- 
tion 


raw menthol is either oxidised in 
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TRADE IN OILS, PERFUMES AND SYNTHETICS 


Che 


the 


Department of Commerce summary of foreign trade 


for rst quarter of 1926 shows a larger gain in imports 


than exports in chemicals 


and related products in comparison 


with the corresponding quarter of 1925 Imports ros 
leven per cent from an aggregate value of $61,192,000 in 
January-March, 1925, to $68,345,000 in January-March, 1926, 
while exports rose only four per cent from $38,443,000 to 
$39,967,000. The March figure in each instance was 
highest of the three months 

Soap and toilet preparations exported in the first quarter 
of 1926 were valued at $3,820,000, an increase of five per 
cent over the corresponding period of 1925. Imports of 
soap and toilet preparations were valued at $1,448,000, a 
decrease of 39 per cent. 


Essential oils exported in the first quarter of this 


vear 


valued at while 


were $348,000, imports were valued at 
$1,989,000, the latter representing an increase of fourteen per 
cent. 

Separating soap, representing one-half of the exports and 


one-fifth of the imports of the soap and toilet preparations 
group, the perfumery and toilet preparations class advanced 


two per cent in outgoing shipments from $1,814,300 
(2,614,500 pounds) in the first three months of 1925 to 
$1,851,600 (2,656,400 pounds) in the first three months of 


1926, but declined 43 per cent in imports from $2,124,800 to 
$1,212,500. 


The most noticeable difference in outgoing shipments 
occurred in perfumery and toilet waters, when quantities 
improved from 103,200 pounds to 161,300 pounds, yet de- 


from $102,200 to $94,700. In contrast to 
and toilet powders dropped in quantities 
799,700 pounds, while values grew 


The other commodities of the 


clined in values 
this class, talcum 
from 803,500 pounds to 
from $316,200 to $414,200. 


group were all above last year’s figures in both quantities 
and values, 523,200 pounds of creams, rouges and other 
cosmetics, valued at $309,300; 562,600 pounds of dental 


valued at $622,300; 148,600 pounds of other denti- 
valued at $97,100; and 461,000 pounds of other toilet 
valued at $324,000, having been sent to foreign 
countries during the first three months of 1926. 

All three of the classes of the imports failed to reach the 
preceding quarter’s figures, the total incoming shipments for 
the current three months having equalled 247,700 pounds, 
valued at $365,500 of perfumery and bay rum, $649,100 worth 
of perfume materials, and $197,800 worth of “cosmetics and 
other toilet preparations. 

Essential oils, a group in which incoming shipments are 
always heavier than outgoing, although having changed little 
as to values of oil sold abroad, showed rather larger values 
purchased. Exports of peppermint oil were small, having 
equalled 5,000 pounds, valued at $53,300, and of all other 
essential oils 591,000 pounds, valued at $294,000. 

A much higher price was noticed in many of the import 
oils, particularly in lemon oil, prices in Italy, from which 
country the larger part of the oil is imported, having risen 30 


creams, 
frices, 
preparations, 


per cent and even more in some instances. Imports for the 
leading oils for the first three months were: Geranium, 
53,000 pounds valued at $142,500; bergamot, 30,900 pounds; 


$148,900; citronella and lemongrass oil, 304,200 pounds, 
$287,500; lemon, 149,300 pounds, $287,500; orange oil, 77,000 
pounds, $179,200, and attar of roses, 8,100 ounces, $70,200. 

Imports of synthetic aromatic chemicals in April totaled 
15,436 pounds, valued at $20,824, compared with 19,752 
pounds ($23,299) in March and 8,690 pounds ($11,165) in 
January. 


Cuba Wants Labels in Spanish 


Artificial butter, oil, fruit juices, and other artificial prod- 
ucts must be clearly and prominently labeled in Spanish with 
the statement that they are artificial food products, by the 
terms of a recent presidential decree issued at the request of 
Cuba’s Department of Sanitation and the National Board of 
Health. 
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AUSTRALIA 


EvcALyetus Ort SITUATION IN SOUTH Great 


\USTRALIA 
concern is being shown by eucalyptus oil distillers throughout 
the cessation of buying operations by 


South Australia at 


controlling companies. This industry has developed to one 


of great importance in the Melbourne region, last year’s 
oil production amounting to 200,000 pounds valued at £10,000. 
It is reported that as a final effort suppliers are endeavoring 
to form an association to control the output. With a steady 
supply to meet existing demands, the possibility of flooding 
the market should the industry reopen in the future will be 


eliminated, and such a condition as now exists obviated 


COSTA RICA 


IMPLRTATION OF CERTAIN PERFUME SPRAYS PROHIBITED 
Importation of perfume sprays, atomizers, or squirts, the use 
of which has been forbidden in Costa Rica at carnivals and 
public festivals, has been prohibited by a decree effective 
April 1, 1926, 
Costa Rican merchants having stocks of perfume sprays and 


Confetti of one color only may be imported. 


multicolored confetti on hand were allowed to re-export such 


goods by request made before April 1 to the Secretary of 


Hacienda. 


FRANCE 


Trap— IN 1925.—Exports of perfumes and soaps in 1925 
from France amounted to 
76,416 tons in 1924. 


Imports in 1925 were 2,070 metric tons, an increase over 


72,176 metric tons as against 


1924, when the quantity was 894 tons 
TARIFI Now in Errect.—The 


increase of 30 per cent in all French import duties levied on 


INCREASE OF 30 PER CEN1 


the basis of weight, except those applying to tobacco, paper 
pulp, and certain grades of paper, has been made effective 
from April 7, 1926, the date upon which the law was pro- 
mulgated. 

\pril 7, or goods on 
before that date, will 


Goods shipped to France before 
deposit in France declared for entry 
be admitted at the old rates 

The increased duties apply also to imports into Algeria and 
the assimilated French colonies (Guadeloupe, Martinique, 
French Guiana, Reunion, Indo-China, New Caledonia, Gabon, 
and Madagascar) unless they refuse acceptance within six 
months. 

Stamp TAX oN PeERFUMERY.—The stamp tax on phar- 
maceutical products has been extended to include all per- 
fumery and toilet articles (except soap selling at less than 
3 francs per cake and dentifrices). The rate of this tax 
per cent ad valorem, 


The effective 


ranges from about 10 per cent to 12% 
depending on the selling price of the article. 
date is to be fixed by decree. 

(Continued on page 182) 
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THE MARKETS 
Essential Oils, Aromatic Chemicals, Etc. 


The market during the interval since our last review 


has been more or less erratic. The pronounced weakness 


ot a few months ago, has, it is true, vanished. Prices are 


steadier. But at the same time, they have not firmed up as 


much as was anticipated. This is very largely due to the 


fact that the consuming demand at the present season of the 
year 1s never too brisk, while this year it has been somewhat 


lighter than usual. Undoubtedly the heavy early season 


buying has affected the demand to some extent in that 
many of the large consumers are well stocked with goods 
and will need little until they 


begin preparations for the 


autumn and winter trade. Such preparations do not usually 
open until July 

Hence it is that prices have been somewhat unsettled and 
irregular with business more apparent than actual during the 
review. On the whole, values have not 


period under 


weakened to any great extent. Average prices on the list 
as a whole are only a few points different than they were 
a month ago. Incidentally, it may be saad that stocks of 
materials in this market are by no, means heavy and that 
holders are not at all anxious to unload what goods they 
have in a market which is incapable of absorbing any very 
large quantities without developing some further weakness. 

furning to the various groups of products, it can be 
said at once that the strength in citrus oils has been the 
feature of the month. While buying in this market has 
been rather backward on account of the unfavorable weather 
conditions and the unusually late spring, nevertheless quo- 
unlikely to 


Italian shipment quotations 


tations here and abroad are high and seem 
break in the immediate future. 
have advanced sharply on bergamot and lemon and have 
been very firm on orange. There is,’ it is reported, a sizable 
short interest in this market, which is likely to be squeezed 
After that, 


recession in values may be in order, although prognostication 


well through the June delivery period. some 


is dangerous in view of the unknown character of the 
probable demand for goods. 

In the domestic group, peppermint has steadied quite 
sharply after a long period of weakness. Initial reports 
from Michigan received the first week in May indicate an 
unusually heavy acreage under mint cultivation. This news, 
however, was the signal for the advance or withdrawal 
of shipment quotations on oil from primary market points 
and a consequent stiffening of the market. Undoubtedly, 
this was for effect only, but just as surely it had the 
intended effect. The other items in the group, erigeron, 
spearmint, sassafras and wormseed have weakened steadily 
as was anticipated. All of them are in light supply but 
virtually impossible to sell at current price levels. Worm- 
wood is genuinely scarce and strong and seems likely to 
remain very firm. 

In Eastern oils, there has been a sharp weakening in 
anise due to the liquidation of the stocks of a Western 
house which has discontinued the article. Redistilled cassia 
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slid off sharply 


on both cassia and anise 


However, Chinese shipment prices 
have advanced latterly and the 
market looks much firmer than it did a month ago, albeit at 
a lower price level. Ylang Ylang is in better supply and 
Vetivert is weaker owing to more abundant 
stocks Further has developed in citronella, 
principally on account of the operations of independent 
importers with the il trade Both 
Java and Ceylon oils are lower than they were and under 
nditions in this market, neither shows any 1m 
recovery. Reports from Java indicate 

the crop but too much 
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Synthetic and Aromatic Chemicals 


has resulted in a few declines 


tems. Other than this, 
for synthetics 


1 
Tairiy 
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brisl but it has been 


K, active 


quantities and it is unlikely 
quantities for another 
at least. Manufacturers are apparently i 
well and imp have no complaint to make lhe 
last few months have good ones and the trade not 
expect too much during May and followin: 
the recent active and mg markets 
Lower levels are r pe ed on safrol and artifical 
The fight in terpineol is over and prices have rallied a little 
from the low point. Thymol is lower in’ competition 
Easier prices are noted on rhodinol in some quarters. Other 
with held well in line 


been 
on materials 
will begi 


routine 


they purchase in 


don 
quite 
does 


Jun 


busi 
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values 


items are generally steady 


hot 


by both makers and importers 


Vanilla Beans 


has been steady 


Arrivals have 
importations 


ontract 


to firm since our last review 
been rather conservative 
and no very have been noted. Demand 
has been fairly good. ( deliveries about up to 
normal although contract business this year has 
not been heavy on account of the demoralized condition of 
the market during the season when contracts are usually 
signed. The decline in French exchange has not had any 
g effect upon the shipment market, principally because 
holders abroad have advanced the france price sufficiently to 
Holders in Marseilles have only limited stocks 

reports reaching this market New York 
are below average. Consumers are moderately well 
supplied. Prices have been on the upward trend on all 
rrades here with Bourbons, Tahitis and South Americans 
showing the greatest percentages of gain in the order named. 
Mexicans are unchanged but very firm. At no time have 
they been as low proportionately as the other types 


The market 


1 heavy 
are 


percentages 


eat 


offset it 


according to 


stocks 
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Sundries 


There is not much change in the market. Prices are 
steady and trading is along routine lines. A sharp decline 
in the Japanese menthol market, representing, it is said, the 
liquidation of some heavy outside stocks in Japan, resulted in 
a further decline in menthol during the month. Rhubarb 
root is and higher for both whole and powdered 
very firm. Guarana is scarce and the only 
wants a high price for his goods. Red rose leaves 
but pale leaves easier. Other articles are 

without notable change in quotations. 


scarce 
Orris root 1s 
holder 


strong 
about ste ady 


are aQre 


ABYSSINIAN CIVET INDUSTRY 


hen a process was discovered not long ago for the 
civet, the natural civet industry, 
ned t \ 


blow Chis industry has been an important source of 


Vice-Consul J. Loder Park, 


facture of synthet 


is almost entirely con yssinia, suffered a 


sinian 
\rabia 


Civet, a 


revenue, savs 


secretion contained in the pouch of the civet cat 


\byssinia, is « f th w products of animal origin 


xclusively manutacture of Consider 


perfume 
used in the United States in 
In 1913, 11,269 ounces, valued 


United States; and in 1925, 


ivet were 
perfumes 


quantities « r 
manutacture of 
7, were shipped to the 


ounces, valued at $15.61 7 


ew ¢ t will be is not 


atural civet still goes on, 
it is teared that 


threatened and that it 


ntimue tor vei come, but 


indu severely 
former importance 
American and [curopean 
\byssinian civet, and thi 
and owners of cat farms were 
prices \ law 
\byssinia for the limitation of the production of civet, by 
for] idding the capture ol the wild civet cats without a 
special permit from the Government. It supposed by 
dealers in Aden that this had been lifted 

and that increased production had brought down but 
is hardly tenable Phe price 
was as high as $20 an and the 
now is not more than half that amount, 
$4 an ounce, with every indication of becoming still cheaper, 
says Vice-Consul Park 

Only one case of civet was shipped from Aden in October, 
and that was sent to Marseilles. The Abyssinian producers 
reduced their prices reluctantly, with the result that 
most of the production has been held back awaiting better 
prices, while the market has steadily declined 


| Nott While the facts regarding the in the sale 
of natural civet are undoubtedly approximately stated, Vice 
Consul Park is in error regarding the market prices of that 
material. At no time in has the price 
approached $20 per ounce \t present it is $2.25, 


per Ep | 
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Market For Toilet Preparations in Colombia 


The domestic production of toilet preparations in Colombia 
is unimportant and caters almost entirely to the cheapest 
trade.” There are no statistics available showing this produc 
tion but a reasonable estimate is that not more than 20 per 
cent of the demand is supplied by products of local manufac 
ture. 

The latest available figures showing countries supplying 
the market are for 1923, when the total imports of toilet 
preparations, including toilet soap, amounted to 171,698 
kilos valued at 151,277 pesos. The United States is by far 
the greatest source of supply with 83,673 kilos at 56,336 
pesos. France next with 24,179 kilos at 39,389 pesos fol 
lowed by Spain with 19,615 kilos valued at 23,073 pesos 
(Average value of Chilean peso in 1923 was $0.9584. ) 

The preparation of labels in Spanish is not so important 
for this line of merchandise. French and English labels are 
actually preferred as indicating foreign origin 
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PRICES IN THE NEW YORK MARKET 


(Quotations on these pages are those made by local dealers, but are subject to revision without notice) 


REVIEW 


(See last page of Soap Section for Prices of Soap Materials) 


ESSENTIAL OILS 


Almond Bitter, per Ib... $3.00@ 
SS) a Pare ee 3.25@ 
Sweet True..... 92a 
Apricot, Kernel ...... 70@ 

Ager CUMS bocce cicens H0@ 
SOREN, Siren whem hele I0@ 

Amyris balsmifera ..... 1.95@ 

Angelica Root ..........25.00 

Masee OCT 26sec ws 60a 
Lead tree, Y. oS. 2. 65a 


Aspic (spike) Spanish .. 1.50 
French ] 


Bay, Porto Rico ....... 2.2 
West SOM a5 0 ad.t ae 2.65 
Bergamot, 35-36 per cent. 6.00@ 
Birch, sweet N. C. ..... 1.90@ 

Penn. and Conn. ..... 3.00 
Birchtar, crude 18@ 
ee ee O04 
Bois de kose, Femelle 2.95¢a 
Cade, U. S. P. “1X” 304 
Cajeput, Native ae 75 
Calamus aide 4.00 
Camphor, “white” 15 
sassasirassy ..... ‘ I&8@ 
Canaga, Java Native .... 4.75 
FOCHITIOER .nccceacs .. 5.25@ 
Caraway Seed, rectified 1.55@ 
Cardamon Ceylon.. 35.00 
Cassia, 80@85% ... ... 2406 
rectified, U. S. P . 2.70 
Cedar Leaf .. oe aa ean 90(a 
Cedar Wood a 25 
Celery , . 9500 
Chamomile, 02. ; 3.50 
Cinnamon, Ceylon ...... 12.00@ 
Citronella, Ceylon Ava 
) re ; : S80 
Cloves, Bourbon viecnae: - Qe 
Zanzibar By 2.00€@ 
Copaiba ee rer 55@ 
Coriander ...... 7.00@ 
Croton eT ee 
OS errr 
Cypress . : .. 6.50€@ 
Cubebs ‘ 4.50@ 
Dillseed an <icee ee 
Erigeron ... a 6.50@ 


50@ 
90 
Geranium, Rose, 3.304 
Bourbon eee, ee 3.000 
Turkish (Palma rosa). 2.75@ 


Eucalyptus Aus. “U.S.P.” 
Fennel, Sweet 


Algerian 


BER oa een ec 8.00@ 
Gmpererass .......0006 2.75@ 
Guaiac (Wood) ........ 4.25@ 
SS errr 90@ 
Juniper Berries, rectified. 3.00@ 
Juniper Wood ......... 65@ 
NE raid eons a pice dG 5.00@ 
Lavender, English ...... 32.00@ 

eee PI” Scones 4.75@ 
Lemon, Italian ......... 2.60@ 

Calif. 2.60@ 
Lemongrass ............ 1.15@ 
Limes, distilled ......... 7.50@ 

OUOE  cccccivcvees 9.50@ 
ne ieee wiivacicn 3.00@ 
Mace, distilled ......... 1.90@ 
OS Se 15@ 
Mustard, genuine ....... 12.00@ 

ee 2.15@ 


Cr Gr 
we bo 
cin 


70 
1.00 


40.00 


x 


OW 
wun 


40.00 


2 65 


1.00 
30 
5.00 
15.00 


50 


> 75 


4s 


65 


4.75 
6.00 


.60 


3.50 


wor 
us 
a 


nom. 
nom 


15.00 
2.40 








Neroli, Bigrade, Pure 
Petale, GRETE scvcus 
PRUE cay cucdeciuees 

Orange, bitter 
sweet, W. Indies 
sweet, Italian 
CONE. chiwescccotass 
Origanum, imiti : 
Orris Root, con do 
mestic .. (oz.) 
foreign .. (oz. ) 


Orris Root, absolute (0z.) 

Parsley 

Patchouli 

Pennyroyal, American 
French q 

Peppermint, Natural 
Redistilled, Natural ‘ 

Petit Grain, So. American 
French 

Pimento 

Pinus Sylvestris 
Pumilions 

Rose, Bulgaria (OZ 

Rosemary, lrench 
Spanish 

Rue 

sage 

wane, TISEY ceus eee 

Sandalwood, East India 

Santalum Cygnorum 


] 


Sassafras, natural 


artificial 


Savin, French 
Snake Root 
Spearmint 
Spruce 
Tansy whee shadicwes 
Os TORS i cvacunewvwn 
white 
Valerian ie, 
Vetivert, Bourbon 
save .. 
East Indian 


Wintergreen, Southern 
Penn. and Conn. 
Wormseed 
W rmwood 
Ylang-Y lang, 


Bourbon 


Manila 


80.00@ 100.00 


2.80 
2.80@ 


3 
4.00 


7.00@ 


2.006 
15.00@ 
6 75 ( 
Qf) 
6.50 
90a 
OSM 
12.50@ 
17.50@ 
18.00@ 
30.00@ 
4.506 
S.00€@ 
5.0xa 
8.006 
26.00 
8.50@ 


OLEO-RESINS 


Capsicum 
Ginger 

Cubeb 
Malefern 

Oak Moss 
Orris pervacd 
Pepper, Black 


Vanilla 
DERIVATIVES AND C 


Acetaldehyde 50% ..... 

Acetophenone .......... 

Aldehyde C 14 ......... 
Sr i Newe aénscaauuks 

Amyl Acetate ........ 

Amyl Butyrate 

Amyl Cinnamate ....... 

Amyl Formate 

Amyl Phenyl Acet ..... 


Amyl Salicylate, dom.... 
foreign 


we 
—~ Ovi 


(a 


st 


1; 
5.00@ 
6.00@ 
3.854 


9.004 


rho & Who 


HEMIC 


2.00@ 
3.75@ 
50.00@ 
30.00@ 
1.00@ 


1.65@ 


..100.00@ 130.00 
190@ 


we 
a | 
un 


4.00 
5. 10 
70.00 
8.00 


15.00 
16.00 


15.00 


1.00 
1.05 


32.00 
10.090 


15.50 


15.00 
15.00 


ALS 


4.00 


50.00 


Amy] Valerate 3.00@ 
Anethol eee ee 1.50@ 
Anisic Aldehyde, dom .. 3.50@ 
foreign ; esas 
Benzaldehyde, U. S. P.. 
eo 
Benzilidenacetone 


3 
1 
l 
eee 
Benzophenone chectaxee ae 
] 
1 
l 
] 


Benzyl Acetate, dom 


foreign witha Wane 25@ 
Benzyl PUICOMOD. occccacs 25 a 
Benzyl Benzoate ........ 35@ 
Benzyl Butyrate ....... 0@ 
Benzyl Cinnamate ..... 9.50@ 
Benzyl Formate 25 

_ 


Benzyl 
Borneol 
B irnylacetate 
Bromstyrol 
Carvol 
Cinnamic Acid 
Cinnamic Alc 
Cinnamic Aldehyde 


Citral, ( P v0@ 


Propionate 


hol 


. AWN MON) 
= 


Citronellol, dom 5.75@ 
foreign 5.75¢ 
Coumarin, dom 3.25@ 

foreign 3.45@ 
Diethylphthlate ss «6a 
Diphenylmethan ivcew eee 
Diphenyloxide ---- 100G@ 
Ethyl \cetate AS 
Ethyl Benzoate 1.50 
Ethyl Butyrate 1.50@ 
Ethyl Cinnamat 3.756 
Ethyl Formate 1.00 
Ethyl Propionaté 2.006 
Ethyl Salicylate 2.50 
Eucalyptol 1.05 
Eugenol 2.75@ 

es 2.85@ 
Geraniol, dom. ..... 2.85@ 

foreign os 3.00@ 
Geranyl Acetate 4.75 
Geranyl Butyrate ....... 13.00 
Geranyl Formate ....... 12.50@ 
Heliotropin, dom 1.85@ 

foreign eeses 2.10€@ 
H ydroxycitronellal 9.00 
Indol, C. P (oz.) 3.25@ 
Iso Butyl Benzoat 4.00@ 
Iso Eugenol 4.00@ 


5.00@ 
7.50@ 
13.00@ 
3.50@ 


Linaool cena 
Linalyl Acetate 90% 
Linalyl Benzoate ....... 
Methyl Acetophenone 


Methyl Anthranilate 2.30@ 
Methyl Benzoate 2.00@ 
Methyl Cinnamate ..... 4.25@ 
Methyl Eugenol 7.75@ 
Methyl Heptenone ..... 9.00@ 
Methyl Heptine Carbon.. 27.00@ 
Methyl Iso Eugenol 12.50@ 
Methyl Octine Car ..... 27.00@ 
Methyl Paracresol ..... 6.50@ 
Methyl Phenylacetate, 

Art, Honey Aroma 4.50@ 
Methyl Salicylate ...... A3@ 
Musk Ambrette ........ 8.00@ 

Os cc ceiwucccdees 9.00@ 

PME \cvitecensseaad 2.50@ 
DOI id xic siae-vwrvind das 1.50@ 


Nonylic- Alcohol awit 40.00@ 


(Continued on Next Page) 
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6.50@ 8.00 Balsam Copaiba §$ 
imported 6.50@ 8.00 Para 
Pure 12.00@ 13.00 Balsam Peru 
Phenylacetic Acid 3.25@ 4.00 Tolu 
Phenyl Ethyl Acetat 10.00@ 15.00 Beavor Castor 
Phenyl Ethyl! Butyrat 16.00@ 20.00 Cardamon Seed, 
Phenyl Ethyl Forma 18.006 decort 
Phenyl Ethyl Proj te 18.00 Castoreum 
Phenyl Ethyl Alcohol, d Chalk, precipitate 
mestic 5.50@ Civet horns 
imported 5.50 Guarana 
Rhodinol, dom 10.50@ Gum Benzoin Siam 


foreign 12.50@ . Sumatra 
997 


] 


Safrol .... 32@ Gum Gamboge, pipe 


Skatol, C. P Z 9. 00@ powdered 
Ferpineol, C. P. d 33 3 Kaolin 
imported ... ‘ 32@ ty Lanolin hydrous 
Terpinyl Acetate 5@ anhydrous 
Thymol ... (ioece ee Menthol, Jap.. 
Vanillin d 52@ 57 synthetic 
Violet Ketone Alpha 5.00@ 9.00 
Beta ... . 6.25@ 8.00 grains 
Yara Yara . 165@ Tonquin, gr. 


pods par tia 


Orange flowers 


SUNDRIES 


Orris Root, Florentine 


Alcohol Cologne spts., gal. 4.97@ 5. & powdered 
Almond Meal .......... 28(a Orris Root, Verona 
Ambergris, black 2 15.00@ 18.4 powdered 

gray . 28.00@ 32.00 Patchouli leaves 


FOREIGN CORRESPONDENCE 


(Continued from Page 179) 


GERMANY 
Luxury Tax ABOLISHED AND SALES Tax Repucep.—The 
German Reichstag has abolished the luxury tax of 714 per 
cent upon the sale of certain articles classed as luxuries, and 
has reduced the normal sales tax from 1 per cent to three 
fourths of 1 per cent 
The effective date of this reduction is not indicated 


JAPAN 
New Tarirfr iN Errect.—The general tariff revision bill, 
recently passed by the Japanese Diet was promulgated March 
29 and became effective the same day. Few changes were 
made in the rates on raw materials and partly manufactured 
goods, but there was a general upward revision of the rates 
on manufactured products. 

Most drugs are continued on the free list, as are rosin and 
borax. Refined caustic soda and caustic potash, however, 
ire increased from 7.25 yen per 100 kin to 12.80, while the 
former rate of 1.50 is maintained on other caustic soda and 


caustic potash. Bichromate of potash is increased from 1.80 


ven per 100 kin to 5.10, dextrine from 1.15 to 1.70, and 
baking powder from 27.50 to 29.30. 

Alcohol, including denatured alcohol, is increased from 1 
yen per liter to 1.20, while methanol, formerly dutiable at 
5.95 yen per 100 kin, is placed on the free list. 

Aniline and aniline salt are made dutiable at 14.50 yen 
per 100 kin, and other coal-tar derivatives (excluding aro 
matics, carbolic acid, salicylic acid, Bakelite, and medicines, 
but including benzaldehyde, nitrobenzol, and nitrotoluol), at 
35 per cent ad valorem. Benzole toluol, xylol, solvent 
naphtha, anthracene, carbazole, creosote oil, and coal-tar 
distillates not otherwise specified, are free of duty. 
Fruit essences, liquor essences, and the like are dutiable at 
2.15 yen per liter, and other alcoholic medicinal preparations 
at 1.20 yen per liter. 

Tooth powders, tooth washes, toilet powders, and prepared 
perfumeries not otherwise specified remain subject to the 


Musk, Cab, pods “ (oz. ) 20.004 
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\ I0@ Peach Kernel meal : 35@ 
Rhubarb Root, Shensi... 60 
High Dried 43@ 
Powdered ay ee 5 A8@ 
Rice Starch ‘ 12@ 
Rose leaves, red .. 2.00@ 
ee ae .65@ 
Sandalwood chips 45 50 
Saponin . 1.25@ 
Styrax 4A7IYZ@ 2.20 
Talc, domestic (ton) 18.00@ 40.00 
French (ton) 40.00@ 45.00 
Italian . (ton) 50.00@ 65.00 
Vetivert root .. fF 304 


0 % 
Zinc Stearate aed 26 


03@ 03 

18@ 20 

20 oe 
5.00@ 6.00 
4.50%a 4 75 


BEANS 


lonka, Beans, Para .. 95a 
Tonka, Beans, Angostura 2.00@ 
Tonka, Beans, Surinam—nominal 
(oz.) 36.00@ Vanilla, Beans, Mexican 6.00@ 
(oz.) 25.00@ Mexican, cut .... . 450@ 
1.00 Vanilla, Beans, Bourbon, 

10@ whole ‘ ‘ 4.00 

15@ ‘ Zour, cut... ‘aes 
O0814@ Vanilla, Beans, Tahiti, 

12@ : vellow label : 75@ 

25@ white label 3.00@ 


(oz.) 26.00@ 28.00 


former conventional rates of 50 per cent ad volorem, and 
vanillin, coumarin, heliotropin, and similar aromatic chem- 
icals, not otherwise specified, to the 100 per cent luxury duty 

The rates on mineral oils, on the whole are slightly de- 
creased, while cottonseed oil, stearin, paraffin, wax, and 


various other oils, fats and waxes maintain the former duties 


JAVA 


EXPORTS OF CITRONELLA Oit From Java.—During 1925 
the citronella oil exports from Java amounted to 826,947 
kilos as compared with 534,349 kilos in 1924, and 477,758 
kilos in 1923. Of the 1925 shipments, 310,571 kilos went to 
France, 266,450 to the United States, 98,050 kilos to Great 


Britain, and 56,106 kilos to Holland 


RUSSIA 


SoAp Propuction Cut.—Owing to lack of raw materials 
the Supreme Economic Council has announced a curtailment 
in various industries. The soap industry is cut 20 per cent 


SUDAN 


Import Duty on ALconHoLic TorLtetT PRrEPARATIONS.— 
The Customs Amendment Ordinance, 1926 (No. 1 of 1926), 
which came into force on March 20, 1926, imposes on all 
liquid perfumery and toilet preparations containing alcohol 
exceeding 2 per cent of their volume imported into the 
Sudan an import duty at the rate of 200 milli¢mes per litre 
of pure alcohol contained in the liquid, plus 8 per cent ad 
valorem on the value of the liquid after deduction of the 
value of the alcohol contained therein. 

The value of the alcohol contained in such liquid per- 
fumery and toilet preparations has been fixed, by a_ notice 
issued on February 15, 1926, at the rate of 20 milliémes per 
litre for the purpose of assessing the import duty. 

In the case of liquid perfumery and toilet preparations 
containing alcohol exceeding 2 per cent of their volume 
imported from Egypt, and on which duty has been paid to 
the Egyptian Customs Authorities, full allowance of the 


duty will be made. 
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ndustey Soction 


CONDUCTED BY Or. E.G. THOMSSEN 


FEDERAL TRADE BOARD REJECTS PLAN 
FOR LABELING CASTILE SOAP 


\WasHINGTON, (May 15.—The Federal Trade Commissiot 


has refused to approve a resolution adopted at a_ trad 


practice submittal participated in by twenty-three soap manu 
facturers relative to marking, labeling and advertising of 
soaps sold in this country under the name “castile.” 


[he commission in a formal announcement states that after 
careful consideration of the resolution adopted by the manu 
facturers and the record presented at the conference it holds: 

“(1) That it cannot approve the resolution adopted by a 
majority of the soap manufacturers present at said sub 
mittal ; and 

“(2) That the term ‘Castile’ should be applied only to pure 
live oil soap, that is, soap made of olive oil with no ad 
mixture of any other fat.” 

The commission added in its announcement : 

“Notice of the action of the commission is being given 
all soap manufacturers using the term ‘Castile’ in connection 
with the sale of their products. They are also being given 
an opportunity to voluntarily discontinue marking, labeling 
and advertising soap contrary to the action of the com 
mission.” ; 

The resolution which was adopted by manufacturers in 
attendance at the conference on March 30 was as follows: 

“Be it resolved, that the following regulations be adopted 
pertaining to the marketing, stamping and labeling of Castile 
soaps : 

“A. These regulations shall apply only to soaps stamped, 
labeled or sold as castile soaps. 

“B. All such soaps shall be stamped on the cake or marked 
on the wrapper with the country of their manufacture 
respectively. 

“C. All soaps, the stamping or labeling of which include 
the words ‘Olive Oil Castile’ shall contain no filler or adul- 
teration and shall contain no fat or oil ingredient except 
olive oil. 

“D. All soaps stamped, labeled, or sold as ‘Castile,’ how 
ever that word may be qualified, unless the qualifications 
include the word ‘olive’ or ‘cocoa’, shall contain no filler or 
adulteration. If such soaps contain less than 51 per cent of 
olive oil or no olive oil, it shall be so indicated on the cake or 
wrapper. 

“E. All soaps, the stamping or labeling of which include 
the words, ‘Cocoa Hardwater Castile’ or ‘Cocoa Castile,’ 
shall contain no filler or adulteration and the fat content 
thereof shall contain not less than 51 per cent of the cocoanut 
oil 

“F. These regulations shall apply to castile 
foreign origin, handled and distributed in the United States 
by importers and shall apply to all castile soaps manufactured 
in the United States.” 

Manufacturers represented at the March 30 conference 
were: Lever Bros. Co., and Flash Chemical Co., Cambridge, 
Mass.; Armour & Co., Swift & Co., and James S. Kirk Co., 
Chicago, Ill.; Larkin & Co., Buffalo, N. Y.; Globe Soap 
Co., Procter & Gamble Co., Andrew Jergens Co., and the 
Cincinnati Soap Co., Cincinnati, O.; John T. Stanley Co., 
Inc., Chas. L. Huisking, Inc., H. R. Lathrop & Co., Inc., 
Francisco Martin, and J. D. Nordlinger, Inc. New York 
City; Fels & Co., Philadelphia, and Lockwood-Brackett Co., 
Boston. 


soaps of 





RANCIDITY AND SPOT FORMATION 
IN TOILET SOAPS 
By R. N 


Recently a perfumer (a chemical perfumer), Mr. Schifftan, 
it a meeting of the Berlin Soap Boilers’ and Perfumers’ 
Union, gave a lecture on the subject: “The Perfuming of 
Toilet Soaps.” Besides numerous soap boilers and_per- 
tumers there were present at this lecture several manu- 
facturers, as well as technical chemists. The lecture, which 
was received with approval, did not offer to the technical 
worker over much new material, but was pleasing by reason 
of the clear statements which it made concerning the difficul- 
ties of technical soap perfuming. Special interest was awak- 
ened by the remarks regarding the occurrence of stains in 
consequence of the use of unsuitable perfumes. The lecturer 
named a long series of perfumes which were liable to bring 
about difficulties of this kind, especially in the light colored 
soaps, 

During the discussion following, led by Mr. Jaeschke, Dr. 
Stadlinger reported concerning his experiences with stained 
soaps. He said he agreed with the view of the speaker that 
as probable cause of the stain formation a separation of the 
liquid perfume from the soap in the form of droplets and the 
consequent dark stains had to be considered as the cause. 
(Dr. Stadlinger in this connection showed a mixture of oil 
of lavender which, when sprayed on white filter paper after 
evaporation left behind a residue which gradually, in conse- 
quence of oxidation, had left a red stain; on white soap also 
reddish color changes resulted.) 

Dr. Stadlinger warned against bold chemical theories con- 
cerning the stain formation, as long as there was a lack 
of chemically analytical proofs which would stand the test. 
He said the soap manufacturers, in view of insufficiently sup- 
ported chemical judgment, would be easily encouraged to 
bring civil actions against the dealers in fats; such law suits 
might very easily be unsuccessful 

To the proposal of Mr. Schiffitan, to make large purchases 
of ethereal oils abroad at the source of production, he was 
unable to agree unconditionally. He said that Germany had 
at its disposal a series of model factories for making ethereal 
oils, which gave full satisfaction to the soap manufacturer 
thanks to their brilliantly equipped experimental laboratories, 
to furnish unadulterated oils. He pointed out that this 
guaranty was not unconditionally given with oils from 
abroad. 

It was in a similar sense that Dr. Davidsohn expressed 
himself, and he at the same time illuminated the problem 
of the rancidity of perfumed soaps which had been exposed 
to light in storage. He believes it necessary to explain this 
phenomenon by the decomposition of unsaponified neutral 
fats which are found in quantities of 5 per cent and over 
even in the best toilet soaps. He said it was not impossible 
that in this connection the pressure used in molding the 
soaps also played a favorable role in the decomposition of 
the neutral fats. 

For the rest Dr. Davidsohn also advised caution in ac- 
cepting chemical judgments, when these were not sufficiently 
supported by analytical proof. He pointed out that the 
chemical investigation and rating of fats for their degree of 
purity had today advanced to a very high point; but that 

*From Zeitschr. d. Deut. Oil u. Fett-Ind. (1926), Vol. 46, No. 10 
No. 10 


































one could not demand the impossible from the chemist, as 
e.g. the proof of 10% of bone fat in a white tallow, but on 
the contrary that it was very easily possible to prove the 
presence of any considerable quantities of hardened fat in 
a tallow, even when the reaction on catalysers turned out 
negatively. 

Dr. Li ebell, from his practical experience made a series 
of interesting communications on the subject “Saponification 
under Pressure” which has recently assumed practical form 
by the treatment of Dr. Welter The use of alkali by 
the fat in this process, he stated, was essentially greater, 
the saponification was 


thorough, unsaponified neutral 
fat in the finished soap could simply not be 





yery 
found 








\ viewpoint opposed to Dr. Stadlinger and Dr. David- 
sohn was expressed by Dr. Aronowsky and Dr. Bergell 
In this « ection it was interesting to note that Dr. Aron 
owsky, in spite of his recent sharp dispute in the public press 
witl Dr Bergell, Was I! w in complete accord wit] the 

I 

latter 1 il Y e ¢ il I | tats sed resp ible 
for causing t rancidit d the formation of spots, while 
l t Dr. Bergell “was solving the im 

I S mat witl lisconcerting ease 7 
I tially defended his formerly expressed 
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t te t ( I market with cheap foreig ips 
The eve sing tendemn (se te iré ips as 
light lore ssibl s the d f1 e ea 
re Q ming t I spots h Germa roducts 
‘ a G Ds are of darker color 
e « i r I e sessu snower that the | 1 
1S Dp oil s ert ers | id made ag d cl ce 
the lecture t es me had hit up 1 subject 
‘ ] terest t practical worker and the scientist 
Of « i sks the question as t which causes 
lead with cert to rancidity and spot formation in toilet 
soaps, one comes te ll the pros and cons of the answer 
that this d ( t blen spite f the allurin vy potheses 
ot di d il chen t ins lved as before 
It is therefore, possible at the close of the discussion t 
e to the practical worke nly this advice: t aponify 
refully, to exclude table perfumes which tend to oxi 
At the tr eems desirable that r (sermal 
boratories producing ethereal ls and artificial per- 
tumes g st t pertumes vhicl ilter ¢€ ip ato! 
t to produce ve r and similar manifestations of 
xidation. it rder that the soap specialist may know from 
the tart wl per me n t be excluded especiall in the 
preparatior f light ed toilet soaps 
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OXIDATION PRODUCTS OF OLEIC ACID 


1. CONVERSION OF OLEIC ACID INTO DIHYDROXYSTEARIC 


ACID AND THE DETERMINATION OF HIGHER SATURATED ACIDS 
IN MIXED sources. A. Lapworth and 
E. N 1925, 127, 1628—1631).~— 


The nearly quantitative conversion of oleic acid into dihy- 


ACIDS FROM 
Mottram (J 


NATURAI 
Chem. S 
used 


droxystearic acid by alkaline 


for the 


permanganate may be 


determination of the former in natural mixtures of 


fatty acids. 5g. of the sample are dissolved in 500 c.c. of 


hot water containing 3g. of sodium hydroxide, cooled, and 
To this, 


permanganate are quickly added 


diluted with 4 litres of ice well 
at 10°, 400 cc. of 1% 
After 5 mins 


Is: cc. of 


water agitated 
the color is discharged with sulphur dioxide, 
concentrated added, and 

after 


—80) is 


hydrochloric acid are 


crude dihvdroxystearic acid, being 


1€ pre cipitated 


washed with 50 c.c. of light petroleum (b.p. 70 


dried to constant weight in a vacuum desiccator. On ex 
traction of this product with 100—150 c.c. of warm light 


dihydroxystearic acid 


with cold 


pure 


remains, it is 
times light petroleum, dried and 
of the 


Irom the ce 





represents 96% pure oleic acid actuall 





present in the sample 


mbined petroleum extracts 


j 


hings the higher saturated fatty acids are recovered 


by evaporation, lower removed by steam distilla- 


acids ar 


tion, and the residue 


is extracted with light petroleum. The 


solution on evaporation and drying on the water-bath gives 


the higher saturated acids present in the original sample 


1 
| 


il was found t 


\ sample of olive « contain 72% of oleic acid, 
12—13% of linoleic acid, 1.4% of unsaponifiable matter, and 
14 15% of highe r saturated acids Chemistry ce Industry 


ROSE ODOR IN SOAP* 


| veneral in perftuming soaps one must get along wit it 


this, as is known, geranium oil 


is especialy suited, although it shows disturbing off odors 
besides the delicate fragrance of rosé however for lower 
grade soaps oil of geranium ts in addition too expensive 


Java oil of citronella is a cheaper substitute. Perfumes of 


} 


special fineness may he isolated from oil of geranium and 


f citronella, as geramiol and citronellol. One disadvantage 


must here be take to account in using geraniol, namel 
this, that its fixative power is slight But this is easily 
remedied by imparting to geraniol the power of persistence 
by fixation with about 3% of musk xylol. 

Citronellol possesses an essentially greater intensity ol 
dor, however it lacks the full ground tone of geraniol 


Otherwise its fixative strength is comparatively great. Botl 


substances together yield a splendid basis for rose perfumes 
In order to impart to this basis a natural shade of fragrance 


} 


there is added to it the substance which is hardly containe¢ 


at all in oil of geranium and in citronelle but exists in large 


leaves, phenylethy! alcohol 


old as 


mixed 


quantity in oil of rose namely 


These three substances, which are indeed known of 


t 


1e foundation for rose perfumes, must however be 


that their actions may be 
The 


uniformly 


in the right proportions, in order 


into a harmonious whol ratio of 


being 80:20 is 


united 


citronellol, dependent upon the 
quality of the products, likewise the quantity of phenylethy! 


alcohol, 


products rhe 


which also varies greatly in the natural rose 01 


harmony of geranio] and of citronellol 1s 


assured in a mixture which is found in the trade ready pré 


pared as rhodinol, and which permits without trouble the 


further composition of rose perfume. 





eifens Zt Vol 


*From 





geraniol to 






mo 
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TRANSPOSITION OF POTASH AND SODA BY SALTING OUT 


By Dr. G. KNIGGE, Berlin, Germany 


\iter saponification is completed, we have a complex mix- 


ture in the boiling kettle, the so-called closed soap How 


ever, this does not mean that he have a molecular solution 


in which the division has progressed to the molecules, but 


rather a colloidal solution. This is proved by the fact that 


the soap shows no rise in the boiling point as compared with 


water. By the addition of electrolytes this solution is 


separated. Two phases arise, a watery salt solution and, 


floating upon it, the soap mass. In practice we usually have 


to do with three phases: the watery salt solution, the 


grained soap, and in between, the closed soap. These changes 
we designate as the salting out process. This in the first 


case is complete, but in the second case is carried through 


only in part. If now a sodium soap is salted out with salt, 
or a potash soap with potassium chloride, no transpositior 
takes place in the alkali combined with the fatty acids 
The reaction is different when sodium soap is treated wit! 


potassium chloride or potassium soap with sodium chloride 
\s early as 1869, A. C 


tions. He has proved that by 


Oudemans studied such transposi 
salting out potassium soap 
several times with salt 53.7% of potassium soap was changed 


to sodium soap, while 46.3% of potassium soap remained 


unchanged. 


Wright and Thompson have investigated these transposi 


ons in detail] and have thoroughly studied the action ot 


potassium hydroxide, potassium carbonate and potassium 


chloride on sodium soap as well as the effects of sodium 


hydroxide, sodium carbonate and sodium chloride upon 


potassium soap. 


They have established the fact that in the saponification 


parts of sodium and 


potassium lye, equal parts of fatty acid sodium and_ fatty 


of fatty acid with equal equivalent 


cid potassium salt arise. And further in the treatment 


sodium soap with potassium hydroxide and of potassium 





soap with sodium hydroxide about one half of the sodium 
was replaced by potassium and one half of the potassium 
sodium 


If, however, in place oft the hydroxides, the carbonates 


were used, there was always formed more potassium soap 
than sodium soap. 


For the soap manufacturer this is important, because 
by addition of potash to a sodium soap he is able to convert 
which 


i part of the same into potassium soap, a condition 


is made apparent by increased capacity to make Jather and 
the greater softness of the soap obtained. To be sure, if 
this is carried too far, disagreeable consequences may result 
The soap may become too soft, or by the hygroscopic char 
acter of the potassium soap may tend to attract moisture 


while in storage. 


Further experiments were so arranged that soaps which 
consisted one-half of potassium soap and one-half of sodium 
soap were salted out with mixtures of equivalent parts ot 
potassium and sodium chloride. There was shown a chang: 
in favor of sodium soaps, which rose to 62-85%, while the 
potassium soaps diminished to 15-38% 

The most interesting and practically the most important 
are those experiments which dealt with the change of pure 


potassium soaps by use of sodium chloride and of pure sodium 


“Especially written for this Journal 





“] hi ' ‘ 
vith potassium chloride ‘ 


this connection established the fact that the potassium s« aps 


vere changed into sodium soaps to the extent of 90-96% 


and _ the 


sodium soaps into potassium soaps to the 


ot &0-95¢ 


I have studied the changes which take place in the salt- 


ing out of potassium soaps and potassium-sodium s« ips with 





ordinary salt [ desire to remark that I am not dealing 
with laboratory experiments, but that the ch s took 
place in the kettle, so that they offer a true picture of cases 


as they come up in practice 


In the first place I investigated a soap which was pre 


pared only with potassium lye, and was then salted out 


once with ordinary salt. The determination of the ash « 
the same vielded 15.64% The analysis of the ash yielded 
21.85% of Na Cl 
53.38% of K, CO 


lhe analysis was carried out by dissolving in water the 


ash coming from 5.4860g of soap, 0.8580g, wash 











ing it quantitatively into 250 CC, and then drawing off by 
pipette 50 Cl 0.1716q. each for the several analyses 
flee HCl. were required for the neutr . f this 
> 
umount, correspondi 82.60 mputed for K,CO The 
NaCl determination was carried through analytically for 
weight with Ag NO, in nitric acid solution. The potassium 
determination was made by neutralizing with 4.1 cc 
HC] the solution of 50 e¢ taining t 17 16g isl 
> 
nm order t change the car ites present t C des 
Chis was evaporated i 1 porcelain dish, and ter a t10r 
f 7 ccs ition of H, Pte l,. Which ¢ ta le tf Pt in 20 ce 
Was again evaporated. This was digested with 80% alcohol, 
j ‘ 


, y eal . + _ ‘ “\e . 
ind the resulting mass of crystals was caret 





with an agate pestle Then the 





times on a filter, dried at 130° and weighed, and 
whole was washed on to the filter This was then washed 
with 80% alcohol until free from chlorine, and dried at 
130° C to constant weight. The weighing yielded 0.32342 
ot K,PtCl 
0.1716¢ 


It may be 


corresponding to 0.0916¢. of 


an ial 
were used, 53.38%. 


1 
remarked here that the computations were 


carried out for K,PtCl, by assuming the old Berzelian atomic 


weight for platinum of 196.92. atomic weight 





195.2 is more 


ut quite as doubtless is it that the potassium deter- 


of platinum established by Leu 


correct; 
minations by making use of the old atomic weight, which 


h countless control 


as been demonstrated by 
has its reason in the fact that the 


for the 


experiments 
this adopted formula 


| 
K,PtCl, is not accurate precipitate obtained It 


contains less chlorine, but also some H and QO, which in 


crying at 130° is not completely expelled in the form ot 

The theory is that the 

hydrogen is slightly hydrolyzed according to the scheme 
H,PtCl,-+H,O=HePtClOH+ HCl, 


a mixture of the potassium salts results 
K.PtClh+KH PtCl.OH 


water. acid of platinum—chlorine 


so that 
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Since the total] quantity f the carbonates, computed tor 
K.CO, is titrimetrically established at 82.60%, there remains 
for Na.CO,: 22.42 The total amount of the alkali com 


} oy 


ned with thus amounts to 75.80% computed as 


NaCl of only 
the computation of the 


these 75.80%, 


carbonates, since the known the soap was 


mechanically mixed with it and in 
changed quantity is not considered. Of 
22 429% are cha 


[The quantity of potassium changed by the process of salt 


ged into sodium salt 


round numbers to 30% 


out into sodium thus amou 


its in 
Then a soap was examined which was prepared by using 
tassium and sodium hydroxide. The analysis 


f +} 


carried out as below 


next following of this mixed lye was 
50 ¢ were diluted with water in a 500cc bottle, and the 
specific gravity of this solution was determined to be 1.04 


addi 


amount 


ly corresponded to 2.6g, were atter 
with CHI, N, Phe 


the liquid 


titrated 





addition otf methy! orange, 


39.6 cc ot 





s further titrated, the total amount used was 
HCl, N. Since with phenolpthalein the total amount ot 
caustic alkali an ilf of the carbonate was titrated, th 
umount of hye ‘ to be accounted for was 37.0 c« 
HCL, N. wW ¢ amount of carbonate to be accounted for 
wae 26 cw \ rhe result thus is 

40.00% comput KOH 

3.46 com] d tor K,CO 

ror the potash determination OU c.c. of the ibove origi l 
solution were ag ten times diluted to 500 c.c. x 25 c.c. ¢ 
this solution, which thus corresponded to 0.26 g. of the 

ginal sul ce eldec t the determination of tl potas 

( Was carrie s above described, 0.3005 g. ot 
kK. Ptcl ( rresponds with 0.0691 ¢ 26. 58° 
computed f KOH. On the assumpti that potash an 
sodium t part t mati f the carbonate in the 
same proporti which they are found in the total sol 
tion, the content ‘aQOH amounts to 10.70! the amount 


( es ds t 
KOH lhe potas etern tion yielded 26.58% computed 
tor KOH The difference of 16.22% of KOH yields, when 
computed, 11.56‘ f NaOH According to the equation 
26.58 :11.56=1 the ratio of potash to soda is 1:0.435 
The Total ar of the carbonate computed as K,CO 
mounted to 3.4 thus the sodium amounts to 1.50% 
( vii I mputer Iror mA 9 Na.COs, yiel 
s() NaCl But the difference etweel 3.46° arn 
=) ‘ < ..CO, present t be 1.96% These, re 
mp ted t KOH e % e lessened by 1.59% from the 
i KOFI » eS 7 1 been determined analytically 
veight at 26.58 the real content in KOH is shown t 
e 24: ty is to be subtracted from the tot 
x ide Since the computed r KOH id beer 
‘ ’ ‘ t 404K t ( eT ce ‘ S01 l t} 
recomputed fr KO to NaOH the real content of 
NaQ) | hye 4 + « n wnt + 10) Fie rh ] 
tuire ’ t ] g comp tic 
70% NaOH 
] 5 Na.CO 
24.9 KOH 
1. K.CO 
lest sR Ri )C 
t nce it thus contains 38.80%, these figures are to be 
ded by 0.388 i1 rder t tain the d substance present 
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27.58% of NaOH 
Na,CO 
of KOH 


of K.CO 


2.95% of 
64.42% 


9.09% 


Total 100.00% 
In this, to be sure, the foreign salts present in the lye 
are not taken into consideration. The analysis of these 


that 
neglected, without resulting in any serious error. The soap 
made from this lve mixture and salted out once with NaCl 
had an ash content of 19.93%. The amount of ash obtained 
from 4 g. of soap, which amounted to 0.7970 g., was dissolved 
in 200 c.c. of water, and 50 c.c. of this, 0.1993 2. was 
titrated with HCl, N Of this 6.3 ¢.c. was used up for 
neutralization. This resulted in: 109.2% computed for K,CO. 
or &3.5% computed for Na,CO 

Another 50 c.c., 0.1993 g., was used for the determina- 
tion of the potash. There resulted 0.3008 g. of K.PtCh, 


corresponding to 0.0852 g. of K.CO,, c, from which 


however, yielded such small quantities they can be 


« 





the amount of Na,CO, is computed to be 50.98%. The 
ash contains besides 6.00% of NaCl If the soap had 
not been salted out, and if therefore a transposition of 
tatty acid potash had not taken place, then according to the 


above analysis of the lve used the ash would have to contair 
65.03% of K.CO 
28.09% of Na.CO 
The amount of potassium transposed 
sodium thus amounts to about 34% It 
that in practical soa tling about one-third of 
acid potash present ts changed to fatty 
salting out no matter whether a pure potash soap or a 
mixture of and potash soap had been prepared 
\n investigation would, to be sure, still have to be made 
to discover whether with the changed fat addition, that is 
with another kind of fatty acid alkali, the relations remain 
the same and further to ascertain what is the condition of 
t ifter salting out several times 
In any case the results obtained are both interesting and 
practically important. The soap manufacturer often desires 
to incorporate in the soap a definite amount of potash. H: 
is now able to compute how much potash lye he must add 
to the boiling lye, in order to obtain the desired result 


by salting out 
appears from thi 
the fatt 


acid soda by one 


ain 


he si ap 


IDRAPID-FAT-SPLITTING REAGENT 
M. Gelbke (( Vol. 32, 213—220 


Experimental evidence is put forward refuting 
made by Schrauth (Z. deuts. Oel-u. Fettind., 1925, [12, 23, 


26]) on the 


Umtschau, 1925, 


Ae 


statements 


following points. Commercial Idrapid reagent 


contains water, aromatic hydrocarbons, organic impurities 


and 2 to 5% of free sulphuric acid. The fat-splitting consti- 


tuents, which total 80-90%, are not a single chemical entity, 


but consist of a well-defined, crystalline sulphonic acid of 


low activity 


and a reddish-brown liquid, highly 


ictive, polymerised sulphonic acid of unknown constitution. 


[The purified sulphonic acids derived from the Idrapid 
reagent are of inferior hydrolytic power to those derived 


reagent when used under the 


conditions and in presence of an 


T he 


from the “Kontakt” same ex- 


perimental equal amount 


acid comparatively large amount of the 


mmercial Idrapid reagent contributes t 


itter present im 

ts activity The loss of hydrolytic power which occurs 
vhen 1 :4-chlorotetrahydronaphthalenesulphonic acid is re- 
crystallised from benzol is probably attributable to the 


rmation of a non-ionisable complex, and not to the re- 


moval of water of crystallisation. No such molecular re- 


irrangement is brought about when Idrapid reagent is re- 
but the 
20% of matter which is not of a sulphonic acid nature and 

Experiments failed t 
Schrauth to be obtainable 


crystallized from ether merely removal of about 


which has no hydrolytic activity. 


establish the high yields stated by 


by means of Idrapid reagent. 
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HOW DRUG MAKERS WORK TOGETHER 


American Drug Manufacturers’ 


Its Functions Scientifically 


contradistinection to conditions in the soap trade, the 


Irug and chemical trade has several well equipped and more 


or less powerful and important organizations functioning for 


its benefit \side from the comparatively small and rela- 
tively unimportant soap section of the American Grocery 
Specialty Manufacturers’ Association and the few manu- 
facturers in the trade who are members of other trade bodies 
not directly concerned with the soap industry and its prob 
ems, the soap trade has none. The drug trade has secured 
numerous advantages from its organization into trade bodies. 
he fact that most of these bodies are on a firmer basis 
ifter many years of work than they were earlier in their 
respective careers is ample evidence of this fact. If further 
evidence were needed, it would be necessary for the soap 
manufacturer merely to consult one of the members of the 
better organized drug trade to have the matter brought home 
to him in fore 

It is impracticable to discuss the activities of all of the 

rious drug and chemical organizations in a_ series « 


articles on the work of trade associations and their benefits 


e trade which they represent. Such organizations are 


too numerous for more than passing mention in an articl 
However, practically all of them are accon 
plishing something worth while for the industry 

Some of them work in ways which probably would not 
] 


cat interest or importance to those engaged in the 





manufacture of soap. However, one of the associations con- 


nected with the drug trade would seem to deserve special 


consideration of the soap trade, should it ever consider the 


establishment of an association of its own. This model or 


+} 


lization is the American Drug Manufacturers’ Associa 





tion. Its members comprise most of the leading houses 
manufacturing drugs and medicines distinct from the makers 
f purely proprietary articles who are organized principally 


n the Proprietary Association 


Handles All Freak Problems 


The American Drug Manufacturers’ Association was or- 
ganized about seventeen vears ago to handle the joint prob 
lems of drug manufacturers and to promote good feeling 
mong then Its headquarters are maintained in Washing 

D. ( Its membership is recruited among drug manu 


facturers in practically all states. Its work falls partly 1 


both the classes of trade associations which are outlined 
Portland Cement Associatio1 


vhich appeared in the Soap Section of THe AMERICAN PER 


the recent article on the 


MER & EssextiaL Om Review for March. Its work is 


th educational and promotional, both scientific and com 


The general work ¢ f the association is carried on through 


the means of annual convention, usually held in New 
York and through the central office of the association it 
. * 

Washington. Th secretarv, a paid employes of the asso- 


lation, is chosen for his knowledge of the problems of th 
trade and his intimate contact with the industry, as well as 
lor qualities which all association secretaries must have to 
be successful in their work. The other officers, all mem 
bers of the association and the chairmen of the various 


committees work consistantly in close co-operation with 


Association a_ Live 


Carried 


Organization; 


Along to Get Results 





headquarters, eacl dling some separate problem or group 
f problems connected with the trade. The work of these 


various officers and committees 1 d and unified 





at the annual meetings and such be necessary 


tor the progress er completion of the work are taken by 
the bod whole » recommendatior f +] “om 
we bOGCY aS a Whole upon recommendation of the com- 
miuttees. 


Sections Attack Difficulties 


Individuals, as distinguished from firm members of the 


association are further organized in groups or sections 
accordance with the particular problems which they, as in- 
dividuals, handle in their particular fields. Thus there is a 


section devoted to the technical problems ¢ f the industry, 
another to pharmaceuticals, problems of biologi- 
These 


sections hold meetings in conjunction with the regular con- 


cal products and another to crude drugs and so on. 


ventions of the association and report to the general con- 
ention the results of their labors and research for the year 
his simplifies and expedites the work of the conventions 


and brings specialized knowledge to bear upon specific prob- 


I 
lems which the convention as a whole would be incompetent 
4 od 
1 | 


» Nandie even Nad it the time necessary. 


Many of the problems of the dru 


acturers ire 





similar to those which the soap maker has to face. For 


this reason, the work of the several sections of the American 


Drug Manufacturers’ Association will probably be of cot 


siderable interest in this connectiot The detailed work « 
these sections is carried « through sub-committees whicl 


report back to the section which in turn summarizes the work 
the convention as a whol 


The Scientific Section has several of these su 














ub-commit- 
tees There is one on synthetic organic chemicals which 
has just ce mpleted some important work n properties ¢ 
arious drugs in solution Another covers work on crude and 
milled drugs his section is at present devot much at 
tention to the matter of standard tests for the vari raw 
materials which enter into the manufacture f medicines. 
Still another committee of the section handles matters re- 
lating to recent discoveries in the use of 
ind glands. The section c perates closely with the gov- 
ernment in all tters pe ¢ to testing a resear¢ 
r technical w« and cons ress is being made 
1 lines which will be the good the tire dustr 
ind o! the 1 ib] | ( e ( ttees ce Id easily be 
paralleled n the soap lustry 1 the techni progress 
f the industry could ce ¢ s I thered by c¢ pe 
ion among the members and with the government on raw 
materials and finished products 
Work on Packages 
Phe Pharmaceutical Sectio1 of tl issociation has re- 








odily into the soap industry with a few minor changes. The 
most important problem which this sect has recently con 
sidered and virtually Ived is that of the standardization of 
containers and cessation of the more or less chaotic prac- 
tice of the industry in respect to packages. The package 


problem has been an acute one in the industry. Considerable 


work has been done by the section during the last year 
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and the comn e which has the matter in charge has beet 
empowered proceed for another yea vy which time, it 
hopes to have practice in the container matter well in hand. 

\nother quest rf dizatiot cation with 
ts resulting ec mies which the section is now considering 
s that t catalogue practice The committee has succeeded 
Nn Sec the ption by a great number of firms of cer- 


tablets and other products. It has 
ardization of terminology and names of 
ralenical products and is rapidly bringing about a 





standard practice in these matters throughout the industry 
There 1 ilso a sub-committec n returned goods which is 
striving with the problem of returns. It has vet to submit 
a full and complete report on the subject, it has 
urned in several very valuable suggestions 

\ contact committee has done valuable work on_ the 


standardization of compressed tablets and has succeeded u 


securing better standards tor such articles as hypodermi 


tablets and the like Further progress in co-operation with 
the government authorities is planned for the coming yeat 
and will work also in conjunction with other trade organ 
izations which are striving toward the same ends 

The Biological Section has worked along the same 


lines although naturally the products which they have handled 


have been different. Much valuable work both in research 
ind standardization has been done by this section and many 
conomies effected which will be of value to the industry 


as a whole 
Many Active Committees 


Che research work of the association as a whole is handled 


largely through committees [hese committees meet fre 


quently during each year to handle the problems entrusted 
to them Che n submit reports to the annual conven 
liscussed und adopted or rejected as 


tion which are freely d 
the convention sees fit. Men of the committees are working 


on problems which extend from year to year. Tl requently 


these problems are considered by the same members of the 


association over a period of several years until final results 


Many 


been accomplished in 


ire accomplished valuable reforms in the practices 
f the industry have this way In 


handles many of the 


and ad pts 


ention itself most 


iddition, the con 
resolutions 





pri blems 


pressing and immedi 
work them out. 


r appoints committees 





[The work of the secretary of the association is im 
portant He is in close contact through the central office 
in Washington with governmental activities affecting the 


sections 
matters 


various 
such 


and _ the 
and _ handles 


the members 
legislation 


trade He 


advised of 


keeps 


pending 


as he can through this contact with governmental pro 
jects connected with the drug industry. His report each 
year is devoted to the consideration of the most pressing 


of these matters. For example, at the last convention, this 
report discussed narcotics, prohibition reorganization, drug 
research, Chinese tariff, alcohol permits, misbranding and 
caustic acid legislation either passed or proposed and other 
similar matters outlined the work which his office or 
the association through one of its several committees had 
I able to accomplish along these lines. In addition, his 
report discussed state legislation on the drug industry, 
membershjp gains or losses for the year and what member- 
service of the association to its mem 


and 


een 


ship means and the 

werTs . 
Legislative Work Important 

secretary in the matter 

legislation is pre 


work of the 
committee on 


In addition to the 
t legislation a standing 
pared to handle any such matters which come to its at 
tention. Naturally, the large volume of legislation affect 
ing the drug trade has no parallel in the soap industry 
At the same time, misbranding bills, alcohol permits, pro 


hihition regulations and other matters on which the com 
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with the and on 


mittee works in’ conjunction secretary 
which it has at various times had considerable effect, 
might well be considered by a similar committee of soap 


manufacturers. The results which the committee on legis- 


lation has accomplished are more than sufficient to show 
the advantages of unilied and co-operative effort along 
these lines 

\ committee on uniform cost accounting methods js 
doing good work tor the drug manufacturers The in- 


tention of the committee is to frame a complete report 
or manual on cost accounting practice in the industry which 
will later be submitted to the members. If results along 
other lines in the past are a criterion, the. general adoption 
of a more cost accounting method is now merely 
a matter of a few months. The committee has had ex- 
pert advice and is prepared to present a complete plan 
Which is almost certain of general adoption. 

\ committee on sales problems handles questions of 
selling methods and to advance the interests of the mem- 
bers of the association in this respect. It has already suc- 
eliminating much wasteful effort in selling 

perfection in selling is impossible to obtain 
ind there is much work still to be done. The chaotic 
methods which prevatl in the soap industry have been 
outlined in previous articles in THE AMERICAN PERFUMER 
& Essential Ort Review. A general conference on sales 
methods even without the intermediary of a formal as- 
sociation might accomplish much which this committee of 
the drug trade has accomplished for its own industry 
Naturally the matter of literature and_ business 
literature is along with the subject of 
methods. 


scientilic 


cee ded in 
methods but 


sales 
considered sales 


Many Other Activities 

convention of the association, the matter of 
taken up and studied in some detail by the 
association. Arguments both for and against the practice 
were thoroughly aired and while no detinite action was 
taken, it as apparent that the convention believed the matter 
f sufficient importance to the attention of the 
issociation and some work this line is to be ex 
pected in the near future 

Other branches of endeavor in the industry which are 
onsidered by the association are employment problems on 
which a report is made at each convention and purchasing 
which at the moment is receiving more attention 
than other branches of the industry. An effort is 
being made to further organize the purchasing departments 
of the members of the industry in co-operative fashion and 
to introduce methods which would save the members of 
the association literally millions of dollars each year. The 
realize that they are notoriously poor buyers 
more natural than that they allow their 
assist in clearing up practice in regard to 
the purchase of raw materials and supplies? It could 
hardly be done in any other way than through co-operative 
effort on the part of the manufacturers through the associa- 
tion ; 
Another activity of the association which has been of 
great value to the trade is its work on patents and trade 
marks. A standing committee handles the problem otf 
domestic and foreign registrations, conflicts and other 
matters which affect the question of protection of patent 
and trade mark rights. Greater co-operation from mem- 
bers of the association and from drug interests affiliated 
with other trade associations is now being sought to the 
end that the work of the committee may be made more 
effective. 

\ Foreign Trade Committee is at present handling ex 
port problems. The work of this committee is chiefly to 
gather data on foreign conditions, especially legislation and 
tariffs. The data is gathered direct and from the observa- 
tions of individual members and submitted, if pressing, 
direct to the membership, or if general, is presented in the 
annual report of the committee at the convention. 


Work With Other Bodies 
\ recent step toward progress in research and develop- 
ment has been undertaken by the association, At th 
instance of the Chemical Foundation which is conducting 
research work looking to the elimination of certain diseases, 
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4 special committee to co-operate with the Foundation in 
seeking the cause and elimination of the “common cold” 
has been appointed. This subject, while important enough 
in itself to justify such a committee, may be considered as 
only the stepping stone to closer co-operation between the 
drug manufacturers and the Chemical Foundation for the 
advancement of American medicine and chemistry 

This, brietly, is what the American Drug Manufacturers’ 
Association is doing at present. The work which it has 
accomplished in seventeen years could not even be listed 
in an article of this scope. It is sufficient to state that it has 
brought order out of chaos in the business of drug manu- 
facture. Had it accomplished nothing more than bringing 
the trade together and eliminating the distrust and suspicion 
which usually attaches to unorganized industries, it would 
have more than justified the cost of its existence. The 
fact that it has been a functioning and accomplishing body 
is the more reason why soap manufacturers should examine 
its workings and their results carefully. 

Not as large as the Paint Oil and Varnish Association or 
the Portland Cement Association, it has nevertheless accom- 
plished work of which either of these outstanding bodies 
might well be proud. It is an exponent of the value of 
ooperation and joint work on trade problems. Soap manu 
facturers could accomplish much, had they as live an 
organization as that of the drug manufacturers. 


LEVER BROTHERS’ REPORT ANALYZED 
(Special Correspondence to This Journal) 
Lonpon, May 5.—Many rumors have been set at rest by 
the publication of the report of the directors of Lever 
Brothers Ltd., the great English soap combine. As ex 
pected, no dividend is being paid on the Ordinary shares. 
The passing of this dividend does not concern the public, 
but it affects over 18,000 employees of the undertaking in 
all parts of the world, and particularly in Port Sunlight 
Village, where the English factories are located. Under 
the firm’s co-partnership scheme the working co-partners 
received 5 per cent last year, and since the scheme was in- 
augurated sixteen years ago they have received £1,750,000 

(approximately $8,750,000) in dividends. 

A larger balance is shown by the report in the profit and 
loss account, £5,556,868 (about $27,784,340), compared with 
£5,476,166 (about $27,380,830) a year ago. This, however, 
is arrived at after many adjustments, and after taking credit 
for sales of businesses. On the other hand, it is interesting 
to note that an item of £456,411 (about $2,282,055) charged 


¢ 


0 advertising and brought forward from 1924, has been 
completely written off. But it would appear that the actual 
trading profits have been lower. 

After providing for the dividends on the Preferred and 
Preferred Ordinary shares, there is a surplus of £661,342 
$3,306,710) 

This, with the insurance reserve of £183,109 ($915,545), no 
longer required, has been added to general reserve, which is 
thus brought up to £1,265,894 ($6,329,470). Having taken 
credit for this amount the directors proceed to use £1,243,894 
(%,216,470) of the total in writing off non-recurring items, 
thus reducing the fund to £22,600 ($113,000). 
[he balance sheet is presented in more detail this year, 
the main assets being set out under six separate items in 
stead of one, as formerly. The liquid cash portion is much 
stronger, and it is worth of note that for the first time for a 
umher af 
umber of years there has been no increase in the share 
pital. Confidence is expressed by the directors in the posi 
mtion as now revealed. 


Features to Be Found on Other Pages 
Readers of the Soap Section usually will find items of 
interest in our Trade Notes, as well as in Patents and 
Trade-Marks and Washington and Foreign Correspondence 
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FEATURES OF SOAP MATERIAL MARKET 


(Continued from Next Page) 


obligations, a truly surprising showing. Early May deliver- 
ies have also been excellent. 


The price situation shows virtually 


no change. Business 


in caustic soda and other domestic alkalis can still be done 

at below the schedule if the proper approach is made by the 

buyer. After a period of weakness, the price of carbonate 

of potash from Germany has again firmed up and is steady 
| 


Ilphuric acid is upward 
although actually higher prices have not yet been named. 


it about the old level. The trend in su 


An advance of $4 per ton in crude sulphur over the last 


few months is largely responsible for this strength since 


demand has not been unusual 


Other Soap Materials 


The recent strength in naval stores and particularly in 


rosin has given place to a very far reaching weakness in the 


market. Failure of the foreign buyers to support the 
market is given as the principal reason for the decline in 
prices which has been very sharp \t the same time, the 
additional factor of heavy arrivals at Southern shipment 
points has also affected the market and made for weakness. 
Buyers here, sensing the decline, have ceased purchasing and 
this has added to the troubles of the producers and sellers. 
Rosin is still well above the mythical “normal” level, but 
it the present rate of decline, another three weeks should 
see it a very good buy. Other items have been quiet. Oils 
are a little easier. Glycerine is strong. Starch is quiet 
and unchanged. Business on the whole has been n 
than fair 


better 


French Patent for Form of Soap Cake 


A new form of soap cake (French patent 594,247) is pro- 
vided with cavities or channels running from side to side and 
filled with some other material consisting of substances such 
as perfumes, oils or fats, cosmetics, etc. Several of these 
channels are filled with different kinds of cream or pomade 
which can act on each other when the soap is used. The 
extremities of the channels are closed with some soluble 
substance, soap or other suitable product. In the case of soap 
for tropical countries the channels are shut with movable 
celluloid capsules, for example. Before use they are removed 
and replaced afterwards 


Output of Fats and Oils at High Level 








The Department of Commerce announces that the factory 

Other witnesses introduced by Harold Young, Washington 
production of fats and oils, exclusive of refined oils and de- 
rivatives, during the three-month period ended March 31 was 
as follows: Vegetable oils, 876,905,865 pounds; fish oils, 
7,376,535 pounds ; animal fats, 578,252,552 pounds, and grease, 
88,800,914 pounds, a total of 1,551,335,866 pounds 


Edible Fat Consumption Shows a Big Increase 


In 1925 over 5,000,000,000 pounds of various kinds of edible 
fats were consumed by the people of the United States 
according to a statement just issued by F. M. Barnes, head of 
the edible oils and fats division of the Procter & Gamble 


Co., Cincinnati, Ohio. This is an average of 46.1 pounds 
per capita, which is an increase ne-fifth pound per capita 


over the 1924 figures 


Bombay Aids to the Dictionary on “Bunk” 


BUNKUM This word comes 
very interesting 


America and has a 

he debate in the U. S. A. 
Congress, the house was anxious to come to a vote, but the 
member for Buncombe, a town in North Carolina, insisted 
on speaking not because he had anything to savy, but because 
hig constituency would expect him to speak for Buncombe. 
\fid so now Bunkum is empty claptrap oratory or speech- 
making intended rather for the newspapers than for the 
audience.—The T I India 





‘hlight, Bombay 
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MARKET REVIEW ON TALLOW, ETC. | 


TALLOW 
his 


(Horit Special! for 


New York 


pound ex producers’ 


/ournal ) 


atest sales of Extra Tallow were made 


Slee. per plants which gives a some 


what firmer tone to the market in so far as ] us sales 


were made at 8c. same terms 


Grease of the better also in fair demand, with 


loose, nd other 


kind is 


good house grease quoted at 734¢ grades 
at relative 


The 


somewhat 


prices 
\West and at ints are 


appears to be 


markets in th western pr 


a general feeling 


prevailing prices have discounted 


steadic 
hat for the time being 
the situation 


The 


disprop rtionate, 


prices for inedible fats compared to edible stocks 


indicating that other 1s 
too low or too higl 


May 14, 1926 


GLYCERINE 
r This Journal) 
situation has oc 


glycerine 


\ gradual 


curre 


improvement in the 
\pril 14 


late last month, in one direc 


since our review of There was a severe 


cutting of the price of dynamite, 
tion, but what was offered was quickly taken and the market 
after some hesitation resumed its upward trend and is higher 
before the now 


than it reaction, 


24Voc. to 25c. per lb. in bulk 


was Chemically pure is 
The demand from the tobacc 
trade has been very large and the sale of the article generally 
has been fully outlook 


When the demand for dynamite glycerine from 


up to expectations, with the most 
favorable. 
both the explosives trade and the anti-freeze manufacturers 
is added to the call for chemically pure, it is our opinion that 
the price is likely to work up quite a little higher. With 
the probability that the bulk of the anti-freeze compounds 
will be made up by the end of September, we should say that 
the peak of the market will be reached by that time, or pos- 
sibly a little earlier 

Advices from Europe are still of a favorable character. 
Refined is in good demand there and the better grades of 
crude are quickly taken up for local consumption. Stocks of 
all grades are said to be small. There has, however, been 
some refined offered from Germany at lower prices than our 
market and some buying has taken place for American ac- 
counts is the general impression, however, that this source 
of supply is not likely to be permanent, so far as volume is 
concerned 

May 14, 1926 W. A. 


STOPFORD 


VEGETABLE OILS 
(Written Specially for this Journal) 

Nearby deliveries of cocoanut oil are in a rather strong 
position and importers are now holding May and June at 
10 cents Ib. New and 9!4c. Ib. Coast 
ward deliveries are lower based on lower prices for copra 
but the copra settlement of the 
English labor strike, is somewhat crushers in 
Manila for forward shipments at 


present levels. 


York Pacific For- 


situation, following the 


firmer and 


are not anxious sellers 


& EssENTIAL O1L REVIEW 


May, 1926 


Palm oils and palm kernel oil have been quiet here largely 
due to the softness of the animal fats. The European mar- 
kets have been too high to trade profitably. 

Cottonseed still 
2c. lb. While crude corn oil is also held at this figure 


now There 


oil is scarce in the South and command- 


ing 


recently been a heavy movement in soya 


May 


consumers 


has 


hean oil and the and June supply is being readily 


hought by larg with quite some inquiry in the 


market for July and August arrivals. 


Buying interest in commercial olive oil and olive oil foots 


is comparatively small and prices remain unchanged. 


May 13, 1926 \. H 


HorNER 


INDUSTRIAL CHEMICALS 


Since our last review, the market for industrial chemicals 


has been an extremely quiet one. Business has been de- 


cidedly limited in scope and character with buyers apparently 


in no mood to even discuss sizable purchases. However, 


the deliveries of goods against 
good. The 


standing contracts have been 
about 95 per cent of contract 


Preceding Page) 


\pril totals were 


(Continued on 


SOAP MATERIALS 


Tallow and Grease 

lallow, New York, Edible, New 
Qi4c. Yellow grease, White 
New York, Ss a 

Rosin, New York, May 15, 1926 

ommon to good... Tae 
1) ; 8.25 K 
S 9.50 M 

10.75 N 

i ; .. 1085 W 
Rey 11.00 
Starch Pearl, per 100 Ibs. 
Starch, powdered, per 100 Ibs. 
Stearic acid, single pressed, per Ib 
Stearic acid, double pressed, per Ib 
Stearic acid, triple pressed, per Ib 
Glycerine, C. P., per lb. 


York, 


grease, 


Special 77c. 
New York, 7%c 


11.25 
11.75 
12.25 
13.25 
13.50 
14.00 


( 


Saponitication, per Ib stecwac 
OILS 
Cocoanut, edible, per ee . 
Cocoanut, Ceylon, Dom., per Ib 
Palm, Lagos, per Ib... 
Palm, Niger, per Ib.. 
Palm, Kernel, per 1b. a 
Cotton, crude, per lb., f. o. b.., 
Cotton, refined, per Ilb., New York 
Soya Bean, per lb. 

Corn, crude, per Ib.. 

Castor, No. 1, per Ib.. 

Castor, No. 3, per Ib 

Peanut, crude, per Ib.. 

Peaunt, refined, per Ib.. 

Olive, denatured, per gal... 

Olive Foots, prime green, per Ib 


Chemicals 
Soda, Caustic, 76 per cent, 100 Ibs 3s 38 
Soda Ash, 58 per cent, per 100 Ibs. . Be AS 
Potash, Caustic, 88@92 per cent, 
07% 


Potash, Carbonate 80@85 per cent, per Ib., 
\ 06 @ 06% 
15.00 @24.00 


N. Y 
Salt, Common, fine per ton 

Sulphuric acid, 60 degrees, per ton. 10.50 @11,00 
Sulphuric acid, 66 degrees, per ton 14.00 @16.00 
Borax, crystals, per Ib 043%4@ 05% 
Borax, granular, per Ib 0434@ 05% 
Zinc Oxide, American, lead free, per Ib.... 07% @ 07% 








